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FOUNDED  IN  1884 


ISSUED  EVERY  SATURDAY 


“Be  Sure  You’re  Right  Then  Go 
Ahead”:  Dealey  and  Crockett 


George  B.  Dealey,  Dallas  News  Publisher,  Cele¬ 
brated  65th  Year  in  Newspapering  Oct.  12  .  .  . 
Crockett  Unofficial  Patron  Saint  of  Daily 
By  ERNEST  A.  SHARPE 


OCTOBER  12 — ^To  600  Dallas  Morning 
News  employes  and  other  hundreds 
of  Texas  newspapermen,  that  date  is 
important  this  year  for  one  event — not 
bemuse  Columbus  discovered  Amer¬ 
ica,  but  because  George  Bannerman 
Dealey  began  his  newspaper  career 
exactly  65  years  ago.  And  Texas 
newspapermen  had  a  big  party  to 
celebrate  the  anniversary  in  Gal¬ 
veston  where  Mr.  Dealey  went  lo 
worit  for  the  Galveston  News  in  1874. 
October  12  is  always  occasion  for  a 
y  for  Mr.  Dealey.  After  the  en- 
miums,  the  toastmaster  introduces 
Mr.  Dealey  of  the  News.”  Mr.  Dealey 
ets  up,  forgets  about  the  written 
he  has  tucked  away  in  his 
et,  thanks  everybody  for  their 
ind  words,  belittles  their  praises,  and 
en  tells  the  story  about  Mr.  Rich- 
dson’s  prophecy  back  in  1874. 

Horatio  Alger  Story 
The  newspaper  career  of  G.  B. 
ey  rivals  any  story  that  Horatio 

er,  Jr.,  ever  wrote.  Starting  as  of- 
boy,  he  is  now  president  of  A.  H. 
0  Corporation,  which  publishes 

e  Dallas  Morning  News,  the  Semi- 
eekly  Farm  News,  the  Texas  Al- 
*»oc  and  State  Industrial  Guide, 

I  owns  Radio  Station  WFAA. 

Eighty  years  old,  he  still  “rxms  the 
usiness,”  and  usually  puts  in  eight 
urs  a  day  at  the  office.  His  full  face, 
jaw,  steady  but  twinkling  blue 

es,  and  ruddy  complexion,  fairly 
am  health.  He  is  generally  pointed 
t  as  “the  white-haired  man  over 

^not  so  tall — in  the  neat  black 
paca  coat  and  white  stiff  collar — 
ith  the  fine-looking  white  mustache.” 
smooth-running  pace  he  keeps  is 
™arvel  of  all  who  know  him.  He 
itobutes  his  good  health  to  a  set  of 
^  its  he  keeps  religiously.  For  in- 
ce,  he  drmks  six  or  seven  glasses 
water  every  day  at  the  office. 

^I  tell  my  office  boy,”  he  explains, 
t  he  must  shove  a  glass  of  water 
er  my  nose,  no  matter  what  I  am 
specified  hours  of  the  day.” 
Dedey  means  a  glass  of  water 
ittout  ice,  too,  for  iced-water  is  hard 
n  the  stomach,  he  says. 

Takes  Daily  Nap 

On  ffie  second  floor  of  the  Dallas 
gilding  Mr.  Dealey  has  a  rest 
j'®'  Here  he  goes  at  1;  30  after  lunch 
^es  his  daily  nap.  It’s  not  just 
oroi^ry  nap,  but  one  with  a  hand- 
«nef  over  his  eyes.  “This,”  he  will 
^  very  beneficial.”  You 
y  think  that  the  noise  aroimd  a 
spa  per  plant  would  keep  him  from 
ping  There  IS  no  noise  on  the 
jna  floor  from  1:30  to  3.  If  you’re 
^ond-floor  editorial  worker,  you 
on  t  make  noise  between  1.30 
0  0  clock. 

■  Dealey  s  modesty  makes  it  hard 


to  learn  his  secret  of  success.  Ask  him 
how  he’s  made  the  Dallas  News  one  of 
the  leading  papers  of  the  country,  and 
he’ll  probably  say  it’s  all  due  to  a  few 
mottoes  they  have  adopted  at  the  of¬ 
fice,  or  maybe  David  Crockett. 

David  Crockett,  you  see,  is  the  un- 


Mr.  and  Mrs.  George  B.  Dealey 

official  patron  saint  of  the  Dallas  News. 
His  motto,  “Be  sure  you’re  right,  then 
go  ahead,”  is  the  motto  of  the  Dallas 
News  organization.  Years  ago,  hardly 
anyone  knows  when,  Mr.  Dealey  hung 
pictures  of  David  Crockett  in  every 
room  in  the  Dallas  News  Building — 
dozens  of  them,  from  cellar  to  third- 
floor  news  room.  They’re  simple  5"  x 
6"  steel  engravings,  but  the  firm 
mouth  and  the  look  of  the  piercing 
dark  eyes,  which  stare  at  you  no  mat¬ 
ter  where  you  stand,  give  you  a  feel¬ 
ing  you  don’t  soon  forget.  The  eyes 
seem  to  say,  “Be  sure  you’re  right, 
then  go  ahead.”  And  that’s  why  Mr. 
Dealey  put  them  on  the  walls  of  his 
newspaper  building.  He  wanted 
every  worker  to  be  constantly  re¬ 
minded  first,  to  be  sure  he’s  right, 
then  go  ahead. 

Tracks  Down  Errors 

When  Mr.  Dealey  starts  something, 
he  generally  carries  it  to  its  logical 
conclusion.  His  favorite  trick  for 
calling  attention  to  a  glaring  error  in 
his  pajjer — which  he  watches  like  a 
hawk — is  to  clip  the  erroneous  item 
out,  paste  it  on  a  sheet  of  paper  bear¬ 
ing  Crockett’s  famous  motto  printed 
in  bold  letters,  and  send  it  to  the 
guilty  party  in  a  red  envelope. 

One  cf  M  •.  Dealey ’s  secrets  of  suc¬ 
cess  is  to  be  found  in  a  story  which 
Dr.  John  H.  McGinnis,  the  Dalla.s 
News  literary  editor  for  16  years,  will 


tell  you  confidentially  when  he’s  dis¬ 
cussing  Mr.  Dealey. 

“During  all  the  years  I  have  been 
editor  of  the  Sunday  Book  Page,  Mr. 
Dealey  has  tried  to  influence  the  opin¬ 
ion  of  the  Book  Page  only  once,  and 
I’m  not  sure  he  did  then,”  Dr.  Mc¬ 
Ginnis  says.  Frank  Cobb  had  sent 
Mr.  Dealey  a  copy  of  one  of  his  books. 
They  were  personal  friends,  and  Mr. 
Dealey  sent  the  book  on  to  Dr.  Mc¬ 
Ginnis  with  a  note  asking  for  a  review 
of  “my  friend’s  book.”  Dr.  McGinnis 
turned  the  book  over  to  an  assistant, 
who  thought  it  was  just  another  book 
for  him  to  review.  He  reviewed  it  all 
right  —  scathingly.  Dr.  McGinnis 
“bowed  his  neck”  and  printed  the  re¬ 
view  as  it  was. 

Doesn't  Meddle  with  Employes 

“The  next  time  I  got  a  book  from 
Mr.  Dealey,”  Dr.  McGinnis  says,  “it 
was  accompanied  by  a  carbon  of  his 
letter  to  the  author,  another  friend 
of  his.  It  read:  T  am  sending  your 
book  to  our  Book  Page  Editor  for  a 
review.  We  shall  both  hope  for  the 
best.’  ” 

As  Dr.  McGinnis  brings  out,  once 
Mr.  Dealey  assigns  his  employes  a  job, 
he  never  meddles  in  their  business — 
provided  they  stay  within  the  broad 
bounds  of  Dallas  News  policy. 

The  paterrial  attitude  which  Mr. 
Dealey  takes  toward  his  employes  has 
become  a  myth  among  the  members 
of  the  News  family.  Notice  of  any 
employe’s  illness  must  go  immediately 
to  the  head  office.  Mr.  Dealey  makes 
daily  inquiries,  and  if  the  person  is 
very  sick,  he  makes  a  i)ersonal  call — 
not  one  but  several  if  the  illness  lasts 
— and  sends  flowers,  too.  It’s  a  big  job 
keeping  watch  over  600  employes  like 
this. 

One  of  the  editors  of  the  News  tells 
this  story  that  happ>ened  in  1921.  A 
few  months  after  he  joined  the  News 
force,  he  took  sick  with  pneumonia. 
He  had  been  sick  only  a  day  or  so 
when  Mr.  Dealey  stopped  by  his  house 
with  a  bottle  of  pre-Prohibition 
whiskey.  Mr.  Dealey  thought  maybe 
the  doctor  had  prescribed  whiskey, 
and  he  was  glad  to  offer  some  of  his, 
which  he  had  saved  over  from  1918 
for  just  such  contingencies.  It  was  a 
cold  winter,  and  he  also  had  brought 
along  a  couple  of  blankets  to  lend 
the  patient. 

Deep  Humanitarianism 

Mr.  Dealey’s  humanitarianism  is  as 
broad  as  it  is  deep  and  sincere.  The 
way  he  and  his  negro  chauffer,  Bos¬ 
well,  understand  each  other  illustrates 
the  point.  Boswell  has  been  with  the 
Dealey  family  a  very  long  time.  He 
used  to  drive  the  family  buggy.  When 
automobiles  took  the  scene,  he  learned 
to  drive  Mr.  Dealey’s  car.  While 
driving  around,  Mr.  Dealey  and  Bos¬ 


well  discuss  everything  from  pure 
philosophy  to  the  economic  causes  of 
the  current  European  war.  They  also 
collaborate  on  the  driving  in  perfect 
harmony — Boswell  at  the  wheel  and 
Mr.  Dealey  from  the  back  seat.  They 
have  a  little  ceremony  which  they  go 
through  every  time  they  come  to  a 
railroad  crossing.  Boswell  always 
stops  at  the  crossings.  Mr.  Dealey 
looks  carefully  to  the  right. 

“All  right  to  the  right,  Boswell,” 
sings  out  Mr.  Dealey. 

“All  right  to  the  left,  Mistah  Dealey,” 
sings  out  Boswell. 

“Go  ahead,  Boswell,”  says  Mr. 
Dealey,  with  a  tone  of  assurance  that 
they’re  right.  (It’s  the  David  Crockett 
spirit  again.) 

Many  are  the  tales  told  about  Mr. 
Dealey.  Some  are  true,  some  have 
merely  a  basis  for  truth,  but  they  gen¬ 
erally  throw  a  revealing  light  upon 
his  character  and  personality.  Mr. 
Dealey  himself  likes  to  hear  the  stories 
told  on  him,  and  he  has  a  repertoire 
of  good  ones  that  he  tells  himself. 

Repertoire  of  Stories 

One  of  his  favorite  stories  is  his 
weather  joke.  There’s  an  old  saying 
that  anyone  who  predicts  Texas 
weather  is  either  a  fool  or  a  new¬ 
comer.  Mr.  Dealey  claims  that  he  has 
observed  the  weather  in  Texas  so  long 
that  he  can  predict  is  correctly. 

“I  have  noticed  that  it  always  rains 
after  a  long  drought,  and  vice  versa, 
there  is  eventually  a  dry  spell  after  a 
long  rainy  season,”  he  will  tell  you 
with  a  wry  grin. 

Another  of  his  bon  mots  is  a  solu¬ 
tion  for  the  traffic  problem.  Every  so 
often  the  local  chamber  of  commerce 
or  some  other  organization  gets 
wrought  up  about  the  traffic  problem. 
It  will  send  a  man  around  to  talk  with 
Mr.  Dealey  about  a  drive  to  relieve 
the  situation.  He  listens  patiently  to 
the  proposed  plans,  and  then  declares 
he  can  solve  the  problem  much  easier. 

“Just  take  all  the  cars  which  aren’t 
paid  for  off  the  roads,”  he  says  with  a 
seriousness  that  makes  you  wonder  if 
he  isn’t  serious. 

Mr.  Dealey  can  afford  to  have  his 
joke  about  the  traffic  situation,  be¬ 
cause  no  man  in  Dallas  has  done  more 
to  solve  the  problem  there.  For  in¬ 
stance,  it  was  Mr.  Dealey  and  his 
Dallas  News  who  literally  moved  the 
railroad  tracks  from  Pacific  Avenue. 

Had  R.R.  Tracks  Removed 

Pacific  Avenue  runs  through  the 
heart  of  the  Dallas  business  section.  In 
the  early  days,  the  city  permitted  the 
raliroads  to  build  their  tracks  up  and 
down  Pacific  Avenue.  By  1910  the 
street  was  a  veritable  switchyard. 
Freight  and  passenger  trains  thun¬ 
dered  down  through  the  middle  of 
town,  menacing  pedestrians  and  auto¬ 
mobiles. 

In  1911  the  city  council  of  Dallas 
had  before  it  a  city  plan,  in  which  was 
a  provision  proposing  the  removal  of 
tracks  from  Pacific  Avenue,  between 
Lamar  and  Central.  When  this  pro¬ 
vision  was  read  to  the  council,  most 
of  the  members  laughed  because  the 
idea  was  so  radical.  One  member 
jokingly  said,  “It  ain’t  going  to  do  no 
harm;  let’s  leave  it  in.”  And  they  did. 
But  this  member  hadn’t  reckoned  with 
Mr.  Dealey,  who  was  quietly  seeing 
the  plan  through. 

Mr.  Dealey’s  News  began  urging  the 
improvement.  Powerful  forces  de¬ 
veloped  in  opposition.  The  railroad 
(Continued  on  page  31) 
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United  Press  Levies  \7>h^o 
War  Assessment 

Action  Follows  INS  Notice  of  15%  Additional 
Charge  .  . .  AP  Stands  Pat .  .  .  Picture 
Services  May  Follow  Suit 
By  WALTER  E.  SCHNEIDER 

THE  UNITED  PRESS  this  week  levied  an  additional  12i/o% 
service  assessment  on  nearly  1,000  U.  S.  clients  to  help 
defray  abnormal  expenditures  for  coverage  of  the  European 
War.  Its  action  followed  by  one  week  the  announcement  by 
International  News  Service  that  it  was  necessary  to  invoke  the 
“war  clause”  in  INS  contracts  Oct.  1,  requiring  some  450  clients 
to  pay  an  additional  15%  assessment.  Both  services,  under  an 
emergency  clause  in  their  contracts,  are  entitled  to  make  an 
additional  25%  assessment  in  the  event  of  extraordinary  ex¬ 
penditures. 

The  Associated  Press  said  this  weekment.  Now  it  appears  that  even  big- 
that  it  has  not  increased  assessments  ger  news  will  have  to  be  covered  in 
on  its  members  for  any  of  its  services,  Europe  in  the  next  few  months,  and 
news  or  pictures,  because  of  the  ex-  that  the  expense  will  continue, 
tremely  high  war  costs.  “The  assessment  does  not,  by  any 

$40,000  Extra  for  Photos  means,  defray  all  the  current  im- 


EDITOR  <S  PUBLISHER 
CALENDAR 

October  16 — ABC  Week  Con¬ 
vention  dates  carried  in  detail 
on  page  5. 

October  20-21 — National  Con¬ 
ference  of  Business  Paper  Edi¬ 
tors,  meeting,  Washington. 

October  20-22 — Ohio  Newspa¬ 
per  Women’s  Assn.,  37th  annual 
convention,  Dayton. 

October  22-24  —  Mid-Atlan- 
tic  Circulation  Mgrs.  Assn.,  20th 
annual  convention,  Columbia, 

S.  C. 

October  24 — New  England 
Daily  Newspaper  Assn.,  Fall 
meeting,  Copley  Plaza  Hotel, 
Boston. 

October  2S-26 — Ohio  Circula¬ 
tion  Mgrs.  Assn.,  meeting,  Neil 
House,  Coliunbus,  O. 

October  25-28 — ANA,  annual 
meeting.  Homestead,  Hot 
Springs,  W.  Va. 

October  26-27 — AAA  A,  Pa¬ 
cific  Council,  annual  conven¬ 
tion,  Hotel  Del  Monte,  Del 
Monte,  Calif. 

October  29-.31 — Texas  Circu¬ 
lation  Mgrs.  Assn.,  26th  annual 
convention,  Houston. 

on  the  chin”  and  absorbed,  action  was 


Several  photo  syndicates  questioned  ^voidable  expense  increase  nor  does  convention,  Houston. 

by  Editor  &  Publisher  indicated  that  ^  “T  - 

continuing  prohibitive  costs  will  re-  ®  ^  spen  ,  chin”  and  absorbed,  action  was 

suit  in  the  near  future  in  attempts  to  above  normal  in  covering  confined  to  a  comparativei;  small  area, 

pass  along  to  clients  some  of  the  war  Europe  since  the  start  of  the  crisis  m 

burden  in  the  form  of  an  additional  "  “Sust.  We  now  op«  to  hold  whole  map  of  Europie  and  we 

service  charge.  “Not  as  yet,”  responded  above--normal  e^ense  to  a  figure  ^^eak 

one  executive  to  a  direct  question  re-  ^  ®  unneces^ry  to  next,”  Mr.  Randau  commented, 

garding  additional  charges,  but  we  additional  assessment.  following 


KOAUtlAK  OUUlLAV/ltai  WUV  TV  i*Ax  it.  X*  XVailUaU  XUllUWlllli 

T  At  the  same  time,  we  are  contmu-  ^  i  i  r  ui  u  •  •  x- 

probably  will  and  I  imagine  every-  .  _  .  *  u  j  •  l  schedule  of  cable  charges  in  pointing 

..  ill  it  ing  to  cover  events  abroad  m  such  a  .u  *  j-  *  u  r  n  .  j 

body  will.  We  re  waiting  to  see  if  the  .  tt  •.  j  n  v  ^  out  that  dispatches  are  full-rated  to 


war  is  really  going  to  start  in  earnest.” 

Another  photo  Lrvice  executive  es-  trustworthy,  accurate,  and 

timated  that  the  four  major  picture  Power,  and  to 

syndicates  have  spent  $40,000  over  maintain  the  pace  we  have  set  through 
_ _ t _ _ the  crises  and  the  war  to  date. 


their  aggregate  budgets  for  radio  and 
cable  transmission  alone  since  the  war 
began  six  weeks  ago.  Since  its  con- 


multiple-filing  by  as  many  as  six 
routes  is  common: 

li'ord  Rates  to  New  York 


Charges  Range  $2  to  $150 

Both  UP  and  INS  declined  an  esti- 


tracts  contain  no  “war  clause,”  he  mate  on  the  extra  revenue  being  ob- 
explained,  clients  would  be  asked  to  tained,  but  the  additional  charges 
contribute  toward  the  extra  costs  if  range  from  $2  to  $150  weekly  among 
it  is  decided  such  a  request  is  neces-  UP  clients,  and  from  $3  to  $75  per 
sary.  During  the  recent  visit  of  the  week  on  INS  papers.  In  a  city  of 
King  and  Queen  of  England  such  a  500,000  population  the  increase  totals 
request  was  made,  but  there  was  no  between  $50  and  $60,  the  UP  said. 


general  assessment. 


About  350  foreign  clients  of  UP  in 


From 

Press 

FuUrate 

I-^nrhm  . 

. .  5c 

18c 

Paris  . 

.  7c 

29c 

l-’ome  . 

.  14c 

46c 

Berlin  . 

.  12c 

42c 

Madrid  . 

.  Us 

48c 

I.isbon  . 

.  15c 

45c 

.\mstenlam  . 

.  11c 

31c 

Copenhagen  .... 

.  WAc 

30  Ac 

Bucharest  . 

.  17c 

52c 

Budapest  . 

.  17c 

52c 

Switzerland  .... 

.  ll!4c 

30 '/.c 

The  war  clause,  identical  in  both  50  countries  also  are  affected,  Mr. 


UP  and  INS  contracts,  reads: 


Randau  said,  but  the  foreign  assess- 


INS  Costs  Up  $10,000  Weekly 

George  T.  Hargreaves,  business 


“In  case  of  war  or  any  other  extra-  ments  are  handled  differently.  Foreign  manager  of  King  Features  Syndicate, 
ordinary  event  requiring  an  additional  papers  pay  a  service  charge  plus  tolls,  which  INS  is  a  unit,  said  the  INS 
or  extraordinary  expenditure  of  $500.00  he  explained,  and  in  some  instances  costs  are  running  about  $10,000 

or  more  weekly  by  (UP)  (INS)  in  cable  costs  to  papiers  abroad  have  been  ^  week  above  normal, 
securing  and  delivering  the  news,  increased  50%,  placing  an  unusually  “This  15%  assessment  doesn’t  by  any 
(UP)  (INS)  may  assess  and  the  pub-  heavy  burden  on  them.  means  cover  our  additional  expenses 

Usher  shall  pay  (UP)  (INS)  an  addi-  It  was  pointed  out  by  Mr.  Randau  nor  pay  back  any  of  the  high  costs 
tional  weekly  sum  not  to  exceed  25%  that  the  extra  assessment  is  the  first  to  date,”  he  said  this  week.  “We  tried 
of  the  publisher’s  regular  weekly  levied  by  UP  since  the  World  War,  to  make  it  as  reasonable  as  possible 
payment,  for  a  period  coincident  with  despite  added  expenditures  of  $150,-  because  we  realize  that  newspapers 
said  extraordinary  expenditure  by  000  for  coverage  of  the  Ethiopian  War,  have  not  been  having  a  very  comfort- 
(UP)  (INS).”  $400,000  during  the  Spanish  War,  and  able  time  of  it  for  the  past  year  or  so. 

Notice  of  the  UP’s  extra  assessment,  $200,000  for  the  Sino-Japanese  con-  We  are  hoping  this  is  going  to  be  a 
effective  Oct.  8,  was  sent  out  Friday  diet,  beginning  in  September,  1937.  very  short  war  and  that  we  can  relieve 
night,  Oct.  6,  signed  by  Clem  J.  The  maximum  assessment  made  in  the  clients  of  the  added  expense.” 


Randau,  vice-president  and  general  World  War  was  15%  and  this  was  in¬ 
business  manager.  The  INS  notified  voked  about  a  month  after  hostilities 
its  clients  Sept.  27  that  the  emergency  began,  Mr.  Randau  said. 


The  maximum  assessment  made  in  the  clients  of  the  added  expense.” 

World  War  was  15%  and  this  was  in-  While  the  extra  charges  levied  by 


clause  was  to  be  invoked  to  the  ex¬ 
tent  of  15%  on  Oct.  1. 

$125,000  Extra  Spent,  Says  U.P. 

The  United  Press’  notification  letter 
said  in  part: 

“In  view  of  the  extraordinary  ex¬ 
pense  of  covering  the  war  in  Europe, 
we  are  obliged  to  invoke  the  war 
clause  in  our  contracts  effective  next 
week. 

“We  are  not  at  this  time,  however, 
asking  for  the  entire  25%  provided  in 
the  contract.  Instead,  your  rate  is 
being  adjusted  on  the  basis  of  a  121^% 
increase,  half  the  amount  specified  by 
contract. 

“Needless  to  say,  our  directors  have 
delayed  this  action  as  long  as  possible 
in  the  hope  that  the  war  would  end 
and  that  we  would  be  able  to  absorb 
the  expense  shock  without  an  assess- 


voked  about  a  month  after  hostilities  INS  range  between  $3  and  $75  weekly, 
began,  Mr.  Randau  said.  only  a  few  papers  are  paying  $75  ad- 

In  the  three  other  conflicts  abroad  ditional  and  newspapers  assessed  $10 
in  which  heavy  expenses  were  “taken  and  $15  are  contributing  the  bulk  of 
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the  extra  revenue  obtained  under  the 
war  clause,  Mr.  Hargreaves  said. 

INS  is  negotiating  with  its  foreign 
clients  for  contributions  to  help  de¬ 
fray  the  coverage  costs,  he  added 
Foreign  contracts  do  not  contain  the 
emergency  clause. 

Cable  costs  in  the  aggregate  have 
risen  about  3007o  since  the  final  pre- 
war  crisis  in  August,  and  besides 
sending  six  men  abroad  and  adding 
some  20  men  to  the  European  staff, 
other  expenses  have  risen  enormously, 
Mr.  Hargreaves  declared.  It  was 
necessary  to  purchase  two  automo¬ 
biles  at  $1,000  each,  one  for  H.  R 
Knickerbocker  and  another  for  Ken¬ 
neth  T.  Downs,  Paris  bureau  manager, 
and  outfits  for  men  going  to  the  front 
cost  $500. 

During  the  Ethiopian  war,  accord¬ 
ing  to  Mr.  Hargreaves,  INS  levied  a 
25%  extra  assessment  which  was  in 
effect  for  about  six  months. 

Picture  Costs  Up  500% 

One  picture  service  executive,  dis¬ 
cussing  the  possibility  that  clients 
will  be  asked  to  bear  a  share  of  the 
present  extraordinary  costs,  pointed 
out  that  photo  syndicates  had  no  radio 
or  cable  bills  to  pay  in  the  World 
War.  “Now,  if  Hitler  talks  in  the 
morning,  we  have  to  have  a  picture  of 
him  here  in  a  couple  of  hours— just 
another  picture  of  Hitler  speaking,  but 
it’s  expected  of  us.  The  average  pic¬ 
ture  from  Berlin  costs  $100,  because 
the  Nazis  are  taking  advantage  of  the 
opportunity  of  getting  American  cash 
over  there,  and  the  money  must  be 
paid  on  the  line.  From  London  a 
cable  transmission  averaces  $60.  Some¬ 
body’s  got  to  pay  for  all  this,  for  the 
syndicates  haven’t  any  reserves.” 

Picture  coverage  costs  abroad,  due 
to  radio  and  cable  transmissions  and 
greater  expenses  in  Europe,  have  in¬ 
creased  “500%  at  least,”  this  executive 
asserted.  Clipper  planes  and  regular 
mail  service  are  being  utilized 
wherever  possible  in  an  attempt  to 
bring  the  costs  down,  he  added,  but 
with  the  war  now  six  weeks  old  the 
500%  increase  “is  a  continuing  thing." 
and  the  likelihood  of  some  of  the  ex¬ 
pense  being  borne  by  clients  is  in¬ 
creasing  daily. 

“We’re  waiting  to  see  if  the  war  is 
really  going  to  start  in  earnest,”  he 
said. 

■ 

400  Writers  Covered 
Cincinnati  Series  Game 

Cincinnati,  Oct.  9  —  The  biggest 
crowd  of  working  newspapermen  ever 
to  descend  on  Cincinnati  was  here  for 
the  concluding  games  of  the  World 
Series.  Tom  Swope,  baseball  writer. 
Cincinnati  Post,  and  chairman  of  press 
arrangements,  estimated  400  attendefl 
Two  huge  temporal^  press  boxfs 
were  erected  for  the  visitors.  Specia- 
photographers’  booths  were  suspended 
from  the  top  of  the  first  tier  at  Crosley 
Field.  Free  meals  and  drinks  were 
provided  at  a  leading  downtown  hote. 

Sid  Mercer,  New  York  Journal- 
American,  was  elected  president  o. 
the  Baseball  Writers  Association  oi 
America.  Other  officers:  Mr. 
vice-president;  Ken  Smith,  New  o  ^ 

Daily  Mirror,  secretary-treasurer. 

rectors:  Ed  Bums,  Chicago  Tnbuiw. 
A1  Horwite,  Philadelphia  Ledger 
Shirley  Povich,  Washington  Post;  Ji® 
Gould,  St.  Louis  Post- Dispatch. 

PHILA.  SHOPPER  CLOSK 

J.  Stanwood  Martin,  treasurer  o 
Philadelphia  Shopping  Guide,  w 
firmed  on  Wednesday  a 
the  paper  headed  by  his  father,  • 
C.  Martin,  former  publisher  oi 
Philadelphia  Evening 
suspended  publication.  The 
ping  paper  made  its 
May  5. 
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Inland,  NAEA,  NEA  to  Meet 
During  ‘ABC  Week'  Oct.  15-20 


Audit  Bureau  to  Mark  Silver  Anniversary  at 
Chicago  Convention  . . .  Bureau  of  Advertising, 
Association  Managers 


CHICAGO,  Oct.  11 — Observance  of 
the  Audit  Bureau  of  Circulations’ 
silver  anniversary  will  mark  the 
twenty-sixth  annual  convention  of 
the  Bureau  here  Oct.  19-20,  at  Hotel 
Stevens.  While  the  ABC  meeting  will 
be  the  main  attraction,  a  number  of 
other  important  conventions  will  be 
held  here  during  “ABC  Week.” 

The  vanguard  of  next  week’s  nu¬ 
merous  meetings  convened  here  today 
when  the  Newspaper  Association 
Managers,  Inc.,  opened  its  annual  con¬ 
vention  at  Hotel  Morrison.  Directors 
of  the  National  Editorial  Association 
will  meet  on  Sunday,  Oct.  15  and  the 
NEA  Advisory  Council  will  hold  a 
two-day  session,  beginning  Oct.  16. 
NAEA  and  Inland  Meetings 
Newspaper  Advertising  Executives 
Association  will  meet  at  the  Black- 
stone  Hotel,  Oct.  16-17.  Inland  Daily 
Press  Association  holds  its  fall  meet¬ 
ing,  Oct.  17-18  at  Hotel  Sherman.  An¬ 
nual  meeting  of  the  Agricultural  Pub¬ 
lishers  Association  will  take  place 
Oct.  18  at  the  Stevens. 

In  addition,  the  Bureau  of  Adver¬ 
tising,  ANPA,  will  hold  two  impor¬ 
tant  dinner  metings,  Oct.  17  and  18, 
starting  with  a  meeting  of  the  Expan¬ 
sion-Advisory  Committee  at  the 
Blackstone  Tuesday  evening  and  the 
regular  session  of  the  Committee  in 
Charge  the  following  evening  at  the 
Hotel  Stevens.  Directors  of  the  In¬ 
ternational  Circulation  Managers  As¬ 
sociation  will  convene  Oct.  19  at  the 
Stevens.  Likewise,  the  National 
Council  on  Professional  Education  for 
Journalism  is  scheduled  to  meet  the 
same  day  at  the  Palmer  House. 

Aside  from  appropriate  observance 
of  the  ABC’s  outstanding  record  as  a 
co-operative,  self-governed  body  dur¬ 
ing  the  past  25  years,  the  forthcom¬ 
ing  convention  is  not  likely  to  pro¬ 
duce  the  usual  forensic  fireworks.  Ad¬ 
vance  indications  point  to  only  one 
so-called  controversial  subject  of 
general  discussion  by  all  divisions  of 
the  Bi^eau.  Clarification  of  the  ABC’s 
publicity  rules,  apparently  growing 
out  of  the  Bureau’s  recent  expulsion 
of  the  Sioux  City  (la.)  Tribune  for 
violation  of  such  rules,  is  slated  for 
consideration.  The  convention  will 
coi^ider  the  recommendations  of  spe¬ 
cial  committee,  headed  by  John  H. 
Platt  as  chairman,  relative  to  revising 
the  Bureau’s  publicity  rules. 

Thomson's  Twelfth  Year 
When  President  P.  L.  Thomson, 
Western  Electric  Company,  calls  the 
invention  to  order  at  10  o’clock 
thur^sday  morning,  Oct.  19,  it  will 
ujark  his  twelfth  year  as  presiding 
omcer  of  the  Bureau  and  the  first  con¬ 
vention  since  1927  at  which  O.  C. 

am  will  serve  in  an  advisory  capac- 
1'^'  j  ''vho  asked  to  be  re¬ 

eved  of  his  duties  as  managing  di- 
wtor  of  the  Bureau  at  the  close  of 
convention,  has  been  suc- 
,  James  N.  Shryock,  for- 
merly  business  manager  of  the  Chi- 
News  and  Indianapolis 
*■  Harn  continues  to  serve 
^  Bureau  as  advisor  to  Mr  Shryock 
and  the  board. 

The  opening  session  will  feature 
prominent  speakers,  representing 
'nany  divUions  of  the  Bureau. 


Speakers  at  this  session  will  be  Allen 
L.  Billingsley,  chairman  of  the  Ameri¬ 
can  Association  of  Advertising  Agen¬ 
cies  and  president  of  Fuller  &  Smith 
&  Ross,  Inc.;  Allan  T.  Preyer,  chair¬ 
man  of  the  Association  of  National 
Advertisers,  and  vice-president  of 
Vick  Chemical  Company;  Walter  M. 
Dear,  vice-president  of  the  ANPA,  and 
general  manager  of  the  Jersey  City 
Jersey  Journal;  Norman  S.  Rose. 
Christian  Science  Monitor,  advertising 
manager  and  AFA  president;  Mason 
Britton,  McGraw-Hill  Pub.  Co.,  and 
AFA  chairman;  and  Burridge  Butler, 
publisher.  Prairie  Farmer. 

Warner  to  Speak 

William  B.  Warner,  president  of 
McCall  Corporation,  head  of  the  Na¬ 
tional  Publishers  Association  and 
chairman  of  the  executive  committee 
of  the  National  Association  of  Manu¬ 
facturers,  will  be  the  principal  speak¬ 
er  at  the  Thursday  noon  ABC  lunch¬ 
eon.  Members  of  the  Chicago  Fed¬ 
erated  Advertising  Club  will  join  with 
ABC  delegates  in  attending  the  lunch  - 
eon.  Beginning  at  2  p.m.,  Thursday, 
divisional  meetings  will  be  held  with 
a  final  general  session  on  Friday. 


Members  of  the  ABC  board  of  di¬ 
rectors  whose  terms  expire  at  this 
convention  are: 

.\dvertiser  Division — F.  R.  D.ivis,  General 
Electric  Company,  Schenectady,  New  York; 
J.  \V.  Dineen,  General  Motors  Corporation, 
Detroit,  Michigan;  Ehen  Griffiths,  Socony- 
Vaciuim  Oil  Company,  Inc.,  New  York,  N.  V.; 
John  II.  Platt,  Kraft-Phenix  Cheese  Cor¬ 
poration.  Chicago,  Illinois;  G.  R.  Schaetter, 
Marshall  Field  &  Company,  Chicago,  Illinois; 
P.  L.  Thomson,  Western  Electric  Company, 
New  York,  N.  Y. 

.Advertising  .Agency  Division— B.  C.  Dully, 
B.itten,  Barton,  Durstine  &  Osborn,  Inc., 
New  York.  N.  Y. ;  H.  II.  kynett,.Aitkin- 
Kynett  Company,  Philadelphia,  Pennsylvania. 

Business  Paper  Division — Paul  I.  Aldrich, 
S’ational  Prm'isioncr,  Chicjigo,  Illinois. 

Farm  Paper  Division — Fred  Bohen,  Suc¬ 
cessful  Farming,  Des  Moines,  Iowa. 

Magazine  Division — Phillips  Wyman,  Mc¬ 
Call  Corporation,  New  York,  N  A’. 

Newspaper  Division — E.  R.  Hatton,  Detroit 
Free  Press;  J.  Noel  Macy,  Westchester  County 
Publishers,  Inc.,  A'onkers,  New  York;  Marry 
S.  Webster,  Sai:  Bernardino  (Cal.)  Sun  £r 
Telegram. 

Changes  ta  Publicity  Rules 

Most  of  the  changes  and  additions  to 
the  publicity  rules,  as  recommended 
by  Mr.  Platt  and  his  committee,  con¬ 
sisting  of  Directors  H.  H.  Rimmer,  E. 
Ross  Gamble,  Ernest  G.  Smith  and 


CHICAGO  "ABC  WEEK"  TIME-TABLE 

SUNDAY 

10  a.m. — NEA  Directors'  Meeting — Hotel  Morrison 
MONDAY 

9:30  Qjn.;  2  p.m. — ^Newspaper  Advertising  Executives  Assn. — 
Blackstone  Hotel 

12:30  pjn. — ^NAEA  Luncheon — Blackstone  Hotel 
10  ajn.;  2  p.m. — ^NEA  Advisory  Council — ^Hotel  Morrison 
12:30  p.m. — ^NEA  Advisory  Council  Luncheon — ^Hotel  Morrison 
10  a.m. — Inland  Daily  Press  Assn.  Directors'  Meeting — ^Hotel 
Sherman 

TUESDAY 

9:30  a.m.;  2  pjn. — ^NAEA  General  Meeting — Blackstone  Hotel 
12:30  pjn. — NAEA  Luncheon — Blackstone  Hotel 
10  a.m.;  2  p.m. — Inland  Doily  Press  Assn. — Hotel  Sherman 
12:15  p.m. — Inland  Limcheon — ^Hotel  Sherman 
10  a.m. — ^NEA  Advisory  Cotmcil — ^Hotel  Morrison 

WEDNESDAY 

10  a.m.;  2  p.m. — Inland  Daily  Press  Assn. — ^Hotel  Sherman 
12:15  p.m. — ^Inland  Limcheon — ^Hotel  Sherman 

9  aan. — Agricultural  Publishers  Assn.,  Annual  Meeting — 

Hotel  Stevens 

12:15  pjn. — APA  Testimonial  Luncheon  for  Marco  Morrow — 
Hotel  Stevens 

7  p.m. — Bureau  of  Advertising  Expansion-Advisory  Commit¬ 
tee,  Dinner  Meeting — Blackstone  Hotel 

THURSDAY 

10  a.m. — Audit  Bureau  of  Circulations  General  Meeting — 
Hotel  Stevens 

12:15  p.m. — ABC  Luncheon — ^Hotel  Stevens 
2  p.m. — ABC  Divisional  Meetings — Hotel  Stevens 
10  a.m. — National  Council  on  Professional  Education  for 
Journalism — Palmer  House 

6  p.m. — International  Circulation  Managers  Assn.  Directors' 
Meeting — ^Hotel  Stevens 

6  p.m. — Bureau  of  Advertising  Committee  in  Charge  Dinner — 
Hotel  Stevens 

FRIDAY 

10  ami. — ABC  General  Meeting — ^Hotel  Stevens 


Verne  E.  Joy,  apply  to  Section  2 
under  Article  I  of  Chapter  E.  The 
committee  suggests  that  an  introduc¬ 
tory  paragraph  should  precede  the 
specific  permissions  given  in  the  pub¬ 
licity  rules.  All  changes  and  addi¬ 
tions  are  given  in  italics.  Following 
is  the  committee’s  recommendations 
for  the  complete  text  to  be  used  as 
Section  2: 

Sec.  2 — Expressed  Permissions  and 
Prohibitions 

‘7w  t/tc  tfttrrcsl  of  fair  play,  airy  data 
quoted  from  Bureau  reports  must  be  so  pre- 
sented  that  the  reader  will  obtain  the  same 
sense  or  interp>rctathn  as  he  would  if  the 
Bureau  report  or  reports  quoted  from  were 
before  him. 

“(a)  A  publisher  member  may  publish  in 
his  own  or  other  publications  or  in  other 
fbrms  of  publicity  any  figures  or  data  from 
released  publisher’s  Statements  to  the  Bu* 
reaii  for  the  last  regular  statement  period  or 
from  the  latest  Audit  Report  issuetl  by  the 
Bureau.  In  so  doing  he  shall  state  whether 
the  figures  or  data  used  are  taken  from  Pub¬ 
lisher’s  Statement  or  Audit  Report  and  shall 
state  the  period  covered  by  the  I’ublisher’s 
Statement  or  Audit  RejKnt  from  which  the 
excetpts  arc  quoted. 

Identical  Periods 

“Publication  of  figures  and  data  from  out- 
of-date  Publisher’s  Statements  for  cimiparison 
with  comparable  figures  anil  data  from  the 
latest  Publisher’s  Statements  shall  be  permit¬ 
ted,  also  the  publication  of  figures  and  data 
from  out-of-date  Audit  Reports  for  compari¬ 
son  with  comparable  figures  and  data  from 
latest  Audit  Report.  In  all  cases  where  data 
from  out-of-date  Publisher’s  Statements  or 
Audit  Reports  arc  reproduced,  the  comparable 
data  from  the  latest  similar  report  must  also 
be  reproduced.  In  all  such  comparisons  the 
date  of  the  periotl  covered  by  each  Publish¬ 
er’s  Statement  and  of  eich  Audit  Report 
quoted  from  must  l>e  stated. 

“(fr)  li'hen  comparisons  are  made,  the  data 
cotuerninq  the  compared  publications  must  be 
frotn  cttmparahle  type  of  report  and  for  iden¬ 
tical  periods.  If  the  audit  periods  of  the  pub¬ 
lications  do  not  coincide  the  only  comparisons 
permissible  are  those  between  the  latest  re¬ 
leased  Publisher's  Statements. 

**(c)  A.  B.  C.  authority  must  not  be  claimed 
or  implied  by  a  member  for  nwy  figures,  data 
or  statements  except  the  actual  figures,  data  or 
statements  as  they  appear  literally  in  the  Btf 
reau  reports,  with  the  exact  captions  and  ex¬ 
planations  as  used  in  the  reports.  The  re¬ 
sults  of  mathematical  calculations,  conclusions 
or  inferences,  though  based  on  the  data  in  the 
reports  but  not  actually  appcarii\g  therein, 
must  not  be  presented  as  data  gii'cn  by  the 
Bureau  but  must  be  clearly  explained  as  the 
calculations,  conclusions  or  inferences  of  the 
author  of  the  advertisement. 

**{d)  No  Bureau  report  on  one  publication 
makes  a  comparison  with  the  report  of  an¬ 
other  publication:  therefore,  such  statements 
as  'according  to  A.  B.  C.  reports,  publication 
A  has  a  larger  circulation  than  publication  B‘ 
must  not  be  used.  But  publisher  may  say, 
'See  A.  B.  C.  Audit  Report  {or  Publisher's 
Statement)  for  the  period  ending'  {giving 
date). 

Figures  Confined 

“(e)  When  members  authorize  circulation 
figures  to  be  used  in  directories  and  desire  to 
quote  the  authority  of  the  Bureau  in  connec¬ 
tion  therewith,  they  shall  confine  the  use  of 
such  figures  to  the  following: 

“In  the  case  of  newspaper  Publisher’s 
Statements,  to  Paragraph  8:  in  the  case  of 
Publisher’s  Statements  of  peritxlicals  to  Para- 
8,  the  paragraph  showing  distribution  by 
states  or  provinces  and  the  occup  tional  analy¬ 
sis  paragraph.  In  all  cases  the  period  covered 
by  the  report  from  which  the  figures  arc 
quoted  shall  be  state<i.  In  case  Publisher's 
Statement  figures  are  not  availalde,  the  Bu¬ 
reau  may,  at  its  discretion,  grant  permission 
to  use  figures  from  Special  Six-.Month  State¬ 
ment  or  Audit  Reports,  covering  tlie  same 
data  as  that  descried  above,  in  which  case 
the  figures  used  must  be  accoinpanitd  with  tlie 
designation  of  ‘Special  Six-Month  Statement’ 
or  ‘Audit  Report,’  as  the  case  may  be,  to¬ 
gether  with  the  periotl  covered  by  the  re¬ 
port. 

“(f)  When  .a  current  released  Publisher’s 
Staten. eiit  is  shown  by  audit  to  have  been 
incorrect  in  iniportini  degree,  the  Bureau 
shall  forbid  further  dissemination  of  such 
Publisher's  Statement  and  the  managing  di¬ 
rector  is  authorized  to  reque>t  directories 
using  such  statement  to  substitute  for  the  fig¬ 
ures  contained  in  the  incorrect  Publisher’s 
Statement  revised  figures  to  accord  with  audi¬ 
tor’s  findings. 

“(g)  Publisher  membt'rs  shall  not  in  any 
manner  make  public  their  Pub!ishcr’.s  State* 
ments  to  the  Bureau  previous  to  release  by 
the  Bureau  nor  shall  the  name  of  or  refer¬ 
ence  to  the  Bureau  be  attached  to  any  cir¬ 
culation  data  except  to  that  which  has 


6 


EDITOR  &  PUBLISHER 


Many  Conventions  Scheduled  for  ABC  Week  in  Chicago 


peared  in  an  already  released  Publisher’s  son,  where  Floyd  L.  Hockenhull,  pub-  Committee.  Committee  members:  John  acting  chairman  and  Secretary  re 

Statement  or  .\«dit  Report.  The  use,  ho^'ever,  Circulation  Management;  ^  spectively  of  the  council.  Purposes 

merely  of  the  phrase  ‘Member  of  the  Audit  i  t»  j  -  j-  Chappell,  Ckilhcothc  (O.)  SciotoGa:ctte.  ^  -t  ^  ^  ■Purposes 

Rure.au  of  Circulations'  shall  not  be  inter-  Charles  H.  Carson,  advertising  direc-  Latest  Newspaper  Cost  Studies  from  the  ®  Council  are  tO  set  Up  standards 

preted  as  a  violation  of  this  rule  unless  the  tor  of  the  Roanoke  (Va.)  Times  and  18th  Annual  Comparisons.  Fred  vv.  Schatib,  of  instruction  for  journalism  and  to 
(<hrase  is  used  in  sueh  elose  eonneetion  tvith  a  News-World;  and  K.  S.  Gordon,  Chi-  chairman,  Inland  Cost  Committee;  business  obtain  recognition  of  SUch  standards 
statement  about  eireulation  that  Bureau  an-  cagO  manager  of  Wcst-Holliday  Com-  m^aRer,  DeeMur  (Ill.)  Herald  &r  Rniew.  Jjy  preferment  of  recognized  journal 
thor,t%-  for  the  eireulation  statement  is  natu-  variou.-;  wavs  of  ChanRing  From  Office  Collect  to  the  Little  .  Pmnlnvino 

r,.i/v  ,mN,ed  therebx  P  oiscuss  various  ways  01  Plan.  K.  W.  Roof,  circulation  man  grauuaies  Dy  employing  editors. 


rally  implud  liter,  by.  ^  ^  getting  more  business  in  1940  in  the 

Direct  Permission  Needed  circulation  and  advertising  fields, 

"(h)  Publisher  members  shall  not  repro  Howard  W.  Palmer,  Greenwich 
duce  in  anv  way  correspondence  with  the  ,  n  wtts  a  -j  a  j 

Bureau  or  excerpts  therefrom  unless  direct  (Conn.)  Press,  NEA  president,  and 
permission  has  been  .oifcn  by  the  mana,jement  Arne  Pae,  NEA  executive  secretary, 
or  board  of  directors.”  will  present  for  discussion  NEA  or- 

Change  in  Section  4  ganizational  problems.  Hugh  H. 

Paragraph  (b)  in  Section  4  under  .\rticle  1.  Clegg,  assistant  director  of  the  Fed- 
Chapter  K,  now  reads  as  follows:  eral  Bureau  of  Investigation,  will 

"Official  reports  obtained  from  the  Bureau  spgak  on  “The  FBI  and  the  Press”  at 
in  accordance  with  the  provisions  of  Chapter  ^  Monday  luncheon  SeSSion. 

F.  Article  I,  Section  2.  of  the  rules  shall  not 


getting  more  business  in  1940  in  the  ager  of  the  Austin  (Minn.)  Daily  Herald.  Expected  to  attend  the  Chicago 

circulation  and  advertising  fields.  Inland’s  I-egislative  information  Exchange,  meeting  are  Mr.  Yost,  representing  the 
Howard  W.  Palmer,  Greenwich  Chainu.m,  Lmwowl  1.  Noyes,  past-president;  aSNE,  Jerome  Barnum,  publisher 
(Conn.)  Press,  NEA  president,  and  i’"'>li’‘her  of  the (Mich.)  G/ofre- vice-  Syracuse  (N.  Y.)  Post-Standard  for 

A  xTT-1  A  r*  A  chairman,  JS  Gray,  nast-prcMtlcnt;  publisher  ^  lur 

Arne  Rae,  NEA  executive  secretary,  „f  ,he  .Vo.iroe  (Mich.)  Evening  .\e-.,s.  Uem  the  ANPA;  Walter  Crim,  Salem  (Ind.) 
will  present  for  discussion  NEA  or-  s.  Lesher,  member  of  the  committee;  publisher  Republican,  NEA;  Fred  Pownall, 
ganizational  problems.  Hugh  H.  of  the  Fremont  (Nebr.)  Tribune;  attorney-at-  Iowa  City  (la.)  Iowan,  Inland;  Her- 
Clegg,  assistant  director  of  the  Fed-  EuRcne  MacKinnon,  Chicago,  chairman  M.  Davidson,  Daytona  Beacli 

eral  Bureau  of  Investigation,  will  S'=>..dinR  Committee  of  the  ^  News-Journal,  SNPA;  Dean 

speak  on  “The  FBI  and  the  Press”  at  '  Things  Dom*’  Department,  an  In-  Carl  Ackerman,  Pultizer  School,  Co- 

the  Monday  luncheon  session.  lander’s  Successful  I'rnomtion.  Tex  Reynolds  lumbiaj  Dean  Lyle  Spencer,  Syracuse 


be  annotated  or  addeii  to  or  changed  in  any 
particular;  nor  sh.dl  they  be  distrihntcd  with 


Two-Day  Inland  Meeting 

Newspaper  publishers  will  be  at- 


anv  additional  m.aterial  printed  or  written  at  ,  ^  t  t  j’  a  j  _  i 

any  pl.ace  thereon  or  att.ached  thereto.’’  f^acted  to  the  Inland  S  twO-day  meet- 

The  committee  has  recommended  that  this  ing  at  the  Sherman,  Oct.  17  and  18, 


f*f  the  Krtriiir  (Wis.)  jintrnai  Timcs.  University  School  of  Journalism  rep- 

“Surveying  the  Surveys  ’;  s.  E.  Thomason,  resenting  the  American  Association  of 
publisher  of  the  Chicago  Times.  o  i.  i  j  ts  ,  /.  . 

Schools  and  Departments  of  Jour- 


Ll’NClIEON,  WEDNESDAY,  12:15 


nalism;  Ralph  D.  Casey,  chairman  of 


1  oe  commiuec  nas>  rectmiiiieiuicu  iiiai  iiiia  *.*»-*.,  wwv.  a  f  t  t  tt  • 

paragraph  be  changed  to  read  as  follows:  when  the  entire  gamut  of  small  daily  Guest  Speaker.  Dr.  Andrew  W.  Cordier,  the  Department  01  Jt^malism,  Uni- 

‘^Official  reiHirts  obtained  from  the  Hureau  publishing  problems  will  be  consid-  nepartment  of  History  and  Polit  versity  of  Minnesota;  Grant  M.  Hyde, 

in  accordance  with  the  provisions  of  Ch.apter  program  includes  chest^^'lnd  director,  School  of  Journalism.  Uni- 

E,  Article  I,  Section  2,  of  the  rules  sh.dl  not  _  Chester,  Ind.  __  _  _  versitv  of  Wisconsin!  anrl  Doan  OUnn 


F,  Article  I.  Section  2,  of  the  rules  shall  not  j  ,  fp,atiiris«  fnr  “thp  'adtps”  and  ^ri  i’  -  c  n  v  versity  of  Wisconsin;  and  Dean  Olson. 

he  annotated  or  aildeil  to  or  changed  in  any  special  leaturcs  tor  tnc  .aCUCS  anu  Some  Clo''e-Ij|>s  of  Overseas  NewspapcT 

particular;  nor  shall  they  be  distributed  with  recognition  of  John  T.  McCutcheon,  Work.  Report  on  a  Special  Study,  Eixclusively  ■ 

any  additional  materi.al  printed,  written  or  dean  of  Chicago  Tribune  CartoonistS,  Inland,  by  reipiest  of  President  Tom 

emphasised  at  any  plac-e  thereon  or  attached  Wednesday  luncheon.  Miss  “  Cordier’s  Recent  Euro-  * 

_  .  .  .  Mary  D.  Bailey,  assistant  U.  S.  dis-  ‘^The  ’iXnd  Daily  Press  Salutes  John  T.  Promote  Willey 


Dr.  Frank  L.  Matt  ta  Speak 


trict  attorney,  Chicago,  will  be  the  McCutcheon  of  the  Chicago  Tribune,  presenta- 


Promote  Willey 

G.  C.  Hamilton,  vice-president  and 


Of  special  interest  to  newspaper  ad-  Tuesday  luncheon  speaker  at  which  '><>"  *o  Inlanders  and  Guests  by  President  Tom  general  manager  of  the  McClatchy 
vertising  managers  will  be  the  fall  “the  lady  executives  of  the  press”  will  ....  _  ..  c.  a  .  .  Newspapers  and  radio  stations,  this 

meeting  of  the  NAEA  Monday  and  be  honored.  -•>  >  can  ntim  .  ummAr 


Tuesday  at  the  Blackstone.  Fh-esi- 
dent  Forrest  R.  CJeneva,  Des  Moines 
Register  &  Tribune,  will  preside. 


The  complete  program  follows; 
ITESDAY  MORNING,  OCT.  17;  9:30  A..M 


Executive  Session,  B.il  T.ibarin.  Sixth  Floor,  Keene. 


Tableau:  “Injun  Summer.”  Students  of 
the  School  of  Speech,  Northwestern  University; 
direction  of  Acting  Dean  Simon. 

Tribune  by  the  Inland  Daily  Press;  Mr. 


Luncheon  speakers  will  be  Dr.  Frank  Hotel  Sherman,  Chicago. 

Luther  Mott,  director  of  the  Univer-  ln*ro.lucing  the  Convention  President  Tom 
,  .  ,  ,  r  ■  1-  1  H.  Keene.  e<litor  and  gcner:il  manager  of  the 

sity  of  Iowa  school  of  journalism  and  jukhari  (Ind.)  Tmth. 

Pulitzer  prize  winner,  who  will  dis-  Rei>ort  of  the  Board  of 


WEDNESDAY,  OCT.  18;  2  P..M. 
(Concluding  .Session;  Executive) 
I'.xiH-rience  in  Color. \dvertising.  Judge 


Pulitzer  prize  winner,  who  will  dis-  Report  of  the  Board  of  Directors’  Meeting.  Claude  U.  Stone,  president,  Peoria  (Ill.)  Star. 
cuss  on  Monday  “What  Today’s  Ad-  (Held  Monday,  Morning  and  Afternoon.)  Classified  Promotion  for  the  Smaller  Daili  s 
vertisers  Can  Learn  from  the  History  Erank  W.  Rucker,  secret.ary  of  the  hoard,  g.  L.  Shannon,  business  manager,  lyashington 

of  Advertising”;  and  Col.  Willard  ^-iness  nian.ager  of  the  Dooly  Journal.  ' 

,f.  ,  f  D  •  nr  I  E.ramtiter.  Editorial  Promotion.  Philip  Maxwell  of  the 

Chevalier,  publisher  of  Business  Week  inland’s  Membership,  Clinton  E.  Kar-  Chicago  Tribune;  manager  of  the  Chicagolaml 

and  vice-president  of  McGraw  Hill  staedt.  vice-president  and  chairm.an  of  the  .Music  Eeslival  and  many  other  editorial  pro- 

Publishing  Company,  speaking  Tues-  fellowship  ami  membership  committee;  secre-  niolinn  events. 

day  on  “When  War  Comes  to  Busi-  'aiy-trensurer,  BWoK  (Wis.)  A'eus.  Food  Advertising  pages;  on  .Momlays,  and 

«  Flection  of  New  .Members.  Other  Davs.  Martin  F.  Karstatvii  of  hr 


Kditorial  I^romotion.  Philip  Maxwell  of  Ihu 
CbicaKO  Tribune;  manager  of  the  Chicagolaml 
•Music  Festival  and  many  other  editorial  pro- 
motion  events. 

Food  Advertising  pages;  on  Momlays,  and 
Other  Days.  .Martin  F.  Karstaedt  of  he 


A.B.C.  Relations  Committee.  A.  L.  Miller,  Beloit  (Wis.)  Daily  New'- 
Other  speakers  on  the  NAEA  pro-  past-president;  publisher  of  the  Battle  Creek 


gram  include  Arthur  E.  Tatham,  vice- 
president,  Young  &  Rubicam,  Inc.;  Col 


(Mich.)  Enjuirer-Seivs,  Chairm.m;  Fred 
Schilplin.  past-president;  publisher  of  the  St. 


ADVERTISING:  INLAND  AGENCY 
PROGRAM 

Chairman  F.  W.  Ward  Just,  IPauke, 


week  announced 
I  the  appointment 

of  F.  C.  Willey, 
~  business  m  a  n  - 

1  ager  of  the  Mo- 
^  gm  desto  Bee.  as  as- 

sistant  general 
■'  -  .^J  manager  of  the 

••  McClatchy  prop- 

A  \  jj  erties.  TTie  ap- 
pointment  is  ef- 
immedi- 

-  Willey,  whose 

F.  C.  Willey  headquarters  will 

be  in  Sacra¬ 
mento,  has  been  with  the  McClatchy 
organization  for  13  years,  having 
.started  in  the  advertising  department 


F.  C.  Willey 


Uroy  W.  Herron.  WosM„9^  Sl.r  SiSZ uSV'xZ  rL  "f  r'j.  '.r- »' 

advertising  director;  Henry  W.  Manz,  Sentlel.  Introducing:  (3.  C.  Ham,  recently  sen, ativer  Relations  Commdue  wFth  Verne  cializing  in  automobile  advertising. 
Cincinnati  Post  advertising  director  retired  m.an.iging  director,  and  James  N.  Shry-  j,-  Ce^ralia  (111)  Sentinel-  Cl  ire  r  In  1933  Willey  was  promoted  to  the 

and  chairman  of  the  NAEA  advertis-  '^k,  the  new  managing  director  of  the  .\uJit  Marshall,  Cedar  Rapids  da.)  Gasettc,  and  position  of  business  manager  of  the 


and  chairman  of  the  NAEA  advertis-  “fk,  the  new  managing  director  of 
ing  exhibits;  B.  R.  F.  Fletcher,  Ports-  Circul.itions. 

rr,-  u  •  -  tr  Iti  Memory  of  Frank  Burgess,  past 

mouth  Times  business  manager;  H.  .,f  ,„,a„d,  Mark  R.  Bvers,  man 

Coy  Glidden,  Glidden  &  Wile  ;  Wil-  tor.  H'ansan  (Wis.)  Record-Herald 
liam  J.  Shine,  Ross  Federal  Research  New  Newsp.-iper  Ideas,  F'dwin  J 


Bureau  of  Circuhations.  R.  K.  TM,  Rockford  Register-RepiMie- 

In  Memory  of  Frank  Burgess,  past  president  ^tar.  Charles  A.  .Mosher,  advertising  manager 
of  the  Inland,  Mark  R.  Byers,  m.inaging  edi*  e  .j  Ian#»vni#.  r\Vi«  \  r  Aei 


E.  K.  To<ld,  Rockford  (111.1  Rrgistcr-Republii-  Bee. 

Star  (:harles  A  Mosher  advertising  manager  j^egan  his  newspaper  ca- 

of  tlie  Janeville  (Wis.)  (jazette,  Inland  s  Ad-  .  ,  r»i  -  nu  \  Rul 

vertising  Promotion  Chairman.  >’eer  With  the  Bloomington  (II .)  bun 

-Agency  Committee  Representatives.  John  Ictill  in  1914.  He  started  aS  claSSlnM 


liam  J.  Shine,  Ross  Federal  Research  New  Newsp.aper  Ideas,  Edwin  J  Pax'on.  Agenev  Committee  Representatives.  lohn  Ictiii  in  1914.  He  started  as  classified 
Corporation;  Don  May,  Chicago  Daily  associate  elitor  of  the  Paducah  (Ky.)  i{o„,.on.  president  of  the  American  Association  solicitor  and  when  he  resigned  in 

News;  Arthur  T.  Robb,  editor  of  Edi-  iv,;,..  Succeeded  in  a  State-  -'dvertising  Agencies,  New  York  City.  1921  he  was  advertising  manager. 

TOR  &  Publisher;  Russell  E.  Scofield.  \Vidrsa"les'’campa,'r"  fritate’’s"  LXg  q.?  aTaa^’ Ner^^  "  During  the  World  War  he  served  for 

Lexington  Herald-Leader  advertising  Product.  Earl  E.  Ilanway,  business  manager  •  -  •  .  ^  >.  months  with  the  AEF,  and  in  1921 

manager;  Frank  N.  Hurd,  Providence  -f  the  Casper  (Wyo.)  Tribune-Herald.  The  Agricultural  Publishers  Asso-  he  joined  the  advertising  staff  of  the 

Journal  &  Bulletin  advertisine  direc-  Congress.  lion.  Stephen  Bolles,  mem-  i„ij  _ , _ ^  _ /■td  \  i«.....,«I_T-o„cerint.  soe- 


manager;  Frank  N.  Hurd,  Providence  "f  the  Casper  (Wyo.)  Tribum 
Journal  &  Bulletin  advertising  direc-  ,  “Congress.”  Hom  Stephei 
tor;  WHder  Breckenridge,  Bureau  of 
Advertising  sales  manager;  Phillip 


the  AAAA,  New  York  City. 


"^Wisconsin;  editor  ’of  the  ciation  will  hold  its  annual  meeting  Peoria  (Ill.)  Journal-Transcript,  spe- 
)  Gazette.  ’  Oct-  18  at  the  Stevens.  Paul  M.  cializing  in  department  store  and  au- 

Cramer,  director  of  research  for  tomobile  advertising. 


Salisbury,  Sales  Management  execu-  TUESDAY  NOON,  OCT.  17,  LUNCHEON  Campbell-Ewald  Co.,  will  be  the  In  1925  he  joined  the  Scripps-How- 


tive  editor;  George  R.  Gould,  New  Adjoining  Section  of  the  Bal  Taharin.  principal  speaker.  A  testimonial  ard  newspapers  as  promotion  manager 

Haven  Register  advertising  director;  Huest  Si-eaker.  Miss  Mary  D.  Bailey  Assist  luncheon  will  be  held  in  honor  of  of  the  Oklahoma  City  News,  and  in 
Oscar  J.  Curley,  Dubuque  Telegraph-  ";\tat  thrMcnIcrof  Marco  Morrow,  Capper  Publications.  1926  he  became  a  member  of  the^- 

Herald  advertising  manager,  Robert  Y<.ti.”  Inc.,  who  has  comoleted  30  vears  of  vertisine  staff  of  the  Sacramento  Bee. 


principal  speaker.  A  testimonial  ard  newspapers  as  promotion  manner 


A.  Wolfe,  Dayton  News  advertising 
manager;  Loren  Hayes,  national  ad-  TUESD.AY  .AFTERNOON,  2  P..M. 

vertising  director,  Copley,  Illinois  F<.r  the  Ladies,  styl. 

Newspapers;  and  William  A.  Robin-  ■|■^'ur■•  :md  Rifrcshmcm 
son.  New  York  Herald  Tribune.  ('■.mpaut. 

Symposium  on  Linage  TUESDAY  AFTER: 

A  sympiosium  on  “New  Linage  Op-  (Executive  Session; 
portunities”  will  be  conducted  by  Order  .at  2  I’.M.) 

George  Grinham.  St.  Louis  Globe-  ,  Htla.i.l’s  Executive  Fo 

Democrat;  F.  S.  Meyers,  Huntington  77rrcr  Bd.li^^’Twis.V 
Advertiser  Herald  -  Dispatch;  Robert  ticorge  Price  Ellis,  A\ 

C.  Pace,  Danville  Commercial  News;  State  and  Federal  Taxes 


III.  tv  n.ai  me  .Menace  oi  .xarrotics  .tieaiis  -  - — r-i —  - - —  - -  - 

lo  A'oti.”  Inc.,  who  has  completed  30  years  of  vertising  staff  of  the  Sacramento  oev. 

service  on  the  association’s  board  of  ■ 

Tl  ESn.AA  .AI  TERNOON,  2  P..M.  directors.  There  will  also  be  a  me-  GETS  PRESS  FACILITIES 

l-or  the  Ladies.  Style  Review,  shoppi.ig  morial  Ceremony  for  Perley  E.  Ward,  WASHrsirTON  D  C  Oct  10— Trans- 

.  .  ■'  Ur.  Xai,  Bmler  and  Wimj;  C.  Alle„:  .al^r™  SeVv^ce  ■  “has  .bu»rf 

directors  who  died  during  the  past  permission  to  use  special  space  pr^ 

TUESDAY  AFTERXOO.N,  OCT.  17  year.  vidr^H  for  news  coverage  in  the  United 


TUESDAY  AFTERXOO.N,  OC 1'.  17 
(Executive  Session;  President’s  Call  lo 


Inland’s  Executive  Forum.  Chairman:  ilie 
vice-prcsitlent  Clinton  F.  Karsteadt,  secretary 
treasurer,  Beloit  (Wis.)  Daily  News. 


Journalism  Council  to  Meet  States  Supreme  Court  cha 

Initial  steps  in  developing  a  pro-  ing  50  newspapers  and  ap 
gram  of  new  standards  for  schools  of  300  broadcasting  stations 


vided  for  news  coverage  in  the  Imi 
States  Supreme  Court  chamber.  Ser' 
ing  50  newspapers  and  apprciximate } 
Tinf)  broadpasting  stations  with  ra  1 


asurer,  Beloit  (Wis.)  Daily  -News.  journalism  will  be  taken  Oct.  19  at  news  service,  the  applicant  reques 

ticorge  Price  Ellis,  A\’'olfe  &  Co.,  Chicai,'o.  the  Palmer  House  when  the  National  and  was  granted  authority  to  use 


and  O.  G.  Ross.  Beloit  Daily  News. 
Staff  organization  planning  will  be 
distnissed  from  various  angles  by  Hol¬ 
lis  J.  Nordyke,  Ames  Daily  Tribune; 
V/alter  Stecher,  Omaha  World  Herald; 
and  Leon  H.  Summy,  Goshen  News- 
Democrat. 

The  NEA  Advisory  Council  will  also 
convene  Oct.  16  and  17  at  the  Morri- 


iiie  rciiiiier  nuuse  wnen  me  itiaiionai  was  giauicu  -- 

„  ..  .,1  Council  on  Professional  Education  for  cilities  in  the  Court  chamber  tor  . 

Journa&m  h,lds  i.s  h.ld  by  the  central  News  of 

I're<i  o.  Rouse,  m.m.tger  of  circul.ition ;  co.tr-  Since  receiving  approval  of  co-operat-  which  suspended  service  jui 

le-y  of  AV.  W.  Oit.iw.iy,  i>re-i<lciit,  and  Louis  ing  newspaper  associations.  Eleven  . ....  „  . .. .  rtitis'PV 

•A.  Weil,  editor.  publishers  and  editors,  as  well  as  ST  AFT  PARTY 

wRDNKsiHvv  nrx  IS-  Q  vn  am  heads  of  schools  of  journalism  will  at-  Minneapolis,  Oct.  9 — 

“0  Casper  Yoj,  S,.  Laaia  Glob.-  I.OOO  employes  and  8hes.‘^*; 

Newsprint  Conditions  .and  Prospects.  E.  1’  Democrat,  and  Kenneth  E.  Olson.  Minneapolis  Star-Journal 

.A.ller.  puhlislicr  of  tiie  Datrnport  (la.)  Timir  dean  of  the  Medill  School  of  Jour-  newspaper’s  annual  banquet  p 
;ind  pre-ident  of  the  lae  Syndicate,  chairm.ut  nalism.  Northwestern  University,  are  recently. 


Minneapolis,  Oct.  9 — More 
1,000  employes  and  guests  of 
Minneapolis  Star-Journal  ^Uendeu 


7 


for 


OCTOBER  14,  1939 


N.  Y.  Times  Has 
Column  "About 
New  York" 

New  Feature  Written  by 
Meyer  Berger  .  .  .  First 
Such  Column  in  40  Years 

What  is  believed  to  be  the  first  daily 
column  concerning  New  York  to  ap¬ 
pear  in  the  New  York  Times  in 
^proximately  40  years  was  launched 
this  week  in  that  newspaper  by  Meyer 
Berger,  staff  man  for  10  years,  who 
this  summer  conducted  the  World’s 
Fair  column  entitled  “At  the  Fair.’’ 

The  column  is  devoted  to  news 
oddities,  unusual  places  and  events, 
and  interesting  yarns  picked  up  by 
Mr.  Berger  around  the  city.  It  is  his 
only  assignment. 

No  Gossip  or  Scandal 
He  keeps  away  from  the  night  clubs 
and  Broadway  and  will  not  mention 
jossip  or  scandal  items,  he  revealed 
to  Editor  &  Publisher. 

According  to  Edwin  L.  James,  man¬ 
aging  editor  of  the  Times,  Mr.  Berger 
is  allowed  “the  latitude  of  his  own 
imagination.”  If  the  column  “takes” 
it  will  be  continued  indefinitely. 

Mr.  Berger  stated  he  has  no  routine 
for  the  column  but  just  visits  obvious 
news  sources  and  out  of  the  way 
places.  He  accepts  suggestions  from 
everyone  and  his  best  sources  are 
i'eteran  newspapermen  around  the 
city  and  the  public  library.  “It  is 
mostly  leg  work,”  he  said. 

The  new  columnist  is  especially 
fitted  for  his  task  because  of  his 
hobby.  He  has  a  personal  library  of 
about  400  volumes  on  old  New  York. 

It  is  believed  that  the  last  column 
of  this  sort  published  by  the  Times 
appeared  just  before  the  turn  of  the 
century  and  was  called  “Man  About 
Town.”  It  was  composed  of  contribu¬ 
tions  from  the  staff  for  which  the 
paper  offered  weekly  prizes. 

Started  with  World 
Mr.  Berger  started  his  newspaper 
career  at  age  11  as  a  messenger  boy 
in  Brooklyn  for  the  New  York  Morn- 
•np  World.  He  worked  up  to  night 
telephone  operator  for  the  Morning 
World  and  then  went  abroad  with  the 
^y  for  two  and  a  half  years. 

He  returned  after  the  war  and  be- 
c®e  district  man  for  the  Morning 
World  in  East  New  York.  He  went 
'‘ith  Standard  News  Association  a 
5 ear  later  and  stayed  there  nine  years 
M  district  man  in  Bay  Ridge  and 
South  Brooklyn  and  then  rewrite 
tnan.  In  1928  he  joined  the  Times 
“  rewrite  and  in  1937  joined  the 

•  «c  Yorker  to  do  general  work.  He 
fe-joined  the  Times  a  year  later  to  do 
general  reporting. 

^ter  dropping  his  column  on  the 
sir.  Mr.  Berger  was  allowed  two 
’/(eks  to  establish  contacts  for  his  new 
»lumn. 

bankruptcy  petition 

9— A  voluntary 
lion  in  bankruptcy  has  been  filed 

•  ederal  Court  here  by  the  Rochester 
Wing  Neu's.  Inc.,  which  until  re- 

Root,^  published  a  daily  paper  in 
Chester.  It  listed  liabilities  of  $92.- 
assets  of  SI  6.330.  Among  the 
,.<,1  creditors  and  the  amounts 
'  SIO^  P-  Collins. 

Abn?’/'' °  Webster,  $2,499,  and 
ciJdff^?  -  S5,000.  Secured 

Comna  *  Goss  Printing  Press 

i  S19.490;  Mergenthaler  Lino- 

56.142;  Ludlow  Typo- 
(  54,786,  and  General 

517554  Acceptance  Corporation. 

Unpaid  wages  total  $7,254. 


.  i*. 


TABLOID-STANDARD  MAKEUP  IN  ELMIRA 

These  two  illustrations  show  the  semi-tabloid  makeup  which  the  Elmira  Advertiser,  a  Ganiiett  newspaper,  began  to  experiment 
with  last  week.  On  the  left  are  four  tabloid  pages — one.  sixteen,  seventeen  and  eighteen — front,  back  and  inside  spread  of  the 
paper  on  the  same  size  sheet  as  front  and  back  pages  ordinarily  occupy.  Illustration  on  the  right  shows  reverse  side  of  spread 
containing  standard  pages  two  and  fifteen.  Other  inside  pages  are  standard. 


ers”  also  dropped  petitions  over  parts 
of  Wisconsin,  North  Dakota  and  Iowa. 
Don  Carver,  publisher,  Mahnomen 
(Minn.)  Pioneer,  was  among  the  fliers 
who  offered  their  services. 

About  300  cities  and  towns  in  addi¬ 
tion  to  Indianapolis  were  represented 
in  the  News  poll. 

■ 

Another  Arrest  in 
Mobile  Free  Press  Case 

Mobile,  Ala.,  Oct.  11 — Sledge  Medi- 


Many  Dailies 
Poll  Readers 
On  Neutrality 

Overwhelmingly  Against 
War,  Results  Are  Sent 
To  Washington 

Many  daily  newspapers  last  week 
sounded  out  sentiment  in  their  terri- 
tories  on  the  question  of  American  ^us,  a  Mobile  police  officer,  today  had 
neutrality.  Returns  from  four  polls  been  arrested  by  United  States  mar- 
and  petitions  showed  an  overwhelm-  shals  on  a  federal  grand  jury  capias 
ing  majority  in  favor  of  keeping  the  charging  him  with  conspiracy  in  the 
U.S.  out  of  war  unless  attacked.  Ewald  free  press  case. 

More  than  60,000  readers  of  the  Another  is  under  indictment,  five 
Kansas  City  Star  and  the  Weekly  persons  have  been  convicted,  and  one 
Kansas  City  Star  had  registered  their  person  was  acquitted  in  the  case, 
opinions  up  to  the  night  of  Oct.  2.  Medicus  was  freed  under  $5,000  bond 

_  li  e  i  j.  L-  i  after  arraignment  before  a  U.S.  com- 

Result*  Sent  to  Washington  .  . 

—  ,  missioner. 

The  Minneapolis  Times  -  Tribune  ^h^  indictment  of  Medicus  came 
-supplied  400.000  peace  petitions  which  week-end  from  a  grand  jury  that 

more  than  30  volunteer  pilots  dropped  indicted  Allen  E.  (Eddie)  Cam- 

over  Minnesota  and  adjoining  tern-  ex-bartender,  for  con- 

^y  from  Times-Tribune  Peace  ^piracy  to  participate  in  the  attack  on 

®b^s.  Henry  P.  Ewald.  former  executive 

The  Indianapolis  News  closed  its  the  Mobile  Press  Register, 

leader  pol  on  neutrality  sentiment  February.  Cameron  was  at  that 

last  week,  because  debate  on  revision  bartender  for  Peter  Crolich, 

of  the  act  had  begun  in  Washington,  saloon-keeper,  one  of  the  five  con- 
with  30,000  readers  voting.  victed 

The  Nashville  (Tenn.)  Banner  pub-  ‘  , 

lished  on  page  one  daily  a  petition  _  _,C?  1 

offering  its  readers  an  opportunity  to  fiGpOrt  bal@  OI  AF  FrOSiS 


do  their  bit  to  help  keep  this  country 
out  of  the  European  war. 

Results  of  the  polls  and  the  peti 


Cards"  in  Chicago 

The  Chicago  Better  Business  Bu- 


tions  were  forwarded  to  the  respective  reau  repiorts  that  two  Chicagoans  have 
representatives  in  Congress  in  Wash-  paid  $1.50  each  for  “press  cards,  car- 


ington. 


rying  the  name  "Official  Associated 


On  the  main  issue  in  the  Kansas  Press  Service.”  In  each  instance,  pur- 


City  poll — neutrality  law  revisions — 
the  city  dwellers  showed  a  decided 


chasers  believed  the  card  was  issued 
by  the  Associated  Pre.ss  and  would 


preference  for  cash-and-carry  while  entitle  them  to  press  privileges  in  at- 
the  farm  readers  voted  strongly  in  tending  public  meetings.  The  AP 


keeping  the  present  embargo  pro 
visions.  Ballots  appeared  in  both 


has  advised  the  bureau  as  follows: 
“The  Associated  Press  has  no  con- 


papers  daily  and  weekly,  respectively,  ncction  with  the  Associated  Press 
Within  24  hours  after  the  first  bai-  Service,  which  we  understand  has 
lots  were  published  in  the  Star  it  was  been  selHng  so-called  official  press 
necessary  to  set  up  a  special  staff  of  cards  or  passes,  '^e  Associated  Press 
tabulators  under  command  of  George  does  not  issue  to  its  employes,  passes, 
W.  Man.sfield,  director  of  circulation,  cards  or  badges  for  identification  pur- 
Minneapolis  Response  Large  We  know  nothing  of  and  have 

.  .r  ,  ,  nothing  whatever  to  do  with  the  sale 

^e  response  in  the  poll  has  been  benefit  of  any 

highly  gratifying.  Roy  A.  Roberts,  „,gaoi^otion.’- 
managing  editor,  said.  It  .  .  .  shows  a 

what  newspapers  can  do  in  the  way  of  pTT|  pQ 

sounding  out  public  sentiment  as  a  llVlrLllil  itULCiO 
guide  to  our  law  makers.”  Montreal.  Oct.  9 — The  Foreign 

In  Minneapolis,  petitions,  printed  Exchange  Control  Board  of  Canada 
daily  in  the  Times-Tribune  since  headed  by  Graham  Towers,  governor 
.shortly  after  the  outbreak  of  the  of  the  Bank  of  Canada,  announced 
European  war,  had  been  signed  by  today  that  no  impiort  licenses  will  be 
more  than  93,000  persons  when  the  required  on  printing  plates,  electro¬ 
paper’s  air  armada  “bombarded”  types,  matrices  and  similar  articles 
Minnesota.  used  in  the  printing  trade,  imported 

In  addition  to  touching  the  entire  without  charge  by  or  for  use  in  news- 
state  of  Minnesota,  the  “peace  bomb-  papers  or  periodicals. 


Herald  Tribune 
Forum  to  Hear 
FDR  Talk  on  War 

Annual  Event  Schedtiled 
Oct.  24-26  at  Waldorf- 
Astoria  in  New  York 

The  Ninth  Annual  Forum  on  Cur¬ 
rent  Problems  under  the  auspices  of 
the  New  York  Herald  Tribune  will  be 
held  on  Oct.  24,  25  and  26  at  the 
Waldorf-Astoria.  It  will  consist  of 
five  sessions,  one  on  the  afternoon  of 
the  opening  day,  the  others  on  the 
afternoons  and  evenings  of  the  two 
following  days.  A  large  part  of  the 
proceedings  will  be  broadcast  over  a 
nation-wide  network  of  the  National 
Broadcasting  Company. 

The  general  theme  of  the  forum  will 
be  “The  Challenge  of  Civilization,” 
and  each  session  will  deal  with  some 
special  phase  of  the  all-pervading 
topic,  either  from  a  national  or  inter¬ 
national  aspect. 

President  to  Make  Address 

President  Roosevelt,  as  in  previous 
years,  plans  to  address  the  closing 
session,  when  the  theme  for  the  eve¬ 
ning  will  be  “The  War’s  Challenge  to 
the  United  States.” 

Mrs.  Roosevelt,  who  customarily 
has  opened  the  forum,  will  participate 
in  the  first  session,  speaking  on  the 
topic  “Humanistic  Democracy — The 
American  Ideal.” 

Mayor  La  Guardia,  who  in  the  past , 
has  welcomed  the  delegates  in  the* 
name  of  the  city,  appears  this  year 
a  scheduled  speaker  on  the  program 
of  the  second  session,  at  whibh  nu^ier- 
ous  experts  will  discuss  "The  Cort  of 
Government.” 

Mrs.  Ogden  Reid  of  the  Herald 
Tribune  will  presidje  at  all  sessions, 
substituting  for  Mrs.  William  Brown 
Meloney,  organizer  of  the  fonun  and 
editor  of  This  Week.  / 

Dr.  Conant  Is  Keynoter 

The  keynote  address  at  the  opening 
-session  will  be  delivered  by  Dr.  James 
Bryant  Conant,  president  of  Harvard 
University. 

At  the  second  session  to  be  de¬ 
voted  to  the  cost  of  government,  the 
keynote  address  will  be  by  Lewis  W 
Douglas,  former  Director  of  the  Budget 
under  President  Roosevelt 

Three  Governors  also  will  contrib¬ 
ute  to  the  discussion  of  the  cost  of 
government — William  H.  Vanderbilt  of 
Rhode  Island,  Lloyd  C.  Stark  of  Mis- 
.souri.  and  Harold  E.  Stassen  of  Blinne- 
rota. 

In  the  national  field  the  cost  of 
government  will  be  discussed  by  John 
W.  Haynes.  Under-Secretary  of  the 
Treasury’. 


* 


s 


EDITOR  &  PUBLiSHEh 


Survey  on  Picture  Pages 
Presented  to  AP  Editors 

Fifteen  Papers  Favor  Full  Page,  11  Opposed  . .  . 
Maloney  Tells  of  Progress  in  Color  Field  . . . 
Saturday  P.  M.  Papers  Debated 


SEVERAL  HUNDRED  STRONG,  the 

Associated  Press  Managing  Editors 
convened  Thursday  morning  at  the 
Waldorf-Astoria  Hotel  for  the  first 
New  York  convention  held  since  the 
group  was  organized  in  1932.  A  larger 
eastern  representation  was  expected 
to  be  swelled  to  unprecedented  pro¬ 
portions  before  the  scheduled  adjourn¬ 
ment  Saturday,  after  which  the  AP 
executives  were  to  wind  up  the  meet¬ 
ing  with  an  afternoon  at  the  World’s 
Fair. 

AF  Role  in  War  Discussed 

Various  aspects  of  war  coverage, 
including  a  symposium  on  “The  Asso¬ 
ciated  Press  and  the  War,”  were 
scheduled  to  be  discussed  by  the  edi¬ 
tors  and  Kent  Cooper,  AP  general 
manager,  and  other  AP  executives 
were  to  be  heard  at  the  closed  ses¬ 
sions  during  the  three-day  convention. 
Registration  began  at  9  a.m.  Thurs¬ 
day,  and  others  arriving  Friday  and 
Saturday  from  nearby  eastern  cities 
were  expected  to  bring  the  attendance 
to  well  over  300,  the  highest  in  the 
group’s  history. 

Nat  R.  Howard,  editor,  Clevelai^d 
News,  and  chairman  of  the  AP  Man¬ 
aging  Editors,  presided  at  the  opening 
session  Thursday  at  9:30  a.m.  in  the 
Starlight  Roof.  A  luncheon  at  which 
Arthur  Hays  Sulzberger,  publisher  of 
the  New  York  Times  was  host,  fol¬ 
lowed  the  morning  session. 

Advantages  and  disadvantages  of  a 
daily  picture  page  were  to  be  debated 
Friday  afternoon  by  Stanley  F.  Bar- 
net^  managing  editor,  Cleveland  Plain 
Dealer,  and  C.  G.  Wellington,  assistant 
managing  editor,  Kansas  City  Star- 
Times.  Mr.  Barnett,  who  was  to  de¬ 
fend  the  picttire  page,  disclosed  in  his 
prepared  address  the  results  of  a 
questionnaire  on  the  subject  sent  to 
more  than  twoscore  news  executives 
from  Maine  to  California,  as  follows: 

Rktur*  Paqet  Favored 

For  the  picture  page,  15. 

Opposed  to  the  picture  page,  and  in 
favor  of  giving  all  cuts  the  run  of  the 
paper,  11. 

Neutral,  1. 

Terming  Wirephoto  the  “most  far- 
reaching  development  in  journalism 
in  this  century,”  Mr.  Barnett  said  it  is 
too  often  taken  for  granted  by  “un¬ 
appreciative”  managing  editors. 

“The  Associated  Press  Wirephoto 
has  made  possible  the  revolutionizing 
of  picture  treatment  and  thus  rejuve¬ 
nation  of  the  picture  page,”  Mr.  Bar¬ 
nett  declared.  “It  has  put  life  and 
interest  in  the  picture  page  and  justi¬ 
fied  its  continued  development. 

“Six  or  eight-column  displays  de¬ 
voted  daily  to  the  display  of  pictures 
in  one  spot  enable  the  newspaper  to 
present  smash  plays  that  otherwise 
would  not  be  possible  in  the  tight  pa¬ 
pers  the  vast  majority  of  us  run.  The 
editor  can  be  assured  of  getting  into 
the  paper  every  day  a  certain  number 
of  columns  of  illustration. 

“When  all  pictures  are  placed  in  the 
run  of  the  paper,  what  a  temptation 
for  the  makeup  man,  in  case  he  is 
squeezed,  to  take  on  more  type  at  the 
expense  of  art.  When  the  bulk  of 
yoiu"  pictures  are  scheduled  for  a  cer¬ 
tain  page  day  after  day,  they  become 
a  very  definite  feature.  Nothing 
should  be  permitted  to  interfere.” 


“Color  Developments”  were  to  be 
covered  in  a  talk  Friday  afternoon  by 
J.  Loy  Maloney,  managing  editor, 
Chicago  Tribune,  which  has  pioneered 
in  the  color  field.  Mr.  Maloney’s  pre¬ 
pared  speech  told  what  has  been  done 
in  the  'Tribune  plant  in  color  printing 
on  high  speed  presses,  and  what  the 
management  and  the  techniciems  ex¬ 
pect  to  do  in  the  near  future. 

“Color  printing  —  and  especially 
news  pictures — on  speed  presses  is 
an  intricate  proceeding.  It  requires 
the  co-operation  of  many  workers.  It 
is  expensive,  and  it  is  by  no  means 
perfect,”  said  Mr.  Maloney.  “On  the 
other  hand,  it  is  no  longer  either  an 
impossibility  or  an  experiment.  It  is 
a  fact  and  with  the  Tribune  it  has 
ceased  to  be  an  innovation.  It  has  be¬ 
come  routine.” 

After  tracing  the  development  of 
color  photography  Mr.  Maloney 
enumerated  the  difficulties  encoun¬ 
tered  in  achieving  good  color  printing. 
Merely  having  the  right  materials 
didn’t  insure  correct  register.  Cor¬ 
rect  reproduction  depends  on  the  en¬ 
graver  having  a  color  guide,  or  at 
least  a  close  approximation  to  knowl¬ 
edge  of  the  shading,  plus  ability  to 
make  a  plate  that  will  ink  properly 
for  what  he  has  in  mind. 

“With  fast  news  photographs  it  is 
not  practicable  to  make  color  prints 
(the  process  would  take  hours)  and 
the  shading  is  largely  a  matter  of  en¬ 
graving  judgment,”  said  Mr.  Maloney. 
“By  experience  (and  this  is  very  re¬ 
cent)  the  engraver  learned  a  quicker 
way  to  do  his  staging.  His  sense  of 
color  developed.  He  was  able  to  read, 
or  estimate  accurately,  the  tones  in 
the  separation  positives.  He  took 
these  positives  to  a  table,  painted  out 
the  heavy  overtones  he  did  not  want, 
and  etched  them  lightly  for  a  few 
minutes.  Then,  at  the  first  try,  he 
made  screen  negatives  of  such  ink- 
color  exactitude  that  it  was  seldom 
necessary  to  do  more  than  etch  the 
copper  plates  for  depth,  say  15  or  20 
minutes.  The  copper  etching  for  color 
value  had  taken,  sometimes,  three  or 
four  hours.” 

Color  Engraving  in  SVz  Hours 

“This  method  was  first  given  a 
practical  tryout  on  July  15-16,  1939. 
On  the  sixteenth  the  Tribune  made  its 
most  ambitious  color  experiment  with 
a  full  back  page  of  pictures  showing 
the  glamor  and  flashy  action  of  the 
Chicago  police  and  fire  show  in 
Soldiers  Field.  The  photographs  were 
taken  in  the  afternoon  and  the  en¬ 
graving  department  made  four  plates 
for  each  of  three  views  in  10  hours. 
Everything  was  ready  for  a  first  final 
edition  with  a  12:30  a.m.  deadline. 

“This  year  has  seen  great  increase 
in  engraving  speed.  Only  last  Febru¬ 
ary  the  head  of  the  color  engraving 
department  was  astounded  when  he 
was  told  he  was  expected  to  produce 
plates  for  one  color  picture  between 
1  p.m.  and  presstime.  He  made  it  in 
eight  hours.  Now  the  same  job  would 
require  three  and  a  half  hours. 

“Like  the  photographer  and  the  en¬ 
graver,  the  stereo  man  has  made 
progress,  year  by  year,  month  by 
month.  We  think  his  product  is  good 
and  he  turns  out  lots  of  it.  In  one 
week  in  September,  when  many  maps 


were  being  run  in  color,  besides  the 
regular  routine  of  news  and  advertis¬ 
ing  illustration,  Tribune  stereotypers 
turned  out  more  than  800  color  plates. 
This  did  not  include  roto  or  comic 
work,  which  is  done  in  a  separate  de¬ 
partment.” 

An  expert  in  the  pressroom,  Mr. 
Maloney  related,  recently  summed  up 
the  whole  story  of  color  printing  prog¬ 
ress  in  a  few  words:  “When  we  be¬ 
gan  we  had  to  have  a  quarter  inch  to 
take  care  of  registry.  Now  we  are 
down  to  a  hairline.” 

Saturday  P.  M.  Papers  Surveyed 

Assigned  the  subject:  “What  Shall 
We  Do  With  the  Saturday  Evening 
Paper?”,  a  talk  prepared  by  George  G. 
Crawford,  managing  editor,  Watikegan 
(Ill.)  News-Sun,  was  to  open  with  a 
laconic  “You  tell  me!”,  the  discussion 
Saturday  of  the  subject  “that  ap¬ 
parently  has  given  an  attack  of  mi¬ 
graine  to  editors  since  the  printing 
industry  was  established  in  the  Amer¬ 
ican  colonies  300  years  ago.”  Mr. 
Crawford  did,  however,  present  some 
interesting  results  of  a  survey  he 
made  dealing  with  the  Saturday  after¬ 
noon  paper  problem  of  the  smaller 
dailies. 

Fred  F.  Chitty,  general  manager, 
Olympia  (Wash.)  Olympian,  who  con¬ 
ducted  a  survey  of  211  dailies  which 
do  not  issue  a  Saturday  afternoon 
paper,  wrote  Mr.  Crawford  that  the 
Olympian  “has  definitely  solved  the 
problem  by  publishing  Sunday  morn¬ 
ing,  and  afternoons  daily  except  Satur¬ 
day,”  but  in  the  Middle  West,  the 
Waukegan  editor  observed,  the  prob¬ 
lem  “is  not  so  readily  solved.” 

The  Crawford  survey  disclosed  that 
four  Illinois  dailies  publishing  after¬ 
noons  and  Sundays  have  eliminated 
the  Saturday  paper  and  have  found 
that  “they  still  have  a  headache  but  it 
is  moved  over  to  Monday,”  he  re¬ 
ported.  “One  paper  Sunday  and 
afternoons  except  Saturday  reports 
success  in  building  up  both  linage  and 
circulation. 

“Judging  from  the  experience  of 
these  five  editors,  it  appears  that  the 
afternoon  paper  now  publishing  daily 
except  Sunday  is  not  assured  of  com¬ 
plete  success  by  substituting  a  Sunday 
morning  edition  for  the  costly  Satur¬ 
day  issue.” 

Week-end  Inroad*  Feared 

Opinion  of  editors  not  operating  on 
a  five-day  basis  is  almost  unanimous, 
Mr.  Crawford  said,  that  the  Saturday- 
Sunday  holiday  is  too  long  a  break 
between  issues  and  turns  the  readers 
to  other  newspapers  or  to  the  radio 
for  news.  “On  the  other  hand,  the 
four  out  of  seven  five-day  editors  who 
answered  my  query  were  completely 
satisfied  with  their  five-day  program 
and  were  convinced  that  even  if  some 
of  their  readers  might  not  be  so  happy 
about  it,  the  paper  had  at  least  elimi¬ 
nated  a  very  costly  luxury,  the  Satur¬ 
day  paper.” 

To  publish  Saturday  afternoon  edi¬ 
tions  with  a  minimum  of  14  pages  cost 
the  Waukegan  paper  from  $200  to 
$500  per  week  in  1938,  Mr.  Crawford 
said.  Total  loss  on  Saturday  papers 
last  year  was  $19.227 — “which  on  our 
paper  is  almost  the  difference  be¬ 
tween  a  profit  and  breaking  even  on 
the  year’s  business,”  he  commented. 

“It  appears  that  small  city  adver¬ 
tisers  will  budget  just  so  much  for 
advertising  and  they  will  distribute 
their  expenditures  through  the  week 
to  their  best  advantage.  If  the  pub¬ 
lisher  adopts  a  Sunday  issue  in  an 
attempt  to  eliminate  the  Saturday 
loss,  the  advertisers  may  spend  more 
in  the  Sunday  edition,  but  if  they  do, 
they  will  probably  not  be  in  the  Mon¬ 
day  paper  and  the  one  bad  day  still 
persists  with  the  additional  extra  cost 
of  Sunday  news  services,  features  and 


fixed  charges  to  further  increase  the 
nut.” 

War  Columnist  Speaks 

Discussing  the  trend  of  interpreta¬ 
tive  writing  in  the  present  war,  De- 
Witt  Mackenzie,  AP  columnist  on  for¬ 
eign  affairs,  told  the  AP  editors:  'I 
am  afraid  that  the  tendency  must  be 
toward  a  greater  degree  of  personal 
judgment,  because  of  the  intensive 
development  of  propaganda  by  both 
sides  in  the  conflict. 

Because  of  the  flood  of  propaganda, 
he  said,  “very  often  there  won’t  be 
any  other  way  of  dealing  with  what 
looks  like  propaganda  than  to  say  in 
effect  to  the  reader:  ‘You  are  entitled 
to  accept  this  with  reserve,  because  of 
such  and  such  circumstance.’  The 
value  of  such  advice  would  depend, 
of  course,  upon  whether  the  commen¬ 
tator  was  qualified  to  give  it.”  When¬ 
ever  the  writer  does  give  a  personal 
opinion,  however,  he  should  always 
make  it  clear  to  the  reader  that  this 
is  a  personal  view,  and  that  view 
“should  grow  naturally  out  of  the 
facts  which  previously  have  been 
marshalled  objectively,”  Mr.  Macken¬ 
zie  contended. 

Comparing  the  commentator’s  job 
to  detective  story  writing,  he  declared 
“the  author  may  not  withhold  any  es¬ 
sential  clue  from  the  reader,  and  he 
may  not  try  to  fool  his  reader  with 
false  clues.”  A  personal  view  should 
never  be  presented  as  an  established 
fact. 

“Personally,  I  should  like  to  know 
whether  you  want  an  interpretive 
writer — say  this  writer,  to  be  specific 
— to  venture  to  give  such  advice 
guardedly  in  unusual  cases.” 

Other  Speakers 

The  annual  dinner  was  scheduled 
for  Friday  night  at  7:30  on  the  Star¬ 
light  Roof.  Saturday,  after  two  dajs 
devoted  to  AP  matters,  the  morning 
session  was  to  take  up  problems  of  a 
general  nature  before  the  annual  elec¬ 
tion  and  adjoiunment. 

Among  spakers  scheduled  were: 

Ityron  Price,  executive  editor,  AP;  Brur. 
Bell,  chief  of  \V.ishinK  on  bureau,  AP;  B« 
McKclway,  manaKiiiK  editur,  11  aihin/U' 
Star;  Hal  O’Flaherty,  managing  editor,  C*i- 
cago  Daily  Sacs;  Claude  .\.  Jagger,  finincii 
editor,  AP;  Herbert  Barker,  sports  editor.  .\P 
Roger  Connolly,  managing  eilitor,  AVtr  //eti"* 
Register;  John  L.  Morrison,  eilitor  and  po¬ 
lisher,  Greenville  (Pa.)  Rccord  Argns;  Akv 
ander  F.  Jones,  managing  editor,  U'ctkirfUn 
Post;  David  Patten,  managing  editor,  Pror- 
denee  (K.  1.)  Evening  BulleUn.  M.  J.  Wim 
editor,  .\P  feature  service.  John  Evans,  tot 
eign  editor,  AP;  Lloyd  Stratton,  assistant  get 
eral  manager,  AP;  John  P.  Harris,  the  Harr.! 
Newspapers,  Hutchinson,  Kan. 

.S.  L.  I.atimer,  Jr.,  managing  editor,  Col»*- 
bia  (S.  C.)  State:  Roljert  B.  Choate,  man^irs 
editor,  Boston  Herald  and  Traveler;  \V.  ] 
McCiftin.  the  .McCilTin  p  i>ers  of  KanMs;  X  n 
McCaw,  night  managing  editor.  Sew 
Times:  Frank  S.  Hoag,  publisher;  Pneblo  Sti'- 
Journal  and  Chieftain ;  Kov  Rnl<*rts.  ntanagiri 
editor.  Kansas  City  Star;  (ieorge  U  rcro- 
editor.  Saginaw  (Mich.)  Sites:  Palmer  Hof- 
luiblisher.  Portland  Oregonian;  Uilliam 
Steven,  managing  editor.  7 visa  7rih«'ir. 

.\.  Kesch.  executive  picture  editor.  .^P.  R*  ” 
a  panel  discussion  of  .\P  photograp 
ers  on  picture  taking,  equipment,  and  eenv- 
age.  « 

S.  J.  McNally,  AP  Telem.it  editor. 

J.  McCainbridge.  assistant  general  manar 
AP;  Thomas  B.  Sherman,  erlitor  of  “"r 
St.  Louis  Post  Pi.<pateh :  Charles  h.  rc'  • 
aging  eilitor,  Birmingham  Sites  and 
Herald. 

Harvey  Deitell,  m.inagiiig  editor.  .Vitr  ' 
Daily  .ViTw;  Frank  Denni'.  a-sistant  , 
aging  editor.  Oklahoma  Cit\  Timet. 
Kane,  managing  editor.  Cleteland 
CI’Flaherty.  man.iging  editor,  n,. 

(ieorge  Ileal.. .  Jr.,  managing  ‘‘iitor.  .vr* 
leans  Times  Pieaynne .  Phil  D- 
lisher.  Kewanee  (III.)  Star  C'  U'ier, 

S.  Griffith,  managing  editor,  Charlotte  ' 
S'eti's;  Harry  F.  Lindoii.  fa''®*'"!' 
H'aterloten  (S.  Y. »  Times:  K 
managing  editor.  Tampa  (hda. )  . 

Tribune:  John  .M.  O'Connell.  Jr..  -j  p 
editor.  Bangor  (Me.)  Evening  ‘ 

Swanson,  assistant  managing  eihtor, 
more  Evening  Sun;  William  I. 
aging  eilitor.  Youngstown  (O.  •  '  e,„ 

Basil  L.  Walters,  editor.  Minneapolis  a 
Journal. 
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Washington  Star 
Gets  Award  for 
Music  Campaign 


iie 


Presentation  Made  by 
National  Committee  for 
Music  Appreciation 

WASHmcTON,  D.  C.,  Oct.  10— A  gath¬ 
ering  of  distinguished  leaders  m  the 
field  of  music  tonight  heard  news¬ 
paper  public  service  extolled  at  a 
^quet  which  marked  presentation 
to  President  Frank  B.  Noyes  of  the 
Star  Publishing  Company,  of  a  plaque 
inscribed:  ,  .  ,  • 

“Annual  award  for  cultural  service 
to  community.  To  Washington  Star 
for  its  distinguished  music  apprecia¬ 
tion  program  that  so  effectively  en¬ 
riched  the  cultural  life  of  the  District 
of  Columbia.” 

Pretented  by  Walter  Harrison 


The  presentation  was  made  in  be-  Judge  English.” 


Congressional  Medal  for  its  unprece¬ 
dented  music  project. 

Mr.  Harrison  had  words  of  praise 
for  the  guest  of  honor  and  for  Edi¬ 
tor  Theodore  Williams  Noyes;  for  S. 
H.  Kauffmann,  assistant  business  man¬ 
ager  of  the  newspaper;  for  R.  M. 
Kauffmann,  literary  editor;  and  for 
Newbold  Noyes,  associate  editor  and 
son  of  Frank  B.  Noyes. 

Record  of  Public  Service 

Amplifying  his  assertion  that  “many 
newspapers  have  duplicated  to  some 
degree  the  Star  record  for  public  ser¬ 
vice  in  varied  fields,”  Mr.  Harrison 
instanced  the  following: 

Creation  of  the  $11,000,000  Wil¬ 
liam  Rockhill  Nelson  Art  Gallery  in 
Kansas  City,  out  of  funds  bequeathed 
by  the  founder  of  the  Kansas  City 
Star,  in  whose  memory  the  gallery 
was  named. 

Exposure  of  the  Man  ton  judiciary 
scandal  by  the  New  York  World- 
Telegram. 

Revelation  of  the  St.  Louis  ballot 
frauds  which  “tore  the  ermine  off 


McCARRENS  HONORED 

Trustees  of  the  Forest  City  Pub¬ 
lishing  Co.  last  Saturday  gave  a  party 
at  the  Union  Club  here  for  John  S. 
McCarrens,  vice-president  and  gen¬ 
eral  manager  of  the  Cleveland  Plain 
Dealer  and  president  of  the  ANPA, 
in  honor  of  his  25  years  with  the 
Plain  Dealer.  It  was  a  stag,  attended 
by  trustees  and  executives  of  the 
Plain  Dealer  as  well  as  N.  R.  Howard, 
editor  of  the  Cleveland  News;  Paul 
Hodges,  city  editor  of  the  News.  Presi¬ 
dent  Ben  P.  Bole  presided  and  short 
talks  were  given  by  Paul  Bellamy, 
editor  of  the  Plain  Dealer,  and  William 
G.  Vorpe,  Sunday  editor  of  the  P.  D. 


Michigan  Dailies 
Attack  U.  S. 
Newsprint  Inquiry 


Say  Country  Press  Is 
Endangered  .  .  .  Urges 
Effort  to  Stop  Investigation 


ITU  to  Follow 
Neutral  Policy, 
Union  Head  Soys 
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half  of  the  National  Committee  for 
Music  Appreciation  by  Walter  M.  Har¬ 
rison,  managing  editor  of  the  Okla¬ 
homa  City  Daily  Oklahoman  and 
Times. 

Accepting  the  plaque,  Mr.  Noyes 
modestly  asserted  credit  for  what  has 
been  accomplished  should  be  given 
not  to  him  but  to  his  associates  and 
to  the  Star  readers. 

The  first  annual  award  by  the  Com¬ 
mittee,  the  plaque  was  a  token  of  rec¬ 
ognition  of  the  Star’s  campaign  last 
year  which  resulted  in  distribution  of 
more  than  71,000  recorded  symphonic 
compositions  in  more  than  10,000 
homes,  and  the  equipping  of  approxi¬ 
mately  4,000  homes  with  an  electric 
playing  device.  Ten  symphonies  were 
sold  by  the  newspaper  at  cost  with  no 
advertising  given  the  record  or  play¬ 
ing  device  manufacturers.  The  Star, 
it  was  explained,  was  required  to 
make  no  investment,  having  purchased 
the  materials  on  consignment  from 
Publishers’  Service  Company.  A  sur¬ 
vey  of  music  establishments,  after  the 
campaign  closed,  indicated  increases 
mnning  to  300%  in  cultural  music 
sales  volume. 

The  assembly  of  more  than  200  per¬ 
sons  was  told  by  James  Wright  Brow.i, 
Sr.,  publisher  of  Editor  &  Publisher, 
that  261  daily  newspapers  presently 
have  music  critics  or  definitely  as¬ 
signed  staff  members  who  cover  the 
subject,  this  representing  only  14% 
of  the  whole  number  of  dailies,  but 
accounting  for  about  80%  of  the  total 
newspaper  circulation  of  the  country. 

He  urged  music  lovers  to  impress 
upon  editors  the  degree  of  public  in¬ 
terest  in  news  from  the  world  of  mu¬ 
sic,  reminding  that  “newspapers 
everywhere  are  manifesting  greater 
interest  in  the  cultural  aspects  of 
American  life.” 

Traced  Noyes  History 

Mr.  Brown  traced  the  new.spaper 
background  of  Mr.  Noyes  from  news- 


The  New  Orleans  Times-Picayune 
and  Item  disclosures  which  “uncov¬ 
ered  the  thievery  that  resulted  in  the 
fall  of  Governor  Leche,  President 
Smith,  Seymour  Weiss  and  the  other 
corrupt  legatees  of  Huey  Long.” 

The  Miami  News  campaign  which 
“finally  unhorsed  a  corrupt  govern¬ 
ment  in  a  contented  city,”  and  won  the 
respect  of  a  state  and  the  coveted 
Pulitzer  Prize. 

The  Ohio  Scripps-Howard  newspa¬ 
pers  expose  of  malpractice  in  the  ad¬ 
ministration  of  Governor  Martin  L. 
Davey  which  convinced  the  people 
that  an  administration  change  was 
warranted. 

The  New  Bedford  Times  and  Mer¬ 
cury  “turned  the  light  on  gambling 
and  vice  conditions  that  led  to  the  in¬ 
dictment  of  the  Mayor  and  a  score  of 
lesser  officials.” 

“For  every  accompli.-shod  reform 
and  completed  cultural  campaign  of 
sufficient  size  to  warrant  national  at¬ 
tention,  there  are  a  hundred  small 
home  progress  jobs  achieved  to  make 
the  local  newspaper  the  first  citizen  of 
your  home  town,”  the  speaker  de¬ 
clared  pridefully.  “By  and  large  the 
newspapers  of  the  United  States  aie 
free,  fine,  clean  and  helpful.  There 
are  venal  servants  in  the  temple,  but 
they  are  few.  The  faithful  stewards 
are  legion.  The  faults  of  the  erring 
brothers  we  write  upon  the  sands.” 


Baker  Fails  to  See  Any 
CIO  Aifiliation  Sentiment 
Among  Typos 


Dallas  News  Starts 
Facsimile  Broadcasts 

About  10,000  visitors  to  the  Texas 
State  Fair  in  Dallas  stopped  in  dur¬ 
ing  the  first  two  days  of  the  Fair’s 
operation  to  see  the  first  public  dem¬ 
onstration  in  the  Southwest  of  a  fac¬ 
simile  newspaper  broadcast  by  radio. 
The  exhibit  was  sponsored  by  the 
Dallas  Morning  News,  owner  of  Radio 
Station  WFAA  which  handles  the 
broadcasting  through  its  short-wave 


Suspension  of  the  International 
Typographical  Union  by  the  Ameri¬ 
can  Federation  of  Labor’s  59th  an¬ 
nual  convention  Oct.  5  will  not  mate¬ 
rially  affect  the  policies  of  the  former 
union,  Claude  M.  Baker,  ITU  presi¬ 
dent,  in  a  telegram  from  ITU  head¬ 
quarters  in  Indianapolis,  told  Editor  & 
Publisher  this  week  in  replying  to  an 
E.  &  P.  query  for  a  statement  of  ITU 
policy  following  the  suspension. 

“Such  (suspension)  action  forces 
the  ITU  to  follow  a  policy  of  neutral¬ 
ity — since  there  is  little,  if  any  senti¬ 
ment  for  affiliation  with  any  other  na¬ 
tional  labor  movement,”  Mr.  Baker 
stated,  apparently  thus  dismissing  a 
report  current  that  ITU  leaders  were 
contemplating  affiliation  with  John  L. 
Lewis’  Congress  of  Industrial  Or¬ 
ganizations. 

Refused  Assessment  Subscription 

The  ITU,  which  has  80,000  members, 
was  suspended  as  a  result  of  the  AFL’s 
four-year-old  controversy  with  the 
CIO.  The  action  came  through  the  re¬ 
fusal  of  the  convention,  convened  in 
Cincinnati,  to  seat  typographical  union 
delegates. 

The  suspension  was  voted  unani¬ 
mously  because  of  the  refusal  of  the 
ITU  to  contribute  a  one-cent-a- 
month-member  assessment  to  a  “war- 
chest”  which  the  AFL  first  authorized 
at  its  Denver  convention  two  years 
ago  as  a  defense  measure  in  the  or¬ 
ganizing  battle  between  the  federation 
and  the  CIO.  Every  other  AFL  union 
has  contributed  the  assessment. 

Refusal  by  the  AFL  to  seat  dele¬ 
gates  from  the  ITU  was  not  in  itself 
suspension  of  the  latter  organization, 
however,  Mr.  Baker  told  Editor  & 
Publisher. 

“Such  will  probably  follow,’’  he 
added. 


boy  to  publishing  company  president  subsidiary,  W5XGR.  Following  the 
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and  told  of  the  honor  guest’s  50  years 
service  to  the  Associated  Press. 

He  is  perhaps  the  best-known 
newspaper  man  in  America,”  .said  the 
publisher.  “You  see,  the  National 
Committee  for  Music  Appreciation  is 
honors  tonight  upon  one  to 
whom  honors  are  justly  due.” 

Before  presenting  the  plaque,  Mr. 
™iTison  discussed  “Journalism  and 
Public  Service.” 

‘Cultural  community  progress  al 


closing  of  the  Fair,  the  receivers  will 
be  stationed  at  various  public  points 
in  Dallas  to  be  on  view  in  operation, 
according  to  Dick  Jordan,  spokesman 
for  WFAA.  They  now  operate  from 
11  a.m.  to  9  p  m. 


JOINS  AD  AGENCY 

Terence  F.  MacGrath,  advertising 
and  publicity  director  of  the  Cunard 
White  Star  and  Associated  Lines,  will 
become  a  vice-president  of  Kelly, 
Nason,  Inc.,  as  of  Oct.  15,  it  was  an¬ 
nounced  Wednesday  by  John  C.  Kelly, 
president  of  the  advertising  agency. 


INQUIRER’S  ROTO  SECTION  ENLARGED 

THE  ROTOGRAVURE  SECTION  of  the  Philadelphia  Inquirer,  tabloid  size, 
will  be  changed  to  standard  size  with  an  advertising  page  measuring  15 
_  by  20  inches,  seven  columns  to  a  page,  280  lines  to  a  column,  effective  with 
ways  has  been  a  feti^''with"uie  Star,”  fhe  Sunday  issue  of  Oct.  22,  the  paper’s  management  announced  this  week.  en'tiy,~'the  Mi'chigkn'LTa^eT^Ttion 
he  observM^  The  rate  for  a  full  naee  in  four  colors  will  be  S4.500.  twice  the  amount  _ u _ 


Asserting  the  “country  press  of 
America”  is  endangered  by  the  news¬ 
print  investigation  now  being  con¬ 
ducted  by  the  U.  S.  Dexiartment  of 
Justice,  members  of  the  Michigan 
League  of  Home  Dailies,  at  their 
regular  meeting  Sept.  15  at  Grand 
Rapids,  adopted  a  resolution  urging 
the  country  press  to  do  all  in  its  power 
to  stop  this  investigation. 

Copies  of  the  resolution  were  mailed 
this  week  to  Attorney-General  Frank 
Murphy,  Assistant  Attomey-CJeneral 
Thurman  Arnold,  in  charge  of  the 
newsprint  investigation,  to  Michigan 
congressmen  and  to  all  state  press 
associations  east  of  the  Rocky  Moun¬ 
tains.  The  latter  groups  are  re¬ 
quested  to  use  their  influence  to  stop 
the  investigation  and  to  pass  similar 
resolutions  backing  the  stand  of  the 
Michigan  League  of  Home  Dailies. 

Maintain  Price  Stmetnre 
“If  the  country  press  -wiU  do  all  in 
its  power  to  stop  this  investigation,” 
states  the  preamble  to  the  resolution, 
“it  will  help  to  maintain  the  present 
price  structure  which  enables  the 
small  newspaper  to  buy  newsprint  at 
the  same  price  and  on  the  same  terms 
as  the  large  newspapers.  Anything 
that  tends  to  break  down  that  ar¬ 
rangement  which  now  exists  is  a  de¬ 
cided  menace  to  the  country  press. 
The  trainload  buyers  would  have  it 
all  over  the  one  car  buyers  or  the 
L.C.L.  buyers.  Our  circulation  terri¬ 
tories  would  be  invaded  with  special 
rates  from  the  larger  newspapers.” 

Part  of  the  resolution  states: 

“The  metropolitan  press  of  the 
United  States  as  long  ago  as  1912 
drove  the  major  portion  of  the  news¬ 
print  industry  from  the  United  States 
to  Canada,  thereby  depriving  thou¬ 
sands  of  American  workmen  of  their 
jobs,  when  pulp  and  newsprint  were 
placed  on  the  free  list,  and  that  now 
when  it  is  impossible  for  the  country 
press  of  America  to  buy  United  States 
manufactured  newsprint,  from  a 
stable  and  dependable  soiu’ce,  the 
metropolitan  press  proposes,  through 
an  investigation  by  the  United  States 
Department  of  Justice,  to  cripple  the 
Canadian  newsprint  industry,  on 
which  the  country  press  of  the  United 
States  is  almost  entirely  dependent 
for  its  supply. 

Pirating  of  Circulations 

“The  Michigan  League  of  Home 
Dailies  holds  that  cheap  newsprint 
always  and  inevitably  results  in  pirat¬ 
ing  by  larger  newsjvapers  of  country 
press  circulation  territory. 

“It  is  therefore  the  belief  and  hope 
of  the  Michigan  League  of  Home 
Dailies  that  the  investigation,  as  it 
applies  to  the  situation  east  of  the 
Rocky  Mountains,  may  be  cured,  if  it 
needs  curing,  without  any  legal  pro¬ 
ceedings  and  without  any  disturbing 
influence  on  the  present  highly  satis¬ 
factory  relations  existing  between  the 
country  press  and  the  newsprint  in¬ 
dustry.” 

A  canvass  by  Editor  &  Publisher 
among  non-metropolitan  newspaper 
representatives  indicated  that,  appar- 


1 


observed.  _  _  _  __  _  _  _  _ _ _ _  ^ 

sfnictive  effort  in  the  field  of  public  charged  for  a  full  page  at  present,  which  was  a  1,000-line  page.  The  rate  for  that  group  and  ^t  newspaper^ ^en- 
serj^  the  Star  should  have  a  badge  ♦he  new  half-page  will  be  $2,750.  The  line  rate  for  monotone  will  remain  erally,  have  not  arrived  at  a  similar 
ot  honor  to  mark  its  every  year.  For  at  $4,  it  also  was  announced.  Formerly  standard  size,  the  section  went  conclusion.  Some  sources  stated  they 
^ceeffingly  meritorious  accomplish-  tabloid  size  in  November,  1937.  Osborn,  Scolaro,  Meeker  &  Company,  New  had  just  received  the  resolution  and 
ent  m  19X9  it  certainly  deserves  the  York,  are  the  Inquirer’s  representatives.  would  give  the  matter  further  study. 


EDITOR  &  PUBLISHER 

^  1  ANA  Will  Hear 
^  Report  on  Daily 
’  Ip  Readership  Study 

Friendly  to  Present 
'  Results  of  Bureau's 
r  Reader  Surveys 

-  The  thirtieth  annual  meeting  of  thp 


Drew  Middleton 


W.  H.  Stoneman 


Harold  N.  Denny 


Webb  Miller 


might  even  prohibit  reporters  already  of  the  most  important  in  its  history, 
abroad  from  entering  war-stricken  Of  particular  interest  m  newspapers 
countries,  new.spapermen  are  being  will  be  a  report,  Oct.  27,  by  Edwin  S 
told  by  the  State  Department  in  Friendly,  business  manager  of  the 
Washington  in  response  to  inquiries  I^ew  York  Sun  and  chairman  of  the 
from  their  home  offices.  Committee  in  Charge  of  the  Bureau  of 

The  State  Department  agrees  that  Advertising,  ANPA,  on  the  first  re- 
the  statute  is  an  effective  bar  to  the  suits  of  a  continuing  study  of  news- 
movement  of  correspondents  from  the  paper  reader  habits,  both  in  editorial 
United  States  to  the  war  zone.  and  advertising  content,  which  has 

However,  it  is  added,  it  is  to  be  been  under  way  for  several  months, 
“presumed”  that  regulations  will  be  Consumer  Movement  Report 

adopted  under  the  law  covering  the  ^^at  is  believed  to  be  the  most 
necessities  of  news  coverage.  comprehensive  study  of  the  consumer 

■  movement  ever  made  will  be  pre- 

^  ^  sented  to  the  ANA  Oct.  26,  the  first 

MCUrlVena  L^pens  Vjwn  open  session  of  the  meeting. 

Advertising  Agency 

Leo  E.  McGivena  has  withdrawn  as  covering  82  different  organizations  will 
president  of  Briggs  &  Varley,  and  has  be  given  in  a  four-part  program  cov- 
opened  a  new  agency  at  444  Madison  ering:  what  the  consumer  movement 
Avenue,  New  York,  called  L.  E.  Me-  is;  the  importance  of  the  movement 
Givena  &  Co.,  Inc.  in  educational  channels;  the  impor- 

Mr.  McGivena  was  formerly  with  tance  of  the  movement  in  govem- 
the  New  York  News  for  16  years  in  ment;  and  the  scope  and  penetration 
charge  of  the  paper’s  promotion,  re-  nationally  among  the  consuming  pub- 
search  and  merchandising  service,  lie. 

After  leaving  the  News  in  April,  1937,  In  order  to  get  the  facts  for  the  last 
he  spent  six  months  with  Lennen  &  part  of  this  program,  the  Advertising 
Mitchell,  resigned  to  become  a  partner  Research  Foundation,  jointly  con¬ 
ducted  by  the  ANA  and  the  American 
Association  of  Advertising  Agencies. 

a  national  poll  supervised 
~  _  vice-president 

research  of  Young  i 
This  has  been  supple- 
a  special  national  poll 
among  secondary  school  teachers. 

Mr.  Friendly’s  report  will  be  given 
during  the  second  open  session  en- 
of  titled;  “Precision  Tools  for  Advertis- 
with  ing.’’  The  session  will  be  under  the 
sponsorship  and  direction  of  the  Ad¬ 
vertising  Research  Foundation.  Rich¬ 
ard  Compton,  president  of  the  Comp- 

■  *  _ 7.  chairman  of 

will  preside  at  the 


"^1  <  I  **  .W  ’  Briggs  &  Varley,  on  Jan.  1,  1938. 

^  Thorsen  and  T.  W.  Seck- 

c^'^clorff  have  joined  the  new  agency  sponsored 

\  as  vice-presidents.  by  Dr.  George  Gallup, 

L  Harry  Varley,  formerly  head  of  and  director  of 

I*"  .  i' JBjK  Briggs  &  Varley,  has  returned  to  that  Rubicam,  Inc. 

-  I  ^  1  -  capacity.  men  ted  by 

Edward  Angly  Walter  Duranty  Frank  Kent.  Jr.  Bill  Henry  Mr.  'Thor.sen  was  formerly  advertis- 

„  *  o  u  A  -  r  u  ■  1  »  T-  r-  ••  hig  manager  of  Metropolitan  maga 

flown  to  a  British  Air  Force  base  in  British  Air  force  in  Frarice.  sub.sequentlv  advertising  man 

France,  presumably  behind  the  The  eight  Americans  who  kdt  Lon-  business  manager 

Franco-Belgian  border,  and  eight  don  included  Middleton.  Chaplin,  Cosmopolitan  He  was  later 
others  were  among  a  group  of  32  ac-  Miller.  Angly,  Denny.  Kent.  O  Don-  l.  Bernays  as  an  a.ssociate  in 

credited  war  correspondents  who  en-  nell  and  Stoneman,  according  to  a  UP  public  relations  counsel 
trained  on  Tuesday  morning  at  Water-  dispatch  sent  Wednesday.  It  is  un-  ^  SeckendorfI  gained  his  first 

loo  Station,  London,  to  cover  the  war  derstood  that  the  first  contingent  of  advertising  experience  as  a  salesman  ton  advertising  agency, 
frorn  the  British  general  headquarters.  32  war  correspondents  which  en-  Washington  Star,  and  later  the  foundation,  t.:"  . 

The  first  Americans  accredited  by  trained  Tuesday,  was  made  up  of  the  national  advertising  staff  of  meeting  which  will  be  devoted  to  a 
the  British  War  Office,  according  to  British  newspapermen  principally.  World.  challenge  to  advertising  management 

dispatches  on  Oct.  7,  include  Webb  Accoutred  for  action  at  the  front.  from  business  itself _ the  application 

Miller,  United  Press;  W.  W.  Chaplin,  the  American  and  British  correspon-  "  uf  more  scientific  measurement  to  ad- 

Intemational  News  Service;  Drew  dents  were  seen  off  at  Waterloo  Sta-  FiIac  vprti<;inf»  pxnenditures ” 

Middleton,  Associated  Press;  Eldward  tion  by  their  families  and  friends.  All  .  .  H  ..  Purposes  of  Foundotion 

Angly,  New  York  Herald  Tribune;  wore  uniforms  and  lugged  sleeping  PetltlOIl  AgainSt  Dailv  a  nr^nared  bv  the 

Harold  N.  Denny,  New  York  Times;  kits  and  typewriters.  Gas  masks  and  „  *  o  a  r  mi  Ko  nresent^ 

William  H.  Stoneman.  Chicago  Daily  trench  helmets  were  slung  across  their  .  v’  1  !  k  •  f  to 

Nems;  Walter  Duranty,  North  Ameri-  shoulders.  c  the  contribution  of  » 

can  Newspaper  Alliance;  Frank  R.  According  to  one  home  office  in  fled  at  the  U.  S.  District  Court  here  busme^  "^nses  Sc- 

Kent,  Jr.;  Baltimore  Snn;  John  New  York  the  equipment  required  today  by  international  Paper  Sales  presentation  of  ^he  purposes,  fuw 

O’DoRnell,  Nem  York  Daily  News;  by  its  writer  cost  about  $500.  subsidiary  of  the  tions  and  accomplishments  m 

II  T  AIT-  Mm,  c  u  4U  International  Paper  Company,  declar-  foundation.  Two  talks  to  uiusudit 

Bill  Henry  Los  Angeles  Ttmes  and  The  unifoi^  worn  by  the  corre-  Disr^atch-Jonrnnl  to  be  results  obtained  from  the  foundation 

V  ^  A  t  R  r  ffi"  uT  V  !  ^  involuntary  bankrupt.  Interna-  type  of  approach  to  problems  are  to 

Arth^  E.  Mann.  Mutual  Broadcast-  British  officers  but  without  insignia.  gWen  by  Neville  Miller,  president 

mg  System.  PJational  Broadcast  mg  On  the  front  of  the  cap  there  is  a  large  merchandise  indebtedness  proved  by  of  the  Nati^al  Association  of  Broad- 

Company  Is  to  ^  represented  at  the  C  embroidered  m  gold,  and  on  each  „  ^  promissory  notes  each  dated  casters,  and  Kerwin  Fulton,  president 
^  ,1  "P"  shoulder  the  correspondent  wears  j  1939  bearing  5%  of  Outdoor  Advertising.  Inc. 

Joseph  Reilly,  U^S^  A.,  retired,  who  tabs  proclainimg  him  either  a  Brit-  ^  $56,665.04  William  B.  Warner,  chairman  of  the 

has  been  accredited  but  who  is  now  in  ish  or  a  Foreign  War  Correspon-  r  «  y  .  .  r-nmmittee  of  Publishers,  Agen- 

New  York  on  urgent  personal  busi-  dent.”  ,  ^  ,  T^e^tition  specified  that  “within  mes  aS  Advertiser 

ne^,  NBC  said  this  week.  The  name  Appointment  of  Sir  Frederick  preceding  filing  the  Dis-  National  Publishers  Association,  and 

of  General  Reilly,  who  w^  a  World  Whyte  as  director  of  the  American  patch-Joumal  committed  an  act  of  president  of  McCall’s  magazine. 
War  correspondent  for  the  Chicago  division  of  the  British  Ministry  of  bankruptcy  by  borrowing  $75,000  on  present  a  magazine  readership  studJ 
Tribune  and  later  for  the  Hearst  Information,  with  the  avowed  inten-  ^r  shortly  after  June  9.  1939,  from  the  Election  of  officers,  discussion  of  as- 
newspapers,  did  not  appear  m  the  hsd  tion  of  insuring  that  no  propaganda  Texas  Consolidated  Theatres.  Inc.,  and  sociation  affairs  and  presentation  wm- 
from  abroad,  although  one  dispatch  to  get  the  United  States  into  the  war  f,.om  the  proceeds  on  or  shortly  before  mittee  reports  will  take  place  Ort  » 
said  12  U.  S.  war  correspondents  had  emanates  from  the  Ministry  in  Lon-  jyme  10,  1939,  transferred  and  sold  to  A.  T.  Preyer,  Vick  Chemical  Co.,  ch^' 
been  acceded.  .  ^  ®  surprise  last  week  to  Interstate  Circuit,  Inc.,  such  sum  or  man  of  the  ANA  board,  will 

According  to  word  r^eived  from  Americans  in  Fleet  Street.  substantial  portion  thereof  with  intent  Roundtable  meetings  will  be 

Webb  Miller  at  the  UP  offices  in  New  Strictly  interpreted,  the  pending  to  prefer  Interstate  over  other  credi-  on  the  Federal  Trade  Commission 

York,  airplane  delivery  of  dispatches  neutrality  law  revision  would  prevent  tors;  that  such  transfer  or  payment  be  legislation  affecting  advertising, 

to  London  has  been  arranged  for  the  American  publishers  from  sending  made  when  the  Dispatch  -  Journal  ards  for  buying  newspaper  space,  a 

small  group  of  correspondents  who  correspondents  into  combat  areas  and  Company  becomes  solvent.”  dealer  advertising- 


pOR  OCTOBER  14,  1939 


,  ,  ,  ■0<^vettl5ei5  .  .  .  -^aenciei  .  .  . 


•  V  T  _  _^1  H  ““““  product  presentation,  on  a  sound 

Urg©S  Local  /\as  H'nVFPTTClTNn  QTTRVFV  scientific  basis,  it  is  leU.  also,  that 

,  lilt?  »JV^jnVJ_iXan  independent  scientific  service  ren- 

To  Supploment  By  warren  L.  BASSETT  dered  by  a  Technological  Division 

_ _  such  as  this  agency  has  set  up,  can 

Notional  Eiifort  statue  of  Liberty  in  Corset  Arouses  Ire  his  problems  objectively  rather  than 

Gas  Association  Hears  CLEVERNESS  IN  ADVERTISING  is  a  service  to  the  agency’s  clients,  subjectively  and  by  bringing  to  their 

„  a  happy  device,  rightly  used,  but  From  a  broader  viewpoint,  he  feels  solution  the  combined  thinking  of 

Report  on  Sure  when  it  backfires  the  resulting  wallop  that  it  will  make  a  significant  begin-  minds  outside  his  own  organization 

Cure  for  Industrial  Ills  is  painful  in  the  extreme.  ning  toward  rendering  advertising  which  are  simultaneously  working  on 

The  advertising  department  of  Me-  more  factual  and  believable  and  to-  researchs  in  other  fields. 

Co-operative  advertising  as  a  stim-  Creery’s,  swank  Fifth  Avenue  store  ward  the  marketing  of  products  which 
ulus  for  depressed  industries  was  j,,  New  York,  is  nursing  bruises  this  offer  the  consuming  public  greater  _ 

urged  Monday  by  T.  J.  Strickler,  vice-  ^eek  as  the  result  of  a  piece  of  copy  value  for  its  money.  He  points  out  '  Among  Advertising  Folk 

president  and  general  manager  of  the  - - ^ - - - - — the  critical  attitude  toward  ad-  - - 

Kansas  City  Gas  Company,  at  the  i:'-'-'’’  vertising  now  taken  by  consumers’  CURTIS  G.  PRATT,  for  the  last  four 

^enty-first  annual  convention  of  the  j|,  i|  groups  and  government  agencies  de-  years  manager  of  the  merchandis- 

American  Gas  Assocmtion  in  the  Hotel  .  >  mands  a  responsive  attitude.  Far-  ing  department  of  Young  &  Rubicam, 

Pennsylvania  New  York.  \  \  ^  \  sighted  advertisers,  he  feels,  are  bound  Inc  has  been 

Mr.  Strickler  is  chairman  of  the  J  v  1  i  constructive  efforts  to 

aviations  committee  on  national  P  J.’""'  1  meet  the  criticisms  that  have  been 

advertising.  More  than  3  000  de  e-  ,  ,  '|  directed  at  them, 

gates  from  gas  utilities  in  the  country  |  /JBHp  >  I 

assembled  for  the  convention.  f  I'Lf’fM  -  1  ‘I  Headed  by  Dr.  F.  E.  Hartman 

Care  for  Industrial  lilt  ,1,  ‘  V4  Located  in  Chicago  as  a  central 

•Intelligently  conceived  and  exe-  co-operation  i^th  clients  in 

cuted  advertising  is  a  sure  cure  for  '  •  ^  I  f  P^^'  •  i  n-®- 

many  industrial  ills,  particularly  those  .  ,1  Technological  Division  is  organized  to 

ilk^ich  are  a  direct  result  of  public  '  basic  faci  ities  for  scienti^c 

ignorance  or  of  indifference  to  an  en-  i  <  ’|  chemistry, 

tire  industry,"  Mr.  Strickler  said.  |  v  f  physics,  and  nutrition. 

“Our  own  gas  industry  is  a  case  in  I'  ».  office  laboratory  has  been  fully  nartmont 

point.  Few  industries  have  done  more  I,  '  \  equipped  and  staffed  for  such  studies  Curtls  S  Totv  M  V*. 

to  serve  the  public  for  as  many  years.  |  -  4  be  undertaken  on  the  agency  s  •  Hnoenw  a  mt^m. 

‘Today  we  are  serving  more  cus-  J'  ^  "  '1  premises,  the  agency  states,  and  r  *1  ?  u  * 

tomers  than  ever  before,  and  since  {  ’  '  ,  ,1,  P’^"®  perfected  for  co-  agency  s  merchandising 

1938  our  domestic  customers  have  I'  ^  P  operation  with  a  ‘clinic’  of  affiliated  ^aff  for  the  last  four  yeare,  succeed- 

been  usine  more  eas  ner  customer  V  '  '  '  J  experts  in  various  fields  who  will  Mr.  Pratt  as  manager.  Prior  to  join- 

thus  definitely  reversing  a  downward  I  *  1  carry  out  more  comprehensive  re-  lug  f  ^ 

trend.  In  1936  we  embarked  upon  a  fi  -  *|>*  searches  under  the  direction  of  Dr.  president  ^  the  Dover  Shoe  Co.,  oi 

three-year  co-operative  advertising  Frank  E.  Hartman,  widely  known  Dover,  N.  H.,  following  which  he  was 


oner  me  euiis>uiinii>4  puune  ^ 

value  for  its  money.  He  pioints  out  '  Among  Advertising  Folk 

that  the  critical  attitude  toward  ad- - 

vertising  now  taken  by  consumers’  CURTIS  G.  PRATT,  for  the  last  four 
groups  and  government  agencies  de-  years  manager  of  the  merchandis- 
mands  a  responsive  attitude.  Far-  ing  department  of  Young  &  Rubicam, 


sighted  advertisers,  he  feels,  are  bound 
to  benefit  from  constructive  efforts  to 
meet  the  criticisms  that  have  been 
directed  at  them. 

Headed  by  Dr.  F.  E.  Hartman 

Located  in  Chicago  as  a  central 
point  for  co-operation  with  clients  in 
all  parts  of  the  country,  the  new 
Technological  Division  is  organized  to 
provide  basic  facilities  for  scientific 
work  in  the  fields  of  chemistry, 
physics,  and  nutrition. 

“An  office  laboratory  has  been  fully 
equipped  and  staffed  for  such  studies 
as  can  be  undertaken  on  the  agency’s 
premises,”  the  agency  states,  “and 
plans  have  been  perfected  for  co- 


Inc.,  has  been 
elected  a  vice- 
president,  Ray¬ 
mond  Rubicam, 
chairman  of  the 
board  of  the 
agency  an¬ 
nounced  this 
week.  In  his 
new  executive 
capacity  he  will 
be  assigned  to 
the  contact  de- 
partment. 
Curtis  G.  Pratt  JOHN  M.  VaN 
Horson,  a  mem¬ 
ber  of  the  agency’s  merchandising 


operation  with  a  ‘clinic’  of  affiliated  staff  for  the  last  four  years,  succeeds 
experts  in  various  fields  who  will  Mr.  Pratt  as  manager.  Prior  to  join- 
carry  out  more  comprehensive  re-  *rig  Young  &  Rubicam,  Mr.  F’ratt  was 
searches  under  the  direction  of  Dr.  president  of  the  Dover  Shoe  Co.,  of 
Frank  E.  Hartman,  widely  known  Dover,  N.  H.,  following  which  he  was 
consulting  chemist.  Dr.  Hartman  has  vice-president  in  charge  of  sales  of 


campaign.  This  was  so  successful  that  ' - - - - - '  consulting  chemist.  Dr.  Hartman  has  vice-piesiue.u  lu  cnaige  o.  saies 

last  May  we  authorized  an  extension  ^hj^h  appeared  in  the  New  York  retained  by  Erwin-Wasey  to  g  bTllIrd  hns  been  ann 

of  A,s  effort  for  another  three  years,  jimes  Monday  morning  promoting  the  su^rvi.se  its  Technological  Division  ehief  S  the  Gardner  Advertis 

Prior  to  1936  we  found  only  a  luke-  sale  of  the  new  corsets.  continuing  to  operate  inde-  f s\^  Lo^^^^ 

•dvertUine  is  stronser  than  it  haa  sirMlins  1  !b»rlterwilh  the  famous  !uld  “Dr.  Hartman’s  interest  in  the  p^^nciJ'^DeiToll' 

ever  been.  .As  a  result  we  have  718  beloved  Goddess  of  Liberty.  Over  a  Erwin-Wasey  product-testing  innova-  Hudson  Motor  Car  Comoanv  account 

g  s  companies  throughout  the  country  Bendayed  silhouette  photo  of  the  noted  tion  is  based  on  many  years  of  ex-  .  ‘  p  rnR-sn  tuc  rmnat^or 

contributing  to  our  national  adver-  statue  the  McCreery  arti.st  had  super-  perience  in  the  development  of  im-  ,  ^  Minnmnnlis  nffiro  of  Ratten 

tising  fund,  or  twenty-four  more  com-  imposed  a  black  reproduction  of  a  portant  nationally  advertised  products  Minneapolis  office  of  Batten, 

when  he  started.  new  wasp  waist  corset,  with  helping  and  on  a  conviction  that  many  pro-  barton.  Duistine  &  Osboin,  announces 

r.  Strickler  urged  the  individual  hands  pulling  the  strings  at  each  ducers  have  not  fully  realized  their  .  Knnif^nv*^nc  'ipeoiini- 

ompanies  in  the  industry  to  back  the  side.  If  the  same  treatment  had  been  responsibility  to  the  consumers  of  .u.  ♦  M- 

co-operative  national  campaign  by  given  a  photograph  of  your  dear,  old  such  products.  With  ma.ss  production  ®  °  r 

^ing  comprehensive  local  advertising  grandmother,  the  effect  could  not  have  taking  the  place  of  the  age-old  per-  formerly  manager  of  the 

to  supplement  the  national  effort.  He  been  more  shocking.  sonal  relationship  between  craftsman-  Minne.^olis  office  of  Barron  A.  Col- 

1,“^  companies  in  the  Responses  to  the  advertisement  be-  producer  and  purcha.ser.  the  con-  Robinson  has  been  in  the 

mdu  try  had  followed  this  policy  with  g3n  eoming  in  immediately,  and  they  Lmer.  he  points  out.  is  often  unable  merchandising  and  sales 

profitable  results.  weren’t  all  sale  orders,  either.  to  distinguiTh  between  trade  puffery  organization  of  General  Mills  Inc. 

NAMFn  an  nrorr-T/^D  “We  heard  front  North  East.  South  and  fact.  The  present  trend  toward 


c..;j  V  J  1  ^  V.  Dcen  more  snocKing.  sonal  relationship  oetween  craitsman-  at  r>  u*  u  u  •  *u 

1,“^  companies  in  the  Responses  to  the  advertisement  be-  producer  and  purcha.ser.  the  con-  Kobin.son  has  been  in  the 

mdu  try  had  followed  this  policy  with  g3n  eoming  in  immediately,  and  they  Lmer.  he  points  out.  is  often  unable  Pro"’ot»o'?>  merchandising  and  sales 
profitable  results.  weren’t  all  sale  orders,  either.  to  distinguiTh  between  trade  puffery  organization  of  General  Mills  Inc. 

NAMFn  An  ‘  heard  from  North,  Ea.st.  South  3n(i  fact.  The  present  trend  toward  AtUin^nn  nooni'v 

AD  DIRECTOR  and  west.”  John  G.  Hotel,  advertising  federal  regulation  is  the  natural  re- 
Herman  Petrus,  formerly  with  Lor-  manager,  reported  when  we  felt  it  sponse  to  the  need  for  a  correlation  ^ca'led  a  committee  which  present^ 

rpn^  *1  y^ompson.  Inc.,  newspaper  our  painful  duty  to  inquire.  “Most  of  of  scientific  facts  to  product  presenta- 

representatives,  Oct.  2  became  adver-  the  comments  were  on  the  severe  ^jon  and  the  interpretation  of  these  capf^in  of  the  S.S.  Manhat- 

tismg  director  of  the  Toneka  fKan  I  ciflo  ”  e  l  ■  i  I®*"  ^  voyage  home.  The  ship 

Cfoif  J,  ‘"C  lopeKa  t^an.j  side.  facts  in  terms  of  popular  understand-  on  it.  Mo,.,  Vo,-!,  a 

itafe  Journal,  it  was  announced  this  At  first  it  was  felt  that  an  apology  joo  docked  Sept.  30  in  New  York.  A 

week.  A.  D.  Bacci  continues  as  ad-  might  be  printed  in  paid  space,  but  Hon.-  .  j  j-  .  .u  j-  presented  to  the  cap- 

vertising  manager  and  James  W.  later  it  was  decided  that  each  protest  ^  according  to  the  direc-  tain  on  the  last  evening  at  sea,  with 

He^e  remains  as  manager  of  the  letter  would  be  answered  individually  Erwin-Wasey  s  Technologica  Mr.  Atkinson  making  the  presentation 

national  advertising  department.  Mr.  bv  J  E  Davidson,  president  of  the  Division,  is  not  a  fad.  It  is  a  logical  3t  dinner.  The  Atkinsons  were  in 

Petrus  formerly  was  with  the  Kansas  store.  development,  now  crystallized  in  leg-  England  at  the  outbreak  of  the  war 

C'ty  Star,  St.  Louis  Post-Dispatch  And  it  can  be  said  with  authority  enactments  such  as  the  Fed-  and  their  return  to  Chicago  was  de- 

and  newspapers  in  Wichita,  Kan.  that  a  second  .showing  of  the  Miss  Commission  Act  and  the  laygd  by  matters  requiring  Mr.  At- 

MPDrre  Liberty  copy  .scheduled  for  the  New  ^  kinson’s  attention  in  connection  with 

IntnGES  OFFICES  York  Herald  Tribune  positively  will  ^  sympathetic  attitude  toward  the  London  and  Paris  offices  of  the 

Toledo  offices  of  Meldrum  &  Few-  not  be  made;  there  will  be  a  quick  tendency  will  benefit  the  adver-  agency  specializing  in  hotel  adver- 

fmith,  Inc.,  advertising  agency,  are  substitution.  I*®®*"  worthy  products  by  compel-  tising. 


and  newspapers  in  Wichita,  Kan.  that  a  second  .showing  of  the  Miss 

MFRr*PC  nxTCT/Ncr.  Liberty  copy  .scheduled  for  the  New 

fjr  r  lots  York  Herald  Tribune  positively  will 

Toledo  offices  of  Meldrum  &  Few-  not  be  made;  there  will  be  a  quick 
smith,  Inc.,  advertising  agency,  are  substitution. 

consolidated  with  the  Cleveland  *  •  ♦ 

omces  of  the  firm.  Most  of  the  per-  Agency  Testing  Laboratory 
sonnel  of  the  Toledo  offices  will  go  to  is  PRODUCT  testing  destined  to  take 
eveland.  Stanley  A.  Morrill,  who  the  “play”  away  from  copy  testing 


consolidated  with  the  Cleveland  *  •  ♦  ling  competitors  to^^  meet  him  on  Chester  S.  Hendry,  formerly  copy 

offices  of  the  firm.  Most  of  the  per-  Agency  Testing  Laboratory  honest,  open  ground.”  chief  in  the  Chicago  office  of  Ferry- 

sonnel  of  the  Toledo  offices  will  go  to  is  PRODUCT  testing  destined  to  take  Can  Assist  Producer  Hanly  Co.,  has  returned  to  the  copy 

eveland.  Stanley  A.  Morrill,  who  the  “play”  away  from  copy  testing  It  is  the  belief  of  Erwin-Wasey  staff  of  Charles  Daniel  Frey  Co.,  Chi- 

M  been  vice-president  and  resident  as  a  new  agency  service  to  clients?  executives  that,  while  there  is  no  cago  agency. 

anager  of  the  agency,  has  joined  Erwin  Wasey  company  executives  threat  to  reputable  advertised  prod-  Gordon  D.  Cates,  for  eight  years 

u  hrauff  &  Ryan,  Inc.,  national  evidently  believe  so  and  this  week  ucts  in  the  present  preoccupation  of  with  McCann-Erick.son.  Cleveland,  as 

announced  establishment  of  a  Tech-  governmental  agencies  with  the  ad-  an  account  executive,  has  joined 

Q  ■  ,  nological  Division  with  comprehensive  vertising  business,  there  is  a  distinct  Young  &  Rubicam,  Chicago,  as  a  copy- 

la  u  OFFICE  laboratory  facilities  in  the  agency’s  challenge  to  the  producer  of  adver-  writer.  He  succeeds  Helen  Hoag- 

W.  Ayer  &  Son  has  leased  quar-  new  and  expanded  offices  in  Chicago,  tised  products  and  to  his  advertising  land,  who  recently  returned  to  the 

t  *6^  Hollywood  Equitable  Bldg.,  This  step,  according  to  Louis  R.  counsel  to  direct  scientific  research  New  York  office  of  Young  &  Rubicam. 

fo  •  tbe  Southern  Cali-  Wasey,  president  of  Erwin,  Wasey  not  only  toward  product  improve-  Cates  was  formerly  with  the  Doremus 

branch  of  the  agency.  &  Co.,  is  intended  only  in  part  as  ment.  but  also  toward  improved  (Continued  on  page  14) 
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Tells  How  He 
Got  Warsaw 
Bombing  Scoop 

Bryan,  Free-Lance 
Photog,  Arrived 
Alter  Others  Left 

Because  he  had  no  way  of  know¬ 
ing  from  official  or  non-official  sources 
just  what  was  the  state  of  affairs  in 
Poland  during  the  first  week  of  Ger¬ 
many’s  invasion  of  the  country,  and 
because,  once  in  Warsaw,  he  had  to 
remain  there  while  the  German  army 
besieged  the  city,  Julien  Bryan,  Amer¬ 
ican  free-lance  photographer,  last 
week  brought  back  to  America  the 
first  and  only  uncensored  photographs 
of  the  bombing  of  the  Polish  capital. 

Bryan  returned  to  this  country  Oct. 

8  on  the  Norwegian-American  liner 
Bergensfjord.  He  went  into  Poland 
Sept.  3  from  Bucharest,  Romania, 
“looking  for  trouble.”  He  found  it 
almost  the  moment  he  crossed  the 
border,  for  the  train  was  under  con¬ 
stant  attack  on  the  slow  journey  to 
Warsaw,  he  told  Editor  &  Publisher 
this  week. 

Not  Molested  by  Germans 

The  cameraman  left  Warsaw  Sept. 
21  when  a  three-hour  truce  was 
granted  by  the  German  commander 
for  the  evacuation  of  non-combatants 
and  neutrals  from  the  besieged  city. 
With  1,200  other  persons,  he  said,  he 
crossed  from  the  Polish  lines  to  the 
German  lines,  three  and  a  half  miles 
from  the  heart  of  Warsaw,  and  was 
permitted  to  proceed  by  way  of  East 
Prussia  and  the  Baltic  States  to  Oslo. 

The  German  authorities  did  not 
confiscate  any  of  his  films,  he  said. 
He  took  “more  than  500  pictures,”  he 
added.  The  pictures,  which  created 
a  sensation  throughout  the  country, 
he  sold  to  the  Associated  Press,  Wide 
World,  Acme  and  International  News 
Pictures  and  he  said  he  is  contemplat¬ 
ing  selling  some  of  them  to  leading 
picture  magazines  and  periodicals. 

“I  was  going  in  and  they  were  com¬ 
ing  out,”  was  the  way  he  explained 
the  fact  that  he  found  not  a  single 
American  correspondent  or  photog¬ 
rapher  in  Warsaw  when  he  arrived 
in  the  city  on  Sept.  7.  A  corps  of 
more  than  100  correspondents  and 
photographers  had  evacuated  the  city 
two  days  earlier  when  the  official 
Polish  government  moved  to  Lublin, 
150  miles  away,  as  did  the  foreign 
diplomatic  corps,  he  explained.  He 
was  the  only  American  newsman  in 
the  city  for  two  weeks. 

To  give  a  picture  of  how  demoral¬ 
ized  Poland  was  during  the  early 
stages  of  the  war,  Bryan  told  of  his 
adventure  in  Lublin  during  the  night 
of  Sept.  6,  when,  seeking  information 
from  the  U.  S.  Embassy  in  Warsaw, 
he  was  told  over  the  Warsaw  tele¬ 
phone  that  he  could  not  get  in  touch 
with  any  of  the  Embassy  officials.  It 
developed  later  that  while  he  was 
calling  U.  S.  Ambassador  Biddle  in 
Warsaw,  the  Ambassador  already  was 
in  Lublin  withcAit  Bryan’s  knowledge. 

Wat  Arretted  Often 
Bryan  said  Poland  “was  very  spy¬ 
conscious”  during  the  conflict  and  it 
took  him  three  days  to  get  a  military 
permit.  “Without  one  I  was  almost 
shot  a  few  times,”  he  said,  being  ar¬ 
rested  10  times  in  one  day  while  he 
was  moving  about  the  hapless  city  on 
his  own. 

He  wrote  30,000  words  of  his  experi¬ 
ences  during  those  hectic  days  in 
Poland  on  his  way  home  on  the  boat, 
which  he  plans  as  a  book.  He  left  on 
a  10-day  lecture  tour  of  the  mid-West 
Oct.  10  after  which,  he  said,  “my 
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Julian  Bryan  (left) 
and  chauffeur  being 
questioned  by  Polish 
military  in  Warsaw. 
Windshield  was  shat¬ 
tered  when  sudden 
stop  threw  chauffeur 
against  it. 


plans  are  indefinite.”  He  thought  he 
might  go  back  to  Europe  “next 
Spring.” 

The  photographer,  who  makes  docu¬ 
mentary  films,  had  completed  an  as¬ 
signment  in  the  Netherlands,  Holland 
and  Sweden  during  the  summer  and 
was  vacationing  in  Romania  when  the 
German-Polish  conflict  started.  He 
had  been  in  Poland  previously  and 
has  filmed  and  lectured  about  the 
country. 

Never  a  newspaper  photographer, 
he  entered  lens  work  in  1930  when  he 
toured  Russia  with  Maurice  Hindus, 
author,  and  on  his  return  he  gave 
lectures  while  operating  his  own  mo¬ 
tion  picture  camera.  Since  then  he 
has  filmed  Siberia,  Manchukuo,  Japan, 
China,  Turkey,  Poland,  Finland,  and 
Germany. 

He  wrote  a  series  of  six  articles  on 
his  first-hand  experiences  in  Poland 
which  were  syndicated  by  the  Chicago 
Daily  News  Foreign  Service. 

■ 

Christian  Science 
Monitor  Starts 
'Fireside  Series' 

Boston,  Oct.  9 — Intense  reader  in¬ 
terest  in  a  new  Christian  -  Science 
Monitor  feature  called  “The  Christian 
Science  Monitor  Fireside  Series”  opens 
up  the  possibility  of  extending  it  from 
a  six-week  to  a  12-week  run.  Cov¬ 
ering  a  full  page  and  ruled  up  into 
fourths  of  SVz  x  11-inch  size,  suitable 
for  clipping  and  inserting  into  a  note¬ 
book,  the  series  covers  numerous 
ramifications  of  history,  current 
events,  geography  and  economics,  at¬ 
tuned  to  the  present  war  in  Europe. 

Volney  D.  Hurd,  special  writer  and 
director  of  broadcasting  for  the  Moni¬ 
tor,  is  editor  of  the  “Fireside”  series 
and  chief  of  a  special  crew  preparing 
the  daily  pages.  “Guest  speakers” 
often  appear  on  the  page,  and  are  ex¬ 
perts  in  their  respective  lines.  A 
bibliography,  special  maps  made  up 
in  the  Monitor  office,  and  bits  of 
relevant  information  in  boxes,  liven 
up  the  series. 

The  series  began  on  Oct.  2  and  is 
carried  in  all  seven  editions  of  the 
Monitor.  Among  the  general  topics 
discussed  thus  far  are:  “Background 
for  War,”  “Democracy,”  “Minorities,” 
“Imperialism,”  and  “Pan -American¬ 
ism.” 

Introductory  note  to  new  readers  of 
the  “Fireside  Series”  explains: 

“Current  events  given  with  the  in¬ 
formality  of  fireside  chats  is  the  aim 
of  this  new  Monitor  series.  It  pre¬ 
sents  the  biggest  major  countries  and 
situations  of  the  day,  brought  up  to 
last-minute  timeliness  by  cable,  tele¬ 
phone  and  radio. 

One  purpose  of  the  new  feature  is 
to  attract  new  subscribers,  but  the 
expressed  interest  of  regular  readers 
thus  far  recorded  indicates  that  the 
full  12-week  schedule  will  prevail. 


Three  States 
Observe 

Newspaper  Week 

Newspapers  of  three  states,  Con¬ 
necticut,  California  and  Pennsylvania, 
have  promoted  “Newspaper  Week”  in 
their  states  recently  and  a  fourth  state 
group  is  planning  to  do  so  in  1940. 
Scores  of  Pennsylvania  newspapers 


Promotion  Ad  Run  in  Connecticut 


pledged  themselves  to  sacrifice  circu¬ 
lation,  profits,  everything,  to  help  keep 
the  United  States  out  of  war  in  edi¬ 
torials  which  featured  the  observance 
of  the  Eighth  Annual  Newspaper  Pres¬ 
tige  Week  sponsored  by  the  Pennsyl¬ 
vania  New^aper  Publishers’  Associa¬ 
tion  last  week. 

Not  only  did  the  Pennsylvania  news¬ 
papers  give  attention  to  war  coverage, 
but  many  promotion  ads  disseminated 
by  the  PNPA  to  promote  the  place  of 
the  newspaper  in  the  community 
were  published.  In  addition,  editors 
and  publishers  appeared  as  speakers 
before  high  school  groups  and  civic 
clubs. 

Visits  to  plants  were  a  feature  in 
many  cities. 

One  day  during  the  week  was 
given  over  to  newspaper  boys,  sev¬ 
eral  publishers  awarding  them  prizes 
and  giving  them  new  opportunities  to 
develop  business  for  themselves. 

Business  Lauds  Project 

Connecticut’s  Newspaper  week 
ended  Oct.  7  after  having  been  suc¬ 
cessfully  observed  by  thousands 
throughout  the  state  since  Oct.  2. 

In  a  special  bulletin  sent  out  by  E. 
Kent  Hubbard,  president  of  the  Manu¬ 
facturers  Association  of  Connecticut, 
to  all  manufacturers  in  the  state,  the 
business  executive  gave  a  strong  en¬ 
dorsement  of  newspapers.  He  said: 

“The  Power  of  the  Press  cannot  be 
denied  by  anyone  who  stops  long 


enough  to  think  of  the  vast  influence 
it  wields  while  distributing  news  to 
90,000,000  newspaper  readers  daily 

“Newspapers  have  paved  the  way 
for  the  most  profitable  distribution  of 
millions  of  dollars  worth  of  manu¬ 
factured  articles,  foodstuffs  and  other 
supplies  to  a  growing  nation  now  rep¬ 
resenting  more  than  125,000,000  people. 

“They  have  crusaded  for  good  gov¬ 
ernment,  better  living,  broader  edu¬ 
cation  and  for  the  physical  and  mental 
well-being  of  all  classes  of  men.  They 
have  given  billions  of  lines  of  news 
copy  to  industrial  developments  and 
happenings  without  receiving  one 
cent  of  recompense  in  terms  of  their 
essential  ‘meal  ticket’ — space  adver¬ 
tising.” 

Papers  holding  “open  house”  in¬ 
cluded  the  Hartford  Times,  New  Lon¬ 
don  Day,  Norwich  Bulletin,  Bridge¬ 
port  Post  Telegram,  Greenwich  Time, 
Ansonia  Sentinel  and  New  Britain 
Herald. 

During  the  week,  most  of  the  state’s 
papers  printed  full  page  adver¬ 
tisements  tieing  in  with  Newspaper 
Week. 

Newspapers  throughout  California 
Oct.  8-14  observed  Newspaper  Week, 

The  week  was  proclaimed  by  Gov. 
Culbert  Olson,  who  in  his  proclama¬ 
tion  pointed  out  that  “American  news¬ 
papers  today  as  never  before  are 
charged  with  the  gravest  responsibility 
— the  responsibility  of  discriminating 
facts  from  propaganda  which  always 
comes  from  nations  in  conflict.”  The 
Governor  urged  that  the  people  ‘  take 
stock  of  the  manner  in  which  the 
newspapers  are  performing  their  du¬ 
ties  with  respect  to  unbiased  treat¬ 
ment  of  news.” 

Newspapers  throughout  New  Jersey 
v/ill  join  hands  Jan.  14-20  in  a  co¬ 
operative  promotion  to  be  known  as 
“New  Jersey  Newspaper  Week.” 

■ 

FOREIGN  PRESS  ELECTS 

Robert  C.  H.  Waithman,  correspond¬ 
ent  for  the  London  News-Chronicle, 
was  elected  president  of  the  Associa¬ 
tion  of  Foreign  Press  Correspondents 
Monday  evening  at  the  Hotel  Lom¬ 
bardy,  New  York.  Count  Raoul  de 
Roussy  de  Sales,  chief  correspondent 
for  the  Paris  Soir,  and  A.  Caprile,  Jr, 
chief  correspondent  for  La  Nation, 
Buenos  Aires,  were  elected  vice- 
presidents.  Alan  O.  Trower  of  Reu¬ 
ters  was  re-elected  secretary-treas¬ 
urer;  Andre  Peron,  Havas,  was  named 
assistant  secretary;  Lawrence  de 
Neufville,  Reuters,  is  membership 
secretary;  and  A.  Frank  Tinsley,  Reu¬ 
ters,  is  press  secretary. 

HAS  AUDITIONS 

Opening  its  doors  via  radio  to  gram¬ 
mar  and  high  school  students  through¬ 
out  the  state,  the  Atlanta  Jounuu 
School  of  the  Air  will  begin  its  nuw 
annual  series  of  auditions  over  WSB 
Oct.  16,  under  the  direction  of  its 
founder  Louis  T.  Rigdon,  to  discover 
talented  boys  and  girls  and  provide 
them  with  further  training,  recogni¬ 
tion  and  reward.  As  awards  mi^ 
year  the  ten  high  school  and  ten 
grammar  school  state  -  wide 
ners  will  receive  free  trips  to 
ington  and  Radio  City,  New  to 
as  guests  of  the  Journal.  Winnem 
will  receive  also  scholarships  to  t®® 
ing  Georgia  colleges  and 
co-operating  with  the  Journal  m 
school. 


NAMES  SPECIAL 


Woodyard  Associates.  Inc., 
novmces  the  appointment  of  the 
N.  Sweeney  Company,  newspaper? 
lishers’  representatives,  Boston, 
New  England  advertising  representa 


tives. 


We 


Philadelphians  m.ike  ours  the  greatest 
City  of  Homes  on  the  American  continent.* 
Our  families  and  our  homes  are  our  first 
interests. 

Naturally,  the  daily  newspaper  nearly  all 
us  prefer  is  a  home  newspaper. 

A  newspaper  that  is  devoted  to  Philadelphia 
itome  interests  and  home  needs. 

A  newspaper  we  read  with  confidence  and 
^lief,  for  complete  and  accurate  news  of  local 
events  and  world  affairs. 

A  newspaper  we  want  for  itself  alone,  one 
^hat  requires  no  subscriber  contests  or  premiums 
or  prizes  to  subscribers  to  urge  its  sale. 

We  Philadelphians  buy  The  Evening  Hulletin 
to  read  .  .  .  and  read  it  to  buy. 

We  shop  through  its  pages  regularly  .  .  . 
to  learn  about  the  latest  offerings  in  foods 


and  furniture,  radios  and  refrigerators,  auto¬ 
mobiles  and  accessories,  clothes  and  furnishings, 
automatic  heat  and  air  conditioning,  electric 
appliances,  washing  machines  and  ironers, 
kitchen  ranges,  sinks  and  cabinets. 

...  to  find  where  to  buy  the  unlimited 
variety  of  supplies  and  equipment  that  always 
interests  people  who  live  in  individual  homes. 

So  to  get  the  attention  and  interest  of 
families  like  ours  in  Philadelphia,  talk  to  us 
from  the  pages  of  The  Evening  Bulletin. 

For  thirty-four  years  The  Evening  Bulletin 
has  led  al\  Philadelphia  daily  papers  in  circu¬ 
lation.  No  subscriber  inducements  but  the 
newspaper  itself  have  ever  been  used. 

People  buy  The  Bulletin  solely  on  reading 
value.  And  the  interest  and  confidence  they 
have  in  its  news  and  features  are  carried  to 


the  advertising  in  its  pages.  To  illustrate: 

An  impartial  research  organization  asked  a 
total  of  34,636  people  in  food  markets,  drug 
stores,  theaters  and  department  stores  in  which 
newspaper  they  were  most  likely  to  look  for 
advertising  of  the  things  they  came  to  buy. 
20,011  named  4'he  Evening  Bulletin  —  rtiore 
than  named  all  the  other  neivspapers  combined. ^ 

Consider,  with  your  advertising  agency,  the 
advantage  of  using  The  Evening  Bulletin  to 
reach  more  homes  within  Philadelphia  and  its 
retail  trading  area  than  with  any  other  daily 
newspaper^  at  one  of  the  lowest  costs  per 
reader  anywhere! 

•  Philadelphia  hag  more  single-family  homes  than  Xeto  York 
City  and  Buffalo  combined;  or  Chicago  and  St.  Louis  to¬ 
gether;  or  Cleveland  and  Detroit;  or  any  of  twenty-tu'o 
states.  (U.  S.  Census  1930). 

tComplete  information  about  recent  consumer  surveys  made 
by  Ross  Federal  Research  Corporation  furnished  on  reguest. 
{95.3%  of  The  Evening  Bulletin’s  circulation  is  WITHIH 
Philadelphia  and  its  retail  trading  area  (A  B  C). 
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(Continued  from  page  11) 
agency  of  New  York  and  Fuller  & 
Smith  &  Ross,  Cleveland. 

Louis  Leon  has  resigned  as  produc¬ 
tion  manager  of  the  Charles  Dallas 
Reach  Co.,  Newark,  N.  J.  agency. 

Milton  K.  Zudeck,  director  of  ty¬ 
pography  of  McCann-Erickson,  Inc., 
has  been  made  an  honorary  member 
of  the  International  Trade  Composi¬ 
tion  Assn. 

Kenneth  Collins,  assistant  to  Col. 
Julius  Ochs  Adler,  vice-president  and 
general  manager  of  New  York  Times 
spoke  Oct.  10  on  ‘‘Democracy  and 
Business”  before  the  Sales  Executive 
Club  and  the  National  Federation  of 
Business  and  Professional  Women  at 
the  Hotel  Roosevelt,  New  York. 

Campaigns  and  Accounts 

EMPHASIZING  THE  Empire  State 

Seal  as  an  assurance  of  quality, 
the  New  York  State  brand  and  trade 
marks  campaign,  will  start  this  month 
in  Syracuse  with  large  newspaper 
space,  radio  and  point-of-sales  pro¬ 
motion.  Advertising  will  be  extended 
to  other  markets  as  rapidly  as  pro¬ 
ducers,  who  are  supporting  the  cam¬ 
paign  through  their  purchase  of  seals 
to  be  attached  to  their  products, 
qualify  under  the  grading  and  inspec¬ 
tion  established  by  the  Department  of 
Agriculture  and  Markets.  J.  M. 
Mathes,  Inc.,  New  York,  is  the  agency. 

Buckingham  Corp.,  New  York,  this 
week  started  a  campaign  for  Cutty 
Sark  Scotch  whisky  in  newspapers 
in  the  New  York  area.  The  campaign 
will  be  extended  later  this  month  to 
newspapers  in  20  cities  and  will  run 
weekly  until  the  end  of  the  year. 
McCann-Erickson  is  directing  the  ac- 
coimt. 

Standard  Antiseptics  Corp.  has  ap¬ 
pointed  Jasper,  Lynch  &  Fishel,  Inc., 
New  York,  to  direct  advertising  and 
merchandising  for  its  Dob-Eno  and 
I-Kleer. 

Sidener  and  Van  Riper,  Inc.,  In¬ 
dianapolis  agency,  announce  the  fol¬ 
lowing  new  accounts;  Mitchell  Part¬ 
nership,  Windfall,  Ind.  (Prepared 
Stock  Feeds);  Charles  Mayer  &  Co., 
Indianapolis  (Imported  Merchandise, 
featuring  the  “Trafficator,”  an  auto¬ 
matic,  lighted  signal  for  automotive 
vehicles,  to  indicate  right  and  left 
turns). 

IN  NEW  QUARTERS 

Walter  F.  Zimmer,  president  of  the 
Zimmer-Keller  Agency,  Detroit,  an¬ 
nounced  the  removal  of  the  agency 
from  the  Detroit  Life  Building  to  the 
Stroh  Building.  Adams  Avenue,  Grand 
Circus  Park,  effective  Oct.  9. 

ADVERTISING  PAYS 
OUT  BEST  IN  THE  NEWS¬ 
PAPER  WHICH  BEST 
SERVES  THE  READER 

#  The  Chicago  Tribune  has  more 
circulation,  daily  and  Sunday,  than 
any  other  Chicago  newspaper. 

•  Advertisers  place  more  linage 
in  the  Tribune  than  in  any  other 
Chicago  newspaper. 


Discontinues  Space 
Selling  Activities 

Comic  Section  Advertising  Corpora¬ 
tion,  New  York,  which  has  been  rep¬ 
resenting  newspapers  in  the  sale  of 
color  comic  advertising,  will  discon¬ 
tinue  its  space  selling  activities  on 
Jan.  1,  1940,  and  concentrate  its  ef¬ 
forts  upon  the  production  end  of  its 
operation. 

“When  we  started  selling  space  IVz 
years  ago,”  explained  Robert  A. 
Travis,  president,  “we  found  that  the 
average  newspaper  was  unable  to  turn 
out  a  creditable  four-color  advertis¬ 
ing  reproduction  with  the  material 
being  furnished.  We  worked  out  the 
mechanical  production  difficulties, 
furnishing  newspapers  with  full  page 
printing  material  in  which  the  color 
register  problem  had  been  solved,  and 
developed  a  corollary  business  since 
known  as  Color  Production  Service, 
Inc.  This  service  furnishes  printing 
material  to  newspapers  for  advertis¬ 
ing  agencies  on  virtually  all  of  the 
color  comic  advertising  now  running. 

“An  outgrowth  of  this  service  has 
been  the  development  of  a  similar 
service  for  colorgravure  and  mono¬ 
tone  gravure,  known  as  Intaglio  Ser¬ 
vice  Corporation.  This  functions  for 
gravure  as  Color  Production  Service 
does  for  color  comics  and  newspaper 
magazines. 

“The  growth  of  these  two  mechani¬ 
cal  services  has  necessitated  such  an 
increase  in  time  and  attention  for 
their  proper  development  that  we  feel 
it  advisable  to  concentrate  all  our  ac¬ 
tivities  on  newspaper  mechanical  pro¬ 
duction.  Hence  our  resignation  from 
the  newspapers  which  we  now  repre¬ 
sent  in  the  sale  of  space.  Our  pro¬ 
duction  activities  for  these  papers 
will,  of  course,  be  continued.” 

XMAS  PROMOTION 

‘‘Donald’s  Gift  Parade,”  an  eight- 
page  supplement  intended  to  bolster 
Christmas  linage  and  earlier  Christ¬ 
mas  shopping,  will  be  released  to  96% 
of  the  daily  newspapers  in  the  United 
States  by  the  Meyer-Both  Company 
with  its  November  supplement.  In 
addition  to  illustrations  of  Donald 
Duck  and  other  Disney  characters  to 
carry  out  the  spirit  of  the  supplement, 
inside  pages  include  21  merchandise 
ads  including  best-selling  gifts  for 
men,  women,  children  and  the  home. 
Editorial  copy  helps  to  carry  out  the 
complete  promotion  in  unique  style. 
Meyer-Both  will  award  a  $100  prize 
to  the  advertising  staff  of  a  new.spaper 
submitting  the  best  all-around  Christ¬ 
mas  Supplement  built  around  the 
theme  “Donald’s  Gift  Parade.” 


space' 


N  '  (roes  to  prcat  pains  to 

comply  with  requests  by 
^  Natioii.'il  Advertisers  for  "pre- 
ferreil  po>ition"  —  both  pape 
and  position  on  the  pape.  Often 
— with  a  leeway  in  schedules — 
now  a  iKipular  idea — it  is  pos¬ 
sible  to  pive  exactly  what  is 
wanted. 

• 

Not  easy  .  .  .  especially  when 
competitive  accounts  reach  us 
the  same  day  .  .  .  BUT  OUR 
RECORD  IS  EXCELLENT! 


Lumbermen's  Mutual 
Wins  Ad  Award 

Chicago,  Oct.  9 — Heading  the  list  of 
prize-winners  in  what  was  hailed  as 
the  largest  exhibit  of  insurance  ad¬ 
vertising  ever  assembled.  Lumber¬ 
men’s  Mutual  Casualty  Company,  Chi¬ 
cago,  received  12  first  place  and  11 
second  place  awards  at  the  ninth  Mu¬ 
tual  Insurance  Advertising -Sales  Con¬ 
ference  here  last  week. 

Northwestern  Mutual  Fire  Insurance 
Association,  Seattle,  was  second  with 
11  firsts  and  three  seconds. 

In  the  newspaper  advertising 
classification.  States  Farm  Mutual 
Auto  Insurance  Co.,  Bloomington, 
Ill.,  won  first  honors  in  Section  I; 
State  Mutual  Fire  Insurance  Co.  of 
Michigan  was  second.  In  Section  II, 
United  Mutual  Fire  Insurance  Co., 
won  first  in  the  Fire  &  Allied  Lines, 
with  Liberty  Mutual  Insurance  Co., 
second.  Under  Accident  prevention 
newspaper  advertising.  Liberty  Mu¬ 
tual  Insurance  Co.  was  first.  Grain 
Dealers  National  Mutual  Fire  Insur¬ 
ance  Co.,  took  first  honors  for  news¬ 
paper  advertising  “ad”  service  for 
agents.  Lumbermen’s  Mutual  took 
first  place  in  the  casualty  class. 

"WHITE  PLAINS  DAYS" 

With  an  aggregate  total  of  162  pages, 
the  White  Plains  (N.  Y.)  Evening 
Dispatch  and  the  Reporter  issued  spe¬ 
cial  editions  Oct.  4  for  “White  Plains 
Days”  sponsored  by  the  Civic  and 
Business  Federation  to  publicize  the 
fall  clothes  and  services  rendered  by 
local  merchants.  The  Dispatch,  of 
which  Benjamin  Carroll  is  editor  and 
Eugene  Duffy  advertising  manager, 
ran  96  pages.  The  Reporter  edition 
had  66  pages.  Edward  G.  Alexander  is 
advertising  manager  and  William 
O'Donovan,  city  editor. 


Used  Dailies  Only, 
Raised  Savings  by  67% 

The  co-operative  daily  newspaper 
advertising  campaign  of  the  group'  of 
Federal  Savings  and  Loan  Associa¬ 
tions  in  Philadelphia,  which  has 
appearing  for  the  last  18  months,  was 
one  of  three  such  group  campaigns 
awarded  prizes  at  the  annual  con¬ 
vention  of  the  United  States  Building 
and  Loan  League  in  Atlantic  City 
recently. 

Although  the  advertising  of  the 
Philadelphia  group,  which  was  ex¬ 
clusively  in  newspapers,  involved  less 
than  half  the  expenditures  of  any 
other  group  to  which  awards  were 
made,  the  associations  in  the  Phila¬ 
delphia  group  showed  a  far  greater 
growth  in  assets,  number  of  investors 
and  volume  of  home  loans  during  the 
period  of  advertising  than  did  other 
local  groups,  it  was  said.  During  12 
months  ended  June  30,  1939,  invest- 
metn  of  funds  increased  67%,  the  num¬ 
ber  of  individual  investors  increased 
53%,  and  total  assets  of  the  associa¬ 
tions  increased  37%. 

Assets  of  the  associations  in  the 
advertising  group  represent  76%  of 
the  assets  of  all  Federal  associations 
in  the  city. 

■ 

"SPECIAL"  NAMED 

San  Francisco,  Oct.  9— Sawyer, 
Ferguson  and  Walker,  will  become 
national  advertising  representatives  of 
the  San  Francisco  Chronicle  on  Dec. 
1.  it  has  been  announced  by  Paul 
C.  Smith,  general  manager.  The 
national  advertising  offices  of  the 
Chronicle  headed  by  L.  Gamble 
will  represent  Sawyer,  Ferguson  and 
Walker  on  the  Pacific  Coast  as  a  re¬ 
sult  of  the  new  affiliation.  Mr.  Smith 
announced. 


* 
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QUitago  S^iibunt 


You  CAN'T  Miss  With 
THIS  Ball-Carrier! 


Your  battle  for  sales  in  the  im¬ 
portant  Fort  Wayne  market  (im¬ 
portant  because  it  is  ranked  as 
one  of  the  "high  spots"  of  the 
nation)  is  simplified  when  The 
News-Sentinel  carries  the  ball  for 
you.  A  consistent  schedule  in  this 
medium  will  bring  you  success. 


FORT  WAYNE.  IND.  J 


National  Representatives:  Allen-Klapp-Frazier  Co. 
New  York,  Chicago,  Detroit 
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from  tliousancls  to  millions  a  clay  •  •  •  in  ( 


A  new  product  is  booming.  Advertising  people 
are  talking.  No  wonder.  A  cigarette  —  a  brand 
item  in  a  highly  competitive  field  —  is  a  spec¬ 
tacular  success  in  four  months.  It  broke  into 
advertising  last  June  ...  in  the  New  York 
Herald  Tribune.  All  summer,  in  small  space, 
it  appeared  exclusively  in  the  Gravure  Section 
of  this  newspaper.  During  that  time,  this  cigar¬ 
ette  took  hold  .  .  .  and  climbed. 

By  the  end  of  August,  the  manufacturer  said 
“business  is  fine”  —  an  understatement  as 
events  showed.  Investigation  proved  business 
was  pheuomemil.  Sales  had  tripled.  Production 
was  stepped  up  to  millions  a  day.  The  factory 
moved  to  growing  space  for  the  second  time 
in  a  year. 


our  inonttis 


More  than  that.  Today  there  is  a  fat  pile  of 
evidence  that  the  Herald  Tribune  does  a  mer- 
chiindisiug  as  well  as  selling  job.  Orders  have 
continued  to  pour  in  from  dealers  and  distrib¬ 
utors,  in  most  cases  attached  to  clippings  of  the 
Herald  Tribune  ads. 


The  emphasis  here  is  not  on  making  cigarette 
history  overnight,  but  on  using  a  double-pur¬ 
pose  medium  when  there’s  a  double  job  to  be 
done.  By  reaching  Herald  Tribune  readers^r.t/, 
advertisers  sell  a  group  whose  preferences  are 
felt  across  the  country.  And  they  impress  a  body 
of  retailers  whose  brand-consciousness  is  a 
national  merchandising  influence. 
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24  HOURS  OF  WORLD  HISTORY 


Register-Republic 
Morning  Star 


Cleveland 

'  SAN  FRANCISCO 


War  Censorship 
Emerging  from 
Stupid  Stage 

H.  K.  Baukhage  Believes 
We  WiU  Get  More 
Facts 


reference  to  France  will  not  be  per-  Gazette.  Round  table  discussions  were 
mitted  to  go  out."  held  following  each  talk  presented. 

In  Switzerland,  officials  are  faced  P.  A.  Cary,  Madison  Newspapers, 
with  the  necessity  of  protecting  do-  was  elected  president,  succeeding 
mestic  interests  and  at  the  same  time  Ward  Croplcy.  Kenosha  Evening 
guarding  against  anything  which  might  News;  and  George  Westrich,  Racine 
offend  a  combatant  and  destroy  the  Journal  Times,  was  elected  secretary- 
nation’s  neutral  position,  with  the  re-  treasurer, 
suit  that  censorship  there  is  more  rigid 

than  in  the  warring  countries,  Bauk-  N©W  Vv  OIHQII  S  Eclitor 

All  in  all,  reports  the  returned  Of  OIoVgIqUCI  PfGSS 
headline  hunter,  there  can  be  no  valid  Cleveland,  Oct.  9  —  Announcement 
complaint  against  news  censorship  as  was  made  this  week  of  the  appoint- 
it  now  appears  certain  to  develop,  ment  of  Helen  N.  Allyn  as  woman’s 
More  and  more  factual  news  will  ap¬ 
pear  as  the  conflict  progre.sses,  he  is 
certain,  but  “human  interest’’  stories 
are  likely  to  be  suppressed  in  the  in¬ 
terest  of  continued  high  morale. 

“And,”  he  concludes,  “you  can  be 
sure  that  America  is  getting  more 
straight  and  uncensored  war  news 
than  are  the  listeners  and  newspaper 
readers  in  the  warring  countries.’’ 


Washington,  D.  C..  Oct.  9 — “War 
news  censorship  is  emerging  from  the 
stupid  stage  and  it  seems  a  safe  pre¬ 
diction  that  eventually  we  will  be 
getting  more  factual  information  than 
during  World  War  days,”  said  H.  K. 

Baukhage,  radio  commentator  and 
newspaperman  who  returned  to  Wash¬ 
ington  this  week  after  a  hectic  month 
in  Germany,  France  and  Switzerland. 

Known  to  a  nationwide  radio  audi¬ 
ence  by  his  familiar  introductory, 

“Baukhage  talking,”  the  commentator 
has  resumed  his  domestic  program 
after  testing  censorship  in  two  of  the 
warring  countries,  and  in  a  third 
nation  desperately  trying  to  maintain  M©©t 

neutrality. 

Headers  Censor  News 

“There  is  more  censorship  on  the 
part  of  radio  dialers  and  newspap>er 
readers — a  censorship  of  refusing  to 
listen  to,  or  read,  what  one  does  not 
wish  to  hear  or  read — than  there  is 
abroad.”  says  Baukhage  on  the  basis  of 
his  contacts  in  Europe  and  his  conver¬ 
sations  since  his  return. 

The  blue-pencilling  to  which  copy 
is  subjected  at  Berlin  and  in  Paris, 
he  explains,  is  aimed  at  the  preserva¬ 
tion  of  morale  at  home  rather  than 
the  protection  of  military  information. 

Troop  movements  and  diplomatic  en¬ 
gagements  may  be  reported  freely,  but 
a  passage  describing  women  crying 
as  soldiers  leave  for  the  front  will  not  ^ 
pass,  he  illustrates.  | 

“There  must  be  no  impression  that 
we  entered  this  war  regretfully,”  is 
the  explanation. 

Typical  of  the  censorship  which  he 
describes  as  an  indicator  of  the  “stupid 
stage,”  was  the  publication  of  a  French 
newspaper  carrying  the  banner-line, 

“What  the  Swiss  are  Saying” — but  no 
story.  The  news  report  had  been 
stricken  out  in  toto,  but  the  headline 
was  allowed  to  stand. 

Berlin  Censorship  Unique 
Baukhage  found  censorship  at  Ber¬ 
lin  operating  much  more  sanely  than 
in  Paris.  “The  Germans  are  profit¬ 
ing  by  their  mistakes  in  the  World 
War  in  this  direction,  and  are  taking 
a  leaf  from  the  book  of  Great  Britain. 

No  one  attempts  to  dictate  what  shall 
be  written  (this  is  true  also  of  France) , 
and  no  attempt  is  made  to  influence 
the  presentation  of  war  news.  Berlin 
has  adopted  a  policy  of  censorship 
which  is  unique,  in  that  a  disparaging 


with  11  years 
XI  service  on  the 

Press,  has  been 
■jt  a  consistent  and 

talented  feature 
She 

served  for  two 

' - years  as  club  edi- 

Helen  Allyn  tor.  Well-known 

to  Cleveland 
readers,  her  feature  assignments  have 
been  many  and  varied.  She  was  the 
first  woman  writer  from  the  United 
States  to  arrive  at  Callander  when  the 
Dionne  quintuplets  were  born. 

Miss  Allyn  has  edited  the  Press 
woman’s  pages  during  vacations.  She 
is  active  in  the  Ohio  Newspaperwo¬ 
mens'  association. 


The  second  annual  convention  of  the 
Wisconsin  Classified  Advertising  Man¬ 
agers  Association  was  held  Sept.  25- 
26  at  the  Hotel  Wausau,  Wausau,  Wis. 

More  than  30  classified  advertising 
managers  of  Wisconsin  daily  and 
weekly  newspapers  were  in  attend¬ 
ance.  The  Wausau  Record-Herald 
was  host  to  the  convention  at  a  lunch¬ 
eon  Monday  noon  at  which  Mr.  Mark 
Byers,  editor,  addressed  the  group. 

Talks  were  given  by  Ward  Cropley. 

Kenosha  Evening  News;  Ralph 
Ahrens.  Chicago  Daily  News:  T.  R. 

Daniels,  Middleton  Times:  Viola  Lip- 
man,  Janesville  Gazette:  George 
Westrich.  Racine  Journal  Times:  and  pictui’es. 
Harold  Goodchild,  Green  Bay  Press-  illustrate 
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Age,  character,  founders  and  man¬ 
agement  all  contribute  something  to 
the  acceptance  with  which  a  news¬ 
paper  is  taken  into  thousands  of 
homes  daily.  A  less  tangible,  but  no 
less  important,  contribution  to  the 
success  of  the  Rockford  newspapers 
is  the  confidence  of  readers  in  the 
editorial  fxilicies  of  the  Rockford 
newspapers.  It  is  a  policy  that 
imposes  no  demands  or  com¬ 
mands,  merely  interprets,  in  clear 
terms,  both  sides  of  every  issue.  It  is 
a  policy  which  enables  readers  to 
say,  "This  is  my  newspaper,  worthy 
of  my  home  and  family."  It  is  a  pol¬ 
icy  which  contributes  ever  so  strong¬ 
ly  to  definite  results  for  advertisers. 


Fortune 

COVERS  BUSINESS 


the  same  wa’y  a  news' 
paper  covers  its  city 
—by  assignments  to 
its  staff  of  63  editors, 
writers,  researchers 
and  assistants. 
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Monday,  August  28th,  the  Chicago  Evening  American 
and  the  morning  Herald  and  Examiner  were  merged  to 
give  Chicago  the  Herald-American — a  new  afternoon 
newspaper. 

Now.  six  weeks  have  passed  since  the  merger.  Now,  in 
light  of  experience,  we  can  measure  the  public  accept¬ 
ance  of  the  Herald-American.  From  our  publication 
figures,  we  can  now  judge  whether  our  efforts  to  give 
Chicago  a  great  and  complete  new  newspaper  have  been 
successful.  We  are  happy  to  say  that  they  have  been 
successful. 

During  the  month  of  August.  1939,  the  average  daily  net 
paid  circulation  of  the  Chicago  Evening  American  was 
388,001.  (The  Herald-American  was  published  only  four 
days  during  the  month.) 

The  average  daily  net  paid  circulation  of  the 
Herald-American — the  new  publication — for  the 
month  of  September  was  well  in  excess  of  460,000. 
This  is  an  increase  of  more  than  70,000  over  the 
preceding  month. 

It  is  true  that  world  happenings  during  the  past  six 
weeks  have  undoubtedly  contributed  to  the  circulation 
increase  of  the  Herald-American.  It  is  true  that  the  new 
war  in  Europe  has  made  people  generally  more  interested 


in  the  newspapers.  It  is  also  true,  however,  that  the  new 
readers  who  turned  to  the  Herald-American  at  the  out¬ 
break  of  hostilities  in  Europe  have  continued  to  purchase 
this  newspaper  day  after  day.  The  circulation  increase 
of  70,00P  is  not  an  increase  for  any  one  day.  It  is  an 
average  tor  the  entire  month. 

Here,  then,  is  evidence  that  great  numbers  of  Chicago 
families  have  learned  that  the  Herald-American.  with  its 
two  great  news  services,  is  able  to,  and  does  supply  com¬ 
plete,  accurate  and  up-to-the-minute  coverage  of  news 
happenings  everywhere.  The  people  of  Chicago  have 
learned  that  the  Herald-American,  with  its  two-fisted 
treatment  of  news,  gives  straight  -  from  -  the  -  shoulder 
treatment  of  news  .  .  .  sifts  the  propaganda  from  reports 
and  gives  its  readers  the  most  reliable  and  the  most 
readable  stories  on  happenings  "over  there.” 

We  at  the  Herald-American  are  proud  of  our  new  news¬ 
paper.  We  are  proud  of  the  acceptance  it  has  won 
among  Chicago  families.  We  are  sure  that  we  have  the 
editorial  formula  that  meets  with  the  approval  of  most 
Chicago  families  Because  of  this,  we  are  sure  that  our 
acceptance  will  grow. 

We  pledge  ourselves  to  make  every  effort  to  make  this 
great  newspaper  a  greater  newspaper.  We  will  do  this 
by  continuing  to  give  Chicago  a  complete  newspaper — a 
newspaper  that  supplies  readable,  reliable  news  .  .  .  first. 


CHICAGO  HERALD-AMERICAN 

Readable  and  Reliable 


National  Advertising  Representatives:  Rodney  E.  Boone  Organization 
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WHILE  the  feature  editor  of  the  Salt 
Lake  City  (Utah)  Deseret  News  tore 
his  hair  over  the  typesetter’s  mistake: 

“He  burned  his  brides  behind  him,” 
the  proofreader  calmed  him  with  the 
story  of  two  operators  who  tried  to 
slip  the  following  past  him: 

“The  girl  gumblfed  in  her  purse.” 
“‘Gumblfed  isn’t  a  word,’  admitted 
the  typesetter  when  accused  of  ball¬ 
ing  up  the  line  purposely.  Gumblfed 
is  an  invention.  'The  copy  said  fumbled 
—but  gumblfed  is  original,  sort  of.’  ” 
Answering  him  back  in  his  language 
the  proofreader  said:  “It’s  pretty 
fubwicz,  if  you  like  it.” 

“Fubwicz?”  asked  the  practical  jok¬ 
ing  typesetter. 

“Sure  —  you  gotta  admit  that’s 
ginorial.” 

“I  won’t  amtid  angythin.  You’re 
nust.” 

“Smea  to  you,  marts  guy!” 

■ 

FAMILIAR  TREATMENT  of  Vatican 
item  by  Columbus  (O.)  Citizen; 
“VATICAN — Pop  Pius,  tears  stream¬ 
ing  from  his  eyes,  paid  sorrowful 
tribute  to  the  Polish  nation.” 

■ 

SANITARY  NOTE  included  in  a  new 
building  story  sent  to  Editor  &  Pub¬ 
lisher  by  the  Karnes  City  (Tex.) 
Citation,  H.  White,  publisher: 

“The  new  building  will  be  24  feet 
by  60  feet,  a  fireproof  structure  with 
a  stucco  front.  TTie  main  point  held 
in  mind  in  its  building  is  to  get 
plenty  of  wind.  The  windows  in  front 
will  open  out  instead  of  in  and  will 
permit  the  catching  of  any  breeze  that 
is  blowing.  The  building  is  complete 


with  shower  bath.  (This  latter  to 
take  care  of  the  many  visiting  printers 
who  travel  by  foot  and  cannot  be 
approached  until  they  are  laundered.)  ” 

■ 

THE  WAR  SPIRIT  seizes  an  applicant 
for  a  job  on  the  editorial  staff  of 
the  Houston  Chronicle: 

“Dear  Sir:  Ere  the  European  war 
clouds  eclipse  whatever  star  may  be 
guiding  my  destiny,  I  should  like  to 
scratch  my  name  by  those  of  my  more 
illustrious  predecessors  of  the  Fourth 
Estate.  ...  I  believe  that  I  am  the 
strategist  and  tactitian  you  need  to 
give  your  campaigns  added  ‘oomph,’ 
‘it,’  and  ‘Blitzkreig.’ ” 

D.  CLYDE  KNOCK  and  Millard  Knock 
are  the  publishers  of  the  Columbus 
(Kan.)  Daily  Advocate.  Strangers  to 
that  town  usually  get  a  laugh  from 
the  masthead  upon  reading  the  paper 
for  the  first  time,  for  there  appears 
the  line,  “Knock  &  Knock,  Publishers.” 

■ 

HEADLINE  from  the  Streator  (Ill.) 

T'irnpc  Ptpcc* 

MR.  AND  MRS.  ROSS  LUCAS. 
MARRIED  30  YEARS, 

ARE  SURPRISED 

■ 

Kditor  &  Publisher  will  pay  $2  for  tach 
"Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 

"SPECIALS"  NAMED 

The  Eugene  (Ore.)  News  and  the 
Marshfield  (Ore.)  Coos  Bay  Times 
have  named  George  D.  Close,  Inc.,  as 
their  national  advertising  representa¬ 
tive.  Other  appointments  were:  Hugo 
(Okla.)  News  and  the  Nowata  (Okla.) 
Star,  Southwest  dailies. 

ILLINOIS  MEETING 

The  Illinois  Press  Association  will 
meet  at  the  University  of  Illinois, 
Champaign-Urbana,  Oct.  19-21. 


S527.951.402  Industrial  Output  $445,317,000  Retail  Sales 
$380,119,000  Wliolcsalc  Sales 


which  alone  you  can  effectively  tap  the  rich 
reservoir  of  sales  opportunities  in  Kentucky 
and  Southern  Indiana  .  .  . 
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FROM  MILWAUKEE 

PavRo\\s\7%OveraYearAgo 

Employment  9%  Better 

Rise  in  Dairy  Prices  Adds  Millions 

BefterThonAverageCrops 

State  Sales  Good 

Construction  Soars 

Retail  Sales  Climb 

WPA  Pay  Lower 

Job  Outlook  Good 

The  roati  to  more  sales  in  the  Milwaukee 
area  is  wi<ie  open!  Returns  per  advertising 
dollar  are  reflecting  the  better  selling 
conditions  created  by  marked  upturns  in 
agriculture,  industry  and  trade. 

Advertisers  in  The  Journal  are  profiting 
further  from  circulation  increases  which 
have  advanced  percentage  of  home  cover¬ 
age  to  a  new  high  —  and  milline  costs  to  a 
new  low.  In  no  other  city  of  500,000  or 
more  is  it  possible  to  cover  such  a  large 
proportion  of  all  families  with  one  news¬ 
paper — more  than  four  out  of  five  families 
in  the  ABC  City  Zone! 

THEJVIILWAUKEE  JOUF^AL 

*Snr~F  lltST  BY  MERI 
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retailers  of  Chicago  advertise  in 
The  Christian  Science  Monitor 


"We  are  receiving  much  business  from  our 
advertisement  in  the  Monitor,"  wrote  one 
Chicago  odvertiser.  "Individuals  and  busi¬ 
ness  firms  as  well  have  responded  to  our 
advertising." 

An  exclusive  Chicago  gown  shop  reported, 
"It  has  been  a  pleasure  to  serve  Monitor 
readers  who  have  come  to  us  from  all  over 
the  United  States." 

"As  a  direct  result  of  my  advertising  in 
the  Monitor,  I  recently  received  a  substan- 
tiol  order  from  o  Monitor  subscriber,"  wrote 
a  Chicago  insurance  broker,  adding,  "Moni¬ 
tor  advertising  does  bring  tangible  results." 

Chicago  concerns  advertising  nationally 
also  find  thot  advertising  in  The  Christian 
Science  Monitor  pays.  One  such  advertiser 
wrote : 


"I  wish  thot  I  could  put  my  finger  on  the 
results  obtained  from  every  ad  that  we  run 
as  from  those  which  appear  in  the  Monitor. 
The  actual  proof  of  purchases  that  reach  us 
is  more  than  surprising." 

"We  are  more  than  pleased  with  the  re¬ 
sults  from  our  advertising  in  the  Monitor," 
said  another  notional  advertiser  of  Chicago, 
"since  we  hove  plenty  of  evidence  that  this 
advertising  has  made  sales  for  us.  We  do  not 
know  just  how  you  get  such  enthusiastic  sup¬ 
port  from  your  readers,  even  with  the  edi¬ 
torial  excellence  of  your  paper,  but  the  fact 
remains  that  such  response  to  our  advertis¬ 
ing  is  a  new  and  most  gratifying  experience 
to  us." 

Any  Monitor  office  will  gladly  give  you 
the  complete  story. 


(Names  of  advertisers  quoted  wilt  be  given  if  requested) 
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EDUCATING  THE  MIDWEST 

TWENTY-FIVE  YEARS  A('.()  it  was  a  truism. 

thou^li  not  necessarily  a  truth,  that  the  Aineri- 
ean  MiWille  West  was  self -centered,  completely 
alcH)f  from  the  war  worries  which  harried  Ejistern 
newspaj>ers  and  newspa|H‘r  readers.  \N  e  have  iiever 
thought  it  was  an  ah.solnte  truth.  It  was  one  of 
the  convenient  formulas  which  politicians  u.se  for 
calculating  the  strength  of  "issues”  which  might 
<lecide  elections.  It  was  convenient  in  191j-191(i 
to  consider  the  Middle  West  either  al(H)f  or  pro- 
(ierman — which  did  not  prove  true  in  1917-191S. 

Today,  there  i.sn’t  a  chance  that  such  a  judg¬ 
ment  can  1k'  given.  The  Middle  West  is  as  well 
informed  as  either  the  .Vtlantic  or  I’aciHc  Coiists 
on  events  and  trends  in  EurojM*  and  Asia — and 
six  months  ago  a  Pacific  Northwest  editor  told 
us  that  "Hitler  is  in  our  news  front  yard.”  And. 
in  fact,  the  .strongest  editorial  argument  we  have 
.so  far  .seen  against  .Vmerican  i.solationism  has  ap¬ 
peared  in  a  series  of  the  De.s  Mohie.s  Register.  It 
was  written  hy  W.  W.  Waymack.  editor  of  the 
Register  and  Tribune  editorial  j)ages.  on  the 
strength  of  a  tour  of  the  trouble  zones  anuind  the 
world  which  landed  him  in  Euro|K‘. 

Mr.  Wayinack's  platform  for  .\merica  will  be 
endorsed  by  most  jH'ople  who  remember  our  last 
war  ex|K'rience.  It  hiis  four  major  points: 

1 .  Stay  out  of  the  fighting. 

Pre.serve  our  free  institutions. 

.S.  Avoid  a  war  Ikmuii  of  disa.strous  projM)rtions. 
t.  Contribute  to  a  sound  peace. 

Tho.se  j)rinciple.s  ought  to  l)e  jmsteil  in  every 
editorial  office.  They  shoidd  lx*  the  norm  by 
which  every  war  editorial  is  judged.  The  program 
they  imjdy  is  not  visionary.  To  our  mind  it  is 
the  only  program  which  can  W  followed  if  civil¬ 
ization  is  not  to  be  <iverwhehned  in  a  carnival  of 
IxHubs,  butchery  and  brutalization.  The  .Ameri¬ 
cas  can  1k\  if  they  will,  the  rallyi>oint  and  the 
■strong  .saving  arm  for  an  exhausted  world. 

We  do  not  agree  with  all  of  Mr.  Waymack's 
logical  pnKTss.  but  \\e  rwognize  his  advice  as 
that  of  a  thoughtful,  .sincere,  and  well-informed 
editor,  and  his  conclusions  as  ine.scapable  for  a 
healthy  .America.  Given  editorial  thinking  like 
that  across  this  country,  and  we  see  no  chance 
for  foreign  propaganda,  however  subtle,  to  repeat 
its  umlercover  work  of  twenty-three  years  ago. 

TEETH  PULLED 

AND  SPEAKING  of  propaganda,  have  you  no¬ 
ticed  the  comparative  ineffectiveness  <if  the 
printed  output  from  abroa<l!'  Lalxded  as  propa¬ 
ganda.  in  the  manner  m)w  employed  by  the 
Baltimore  Evening  Snn  and  other  new,sj)aj)ers.  it 
is  pretty  much  a  waste  of  time  so  far  as  its 
influence  on  .American  thinking  is  concerned.  It  is 
printed,  becau.se  in  no  other  way  can  we  g»‘t  the 
day’s  news  out  of  the  iH-lligerents.  and  the  result 
of  putting  two  and  two  together  up  t(»  now  hasn’t 
been  the  mathematical  four.  .\t  least,  it  has  not 
been  the  kind  of  “fotir”  that  the  j>ropagandists 
on  all  .sides  have  wanted. 

Newspapers  can  pidl  the  t»'cth  of  any  pror»a- 
ganda,  foreign  fir  home-grown.  .sim|>ly  by  lalxding 
it  for  what  it  is.  \^  hen  the  reader  knows  it  is 
propagamla.  he  can  draw  his  own  conclusions  as 
to  the  truth;  when  propaganda  is  hung  on  his  eye- 
glasM'.s  as  new  s,  he  has  no  guifle  except  the  repu¬ 
tation  <if  the  news|)aiK‘r.  .Vnd  don’t  forget  for  a 
minute  that  the  new spajH-r  is  the  ultimate  and 
the  heaviest  sufl'erer  when  the  reader  finds  out 
that  he  has  Ix-en  g>'pi)cd.  The  newspaper  that 
puts  all  the  eards  on  the  table  in  this  war  story 
Wfin  t  have  to  make  explanations  later. 


I  A  L 


Rejfiiie  iKit  uguiiist  me.  O  mine  enemy:  when  1 
fall,  i  shall  arise;  when  1  sil  in  darkness,  the  l.iiril 
shall  he  a  light  unto  me.  Mieah  \ll:8. 


PICTURES  AND  CAPTIONS 

SEVERAL  MILITARY  CRI'i  ICS  have  remarke<l 
that  the  French  .Vrniy.  reputcfl  the  world’s 
Ix-st  and  e.siK‘cially  exixTt  in  artillery,  has  laggecl 
behind  war's  grim  progress  by  .sticking  tti  the  old 
.soixaide-ijuinze  field  gnn.  The  German  I0.>  mm 
gun.  the.se  jnindits  have  dechireil,  is  far  .superior 
to  the  ancient  75  mm  as  mobile  artillery — though 
there  is  no  current  jinsif  of  the  ileclaration.  Alaylx' 
the  French  have  Ix'cn  .sensitive  to  this  criticism. 
We  flon’t  know,  but  the  .Assex-iated  Press  Photo 
Service  this  week  carried  a  .sefpience  showing  ac- 
tifin  jiictnres  of  a  French  l.j.j  mm  rifle. 

The  underline  accurately  de.scribe<l  the  gun  and 
its  oiH‘ration;  it  neither  .said  nor  implied  that  the 
weapon  had  been  substituted  for  the  7.5  a,s  front¬ 
line  artillery.  .V  caiition  in  one  New  AOrk  paixT, 
however,  called  it  a  new  gun — twice  as  big  as  a 
7.5.  From  the  pictures  we  should  .say  it  was  the 
.same  old  1.5:5  mm  rifle  which  the  French  u.sed 
effectively  at  long  range  in  the  last  war — the 
c<iuivalent  of  the  British  or  .American  (i  inch  rifle. 
It  is  considerably  more  than  twice  as  big  as  the 
7.5  and  considerably  less  mobile,  even  with  motor 
traction.  It  (hxvs  not  used  fixed  ammunition — 
projectile  and  proixdling  charge  in  one  unit — as 
does  the  7.5,  and  is  therefore  not  capable  of  the 
fast  fire  which  all  the  warring  nations  f)f  1911- 
1918  develoiK'd  as  the  basis  of  artillery  tactics. 
So  it  isn’t  new,  it  isn't  a  substitute,  it  isn't  a  fast 
nuibile  i>iece — and  we  doubt  that  it  is  news  today. 

SETBACK  FOR  BOYCOTT 

SIX  GUILD  MEMBhiRS  .striking  again.st  the 
Bayonne  (N.  J.)  Times  last  year  were  held  in 
contcmjit  of  court  for  violating  an  injunction 
which  forbade  the  u.se  fif  a  sound  truck  as  a 
means  of  telling  the  public  alxiut  the  strike  and 
influencing  merchants  to  discontinue  advertising 
in  the  iiajx'r.  The  New  Jersey  Court  of  Errors 
and  .Appeals  upheld  the  decision  of  the  Vice- 
C'lnuicellor,  and  afiix^al  was  then  taken  to  the 
United  States  Sui>reme  Court.  This  week  the 
Supreme  Court,  after  reviewing  briefs  submitted 
by  opposing  counsel,  refu.seil  to  i.ssiie  a  writ  of 
«-crtiorari,  which,  in  effect,  su.stains  the  original 
contemjit  decision.  The  Suiireme  Court  did  not 
exiilain  its  action. 

.Although  this  deci.sion  affects  only  one  phase 
of  picketing  and  secondary  Ixiycotts,  it  provides 
another  opjKirtunity  for  reflation  on  the  u.se  of 
the  latter  by  the  guild.  There  is  no  denying  its 
IKitency  as  a  strike  weajxm. 

If  a  merchant  stojis  his  advertising,  he  loses 
normal  trade  of  people  who  have  no  interest  in 
the  strike,  and  he  can't  count  on  the  strikers' 
trade  to  replace  it.  So  far  the  guild  has  gotten 
away  with  its  efforts  to  make  the  ptdilic  a  party 
to  its  strikes,  but  we  doidit  that  it  can  continue 
to  do  so.  Advertisers  don't  care  for  the  job  of 
ccx'rcing  the  press  on  any  issue.  .A  large  .section 
of  the  public  is  getting  mighty  .sick  of  busines.s- 
wrecking  jacket  lines  and  a  reaction  against  the 
•■xtremism  of  the  guild  can  lx*  exjx*cted.  There 
are  means  of  settling  industrial  disputes  without 
disturhing  the  jx'ace  and  the  bu.siness  of  an  entire 
emnmnnitv. 


UNDER  A  MISAPPREHENSION? 

SM.ALL  D.AILIES  of  Michigan  have  urged  the 

Dcjtartment  of  Justice  to  stoj)  its  inve.stigatioii 
and  pro.secuticai  of  newsjnint  manufacturers,  and 
.se-ek  the  a.ssistance  of  similar  newsi)aix‘rs  in  other 
states  toward  that  end.  Tin'  Michigan  puhli.shers 
Ix'licvc  that  the  investigatimi  may  ujiset  the  pres¬ 
ent  juicr  structure,  give  an  advantage  to  metro- 
jMilitan  rlailies  over  those  who  buy  jrajier  in 
smaller  (|uantitie.s.  and  jH'rmit  the  big  city  pajxTs 
to  invade  the  smaller  fiehls. 

I'he  Michigan  re.solution  indicatr's  an  iiiij)re.s.si!m 
that  the  metrojxditan  new.s|)aiH'rs  instigated  the 
Federal  investigation.  This,  we  Ix'lieve,  is  a  mi.s- 
a|>|irehen.sion.  if  it  inijrlies  that  the  new.s|mpers  in 
any  of  the  Itt  large  cities  were  interestr'd.  To  our 
knowledge,  they  were  not. 

.A  further  niisa|)|>rehen.sion  .seems  to  be  evident 
in  the  re.solution ’s  statement  that  "the  metropoli¬ 
tan  jire.ss  |)ro|X).se.s  through  an  investigation  hy 
the  United  States  Dejrartment  of  Ju.stice,  to 
cri|»|)le  the  Canadian  new.sjrrint  industry,  on  whieh 
the  c-ountry  jrre.ss  of  the  United  States  is  almost 
entirely  dejx'ndent  for  its  suirjrly.” 

The  metro)>olitun  jrress  has  jrrojto.sed  no  such 
thing.  Th«‘  Dejrartmeid  of  Justice  has  proposed 
no  such  thing.  The  Dejrartment  is  coinidetely 
without  juri.srliction  over  the  Canadian  new.sprint 
industry,  and  its  jinx-eedings  to  date  have  been 
against  Far  Western  manufacturers  who  do  not 
sujrjdy  Middle  Western  markets.  The  metrojxdi- 
tan  press  wants  no  interference  w  ith  its  Canadian 
ncw.sjirint  shijiments,  e.sjx'cially  with  Euroftean 
.sujijdies  .sidrject  to  interrujdion  by  war. 

We  jrass  no  judgment  on  tin'  Washington  pn^ 
••t't'dings  against  the  Pacific  Coast  mills,  whicli 
should  come  Ix'fore  the  courts  in  the  near  future. 
They  seem  to  Ix'  a  |>art  of  the  De|)artmeut  of 
Justiw'  thesis  that  i>riee-fixing  agreements  should 
Ix'  broken  nj)  in  the  interests  of  the  consumer,  and 
rcganlless  of  the  consumer's  jireferences. 

Michigan  new.sj)apers  in  the  jiast  have  uu- 
doubte<lly  suffered  from  the  invasion  of  .small  city 
fields  by  Chicago  and  Detroit  i)aix'rs  with  "special 
offers.”  but  we  doubt  that  a  new.s|)rint  i)rice  dif¬ 
ferential  was  the  factor  which  fostered  the  inva- 
.sion.  In  recent  months,  the  metrojxditan  pres.' 
has  not  driven  hard  for  “outside”  circulation,  and 
we  «loubt  that  the  future  will  .set*  the  old-time 
frantic  and  uneconomic  .search  for  circulation  any- 
w  here  at  any  price.  It  didn’t  pay. 

So  far  JUS  pajx'r  suj)j>ly  gex's,  the  interests  of 
the  small  and  large  publishers  arc  identical.  Three- 
fourths  of  the  pajx'r  used  by  both  comes  front 
foreign  .sources,  beyond  the  reach  of  the  Depart¬ 
ment  of  Ju.stice.  Domestic  legal  aition  to  date 
idfwts  principally  the  Pacific  Coast  mills,  which 
sujjjdy  lx)th  large  and  smjill  newsjwijx'rs  within 
their  territory,  on  terms  which  ajtjtearcd  to  be 
mutually  .satisfactory  until  the  Dejtartment  of 
Ju.stice  invc.stigated.  Tonnage  of  the  domestic 
mills  in  the  Ejist  and  Missis.sijjjd  Valley  is  solo 
largj'ly  on  contrjict  Ix'twecn  the  mill  anti  the  ulti- 
nmte  consumer,  with  a  .snuill  jJiirt  going  tliroug 
jobln'rs  to  the  small  u.se'rs.  Tt)  date,  the  l)i'I>art- 
ment  luis  indi<‘jded  no  Jiction  on  tlK'.'C  relation- 
'hijjs. 

The  Michigjiii  jx*oj)lc  Jire  right  in  -I't'king  •> 
firm  j>rice  structure  for  itll.  They  ;ir«'  wrong  m 
bt'lieving  that  the  metrojMilitjin  new >iiai)er'  want 
iiny  thing  tliffert'iit. 

ONCE  LOST,  LOST  FOREVER 

()N(  E  FULLY  ENSL  AVED.  no  nation,  state. 

city  of  this  earth,  ever  afterwards  resumes 
its  lilx'rty.  „ 

Walt  Whitman,  in  "T«>  1  he  States. 
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PERSONAL 

mention _ 

W  A.  KUNKEL.  publisher  of  the 
Fort  Wayne  (Ind.)  Journal-Gazette 
has  been  named  an  “Honorary  Chief” 
of  the  French 
Lick,  Ind.,  vol¬ 
unteer  fire  de¬ 
partment.  M  r . 
Kunkel’s  mem¬ 
bership  citation 
reviewed  his 
success  in  the 
oil  and  business 
finance  field  and 
in  rapidly  build¬ 
ing  a  strong 
newspaper  in  Ft. 
Wayne,  and 

„  II  stressed  his  “de- 
W.  A.  Kunkel 


young  men  and  make  top  newspaper¬ 
men  of  them.”  Membership  in  the 
honorary  division  of  the  99-year-old 
department  is  limited  strictly  to  side¬ 
line  fire-fighters  of  outstanding  pub¬ 
lic  achievement. 

E.  L.  Turner,  publisher,  Valdosta 
(Ga.)  Daily  Times  on  Oct.  15  com¬ 
pletes  50  years  of  service  with  the 
paper.  He  joined  the  Times  Oct.  15, 
ITO,  as  a  hand  compositor  and  sub¬ 
sequently  became  business  manager 
and  its  publisher  in  January,  1936. 

Col.  Frank  Knox.  Chicago  Daily 
Xeics  publisher,  debated  the  arms  em¬ 
bargo  repeal  question  with  Philip 
LaFolIette,  former  governor  of  Wis¬ 
consin,  on  the  “Town  Hall  Meeting  of 
the  Air”  Oct.  12  over  NBC  network. 
Col.  Knox  spoke  in  favor  of  repeal 
and  Mr.  LaFolIette  opposed  the 
change. 

Charles  A.  Tyler,  president,  Phila¬ 
delphia  Inquirer,  returned  Oct.  9  from 
a  two-week  vacation  at  White  Sulphur 
Springs. 

Harry  Chandler,  publisher  of  the 
Los  Angeles  Times,  was  serenaded  by 
the  Texas  Christian  University  band 
prior  to  the  T.C.U.-University  of  Cali¬ 
fornia  at  Los  Angeles  football  gai*e, 
with  the  compliments  of  Amon  G. 
Carter,  publisher  of  the  Fort  Worth 
(Tex.)  Star-Telegram. 

U.  S.  Senator  Harry  Flood  Byrd, 
publisher,  Harrisburg  (Va.)  News- 
Record  and  the  Winchester  (Va.) 
Star,  will  address  the  annual  meeting 
of  the  Charlottesville  and  Albemarle, 
Va..  chamber  of  commerce,  Nov.  9  in 
the  Monticello  Hotel,  Charlottesville. 

James  Kerney,  editor  of  Trenton 
(N.  J.)  State  Gazette  and  Times,  was 
named  to  a  five-member  non-salaried 
commission  by  the  New  Jersey  As¬ 
sembly  Oct.  10  at  Trenton,  N.  J.,  as  a 
port  of  the  9,600-word  horse  racing 
and  its  publisher  in  January,  1936. 

The  bill  passed  31  to  28. 

George  and  Fred  Naeter,  co-pub- 
ishers  of  Cape  Girardeau  (Mo.) 
ioufheost  Missourian,  on  the  35th  an¬ 
niversary  as  publishers  of  the  news¬ 
paper  were  recently  entertained  by 
employes  at  a  diimer.  They  were 
presented  with  a  plaque  on  which 
jeas  engraved  the  signatures  of  all 
me  employes. 

Teofilo  Nunez,  publisher  of 
Universal,  Caracas,  Venezuela,  now 
istog  in  New  York,  said  that  the 
a  erehip  of  civilization  and  the  cen- 
r  of  world  culture  may  be  passing 
®  Americas  while  Europe  has 
pother  costly  war.  Dr.  Nunez  is  in 
«  United  States  in  connection  with 
of  his  son,  a  pupil  at 
eshme  Academy  in  Connecticut. 

Fishbum,  publisher, 
noJee  (Va.)  Times  and  World- 
celok’  the  50th  anniversary 

ration  of  Roanoke  Typographical 


Union  No.  60  and  the  Virginia-Caro- 
linas  Typographical  Conference  at 
Roanoke  Oct.  8. 

George  Purcell,  publisher,  Bloom¬ 
ington  (Ind.)  World  and  president  of 
the  National  Association  of  Postmas¬ 
ters,  presided  at  the  group’s  annual 
convention  this  week  in  Washington, 
D.  C.  Mr.  Purcell,  who  is  postmaster 
of  Bloomington  was  the  originator  of 
Nationed  Air  Mail  Week,  observed  last 
May. 

Julian  S.  Miller,  editor,  Charlotte 
Observer,  discussed  “Neutrality”  at  a 
recent  luncheon  meeting  of  members 
of  the  Military  Order  of  the  World 
War. 

W.  J.  Sewall,  publisher,  Carthage 
(Mo.)  Press,  underwent  a  serious 
operation  Oct.  3  at  a  Kansas  City  hos¬ 
pital.  His  condition  after  the  opera¬ 
tion  was  described  as  satisfactory. 

Dean  Hoffman,  editor,  Harrisburg 
(Pa.)  Patriot  and  Evening  News,  was 
chief  speaker  at  a  recent  meeting  of 
the  Harrisburg  Rotary  Club. 

Frank  Baldwin,  editor,  Waco  (Tex.) 
Times-Herald  and  News-Tribune,  is 
giving  a  series  of  weekly  talks  before 
students  of  Baylor  University,  Waco, 
on  International  Affairs. 

John  H.  Biddle,  Huntingdon  (Pa.) 
Netvs  publisher,  was  appiointed  a  trus¬ 
tee  of  the  Pennsylvania  Industrial 
School  at  that  place  by  Governor 
Arthur  H.  James. 

Olindo  Marzulli,  publisher  of  New¬ 
ark  (N.  J.)  Italian  American  and  the 
New  Jersey  Press,  was  elected  presi¬ 
dent  of  the  newly  organized  New 
Jersey  Italian  American  Press  Assn. 
Other  officers  named  were:  Joseph 
Maineri,  publisher,  Trenton  New  Capi¬ 
tol.  vice-president;  John  J.  Sileo, 
Newark  Italian  Tribune,  secretary,  and 
John  D.  Fiore,  Red  Bank  Examiner, 
treasurer. 

Roy  A.  Read,  former  publisher  of 
the  Twin  Falls  (Idaho)  Morning  News, 
has  joined  the  Boise  Idaho  Daily 
Statesman,  it  is  announced  by  Mar¬ 
garet  Cobb  Ailshie,  publisher  and  sole 
owner. 

Charles  Robinson,  editor,  Asheville 
(N.  C.)  Times  and  Lamont  Smith, 
editor,  Wilmington  (N.  C.)  Star,  have 
been  appointed  by  Gov.  Clyde  Hoey, 
of  North  Carolina,  to  the  state 
delegation  which  will  attend  the  69th 
conference  of  the  American  Prison 
Assn.,  and  National  Conference  of 
Juvenile  Agencies  in  New  York  Oct. 
15-20. 

Boyd  Gurley,  Indianapolis  Times 
editor  when  that  newspaper  won  the 
Pulitzer  prize  in  1928  for  its  vigorous 
editorial  campaign,  has  been  appointed 
managing  editor  of  the  Townsend  Na¬ 
tional  Weekly.  Ralston  Goss,  former 
sports  editor  of  the  Indianapolis  Star 
and  night  editor  of  the  Detroit  Free 
Press,  who  has  been  with  the  Town¬ 
send  Weekly  during  the  past  year, 
remains  with  the  publication. 


In  The  Business  Office 

F.  E.  COTTRELL,  vice-president  and 
treasurer,  Toledo  Blade  and  a  33rd 
degree  Mason  was  the  principal 
speaker  at  the  12th  annual  homecom¬ 
ing  banquet  of  the  Kenton,  O.,  Masons 
Oct.  6. 

Ray  Huber,  executive  business  di¬ 
rector,  John  Sorrells,  executive  edi¬ 
tor,  and  Jack  Howard,  the  latter’s 
assistant,  are  on  their  return  trip 
East  after  conferring  with  other 
Scripps-Howard  executives  in  Den¬ 
ver,  San  Francisco,  and  San  Diego. 

Harold  A.  Stretch,  advertising  di¬ 
rector,  Philadelphia  Inquirer,  spent 
several  days  last  week  in  Chicago. 
Neill  Mitchell,  advertising  manager. 


FOLKS  WORTH  I 
KNOWING 

I 

PAUL  H.  CASWELL,  newly-ap-  ; 

pointed  publisher,  Salinas  (Cal.)  ; 
Index-Journal  and  the  Salinas  Post,  i 
_ of  which  Merritt 

fSpieidel  News- 

years  been  edi-  j 
torial  director  of 
Speidel  N  e  w  s  - 

executive  staff 

-  of  the  Iowa 

Paul  H.  Caswell  City  (la.)  Press- 

Citizen,  parent 
paper  of  the  Speidel  group. 

Mr.  Caswell  is  the  son  of  G.  L.  Cas¬ 
well,  an  original  organizer  of  the  Cali¬ 
fornia  Newspaper  Publishers  Associa¬ 
tion  and  now  managing  director  of  the 
Iowa  Press  Association.  He  has  been 
continuously  in  the  newspaper  busi¬ 
ness  since  carrier-boy  days  except  for 
a  law  course  at  the  University  of  1 
Iowa  and  World  War  service  that  in-  | 
eluded  14  months  overseas  as  remount 
officer  of  the  15th  U.  S.  Cavalry. 

The  new  Salinas  publisher  is  a  i 
member  of  Sigma  Delta  Chi  since  col¬ 
lege  days.  Mr.  and  Mrs.  Caswell  are  ! 
the  parents  of  three  children — Bar¬ 
bara,  Richard  and  Jane.  Formerly 
Mr.  Caswell  was  president  of  the  i 
Cherokee,  la.,  Chamber  of  Commerce,  i 
He  was  a  sehool  board  director  in  that  , 
city  and  also  formerly  was  adjutant 
and  commander  of  the  American  Le-  j 
gion  Post  in  Cherokee. 


Easton  (Pa.)  Morning  Free  Press, 
accepted  the  Interstate  Advertising 
Managers’  Association’s  Cun  at  the 
group’s  recent  meeting  in  Washing¬ 
ton,  Pa.,  for  his  paper.  The  award 
was  presented  to  the  Free  Press  for 
its  achievement  in  showing  the  great¬ 
est  total  linage  increase  of  all  mem¬ 
ber-papers  in  the  four  state  area  cov¬ 
ered  by  the  Association,  in  the  first 
seven  months  of  1939  as  compared  with 
the  same  months  of  1938. 

Leland  K.  Miller,  for  eight  years  ad¬ 
vertising  manager  of  the  Twin  Falls 
Idaho  Evening  Times,  and  since  1936, 
manager  of  the  Times-News  combina¬ 
tion,  has  rejoined  the  latter  organiza¬ 
tion  in  the  capacity  of  commercial 
printing  manager.  Miller  resigned 
last  spring  for  health  reasons.  Pre¬ 
vious  to  going  to  Twin  Falls  he  was 
advertising  manager  of  the  Pendleton 
East  Oregonian  and  earlier,  of  the 
Astoria  Budget. 

Walter  Hoots,  former  assistant  cir¬ 
culation  manager  of  the  San  Francisco 
Examiner,  who  has  been  unable  to 
work  for  the  past  year  due  to  illness, 
has  bought  a  home  across  the  bay 
from  San  Francisco  at  203  Floribel 
Road,  San  Anselmo.  Mr.  Hoots  will 
continue  under  doctors’  care  until  he 
can  safely  return  to  work. 

Guy  M.  Leedy  has  been  named  ad¬ 
vertising  director  of  the  forthcoming 
Semi-Centennial  Edition  of  the  Blue- 
field  (W.  Va.)  Daily  Telegraph. 

E.  A.  Doepke,  Jr.,  of  the  Harris¬ 
burg  (Pa.)  Patriot  and  Evening  News 
advertising  staff  was  recently  elected 
to  the  board  of  directors  of  the  Har¬ 
risburg  Chamber  of  Commerce. 

John  M.  Clarke  has  been  appointed 
advertising  manager  of  the  Mansfield 
(O.)  News-Journal  succeeding  the 
late  John  A.  Plumb,  who  died  Sept. 
17.  Mr.  Clarke  was  transferred  from 
(Continued  on  next  page) 


'^'"ISecpssary  for 
complete  coverage'''’ 

—  Orville  S.  Mel’hersoii, 
president  and  publisher,  The 
Kansas  (aly  Journal. 


'"Sure  has  been 
knockiitf!  home  runs^^ 

— Frank  Roberts,  managing 
editor,  The  Ft.  Wayne  Jour¬ 
nal-Gazette. 


'"The  No.  1  feature 
in  our  paper’^ 

— .4lhert  H.  Law,  editor.  The 
Dalhart  Texan. 


""Most  extensively 
read  of  all 
special  columns’^ 

— H.  (iait  Braxton,  editor. 
The  Kinston  Press. 


DREW 

I’E.AKSON 


KORKRT 
S.  AI.LEX 


THE  WASHINGTON 
MERRY-GO-ROUND 


The  way  newspapers  puhlisiiing 
'  Drew  Pearson's  and  Robert  S. 
.Mien’s  national  and  interna¬ 
tional  affairs  roluuin  praise  it  is 
I  one  proof  of  its  worth. 

I  riie  way  other  editors  are  huy- 
I  ing  it  is  another.  THE  MKRR\- 
I  (iO-ROUiND  is  gaining  suhscrih- 
I  ers  at  close  to  the  rate  of  one  a 
day — 24  just  since  the  war  hegan, 
making  the  whole  li.st  421  now, 
the  total  circulation  15  million. 

If  vour  territory  is  one  still  open 
for  THE  MERRY-GO-ROUND, 
close  it  against  competition  by 
ordering  the  column  now.  We 
suggest  you  wire  us  collect  if  you 
wish  the  feature  reserved  for  you. 


“rLutiiL 

FEATURE 

SYNDICATE 

220  EAST  42nd  street 
NEW  YORK  CITY 
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EDITOR  &  PUBLISHER 


PERSONALS 

continued  from  page  21 

the  Lorain  (O.)  Jotirnal,  sister-paper 
of  the  News-Journal,  where  he  was 
a  member  of  the  display  advertising 
staff.  He  has  been  associated  with 
the  Akron  Beacon- Journal  and  has 
been  national  advertising  manager  of 
the  Cincinnati  Post  and  Cleveland 
Press.  Before  the  consolidation  of 
the  Mansfield  papers  in  1932.  he  was 
display  manager  of  the  Mansfield 
News. 

James  M.  Fraser,  associate  editor 
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Every  Saturday  Since  1884 
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tribution 
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“  1938 . 

12,360 

13,312 

“  1937 . 

11,482 

12,751 

“  19;}6 . 

10,778 

11.801 

“  1935 . 

10,225 

11,333 

“  1934 . 

9,3.59 

10..592 

“  19.33 . 

8,796 

10,320 

“  1932 . 

9,920 

10,987 

“  1931 . 

10.497 

11, .569 

1930 . 

10,816 

12,216 

“  19'29 . 

9,878 

11,105 

1  “  1928 . 
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of  Motor  Magazine,  Toronto,  has  been 
named  head  office  representative  of 
the  Family  Herald  and  Weekly  Star, 
Montreal,  and  will  supervise  sales 
and  promotion  activities.  His  head¬ 
quarters  will  be  in  Montreal. 

In  The  Editorial  Rooms 

W.  EARL  HALL,  managing  editor  of 
the  Mason  City  (la.)  Globe-Gazette, 
was  honored  Oct.  1  when  the  Rice 
Lake  Outing 
Club,  Lake  Mills 
Chamber  of 
Commerce,  Win¬ 
nebago  County 
Safety  Council, 
Lake  Mills  Lions 
Club  and  the 
Sac-Fox  Indian 
Tribe  of  Tama, 
arranged  a  cele¬ 
bration  in  Rice 
Lake  State  Park, 
near  Lake  Mills, 
in  appreciation 
of  his  work  as 
president  of  the  Iowa  State  Safety 
Council  for  five  years.  Featuring 
the  celebration  was  the  induction  of 
Mr.  Hall  into  the  Sac-Fox  tribe  as 
Chief  Wee-Ker-See  (Chief  Careful 
Rein).  A  crowd  of  15,000  witnessed 
a  group  of  30  Indians  conduct  the 
ceremony  and  stage  tribal  dances. 
Also  honored  by  the  tribe  was  Nancy 
Lou  Hall,  8-year-old  daughter  of  Mr. 
Hall,  receiving  the  title  of  The  Little 
Princess. 

Harold  Hartley,  managing  editor, 
Toledo  Times,  Oct.  2  was  elected  pres¬ 
ident  of  the  Toledo  Kiwanis  club  for 
1940.  He  also  was  named  delegate 
to  the  state  convention. 

Mark  R.  Byers,  managing  editor, 
Wausec  (Wis.)  Record-Herald,  ad¬ 
dressing  the  recent  annual  banquet 
of  the  Tavern  League  of  Wisconsin, 
pointed  out  that  newspapers  aid  honest 
tavernkeepers  by  exposing  activities 
of  the  “chiselers”  who  threaten  the 
livelihood  of  the  honest  tavern  man. 

Benjamin  F.  Sylvester,  city  editor, 
Omaha  World-Herald,  has  been  hon¬ 
ored  by  the  University  of  Tulsa 
Alumni  Assn.  He  was  given  a  pic¬ 
ture  of  the  school’s  new  library  and 
a  scroll  which  remarked  of  his  “meri¬ 
torious  work  in  a  field  which  is  so 
important  to  the  furtherance  of  gen¬ 
eral  knowledge  and  the  continuance 
of  personal  liberty.” 

C.  Chalfant  Allan,  Toledo  Blade 
copyreader,  who  had  his  elbow  broken 
in  a  motorcycle  accident  near  Gode¬ 
rich,  Ont.,  a  month  ago  has  returned. 

Kenneth  Allen,  of  the  Salt  Lake 
City  (Utah)  Deseret  News,  and  Mrs. 
Allen,  are  the  parents  of  a  son,  born 
Sept.  30.  Mr.  Allen  was  former  pub- 
li.'her  of  the  Hailey  (Idaho)  Times, 
and  with  the  Pocatello  (Idaho)  State 
Journal. 

Bernard  Swanson,  Minneapolis  Star- 
Journal  sports  writer,  and  Mrs.  Swan¬ 
son,  are  parents  of  a  son,  born  re¬ 
cently. 

William  F.  Holland,  city  editor, 
Worcester  (Mass.)  Evening  Gazette, 
was  given  a  bachelor  party  by  his 
associates  on  the  Gazette  and  Worces¬ 
ter  Telegram  Oct.  5,  in  celebration  of 
his  approaching  marriage. 

Bill  Rollow,  sports  editor,  Mont¬ 
gomery  (Ala.)  Advertiser  has  re¬ 
signed  to  enter  another  line  of  work 
and  his  assistant  Max  Moseley  suc¬ 
ceeds  him. 

A1  Warden,  sports  editor,  Ogden 
(Utah)  Standard-Examiner,  in  Feb¬ 
ruary  will  manage  the  Joe  Louis  tour 
of  South  America,  which  will  extend 
over  a  period  of  two  months.  Harold 
Welch,  assistant  sports  editor,  will 
substitute  for  Warden  on  the  trip. 


Albert  Jackson.  Chicago  Times  as¬ 
sistant  Sunday  editor,  has  been  elected 
president  of  the  Chicago  Newspaper 
Guild  to  succeed  Harry  Wohl,  Hearst 
guild  striker,  who  resigned  because 
of  his  election  as  an  international  vice- 
president  of  the  ANG. 

Dinty  Doyle,  radio  editor  of  New 
York  Journal -American  and  the 
Hearst  Newspapers  for  the  last  three 
and  a  half  years,  has  resigned  and 
after  a  three-week  vacation  plans  to 
enter  into  business  for  himself.  Doyle 
hasn’t  made  known  the  type  of  enter¬ 
prise  he  will  start. 

Don  Rose,  columnist  for  the  Phila¬ 
delphia  Evening  Ledger  was  guest 
speaker  at  a  meeting  of  the  Boyer- 
town  (Pa.)  Rotary  Club  Sept.  25. 

J.  S.  Copley,  son  of  Col.  Ira  Copley 
of  Copley  Newspapers,  started  active 
duty  with  his  father’s  newspaper  or¬ 
ganization  Oct.  11  at  Culver  City,  Ind. 
Later  he  will  join  one  of  the  Copley 
newspapers  in  Southern  California. 

Donald  Wiley,  with  the  San  Fran¬ 
cisco  News  as  rewrite  man  and  avia¬ 
tion  editor  for  the  last  15  years  ex¬ 
cept  for  a  brief  period,  has  resigned 
to  enter  advertising  and  promotion 
work. 

Kim  Keeney,  former  photographer, 
who  wrote  the  Cecil  Pennyfeather  col¬ 
umn  in  the  Philadelphia  Record,  has 
resigned.  Keeney  dropped  his  cam¬ 
era  several  years  ago  and  became  a 
columnist  as  a  result  of  a  contest 
conducted  by  the  Record  management 
among  employes  of  the  paper. 

Allen  Davis,  veteran  Philadelphia 
political  reporter,  has  resigned  from 
the  Evening  Bulletin  to  become  pub¬ 
licity  director  of  the  Republican  State 
committee. 

Arnold  Court,  former  city  editor  of 
Duncan  (Okla.)  Daily  Banner,  who 
resigned  in  1937  to  study  meteorology 
at  the  University  of  Washington,  Seat¬ 
tle,  and  was  assigned  to  the  Albuquer¬ 
que,  N.  M.,  weather  bureau  Jan.  1, 
1939,  left  Oct.  1  with  the  Byrd  ex¬ 
pedition  to  the  South  Polar  regions. 
He  will  be  one  of  two  meteorologists 
taken  on  the  trip.  Recently  he  was 
in  Washington,  D.  C.,  working  in  the 
central  office  of  the  U.  S.  Weather 
Bureau. 

Albion  Ross,  foreign  editor,  San 
Francisco  Chronicle,  has  returned 
from  a  three-month  tour  of  the  Euro¬ 
pean  war  capitals.  Abroad  when  war 
was  declared.  Mr.  Ross  was  for  a  time 
loaned  to  the  United  Press.  His  daily 
summary  of  foreign  developments 
was  resumed  in  the  Chronicle  Oct.  9. 

Buddy  Atkinson  is  now  assistant 
sports  editor  of  the  Macon  (Ga.)  Tele¬ 
graph,  succeeding  Foy  Evans,  re¬ 
cently  promoted  to  sports  editor  of 
the  Macon  Evening  News.  Atkinson 
had  been  associated  for  the  past  sev¬ 
eral  months  with  the  Atlanta  Journal 
sports  department. 

Joseph  Karshner,  of  the  Jackson 
(Mich.)  Citizen  Patriot  staff,  has  re¬ 
signed  to  join  the  Fort  Wayne  (Ind.) 
Journal  Gazette. 

Max  Marple,  reporter,  Bristow 
(Okla.)  Daily  Record,  has  resigned  to 
enter  the  school  of  journalism  at  the 
University  of  Oklahoma.  Mardis 
Draper  succeeds  him. 

Miss  Edyth  Thomas  Wallace,  who 
for  several  years  has  prepared  an  il¬ 
lustrated  feature,  “Points  For  Parents” 
for  the  Oklahoma  City  Daily  Okla¬ 
homan,  is  now  writing  a  daily  column 
entitled  “Our  Homes.” 

Fred  Groves  resigned  recently  as 
sports  editor  of  the  Cushing  (Okla.) 
Daily  Citizen  because  of  ill  health. 
He  joined  the  newspaper  following 
his  graduation  from  the  University 
of  Oklahoma  school  of  journalism  in 
1937. 


Roger  C.  Johnson,  Hollywood  (Cal.) 
Citizen-News  reporter,  and  former 
president,  Los  Angeles  Newspaper 
Guild,  resigned  last  week  to  become 
manager  of  the  Division  of  Com¬ 
munity  Relations,  publicity  division 
of  the  State  Relief  Administration. 

Claude  C.  Benedict,  news  editor 
Belleville  (Ill.)  Advocate,  has  been 
elected  chairman  of  the  board  of  di¬ 
rectors,  St.  Clair  County  chapter, 
American  Red  Cross. 

Ralph  Bell,  formerly  on  the  Golden 
Gate  Exposition  staff  as  director  of 
Fair  sports  and  previously  sports  edi¬ 
tor,  Oakland  Tribune,  is  now  on  the 
San  Francisco  Examiner  copy  desk. 

Frances  Myra  Gordon,  society  re¬ 
porter,  Omaha  World-Herald,  was 
crowned  Queen  of  Ak-Sar-Ben  XLV, 
to  be  one  of  the  rulers  of  a  state 
booster  organization  during  the  next 
year. 

Virginia  Safford,  for  more  than  12 
years  editor  and  publisher  of  Golfer 
and  Sportsman  magazine,  Minneapolis, 
has  joined  the  Minneapolis  Star- 
Journal  staff.  She  will  write  a  daily 
column  on  topics  of  general  interest. 


Miss  Edith  C.  Johnson,  columnist, 
Oklahoma  City  Daily  Oklahoman,  has 
been  appointed  to  a  special  survey 
committee  in  Oklahoma  City  to  pro¬ 
vide  a  program  of  guidance  of  prob¬ 
lem  children  and  to  plan  for  their 
rehabilitation. 

Robert  R.  Wilkies,  veteran  news¬ 
paperman  and  a  member  of  the  New 
York  World  (morning  and  evening) 
staff  from  1883  to  1931,  was  honored 
Oct.  4  by  the  Masonic  fraternity  when 
he  was  presented  with  a  grand  lodge 
50-year  service  medal  at  a  public 
ceremony  in  the  temple  of  Cornucopia 
Lodge,  Flushing,  attended  by  400 
friends.  Mr.  Wilkies  is  secretary  of 
the  Silurians,  comprised  of  newspa¬ 
permen  who  had  worked  25  years  on 
a  New  York  city  newspaper. 

Tony  S.  Smith,  who  has  been  a  staff 
correspondent  for  the  Associated 
Press  at  Harrisburg  for  the  last  two 
years,  has  resigned  to  take  charge 
of  the  Philadelphia  Evening  Bulletin’s 
Harrisburg  Bureau. 

Special  Editions 

TULSA  TRIBUNE.  Oct.  8.  112  tabloid 
pages,  5  sections,  marking  the  20th 
anniversary  of  Richard  Lloyd  Jones 
editorship.  Color  was  used. 

Shenandoah  (Pa.)  Herald,  Oct  3, 
Industrial  Edition.  30  pages.  3  sections, 
with  first  and  last  pages  of  each  sec¬ 
tion  printed  in  blue  ink. 

Bloomsburg  (Pa.)  Morning  Press, 
Sept.  23,  27th  Annual  Fair  and  Farm 
Edition,  108  pages,  8  sections. 

Oklahoma  City  Daily  Oklahoman. 
Sept.  24.  Oklahoma  State  Fair  edition, 
120  pages. 

San  Mateo  (Cal.)  Times,  Sept.  20, 
Ninth  Annual  County  Fiesta  edition, 
combined  with  50th  anniversary  edi¬ 
tion,  86-page  tabloid  insert 
multi-color  magazine  cover. 

Hackensack  (N.  J.)  Bergen  Ercning 
Record.  Sept.  29.  30-page  supplemen 
in  observance  of  the  Tercentenary  o 
the  Hackensack  Valley.  Included  m 
the  same  edition  were  seven  specia 
pages  of  advertising  and  news  in  con¬ 
nection  with  National  Funuture 
Week. 

Dixon  (Ill.)  Evening  Telegraph 
Oct.  3,  Progress  Eklition.  26  pages, 
sections. 

Portales  (N.  M.)  Daily  News,  Sept 
13,  Modem  Farming  Edition,  40  pages. 
8  sections. 

Columbus  (O.)  Citizen,  Oct.  1,  »' 
page  furniture  section. 
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roiuer  and  St)eed 

for  the  NEW  Crowell  Plant 


CROWELL-COLLIER  Publishing  Company 
at  Springfield,  Ohio,  ranks  as  a  leader  in  the 
magazine  publishing  field.  In  attaining  and  holding 
this  place  with  the  leaders  it  relies  upon  one  of  the 
best-equipped  and  best -organized  publishing  plants 
in  the  world. 

To  perfect  its  facilities  in  recent  modernization 
moves,  Crowell  selected  General  Electric  drives 
and  control  for  the  majority  of  its  new  and  recent 
magazine  presses. 

To  the  reliability  and  low  maintenance  of  its  G-E 
turbine-generator,  and  G-E  distribution  equip¬ 
ment,  Crowell  thus  adds  the  precision,  speed,  and 


FROM  TURBINE  ROOM  THROUGH 
PRESS  ROOMS,  THE  MAJORITY 
OF  ELECTRIC  EQUIPMENT  IS 
GENERAL  ELECTRIC 


flexible  modern  control  for  its  latest -type  produc¬ 
tion  equipment. 

For  any  type  of  press-machinery,  or  plant  electric 
equipment — for  the  generation,  distribution,  or 
application  of  electric  equipment,  refer  to  General 
Electric,  Schenectady,  N.  Y.,  or  to  the  G-E  office 
near  you  for  complete  service  in  selecting  modern 
electric  equipment  for  the  printing  plant. 


GENERAL  m  ELECTRIC 


011-550 
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Dept,  of  Justice 
Files  Suit  Against 
Blackwell  Journal 

Seeks  to  Collect  $15,000 
for  Violating  FTC 
Order 

Washingtojj,  D.  C.,  Oct.  9 — Assert¬ 
ing  that  the  Blackwell  (Okla.)  Journal 
Publishing  Company  has  persisted  in 
selling  advertising  space  at  less  than 
cost  for  the  purpose  of  injuring  the 
competing  Blackwell  Tribune,  the  De¬ 
partment  of  Justice  has  instituted  suit 
for  the  collection  of  a  $15,000  civil 
penalty. 

The  suit,  filed  at  Oklahoma  City, 
arises  out  of  a  Federal  Trade  Com¬ 
mission  order  directing  the  Journal 
publisher  to  cease  the  practice.  The 
complaint  charges  that  the  order  has 
been  disobeyed  continuously  since  its 
entry  Sept.  5,  1936.  The  civil  penalty 
for  violation  is  fixed  by  statute. 

20  Days  for  Answer 
A  period  of  20  days  is  allowed  for 
preparation  and  filing  of  the  pub¬ 
lisher’s  answer.  Expected,  is  a  re¬ 
iteration  of  the  contention  that  the 
constitutional  guaranty  of  free  press 
protects  publishers  against  proceed¬ 
ings  of  the  nature  brought  by  the 
trade  commission.  That  argument  was 
made  at  the  original  hearing  and  at 
a  session  of  the  Commission  called 
to  consider  the  Journal’s  motion  for 
dismissal  of  the  cease  and  desist  order. 

“The  only  power  vested  in  the  com¬ 
mission  or  in  Congress  is  the  power 
to  regulate  under  the  Interstate  Com¬ 
merce  clause  of  the  Constitution,” 
Attorney  Ned  Looney,  counsel  for  the 
Journal,  had  contended.  “And,”  he 
continued,  “we  cannot  be  regulated 
because  of  the  freedom  of  the  press 
exemption  clause  in  the  Constitution.” 

The  attorney  maintained  that  the 
only  recourse  for  an  injured  competi¬ 
tor  is  a  suit  at  law. 

The  commission  counsel  answered: 
“There  is  no  restraint  on  the  freedom 
of  the  press  when  the  commission 
stops  one  newspaper  from  destroying 
another.” 

Mr.  Looney  told  the  commission 
that  the  Tribune  inaugurated  rate  cuts 
when  the  Journal  began  publication 
and  “forced  the  Journal  to  adopt  the 
self-defense  tactics.” 


Pacific  Council  of 
4-A  to  Meet  Oct.  26-27 

Complete  study  of  latest  develop¬ 
ments  in  advertising  is  scheduled  for 
analysis  at  the  fifth  annual  convention 
of  the  Pacific  Council  American  As¬ 
sociation  of  Advertising  Agencies  to 
be  held  at  Del  Monte,  Oct.  26-27.  Au¬ 
gust  J.  Bruhn,  McCann-Erickson’s 
Los  Angeles  offices,  is  chairman.  T. 
D.  Palmer  of  the  New  York  Times 
will  discuss  the  probable  effect  of  the 
war  on  U.  S.  advertising  volume.  “Is 
Public  Relations  Counsel  an  Adver¬ 
tising  Agency  Function?,”  will  be  the 
topic  of  C  .E.  Persons,  vice-president, 
McCann  -  Erickson.  Other  speakers 
will  be:  A.  C.  Nielsen,  president,  the 
A.  C.  Nielsen  Company,  Chicago; 
Joseph  R.  Gerber,  Joseph  R.  Gerber 
Company,  Portland;  Vernon  C.  Myers, 
research  director  of  Look;  and  Archi¬ 
bald  M.  Crossley. 

DAILY  SUSPENDS 

The  Pottstown  (Pa.)  Herald  sus¬ 
pended  publication  Sept.  22.  A  peti¬ 
tion  of  involuntary  bankruptcy  was 
filed  in  the  U.  S.  district  court.  The 
Herald  changed  from  an  a.  m.  publica¬ 
tion  July  17  to  a  streamlined  p.  m. 
daily. 


Ads  for  Cut  Rate  Tickets 
Broke  L.  A.  Fair  Records 

A  chain  store  organization’s  widely 
advertised  offer — in  newspapers — of 
special  rates  for  Golden  Gate  Exposi¬ 
tion  admissions  sold  150,000  tickets 
and  made  Sunday  Treasure  Island’s 
greatest  day. 

Safeway  Stores  advertised  through¬ 
out  the  week  the  sale  of  tickets  good 
for  admission  at  25  cents  each  and  for 
a  half-price  on  the  Exposition  park¬ 
ing  privilege  price  of  50  cents.  The 
tickets  were  good  for  Saturday  or 
Sunday  and  were  sold  at  all  of  the 
chain  organization’s  stores,  the  total 
sale  reaching  150,000  with  printers 
working  overtime  to  supply  the  de¬ 
mand. 

Attendance,  which  had  been  run¬ 
ning  well  under  the  20,000  mark 
week-days  and  below  the  50,000  mark 
on  Saturdays  and  Sundays,  totaled 
86,579  last  Saturday  for  the  greatest 
Saturday  in  the  Exposition  history. 

Sunday’s  attendance  was  near  the 
200,000  mark.  Traffic  jams  on  the  six- 
lane  San  Francisco  Bay  Bridge  caused 
a  two-hour  delay. 

The  newspaper  advertising  was  con¬ 
sistent  but  not  spectacular.  Boxes 
inserted  at  the  top  of  the  Safeway 
advertising  placed  throughout  news¬ 
paper  copy  on  the  grocery  store  or¬ 
ganization’s  usual  marketing  attrac¬ 
tions  proved  sufficient  to  move  the 
thousands  of  tickets.  No  other  adver¬ 
tising  was  used. 

■ 

Coast  Group  Plans 
Boy  Welfare  Program 

Adoption  of  a  program  of  boy  wel¬ 
fare  which  will  include  provisions  for 
strict  observance  of  laws  regulating 
distribution  and  sale  of  periodicals 
of  all  kinds  marked  the  meeting  of 
newspaper  and  magazine  representa¬ 
tives  held  in  San  Francisco  recently. 
Present  were  representatives  of  the 
California  Circulation  Managers’  As¬ 
sociation,  the  California  Newspaper 
Publishers  Association  and  of  na¬ 
tional  magazines  sold  on  the  Pacific 
Coast. 

An  immediate  survey  to  determine 
that  all  laws  affecting  boy  relation¬ 
ships  are  being  scrupulously  observed 
and  that  every  precaution  is  being 
taken  to  promote  the  welfare  of  the 
boys  was  recommended.  Conferees 
asked  that  newspaper  publishers  ac¬ 
quaint  their  communities  of  the  re¬ 
lationship  between  the  press  and  the 
boys  and  inform  the  public  on  the 
newspaper  program  in  behalf  of  the 
youths. 

Charles  J.  Lilley,  editor  and  gen¬ 
eral  manager,  Sacramento  (Cal.) 
Union,  was  elected  chairman  of  the 
joint  committee  and  presided  at  the 
San  Francisco  sessions. 


Dorothy  Todd  Foster,  reporter  for  the 
Columbus  Dispatch  and  Editor  &  Pub¬ 
lisher  correspondent,  is  president  of 
the  association,  which  has  a  member¬ 
ship  of  nearly  two  himdred. 

■ 

Offers  Reports  on  Press' 
Editorial  Opinion 

To  interpret  the  trend  of  editorial 
opinion  on  national  issues  to  business 
men.  {>oliticians,  and  to  the  journalists 
themselves,  James  S.  Twohey  Asso¬ 
ciates,  New  York,  are  now  giving 
limited  circulation  every  week  to  an 
eight-page  typescript  bulletin,  sent 
without  charge  to  those  interested. 
The  front  pages  and  editorial  pages 
of  dailies  in  all  parts  of  the  country, 
together  accounting  for  better  than 
20%  of  total  daily  newspaper  circula¬ 
tion,  furnish  the  material  on  which 
the  Twohey  reports  are  based.  The 
reports  show  the  space  and  promi¬ 
nence  given  to  news  stories  on  the 
front  page.  For  instance,  in  the  week 
of  Sept.  4  through  Sept.  9,  stories  in 
the  Foreign  Affairs  classification  took 
73.6%  of  the  front  page  volume, 
with  the  war  in  Poland  alone  taking 
27.1%. 

A  similar  breakdown  is  given  of  all 
editorials,  and  a  further  analysis  is 
made  of  the  points  of  view  expressed 
in  them.  In  the  week  mentioned,  for 
example,  36%  of  all  editorials  not  de¬ 
voted  to  local  issues  were  concerned 
with  the  internal  affairs  of  the  United 
States,  and  the  most  prominent  single 
topic  was  the  effect  of  the  war  on 
business.  The  views  expressed  by 
editorial  writers  on  this  topic  were 
classified. 

Each  week  Twohey  quotes  a  per¬ 
centage  showing  what  projxirtion  of 
the  press  took  a  favorable,  unfavor¬ 
able.  or  neutral  attitude  toward  the 
administration  on  matters  affecting 


domestic  affairs  and  foreign  rela¬ 
tions. 

From  these  weekly  indications  a  line 
has  been  charted  reflecting  the  popu¬ 
larity  of  the  administration  in  the 
nation’s  press. 

James  S.  Twohey,  who  with  his  wile 
does  most  of  the  work  of  preparing 
tliese  reports,  got  his  original  train¬ 
ing  in  the  work  under  Ernil  Hurja  in 
Washington  from  1934  to  1936.  Since 
then,  and  before  starting  the  current 
series  of  reports,  Twohey  has  done 
several  special  jobs  of  newspaper 
analysis  for  private  clients.  If  the 
present  series  meets  with  a  favorable 
reception,  Twohey  hopes  to  establi^ 
it  as  a  commercial  service,  making  a 
charge  for  subscriptions. 

Should  newspapers  want  to  run 
some  of  the  material  as  a  weekly 
feature,  Twohey  plans  to  arrange  for 
syndicates. 


HUDNUT  ELECTED 

Columbus,  Ohio,  Oct.  19— Arthur  H. 
Hudnut  of  Uie  Elyrie  Chronicle-Tele¬ 
gram  was  elected  president  of  the 
Ohio  Select  List  today  at  the  Neil 
House  here.  Harry  Hennes,  Paines- 
ville  Telegraph,  was  elected  vice- 
president  and  H.  C.  Spencer,  Newark 
Advocate,  secretary-treasurer.  Leroy 
Reisinger  of  Elyria  was  elected  presi¬ 
dent  of  the  Ohio  Select  List  Adver¬ 
tising  Managers  ’Association. 

■ 

RESUME  FEATURE 

Philadelphia,  Oct.  9 — “The  Fellow 
Traveler,”  humorous  feature,  started 
by  Stanley  Walker  shortly  after  he 
became  editor  of  the  Evening  Ledger 
in  May  and  which  was  suspended  at 
the  outbreak  of  war  in  Europe,  made 
its  appearance  again  Oct.  7. 


Doris  Fleeson  to 
Adiiress  Ohio  Women 

Principal  speaker  at  the  37th  annual 
convention  of  the  Ohio  Newspaper 
Women’s  Association,  to  be  held  Oct. 
20,  21  and  22  at  the  Hotel  Biltmore 
in  Dayton,  will  be  Doris  Fleeson,  half 
of  the  husband-and-wife  team  of 
Washington  correspondents  for  the 
New  York  Daily  News.  Miss  Fleeson 
returned  from  Europe  last  month,  her 
husband,  John  O’Donnell,  remaining 
there  for  duty. 

Also  on  the  program  will  be  Robert 
E.  Segal,  editorial  director  of  Chilli- 
cothe  Newspapers,  Inc.,  publishers  of 
the  Scioto  Gazette  and  News-Adver¬ 
tiser  of  Chillicothe. 

More  than  $800  in  cash,  gift  of  Ohio 
publishers  and  other  friends  of 
Ohio’s  newspaper  women,  will  be 
awarded  for  proficiency  in  reporting  at 
the  annual  contest  luncheon,  Oct.  21. 
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HOLE  "ONE 


Whether  playing  a  game  of  golf 
or  doing  creative  work  for  a  newspaper: 
.  ...  Who  doesn’t  like  to  “COME  OUT  FIRST?” 

The  rapid  progress  of  American  newspapers  is  due  in  no  small  measure  to  the  amount  of  imaginative 
skill,  genius,  resourcefulness,  and  all-round  zest  fer  "something  better,"  as  practiced  by  those  in 
departmental  charge.  Larger  circulations  are  achieved  by  IDEAS:  increased  linage  is  the  result  of 
IDEAS:  Classified  climbing  to  new  peaks  is  due  to  someone's  NEW  IDEA.  EDITOR  &  PUBLISHER  has 
always  believed  in  encouraging  the  creators  of  IDEAS.  That  is  why  its  popular  Annual  Newspaper 
Promotion  Contest  was  launched.  Those  who  DO  THINGS  ...  WHO  BLAZE  NEW  TRAILS  ...  WHO 
CLIMB  OUT  OF  RUTS— receive  both  tribute  and  e  icouragement.  There’s  no  line  of  demarcation 
between  submitted  examples  from  great  metropolitan  newspapers  and  the  smallest  rural-area 
exhibit.  What  we  want  is  the  IDEA. 


CONTEST  CLASSIFICATION 
AND  AWARDS 

BEST  ALL  AROUND  PROMOTION  BY  AN  INDI¬ 
VIDUAL  NEWSPAPER 

IKaspd  on  the  year’s  work,  inrIiidinE  all  phases 
^  of  promotion  —  advertisements  for  various  pur- 
tmses,  direct  mail,  research,  etc. 

First  Award — .Silver  Lovinc  Cup  and  Bronre 
Plaque.  Cup  becomes  permanent  property  of 
newspaper  winning  it  three  times.  Plaque  re¬ 
mains  the  property  of  the  newspaper. 

Second  Award — Certificate  of  Distinguished  Merit. 
C-’rliHcates  of  Distinguished  Merit  svill  form  the 
First  nrj  STond  Awards  in  each  seetion  of  each 
class  that  falltnvs: 

ADVERTISEMENTS  FOR  CIRCULATION 

2(a)  The  most  valuable  single  advertisement  for 

,  circulation  purposes. 

<b)  The  most  valuable  campaign  of  three  «,r 

more  advertisements  for  c'-cnlation  purposes. 

ADVERTISEMENTS  FOR  ADVERTISING 

3(a)  The  moat  valuable  single  advertisement  di- 

,  rected  to  advertisers  and  appearing  in  one 

or  more  newspapers. 

(b)  The  most  valuable  campaign  of  three  or 
more  advertisements  directed  to  advertisers 
and  appearing  in  one  or  more  newspapers, 

ADVERTISEMENTS  FOR  CLASSIFIED 
ADVERTISING 

4(a)  The  moat  valuable  single  advertisement  for 
,  promotion  of  classified  advertising. 

(b)  The  most  valuable  campaign  of  three  or 
more  advert’sements  for  promotion  of  clas¬ 
sified  advertising. 

INSTITUTIONAL  ADVERTISEMENTS 

5ia)  The  most  valuable  single  advertisement,  ap- 
,  pearing  in  one  or  more  newspapers,  to  pro¬ 

mote  favorable  sentiment  or  presti-e. 

(b)  The  most  valuable  campaign  of  three  or 
more  advertisements,  appearing  in  one  or 
more  newspapers,  to  promote  favorable  sen 
tiinent  or  prestige. 

trade-paper  ADVERTISEMENTS 

6(a)  The  most  valuable  single  advertisement  ap- 
,  pearing  in  trade  or  business  papers. 

(b)  The  most  valuahle  campaign  of  three  or 
more  advertisements  appearing  in  trade  or 
- _  business  papers. 

direct  mail 

7  (a)  The  most  valnal'le  single  mailing  piece  di- 

,  rected  to  advertisers. 

(b)  The  most  valnable  campaign  of  three  or 
_  .  more  mailing  pieces  directed  to  advertisers. 

data  books 

8(a)  The  most  valnable  Data  Book  presenting  a 
,  general  analysis  of  the  market  and  the 

newspaper. 

research  studies 

9(b)  The  most  valuable  research  stndy  analyzing 
,  one  or  more  specific  features  of  the  market 
_  or  the  newspaper. 


NINTH  ANNUAL  NEWSPAPER 
PROMOTION  CONTEST 

THE  RULES 

1.  Contest  is  open  to  all  newspapers  in  the  United  States  and  Canada,  regardless  of  sise. 

2.  Closing  date  for  entries  is  midnight,  February  28,  1940. 

3.  Entries  will  be  confined  to  promotion  used  in  the  year  1939.  (Exception;  A  campaign  continuing 
into  1939  from  1938  may  tnclnd-  1938  units  published  after  October  1.  provided  they  do  not  number  more 
than  half  the  units  submitted  from  the  campaign  and  were  not  entered  in  an  earlier  Editor  ft  Publisher 
contest.) 

4.  Contestants  may.  submit  as  many  as  twelve  entries  in  each  class  of  the  most  valnable  single 
specimens  (Seettnus  a),  end  as  many  as  four  entries  in  ea'h  c'ass  of  the  most  valnable  campaigns 
(Sections  b).  Not  more  than  twelve  advertisements  or  mailing  pieces  may  be  entered  in  Section  b  of 
one  c'ass,  from  any  campaign  that  comprises  more  than  twelve.  Contestants  may  submit  entries  in  one 
class  or  as  many  classes  as  they  wish.  The  same  specimens  may  be  entered  in  more  than  one  class  or 
section,  but  separate  copies  must  be  submitted  for  each  entry. 

6.  No  entries  are  to  be  submitted  for  ‘‘All  Around”  Class  No.  1.  Contestants  who  enter  three  or 
more  of  the  Classes,  Nos.  2  to  9  (including  at  least  one  campaign),  automatically  become  contestants  in 
the  All-around. 

6.  Entries  should  be  mounted  on  strong  cover-stock,  about  130-lb.,  sixe  about  20"  x  26",  this  sise 
applying  both  to  single  sheets  and  portfolios.  Each  single  specimen  (each  entry  in  Section  a  of  each 
c'ass)  must  be  mounted  on  a  separate  sheet  of  mounting  stock,  except  that  single  specimens  of  small 
dimensions,  for  entry  in  one  class,  may  be  mounted  two  or  more  to  a  sheet.  Each  campaign  (each  entry 
in  Seet'on  b  of  each  class)  must  be  mounted  in  a  separate  portfolio,  book  or  accordion  style  as  desired. 
Campaign  specimens  having  small  dimensions  shon’d  be  mounted  two  or  more  to  a  portfolio  page.  Heavy, 
bulky  data  books  or  other  heavy,  bulky  material  may  be  entered  unmounted. 

_ _  7.  Each  contestant  shall  paste  securely  on  the  front  of  each 

sing’e-specimen  entry,  each  portfolio,  and  each  piece  of  any  heavy 
F.  I  unmounted  material,  a  label  bearing,  first,  the  name  and  address 

I  of  the  newspaper;  second,  the  title  of  the  class  and  section  in 

''Ov  I  which  the  entry  is  submitted. 

1  *-  All  entries  will  be  judged  by  an  independent  Jury  of 

Awards  composed  of  preeminent  executives  and  experts  in  the 
I  ^ ;  advertising  field,  who  are  invited  to  serve  by  Editor  ft  Publisher. 

V  ^  i  Their  names  will  be  published  at  an  early  date. 

^  W''  i  Decisions  of  the  Jury  of  Awards  will  be  final. 

Any  letter  to  Editor  ft  Publisher  about  the  Contest  or 
entries  should,  if  a  prompt  reply  is  required,  be  mailed  separately 

cooties  will  be  returned  to  contestants,  unless  return 
aM  is  specifically  requested  in  a  separate  letter. 

vH  Newspaper  Promotion  Contest 

ni  ^  EDITOR  &  PUBLISHER 


1700  Timas  Building 


Naw  York  City 


26— C  IRCULATION  EDI 

ABC  Has  Earned  ^  Oklahoma  Circulators 

of  All  '  ^  ’  .  Hold  Fall  Meeting 

I  A  record  number  of  134  circulation 

TN  ■  OC  V  O.  C.  Harn  may  not  be  the  “daddy"  managers  and  publishers,  was  re- 

JUUirma  Y  ears  ABC,  but  he  certainly  is  its  de-  ported  for  the  annual  fall  meeting  of 

voted  “uncle.”  the  circulation  manager's  department 

Judgment  cmd  Integrity  Oklahoma  Press  Association 

r>f  n  r  HrrrTi  Plrrvorl  Hit  the  Target'  held  in  Oklahoma  City  Sept.  24. 

T_  ’rfrini  Rolo  DISTRICT  SALESMANAGERS  of  the  ^  meeting  opened  with  a  talk  by 

Important  Role  ^  are  \  ^  v*”'" 

By  GEORGE  A.  BRANDENBURG  concentrating  their  efforts  for  in-  (Okla  )  '^ibune.  on  Let  s  Feel  Your 

^  ,  u  .  o  ,  creased  circulation  in  a  contest  cen-  systematic 

For  25  years  the  Audit  Bureau  of  the  slogan:  “Hit  the  organizationon  lhe  part  of  thecir- 

Circulations  has  dedicated  Itself  to  the  Target  -  60.000  Daily.”  Three  years  eulation  depaidment  and  thorough 

task  of  takinc  the  cuesswork  out  of  i  j  j  i  *■  familiarity  with  the  content  of  the 

U.SIS.  ui  irtMiij,  uit  ^utsswui-v  out,  oi  3gQ  these  men  pledged  themselves  to  „  -r  •  i  .■  * 

the  purchase  of  space  for  advertising  /.ir.  newspapei  if  circulation  men  are  to 

in  publications.  Nex,  we.k.  ABC  ,f“™'50,oS'’dX'm,Tk; 

Will  observe  Its  Silver  anniversary  at  ^hey  made  it  30  days  ahead  of 

the  26th  annual  convention  in  Chi-  schedule  moie  and  more  on  ciiculation  for  a 


EDITOR  6.  PUBLISHER 


T'. :  . ,  269  Oklahoma  Circulators 

..on,!  T  ,ni  .  Holcl  Foll  Meetiug 

A  record  number  of  134  circulation 
O.  C.  Harn  may  not  be  the  “daddy"  managers  and  publishers,  was  re- 
of  the  ABC,  but  he  certainly  is  its  de-  ported  for  the  annual  fall  meeting  of 
voted  “uncle.”  the  circulation  manager's  department 

of  the  Oklahoma  Press  Association 
'Hit  the  Target'  held  in  Oklahoma  City  Sept.  24. 

DISTRICT  SALESMANAGERS  of  the  „  ^  ^ 

Peoria  till  1  Joiirnal-Traiiscrint  are  ^  Publisher  of  the  El  Reno 

conSraiiTO  '!S  elZ  S  tn-  <>" 

creased  circulation  in  a  contest  cen-  systematic 

tered  around  the  slogan:  “Hit  the  orf  "‘^«“on  on  the  part  of  the  cir- 
_  r,o  non  noil,,’*  culation  department  and  thorough 


voted  “uncle.” 

'Hit  the  Target' 

DISTRICT  SALESMANAGERS  of  the 
Peoria  (Ill.)  Jon rtial -Transcript  are 
concentrating  their  efforts  for  in¬ 
creased  circulation  in  a  contest  cen¬ 
tered  around  the  slogan:  “Hit  the 


Target  —  60.000  Daily.”  Three  years  ,  ...  .  -.u 

.,  1  j  j  ,1.  I  t  familiarity  with  the  content  of  the 

ago.  these  men  pledged  themselves  to  jr 


cago.  Newspaper  circulators,  perhaps  objective  is  60,000  daily 

more  than  any  other  group,  are  vital-  1  5  00^  pomt^  out  by  Harold  Belknap,  b^ 

ly  interested  in  the  Bureaus  welfare  j  t  ,  ,040  for  the  remaininc  '"a’^ager  of  the  Normmi  (Okla.) 

and  will  welcome  the  opportunity  to  c  nnn  ttr  ■c' t _ _ _ _  Transcript,  in  a  talk  on  The  News- 


be  successful  in  selling  their  product. 

The  fact  that  newspapers  must  rely 
more  and  more  on  circulation  for  a 
considerable  part  of  their  revenue  was 


•N  TOOAV  s 
i»aquirtr 

BRirisTBiH 

Sin  iiiPiiiS 
to  Fin  tl.L 
cut  SEEKS  lu5N 
Ok  rfiTIS  *:"S 


and  will  welcome  the  opportunity  to 
pay  their  sincere  respects  to  the  Bu¬ 
reau  and  its  directing  heads. 

Horn  a  Charter  Member 

As  ABC  members  gather  from  all 


The  Philadelphia  Inquirer  reports  success- 

5,000.  W.  F.  Lester,  circulation  man-  ^a^Z^Reader  Hour”" . .  jtandcards  in  stimulat- 

«er.  has  developed  an  inUres.ing  ’’TeEvsprfnt'prirvsm  increase  as  a  r.r’SlES^lSr  (kVX”  ' 

promotion  campaign,  featuring  pic-  ^j^e  war  in  Europe,  Dave  printed  nightly  in  the  Inquirer  job  shop 

tures  of  district  men  climbing  ladders  Vandivier,  president  of  the  Oklahoma  and  are  distributed  to  strategic  spots 

as  they  seek  to  attain  their  goal.  A  pj-ggs  Association  and  co-publisher  of  throughout  Philadelphia  and  suburban 


parts  of  U.  S.  and  Canada  to  attend  huge  scoreboard  has  been  erected  Chickasha  (Okla.)  Daily  Express, 
the  25th  anniversary  celebration,  the  with  the  slogan:  your  eye  on  ggjfj  af  fhg  round-table  session, 

work  of  one  man  stands  out  in  their  the  men  on  the  board.”  ^  good  circulation  revenue  will  do 


throughout  Philadelphia  and  suburban 
territory. 


A  good  circulation  revenue  will  do  was  entitled  to  benefits  and  that  the 

minds.  He  is  intimately  known  and  more  than  anything  else  to  make  a  newspaper  should  have  paid  a  tax  for 

loved  by  a  host  of  friends.  We  refer  Free  Papers  to  Patients  newspaper  independent,  James  T.  him.  Decision  by  a  referee  in  Wilkes- 

to  O.  C.  Harn,  a  charter  member  of  MELVIN  PURVIS,  former  “G”  man.  Jackson,  publisher  of  the  Seminole  Barre  upheld  the  contention  of  the 


the  organization  committee  of  the  Bu-  now  publisher  of  a  new  daily,  the  (Okla.)  Producer,  said  in  the  prin- 
reau,  president  of  ABC  for  seven  Florence  (S.  C.)  Star,  is  reported  to  cipal  address  at  the  luncheon.  “If 
years  (l'920-27)  and  managing  direc-  be  making  rapid  strides  in  his  newly  publishers  worked  up  their  circula¬ 
tor  for  the  past  12  years.  Mr.  Harn  is  chosen  field.  In  two  months  time,  the  tion  to  the  full  potential,  the  newspa- 

still  connected  with  the  Bureau  in  an  star  has  built  from  scratch  a  circu-  P®*'  would  be  almost  in  a  position  to 
advisory  capacity  to  the  newly-ap-  lation  of  more  than  3,500.  Among  the  tell  the  advertiser  to  go  to  hell,”  Jack- 
pointed  managing  director,  James  N.  circulation  promotions  used,  by  way  asserted. 

Shryock,  formerly  with  the  Chicayo  Qf  introducing  the  new  daily,  is  that  Paul  ^IcCowan,  Shawnee  (Okla.) 

Daily  News  and  Indianapolis  News,  of  sending  complimentary  copies  of  News  and  Star,  presided  at  the  clinic 


ANTI-AIRCRAFT  SHOW 

In  an  anti-aircraft  demonstration, 
sponsored  by  the  Chicago  Tribune  in 
conjunction  with  the  Illinois  National 
Guard,  the  Lincoln  Park  Gun  Club 
and  the  park  district,  Chicago  was 
“attacked”  by  a  high  flying  bomber 
Tuesday  evening,  Oct.  10,  while  spec- 


Daily  News  and  Indianapolis  News,  of  sending  complimentary  copies  of  l^eics  and  Star,  presided  at  the  clinic  “attacked”  by  a  high  flying  bomber 
As  Mr.  Harn  has  pointed  out  time  the  paper  to  patients  in  local  hospi-  Rigby  Tuesday  evening,  Oct.  10,  while  spec- 

and  again,  the  function  of  the  Bureau  tals.  A  sticker  attached  to  the  paper  (3wen,  Ada  (Okla.)  Evening  News,  at  tators,  gathered  on  the  Grant  Park 

is  not  to  pass  on  the  quality  of  any  states:  “We  sincerely  hope  you  are  Y'uic  on  city  carrier  promotion,  jakefront,  witnessed  “the  enemy’  re¬ 
type  of  circulation,  but  only  to  give  well  on  the  road  to  recovery  and  will  ®  House,  Lawton  (Okla.)  Con-  pulsed  by  the  202d  coast  artillery  of 

the  auditable  facts  upon  which  each  soon  be  completely  cured.  We  are  stitntion.  at  the  direct  mail  solicitation  national  guard. 

individual  may  base  his  own  con-  sending  you  this  ‘Star’  in  an  earn-  Chairman  for  the  weekly  cir- - - 

elusions.  To  do  this  job,  more  than  est  desire  to  briehten  the  day  for  ^  g^up  was  e  an  .  vans,  |\AI\T  UIIDAII  (lAraf 

100  people  are  employed  by  the  Bu-  vou.”  POkI  nURUN  310165 

reau  ”  /  Weekly  Neics,  and  chairman  of  the  n  • 

For  the  past  12  years,  the  daily  op-  Scholarships  for  Carriers  SiHumf^rTokir)  Dal^^WeS^^^  DOING  011510655 

erations  of  the  Bureau  have  been  di-  FOUR  Atlanta  (Ga.)  Georgian  and  Smissen,  Sen.i«o/e  Prodneer.  was  gen-  ^  .  r-  U 

reeled  by  a  managing  director  who  Sunday  Aynericaii  carrier-salesmen  eral  chairman  of  the  program.  rirms  NdVe  openi 

has  earned  the  admiration  and  re-  have  been  awarded  college  scholar-  ■  $417  000  in  remodollng 

spect  of  hundreds  of  newspaper  and  ships,  which  go  to  carriers  who  per-  PENNA.  CARRIER  RULING  J..  •'  + 

advertising  executives,  including  cir-  fomi  the  most  outstanding  work  dur-  Pr^rripre  of  tho  Wilkec-Ftnrre  (Pa)  OUring  recenr  morniu. 


For  the  past  12  years,  the  daily  op-  Scholarships  for  Carriers 
erations  of  the  Bureau  have  been  di-  FOUR  Atlanta  (Ga.)  Georgian  an< 
rected  by  a  managing  director  who  Sunday  American  carrier-salesmei 
has  earned  the  admiration  and  re-  have  been  awarded  college  scholar 


spect  of  hundreds  of  newspaper  and  ships,  which  go  to  carriers  who  per- 
advertising  executives,  including  cir-  fomi  the  most  outstanding  work  dur- 


culation  managers.  They  knew  they  ing  the  year.  They  have  their  ch( 
could  trust  the  judgment  and  integ-  of  attending  Georgia  Tech,  Em^ 
rity  of  O.  C.  Harn.  He  has  been  ably'  Oglethorpe  or  the  Uniyersity 
assisted  by  ABC  directors  and  his  staff  Georgia, 
associates.  Present  ABC  membership 

is  eloquent  testimony  of  the  confi-  Named  Committee  Chairman 
dence  reposed  in  the  organization.  r,TTi>.Trr.Ti,r^  , 

As  of  Sept.  28.  the  membership  is  as  HUNTING,  general  mam 

follows-  of  the  Bloomington  (Ill.)  Pai 


ships,  which  go  to  carriers  who  per-  PENNA.  CARRIER  RULING 

foi-m  the  most  outstanding  work  dur-  Carriers  of  the  Wilkes-Barre  (Pa.) 
ing  the  year.  They  have  their  choice  Record  have  been  ruled  by  the  Penn- 


of  attending  Georgia  Tech.  Emory,  sylvania  State  Unemployment  Com- 
Oglethorpe  or  the  Uniyersity  of  pensation  Division  to  be  employes 
Georgia.  within  the  meaning  of  the  State  Un¬ 

employment  Compensation  Law,  ac- 
Named  Committee  Chairman  cording  to  a  recent  bulletin  of  the 
JOE  M.  BUNTING,  general  manager  Pennsylvania  Newspaper  Publishers’ 


.Xtlverliscr" . 

Advertising  Agencies 
Publishers: 

Newspaper  . 

Magazine  . 


of  the  Bloomington  (Ill.)  Panta-  Association.  An  extended  decision  on 
graph,  has  been  named  chairman  of  the  status  of  “Little  Merchants”  under 
the  new  Inland  Daily  Press  Associa-  the  Pennsylvania  act,  rendered  by 
tion  committee  on  Carrier  Manage-  David  R.  Perry,  Deputy  Attorney 
ment  and  Welfare,  it  was  announced  General,  in  charge  of  the  legal  affairs 
this  week  by  President  Tom  H.  Keene,  of  the  division,  resulted  from  the  case 
Elkhart  (Ind.)  Truth.  of  Robert  Spagnolo,  who  claimed  he 


I  l 


THE  MARK 
OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 
COVERAGE 


UNITED  PRESS 


Scott 

"Straight-lTnit”^ 

and 

Presfses 

in  “Standard  Hi-Speed”  and 
“Extra  -  Hi  -  Speed”  models  — 
Floor-fed,  Balcony  or  Mezza¬ 
nine  arrangement. 

To  fit  any  pressroom  condi¬ 
tion. 

Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


of  Robert  Spagnolo,  who  claimed  he 

Circulation 
for  September 

}2S,045 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  September,  1939. 


September  circulation  of  The  Sun¬ 
day  Sun  averaged  196,078  per 
Sunday. 


Everything  in  Baltimore 
Revolves  Around 


THE 


SUN 


Morning  Evening  Sunday 


Merchants  here  are  getting 
set  for  unusual  Fall  and  Winter 
business.  They’re  spending 
money  in  anticipation  of  con¬ 
sumers’  spending  with  them. 

Farm  incomes  in  the 
District  will  average  from  15/C 
to  39%  higher  this  year  than  m 
recent  years. 

Industrial  employment  and 
payrolls  are  also  substantially 
higher  than  1937. 

The  Port  Huron  Times  Herald 

COMPLF.TF.LY  C«ver^  P®*'' 
Huron  and  the  Thumb  Divine  . 

EFFECTIVE  BUYING  INCOME 

$74,145,000 

Represented  Nationallr  By 

THEIS  &  SIMPSON  CO. 


OCTOBER 


19  3  9 


Hawaiian  Boom 
In  War  Seen 
By  Farrington 

Star-Bulletin  Publisher 
Predicts  Statehood  Will 
Carry  in  1940  Plebiscite 


changed  by  the  recent  increase  in  the  citizens  on  the  same  basis  as  all  other  ton. 


price  of  sugar.  National  advertising  is  Americans.’’ 


will  return  Ut  Hawaii 


showing  a  good  increase  this  year.” 

To  Vote  on  Statehood 

Hawaii  will  submit  the  question  of 


He  said  Hawaii  is  studying  the  pos¬ 
sibilities  of  a  shuttle  service  from  San 
Francisco  in  Clipper  planes.  Hono- 


N.  E.  DAILIES  TO  MEET 


.stateho”od  at  a  plebiscite  to\e  held  at  As^l^iaS  t-iU  Told^i^ ^fauTSg 


the  general  election  in  November,  ‘lie  Orient.  More  frequent  service 


1940,  and  Mr.  Farrington  predicts  it  <han  one  plane  each  way  weekly  is 
will  be  carried  by  a  vote  of  three  to  J'ought. 


Oct.  24  at  the  Copley  Plaza  Hotel, 
boston. 


—  _  .  .  one.  “It  doesn't  necessarily  follow  ivir.  rarrmmon.  wno  lexi  nome  /\ug.  T^TTVTQ  II FB 

Carry  in  1940  Plebiscite  that  Congress  will  grant  us  statehood.  17,  will  remain  in  New  York  until 

.  Kf  U  rt  plebiscite  will  define  the  Oct.  15.  Mrs.  Farrington  is  with  him  The  Advertising  Club  of  Johns- 

Henry  R.  railing  on.  pu  is  wishes  of  the  people  of  the  islands  on  the  trip,  which  included  visits  in  town.  Pa.,  has  joined  the  Advertising 

(neral  manager,  oiio  m  m  ■  to  take  their  position  as  American  San  Franci.sco,  Chicago  and  Washing-  Federation  of  America. 


Mr.  Farrington,  who  left  home  Aug. 
17,  will  remain  in  New  York  until 


general  manager,  Honohiln  Star-Bul- 
letin.  who  i.s  making  his  first  visit 
to  the  States  in  three  years,  told 
Editor  &  Publisher  in  New  York  this 
week  that  he  had  encountered  a 
greater  disposition  among  those  he 
met  on  the  West  Coast  to  become 
agitated  over  the  European  War  than 
persons  he  met  in  Washington.  D.  C.  ' 
Political  leaders  and  others  he  met  | 
in  the  national  capital,  while  they  '  , 
are  concerned  about  the  war,  are  not  ^  | 
agitated.  Mr.  Farrington  observed  , 
with  pleasure.  1 

Since  Hawaii  is  one  of  the  few 
places  to  which  tourists  may  travel  on 
liners  in  comparative  safety,  the 
islands  probably  will  enjoy  an  in¬ 
crease  in  tourist  traffic,  which  this 
year  has  been  “very  good.” 

Million  o  Year  for  Ads 
"The  net  result  of  the  war  situation 
probably  will  mean  to  Hawaii  an  in¬ 
crease  in  demand  and  an  increase  in 
the  price  of  everything  we  have  to 
offer— sugar,  pineapples,  a  tourist 
paradise  and  national  defense,”  he 
commented. 

Hawaii  is  now  spending  for  adver¬ 
tising  on  the  mainland  close  to 
$1,000,000,  he  estimated.  This  ag¬ 
gregate  includes  expenditures  of 
steamship  companies,  pineapple  and 
sugar  industries,  and  the  Hawaiian 
Tourist  Bureau.  In  recent  years,  he 
pointed  out.  the  islands  have  stepped  j 
up  their  advertising  and  the  develop¬ 
ment  of  Hawaii  along  industrial  lines 
is  emphasized  rather  than  its  romantic 
features.  ' 

"Nearly  everyone  I  meet  pictures 
the  islands  as  a  place  of  grass  huts.  | 
grass  skirls,  hula  girls  and  ukeleles.  ' 
That  is  the  old  South  Seas  aspect,  but  ' 
from  a  commercial  standpoint  Hono-  j 
lulu  today  is  much  the  same  as  every  | 
other  American  mainland  community  ' 
of  the  same  size  (150,000),”  said  Mr.  ! 
Farrington,  who  is  the  son  of  the  late 
Wallace  R  Farrington,  governor  of 
Hawaii  from  1921-29  and  the  Star- 
Bulletin’s  former  publisher.  ’ 

Hawaiian  newspapers  are  showing 
progress  and  their  position  in  1938 
was  “much  stronger  than  most  of  the  ' 
papers  on  the  mainland,”  he  said.  “In 
1939,  when  the  price  of  sugar  dropped. 
Ais  was  reflected  in  a  slight  decline  j 
in  local  business.  That  situation  has 


A  telephone  pole 
higher  than  the  Try  Ion 


In  1937* 

the  Retail  Sales  Volume 
in  the  Cleveland 
2-for-1  market  was 
$463,584,213.29 


(*  39  weeks) 


You  can  cover  this 
rich  market  at  ONE 
low  cost  through  the 

cieveund  plain  dealer 


Homm  Nmmapmpmr 


Th«*  wires  in  this- 
cable  would  netni 
a  pole  160  feet 
higher  than  the 
700  fo«>t  T'rylon 
at  the  !\,‘w  Y Ork 
Vi  orld's  Fair! 


It  would  take  an  860  foot  pole  to  carry 


the  4^242  wires  that  Western  Electric 


parks  into  a  teleplunie  cable  this  size — 


ActuaJ  »i»e^ 
inrh«*» 
ftittm0*t*'r 


Streets  eoiildn't  liohl  eiion^li  |M»le>  for  I  lie  tele¬ 
phone  re,piin‘ineuls  of  a  ino»lerii  eilv. 

To  liuntlle  the  deinund  f,»r  servi«*e.  Western 
KhM’trie’.s  enjiineers, ,  in  eolluhoralion  with  Bell 
Telephone Lahoralories’  s<'ienlists.  have  sought  ami 
found  ways  to  make, ‘aide  eontainin^  more  and  more 
w  ires,  ivithoiit  increasing  tiic  raftic's  tiianietcr.TUc 
m*ed  for  <‘oinpaetm‘ss  i."  h,‘eaii^e  new  eahh*  imist  fit 
into  eondnits  alrea<lv  in  position  under  the  str,“ets. 


Kim'r  and  finer  wire  was  use,l.  The  iiisidation 
on  ,*aeh  wire  was  {iradnallv  reduced  in  ihiekness. 
To  aeeoni|dish  this  a  new  insulating  pro,‘,*ss  ha,l 
to  he  ,lev»dop,*,l  —  the  paper  appli,‘d  in  pulp  form 
to  the  wire,  instea,1  of  in  the  old  and  hulkier 
wra|>pinji  <d'  a  |»ap,‘r  rihhon. 

.So  with  resoiirrelidness  Western  Kl,‘etrie  engi- 
m'ers  meet  th,*ir  prohlems.  making  teh'phones  for 
vour  n-e  toda\  and  in  the  W  orld  ,d  d'oinorrow. 


Western  Electric 


. . .  made  your 

BELL  TELEPHONE 


\ 


28— A  DVERTISING 


HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  week  an  advertising  classification  will  be  analyzed  in 
these  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 

By  FRANK  E.  FEHLMAN 


No.  138.  "How  Much  Should  I  Spend?" 


OCCASIONALLY— well,  it  is  prob¬ 
ably  more  correct  to  say  rarely — 
some  prospect  will  say,  “All  right. 
I’m  sold  on  your  story  about  news¬ 
paper  advertising  being  best  for  me. 
But,  how  much  should  I  spend?” 

Newspaper  salesmen  who  would 
give  a  sensible  answer  to  such  a  ques¬ 
tion,  should,  we  believe,  refer  first  to 
the  National  Cash  Register  book,  “Ex¬ 
penses.”  This  book,  obtainable  free  at 
any  National  Cash  Register  sales  of¬ 
fice  or  by  writing  to  the  Merchants 
Service,  National  Cash  Register  Com¬ 
pany,  Dayton,  O.,  lists  30  different 
classifications  of  retail  establishments 
and  four  different  wholesale  busi¬ 
nesses. 

In  this  book  these  business  terms — 
net  sales,  net  profits,  operating  ex¬ 
penses.  margins,  mark-ups,  mark- 
downs.  stock-turns,  net  worth,  net 
gain,  and  net  other  income,  are  ex¬ 
plained  in  simple,  concise  business 
English. 

Each  of  the  30  classifications  of 
business  listed,  from  bakeries  to  va¬ 
riety  chains,  shows  just  how  each  dol¬ 
lar  of  gross  revenue  received,  is  split 
up  for  salaries,  rent,  insurance,  light, 
heat,  taxes,  advertising,  etc.,  etc. 

Cost  of  Doing  Business 

SALARIES  and  wages  of  employes  in 

bakei-y  shops  and  caterers,  are  listed 
in  “Expenses”  as  17.0%.  Salaries  and 
commissions  in  beauty  shops  are 
listed  at  50% — a  differential  of  almost 
300%.  Super  markets  have  an  aver¬ 
age  “Other  salaries  and  wages”  of 
€.0%,  while  meat  markets  average 
12.5%  for  wages. 

Unless  the  solicitor  has  some  au¬ 
thentic  figures  to  start  with,  he  may 
find  himself  in  hot  water  when  he  re¬ 
plies  to  the  prospect’s  question  of 
“How  much  should  I  spend?” 

Men’s  apparel  stores  with  an  annual 
volume  below  $100,000  are  reported 
as  spending  $2.20  out  of  each  $100  of 
gross  income  for  advertising.  If  their 
volume  is  over  $100,000  their  adver¬ 
tising  expense  is  reported  to  be  $3.20, 
which  is  50%  higher.  This  increase  in 
advertising  cost  is  probably  caused  by 
more  intensive  competition.  As  a 
business  grows,  competition  grows. 
All  too  often  the  retailer  finds  that 
once  he  has  passed  a  certain  volume 


figure,  his  additional  business  costs 
more  money. 

Restaurants,  the  country  over,  have 
an  advertising  cost  of  $1.10  for  each 
$100  of  gross  revenue.  Variety  chains 
pay  48c  out  of  each  $100  for  advertis¬ 
ing.  Jewelry  stores,  $3.90;  laundries, 
$1.71;  hardware  stores,  around  60c; 
furniture  stores,  $7;  florists,  $2.50. 

No  two  classifications  of  business 
have  identical  expense  items,  and  no 
two  stores  in  a  given  classification 
have  identical  expense  items.  Two 
shoe  stores  may  each  do  $75,000  worth 
of  business.  One  may  pay  the  na¬ 
tional  average  rent  of  4.5%  because  of 
his  location  on  the  Main  Street,  while 
a  competitor  on  a  side  street  may  pay 
but  4%.  Again,  the  first  store  may 
sell  exactly  half  the  units  sold  by  his 
competitor,  yet  have  the  same  total 
volume.  A  further  observation,  the 
first  store  may  have  double  the  net 
income  of  his  competitor  because  his 
normal  gross  is  around  40%  while  his 
competitor  may  be  operating  on  a 
very  narrow  margin,  20%  to  25%. 

Obviously  we  cannot  prescribe  the 
same  advertising  medicine  for  these 
two  store  owners,  even  though  their 
gross  volume  is  the  same.  One  store 
is  catering  to  the  middle  and  upper 
class  trade,  paying  a  higher  rent  for  a 
top  location,  content  to  let  others  have 
the  lower-priced  business.  The  other 
store  is  operating  on  a  narrow  gross 
margin,  paying  a  lower  rent  for  a  side 
street  location,  and  is  compelled  to 
sell  twice  as  many  pairs  of  shoe,  if 
they  are  to  attain  a  $75,000  annual 
business. 

Which  Should  Spend  More? 

THE  PICTURE  of  these  two  stores  is 

not  imaginary.  In  fact,  it’s  a  cor¬ 
rect  picture  of  a  situation  we  were 
permitted  to  study  earlier  this  year. 

There  is  no  substitute  for  a  good 
store  location,  but,  sometimes  the 
landlord  asks  a  rent  that  simply  can¬ 
not  be  paid  by  certain  lines  of  busi¬ 
ness.  l^en  business  men  cannot  af¬ 
ford  a  high  rent,  they  know  that  they 
must  substitute  at  least  one  or  all  of 
three  things  if  they  are  to  draw  the 
people.  These  three  things  are  (a) 
lower  prices,  (b)  imusual  service, 
(c)  more  advertising. 

At  first  blush,  it  would  seem  that 


WANT  MORE  WOMEN 
READERS! 

Women  spend  that  85% 

TELEMATS 

A  strong  column  does  it.  And  I 
have  that  column.  All  women  of 
California  love  it.  Now  we  offer 
this  column  to  you  too. 
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the  advertising  budget  set  up  for  Store 
No.  1  would  be  less  than  that  for 
Store  No.  2. 

In  the  first  instance,  we  have  a  Main 
Street  location,  we  are  catering  to 
middle  and  upper  class  business,  we 
only  need  to  sell  half  as  many  pairs  of 
our  shoes  as  does  the  No.  2  store.  So, 
why  spend  so  much  for  advertising? 

Critical  Consumers 

THE  HIGHER  the  income,  the  more 

critical  is  the  consumer.  It’s  one 
of  our  inborn  traits  to  “lord  it  over 
others,”  if  we  can.  And  this  trait  is 
brought  out  very  definitely  when  we 
enter  a  store  and  ask  for  a  quality 
item,  such  as  a  diamond,  a  $2,000  car, 
or  a  $15.00  pair  of  shoes.  Nothing 
builds  up  our  ego  quite  so  much,  as 
money. 

’The  No.  1  shoe  store  owner  knows 
that  he  is  not  going  to  sell  9  out  of  10 
people  a  pair  of  shoes.  He  may  only 
sell  7  out  of  10.  The  No.  2  store 
owner,  will  probably  sell  9  out  of  10 
because  his  customers  are  drawn  from 
the  lower  income  group — his  shoes  are 
priced  low,  and  he  will  fight  for  a  sale. 

The  No.  1  store  owner  can  put  on 
some  pressure  when  he  sells,  but 
nothing  like  the  pressure  of  the  No.  2 
store.  ’These  things  being  true,  it  fol¬ 
lows  that  Store  No.  1  must  draw  on 
new  prospects  continuously  if  it  is  to 
hold  its  volume.  It  needs  more  pros¬ 
pects  on  a  percentage  basis  than  does 
Store  No.  2. 

So,  it  may  be  just  as  necessary  for 
Store  No.  1  with  the  preferred  loca¬ 
tion  to  spend  as  high  a  percentage  for 
newspaper  advertising  as  Store  No. 
2.  In  some  cases,  he  might  spend 
more,  and  find  it  profitable. 

"How  Much  to  Spend?" 

THE  SHOE  STORE  advertising  fig¬ 
ures  in  “Expenses,”  supplied  by  the 
National  Shoe  Retailers  Association, 
are  as  follows.  Stores  doing  less  than 
$30,000,  allow  2.7%  for  advertising; 
$30,000  to  $75,000,  the  percentage  is 
the  same  2.7%.  Over  $75,000,  the  per¬ 
centage  is  3.6%. 

Before  committing  ourselves  to  the 
answer,  it  is  advisable  to  get  a  truth¬ 
ful  answer  to  these  3  questions:  (a) 
is  the  store  slipping?,  (b)  is  it  stand¬ 
ing  still?,  (c)  is  it  going  ahead?  It 
has  to  be  doing  one  of  these  three 
things. 

If  it’s  slipping,  6%  of  sales  should 
be  the  minimum  percentage  suggested. 
If  it’s  going  ahead,  the  national  av¬ 
erage  for  larger  stores  might  be  ade¬ 
quate,  say  3'/^%.  If  the  store  is  stand¬ 
ing  still,  5%  should  be  the  minimum 
percentage  to  start  with. 

The  Schedule 

IT  IS  NOW  an  accepted  fact  that  the 

average  newspaper  ad  will  produce 


High  Speed  Anti-Friction 

Unitube . Cox-O-Type 

Multi-Color  •  •  •  Magazine 
Rotogravure 


PRESSES  AND 
STEREO  EQUIPMENT 


THE  GOSS  PRINTING  PRESS  CO. 

1535  S.  PAULINA  STREET,  CHICAGO 


sales  for  at  least  48  hours.  An  ad  run 
Monday  morning  is  good  through 
Tuesday.  An  ad  run  Monday  evening 
is  good  through  Tuesday  and  up  to 
Wednesday  evening. 

This  being  true,  it  follows  that  the 
shoe  store  prospect  should  plan  to  run 
at  least  3  ads  a  week— Monday, 
Wednesday  and  Friday  or  Tuesday 
Thursday  and  Saturday. 

Once  the  schedule  has  been  O.K’d, 
the  size  of  the  ads  may  be  easily  de¬ 
termined  by  division.  If  the  prospect 
decides  on  a  6%  allowance  for  adver¬ 
tising  and  his  volume  is  $70,000,  we 
have  an  appropriation  of  $4,200.  Some 
of  this  money  should  be  set  aside  for 
incidentals,  such  as  programs,  window 
materials,  leaflets,  or  mailings  of  cata¬ 
logues,  etc.  Assume  that  ^.500  is  to 
be  spent  in  the  newspaper.  At  15c  a 
line,  we  have  23,333  lines  at  our  dis¬ 
posal.  Divide  this  by  50  weeks  and 
we  have  466  lines  a  week.  Divide  this 
by  3  insertions  each  week,  and  we 
have  an  average  size  of  about  155 
lines. 

In  155  lines,  single  column,  or  78 
lines  double  column,  we  can  show  a 
cut  of  a  shoe,  describe  it,  tell  about 
our  store  service,  and  list  5  or  6  spe¬ 
cial  items,  such  as  sports  shoes,  eve¬ 
ning  pumps,  walking  shoes,  etc. 


The  Advantage 

ETVERY  DAY,  new  evidence  is  being 
produced  from  all  parts  of  the 
United  States,  to  prove  that  the  only 
sure  way  to  keep  independent  retail¬ 
ers  in  business  is  to  help  them  to  a 
full  imderstanding  of  how  they  should 
use  newspapers  to  get  new  customers 
and  hold  old  ones. 

Retailers  who  expect  to  be  in  busi¬ 
ness  five  years  hence,  and  newspapers 
who  expect  to  serve  these  retailers, 
must,  sooner  or  later,  adopt  a  “con¬ 
tinuous  schedule  plan”  of  advertising. 


HOES 

MONARCH  n 

makes  the  finest 


MATS 


Write  for  8-page  bulletin  which  il¬ 
lustrates  Hoe’s  Special  Six  Features. 

R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  York,  N.Y. 


1/  you  need 
circulation 
men — 


Competent  to  take  charge  of 
your  entire  department,  ot 
to  fill  important  poata  in,*”* 
department,  the  Welfare 
Committee  of  the  Interna¬ 
tional  Circulation  Managers 
Association  can  provide  yon 
with  men  of  capacity  and 
ability. 

Address :  Secretary  - 
orer,  c/o  Th«  Tulsa  World, 
Tul^  Oklahoma. 


This  Safety  Super¬ 
flash  was  thrown 
full  force  against 
a  stone  wall.  It 
did  not  burst,  ex¬ 
plode  or  shatter! 
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pOROCTOBER14,1939  29 

Dept,  of  Justice  Gets  here’s  new  peace-of-mind  in  your 
Largest  Vertical  Enlarger  FLASH  SHOOTINQj 

By  JACK  PRICE 


New  Wabash  SuperHash  Feature 
Checks  Bursting  and  Shattering 
—  Without  Holding  Back  Light! 


Again  Wahash  steps  forward!  This 
time  with  Safety  Superflash.  Thanks 
to  double  film  walls  both  inside  and 
outside  of  this  super-safe  bulb,  rlose- 
up  flash  picture-taking  and  flash  bulb 
handling  are  now  made  safer  than 
ever  before.  Fully  transparent  .  .  . 
lens-clear,  without  a  trace  of  discolor¬ 
ation  .  .  .  this  sandwich  of  film  gives 
you  safety  and  protection  without  the 


least  sacrifice  of  Superflash’s  powerful 
flash  of  light  from  its  all-hydronalium 
wire  element!  Start  taking  better  flash 
shots  with  greater  safety,  notv!  Wa¬ 
bash  Photolamp  Corporation.  335 
Carroll  Street,  Brooklyn,  N.  Y. 


SUPERFLASH  means  SURE— as  well  as  SAFE! 


Photos  above,  taken  by  Col.  Wm.  Bur-  uniformity  of  fla.sh  are:  1.  The  Super- 

den,  show  three  stages  of  light  inten-  flash  element  is  made  of  only  one 

sity  in  the  simultaneous  firing  of  three  kind  of  wire — exclusive  hydronalium. 

Superflash  bulbs.  They  are  visual  2.  Wire  is  of  absolutely  uniform 

proof  of  uniformity  and  show  that  the  thickness.  3.  Wire  is  of  a  single,  mens- 

flash  you  get  from  one  Superflash  is  ured,  identical  length.  4.  Wire  is 

exactly  the  same  as  that  of  every  other  “blown”  into  each  bulb  by  patented 

Superflash  of  the  same  size  and  type.  machinery  which  prevents  clustering 

Reasons  for  such  controlled,  positive  or  “lumping.” 

Cheek  these  Extra  Supertlash  Features 
Against  any  other  Flash  Bulb  Made! 


*•.4^TI•CO^rk4CT  FLASiilSC*' 
feature  of  Safety  Superflaak 
prevent*  accidental  ignition 
of  hulh$  by  electrical  potoer 
plants^  street  cars,  ate! 


III  lilt;  iitfiu  cuiu 

wboratory. 

It  takes  a  full  day  to  dismantle  the 
pack  it  for  shipment.  An- 
0  her  full  day  will  be  required  to  un¬ 
lock  the  enlarger  and  reassemble  it. 
, .  photographic  departments 

,1  budget  is  high  we  hate  to 

tnk  of  what  would  happen  if  the 
tli***ka?*  office  were  presented  with 
e  bill  for  a  machine  of  this  type. 

Camera  Contest 

WW  SORT  of  picture  contest  will 
staged  by  the  Packard  Motor 


EXTRA  FOCAL-PLANE  AND  SPLIT-SECOND  SYNCHRON- 
CIRTAIN  SHCTTER  COVER-  IZATION  of  Suporgash  it 
ACE  make  Superflash  THE  shovtn  by  oseiUographie  pha^ 
standard  flash  bulb  for  press  tometer  fimsk  tost  of  5  5iip^r* 
and  commercial  use!  flash  bulbst  charted  above. 

CopyHuhl,  1939,  Waba«h  Pfioto  Lamp  Corp* 


EXTRA  lose  PEAK  LIGHT 
FLASH  makes  possible  per»^ 
fectly  synchronised  shots  at 
ail  speeds  even  tehen  shutter 
or  synchroniser  are  **o0!** 


FOLMER  GRAFLEX  CORPORATION 

ROCHESTER,  N.  Y.,  U.  S.  A. 
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Chicago  Unions 
Join  Against 
Guild  Propaganda 


The  Chicago  Federation  of  Labor, 
represented  by  a  special  committee  of 
27  members,  this  week  began  a  co¬ 
operative  campaign  with  the  Illinois 
State  Federation  of  Labor  to  counter¬ 
act  the  ‘Vicious  propaganda  attack” 
of  th  Chicago  Newspaper  Guild  in  its 
11-month-old  strike  against  the  Chi¬ 
cago  Herald- American. 

On  the  Chicago  federation  commit¬ 
tee  are  representatives  of  various  AFL 
unions,  including  the  printing  trades 
unions.  Chicago  Editorial  Association 
and  Newspaper  Commercial  Associ¬ 
ates.  Victor  A.  Olander,  secretary- 
treasurer  of  the  Illinois  federation, 
announced  that  aid  of  the  entire  AFL 
membership  will  be  enlisted  in  an  ef¬ 
fort  to  prevent  a  similar  situation  from 
developing  elsewhere  in  the  coimtry. 

CIO  Propaganda  AHackcd 

‘‘Our  aim  is  not  to  aid  the  newspa- 
f)er  as  a  paper  so  much  as  it  is  to 
protect  the  jobs  of  more  than  2.000 
workers  on  the  paper  who  are  affili¬ 
ated  with  unions  belonging  to  the 
American  Federation  of  Labor,”  said 
Olander:  ‘‘We  intend  to  stamp  out  all 
the  erroneous  propaganda  which  has 
been  and  is  being  spread  by  the  CIO 
guild.” 

Meanwhile,  hearings  before  Master- 
in-Chancery  Benjamin  Cohen  contin¬ 
ued  in  Chicago  this  week  on  the 
guild’s  motion  for  a  counter-injunc¬ 
tion  and  to  set  aside  the  $500  fine  im¬ 
posed  Sept.  12  by  Superior  Judge 
John  J.  Lupe. 

Boston  Election  Ordered 


lion  within  30  days  among  editorial, 
commercial,  building  maintenance, 
and  certain  composing  room  employes 
of  the  Boston  Globe  Newspapers  Com¬ 
pany,  Boston,  Mass.,  to  determine 
whether  they  desire  to  be  represented 
by  the  Newspaper  Guild  of  Boston  for 
purposes  of  collective  bargaining. 

Ihe  order,  however,  did  not  receive 
the  approval  of  board  member  Wil¬ 
liam  M.  Leiserson,  who  held  that  in¬ 
clusion  of  the  commercial  employes 
with  the  others,  when  the  gxiild  ad¬ 
mitted  it  did  not  have  a  majority  of 
these  employes,  was  “arbitrary.” 

Guildsmen  Denied  Review  Plea 


©bituarp 


SIX  EMPLOYES  of  the  Bayonne 

(N.  J.)  Times,  all  members  of  the 
Hudson  County  Newspaper  Guild, 
failed  to  obtain  a  review  of  a  deci¬ 
sion  of  the  New  Jersey  Court  of  Er¬ 
rors  and  Appeals  holding  them  guilty 
of  contempt  of  court,  the  United  States 
Supreme  Court  ordered  Oct.  9  as  it 
opened  its  eight-month  term. 

The  guild  members  were  charged  by 
the  New  Jersey  court  with  violating 
an  injunction  prohibiting  them  from 
soliciting  merchants  not  to  advertise 
in  the  Bayonne  newspaper  and  using 
a  sound  truck  to  announce  tlie  exis¬ 
tence  of  the  guild  strike  against  the 
publication  last  November. 

The  six  were  Ellis  Shapiro,  Samuel 
Kaufman,  Howard  Kay,  Elizabeth 
Preston,  Warren  Morgan  and  Daniel 
Keleher.  They  face  possible  jail  sen¬ 
tences,  fines,  or  both,  in  the  discre¬ 
tion  of  the  court,  as  a  result  of  the 
Supreme  Court’s  action. 


R.  E.  COLLINS,  64,  publisher,  Decatur 

(Tex.)  Messenger,  died  Oct.  6  of  a 
stroke  at  his  home  there.  Widely 
known  over  the  state  as  Col.  Dick 
Collins,  he  had  edited  the  Messenger 
with  a  brand  of  humor  all  his  own  for 
more  than  25  years.  At  one  time  he 
was  war  correspondent  for  the 
Houston  Post.  His  wife,  two  sisters 
and  a  brother  survive  him. 

Samuel  W.  Lowing.  74,  editor  and 
publisher  of  the  Linesville  (Pa.) 
Herald,  for  53  years  died  in  an  Erie, 
Pa.  hospital  Oct.  2  after  a  short  ill- 


former  editor  of  the  New  York  Sun’s 
women’s  page  and  editor  of  a  women’s 
section  of  the  New  York  Sunday 
Press  under  Frank  Munsey,  died  Oct. 
6  at  her  home  in  Grand  View,  N.  y! 
Before  working  in  New  York,  she  had 
been  a  correspondent  of  the  Washing¬ 
ton  Post  and  editor  of  the  women’s 
department  of  the  Christian  Science 
Monitor. 


Urn  S.  Abbott,  69,  for  over  35  years 
editor  of  the  Tiffin  (O.)  Daily  Adver¬ 
tiser  until  its  merger  with  the  Tribune 
in  1934,  died  in  a  Cleveland  hospital 
following  an  operation,  on  Sept.  27. 
He  was  postmaster  of  Tiffin  at  the 
time  of  his  death  having  taken  office 
in  1934. 


THE  National  Labor  Relations  Board 
Oct.  9  ordered  a  secret  ballot  elec- 


New  Writer's  Union  Pact 

LESS  THAN  a  month  after  filing  ar¬ 
ticles  of  incorporation,  the  first  con¬ 
tract  of  the  Independent  Newspaper 
Employes  Union  went  into  effect 
Oct.  1  on  the  Southwest  Wave,  Los 
Angeles  free- distribution  semi -weekly. 


Henry  C.  Martin,  81,  a  former  editor 
of  Lenoir  (N.  C.)  News  and  also  a 
past  president  of  the  North  Carolina 
Press  Assn.,  died  Oct.  6  at  his  summer 
home  in  Blowing  Rock.  He  was  a  life 
member  of  the  press  association. 

Andrew  G.  Davie,  65.  advertising 
manager,  Belleville  (Ont.)  Intelli¬ 
gencer,  for  the  last  25  years,  died  sud¬ 
denly  on  Oct.  5,  of  a  heart  attack 
while  sitting  at  his  desk.  He  had  re¬ 
turned  to  work  only  recently  after 
having  been  in  ill  health.  Well  known 
in  the  newspaper  field,  he  had  worked 
in  North  Bay,  Sudbury  and  other 
Northern  Ontario  centres  during  the 
gold  and  silver  boom  days.  He  once 
served  as  editor  of  the  Brockville  Re¬ 
corder  and  Times. 


Ira  Rinehart,  41,  publisher  of 
Rinehart’s  Oil  Reports  at  Tulsa,  Okla., 
since  1924  and  dean  of  mid-continent 
oil  writers,  died  Oct.  6  at  Tulsa  after 
a  long  illness. 

Paul  H.  Eaton,  28,  salesman  of  the 
Wichita  Eagle  city  advertising  depart¬ 
ment  and  nephew  of  Marcellus  and 
Victor  Murdock,  publisher  and  editor 
of  the  Eagle,  respectively,  was  found 
dead  Oct.  9  of  a  pistol  wound  in  the 
heart  at  home  there.  A  .32  caliber 
pistol  was  found  in  his  right  hand. 
Police  said  that  indications  were  that 
Eaton,  known  as  a  gun  fancier,  had 
been  cleaning  weapons,  as  a  freshly 
oiled  shotgun  was  found  nearby.  He 
was  unmarried. 


GffiBONS'  WILL  FILED 


Mrs.  Edith  Brownell  Vickers,  67, 


Under  terms  of  the  will  of  the  late 
Floyd  Gibbons,  noted  war  corre¬ 
spondent,  who  died  Sept.  24  in  Say- 
lorsburg.  Pa.,  filed  in  Surrogate’s 
Court,  New  York,  last  week,  equal 
shares  in  his  residuary  estate  valued 
at  “more  than  $50,000”  is  to  be  divided 
between  his  two  brothers  and  two 
sisters.  Edward  T.  Gibbons,  Lake 
Mohegan,  N.  Y.,  also  receives  books, 
household  and  personal  effects,  and 
Zelda  Mayer,  Newton  Center,  Mass., 
gets  her  brother’s  Miami  Beach.  Fla., 
home  and  its  furnishings.  Mr.  Gib¬ 
bons  also  bequeathed  his  secretary. 
Miss  Julia  M.  Alter,  New  York,  $10,000 
and  one  year’s  salary. 


For  Ambitious  Men  and  Women  Who  Are  on  Their  Way 

Two  Famous  Courses  Sponsored  by  the  Advertising  Club  of  New  York 


The  ADVERTISING  aiitl  SELLING  COURSE 


I'URLIC  SPEAKING  COURSE 


SIXTEENTH  .4NNIJAL  SERIES 


TWENTIETH  ANNV.4h  SERIES 


The  ADVERTISING  &  SELLING  COURSE,  starling  its  Kith 
vear.  ofTcrs  opportunity  lor  a  more  practical  and  liroadcr  knowl- 
*“dge  of  Advertising  and  Selling,  to  deserving  young  people  in 
the  newspaper,  magazine,  radio,  and  the  agency  fields,  and  in 
every  other  liranch  of  ailvertising  activity. 


The  I»l  BLIC  SPEAKINC;  COURSE  will  start  its  2()th  year. 
Thursday  evening.  Oetoher  19th.  at  8:(M)  P.  M..  at  the  Advertis¬ 
ing  Chih  of  New  York. 


A  (bourse  of  26  lectures,  covering  all  essential  branches,  is 
given  by  a  •'inillion  dollar  faculty"  of  62  leading  advertising  and 
business  executives. 


Dr.  Vk' alter  O.  Robinson,  who  has  directed  the  .Advertising 
(dub's  Speaking  (.ourse  since  1919.  will  again  be  the  instructor. 
More  than  3.0(K)  men  and  women  have  profiteil  from  this  series 
since  its  beginniim. 


It  is  planned,  primarily,  to  equip  young  men  and  women  for 
better  jobs — at  a  cost  they  can  afford. 


Many  toilay  are  inlluential  h'adt'rs  in  New  York  (>ity  and 
State—  bu^iness  men.  publishers,  newspaper  and  magazine  ex¬ 
ecutives.  agency  men.  lawyers. 


Question  and  answer  period  follows  ea«‘h  lecture.  A  choice 
of  six  practical  (Clinics,  each  with  six  sessions,  is  given  at  the 
conclusion  of  the  regular  course  in  February. 


.All  sessions  at  the  Engineering  Societies  .Aliditorium.  29  West 
39th  Street.  New  Y'ork.  You  are  cordially  invited  to  attend — 
without  obligation — the  opening  session  on  Monday  evening. 
October  16.  at  7:4.3  P.  M.  -All  other  lectures.  Monday  and  Thiirs- 
dav  evenings  6:1.3  to  7:4.3  P.  M. 


Y'^oii  are  cordially  invited  to  attend,  without  obligation,  the 
opening  meeting  of  this  series  of  14  weekly  classes.  All  Public 
Speaking  sessions  hebi  at  the  Advertising  Club.  23  Park  .Avenue. 
New  York  Citv. 


(amie  to  this  fir>t  meeting  on  October  19th.  Learn  (or  your¬ 
self  how  Dr.  Robinson  can  help  you.  Registrations  now 
limited  classes. 


Entire  Coiirsie 


$20.00 


($22.00  if  paid  in  installments) 


Send  for  booklet  lodny 


Cost  ft»r  entire  14-week  Course 

(Or  if  paid  in  installments.  .  .  .S‘t.3.00) 
Send  for  booklet  today 


$  10.00 


THE  ADVERTISING  GLEB 


NEW  YORK 


2.‘I  Park  Avenue,  C.Aleclonia  .i-lRl® 


stereotyping,  rel 
made  in  the  U.  ■ 


stuttered.  When  he  saw  Mr.  Dealey, 
whom  he  didn’t  know  at  the  time, 
coming  through  the  kitchen  door,  he 
stopped  him  with  the  broom  and  said, 
“Hey,  Sh-Sh-Shorty,  you’re  to-to-too 

_  late.  You’ll  have  to  come  b-b-back  at 

campanies  and  warehouses  on  Pacific  2:30.” 

Avenue  fought  back.  The  battle  went  Richardson  Prophecy 

on  for  years.  The  News  kept  up  a  Qj.,g  would  ever  have  known 

steady  stream  of  editorials  and  arti-  about  this  incident,  because  Mr. 
cles  on  the  subject.  The  citizens  com-  Dealey  went  back  to  his  office,  re¬ 
mittee  held  conference  after  confer-  turned  at  2:30,  and  never  said  a  word 
ence.  Finally  in  1921  the  tracks  carne  about  it,  but  a  pressman,  standing 
up,  and  Mr .  Dealey  had  helped  win  across  the  hall  at  the  time  it  happened, 
another  battle  for  Dallas  though  it  overheard  what  the  cook  said  and  told 
took  10  years  to  do  it.  jt  to  the  lunchroom  manager. 

Mr.  Dealey  has  the  civic  interest  of  stories  by  Mr.  Dealey 

a  mayor  and  the  perseverance  of  a  gbout  Mr.  Dealey. 

saint,  when  it  comes  to  improving  ygg — there’s  the  one  about  Mr. 

Dallas.  His  goal  ^  not  only  to  solve  Richardson’s  prophecy  back  in  1874. 
•jaffic  problems,  but  to  make  Dallas  Young  Dealey  was  15  years  old  and 
the  best  city  in  America  in  every  w^.  been  working  for  the  Galveston 

■■Not  the  biggest,  but  the  best,  he  Nc^vs  only  a  few  weeks.  Mr.  Willard 
says.  He  has  done  so  many  things  to  Richardson,  the  stately  old  “Chief 
improve  Dallas  no  one  knows  them  Proprietor”  who  always  wore  a  Prince 

Albert  coat,  stopped  him  one  day  in 
Another  of  Mr.  Dealey ’s  stories  is  in  the  office  and  asked  him  how  much 
order.  You’ll  never  find  his  stories  money  he  was  getting, 
uproariously  funny  per  se.  It’s  the  “Three  dollars  a  week,”  young 
way  he  tells  them  and  their  ripe  old  Dealey  told  him. 

age  that  makes  them  humorous.  He’s  ■'  . .  ~  '  ' 

been  telling  the  same  stories  ever  since 
anyone  can  remember,  and  they  im¬ 
prove  in  quality  every  time  he  re¬ 
peats  them. 

Jokes  with  a  Purpose 

It’s  said  at  the  News  office  that  he 
;elk  the  same  jokes  over  and  over 
purposely.  They  say  he  has  figured 
iq)  that  it  would  cost  him  approxi¬ 
mately  $150  to  tell  a  new  joke.  If  he 
told  a  new  story  to  one  of  his  em¬ 
ployes,  this  person  would  tell  it  to  the 
next  ten  persons  he  met,  all  taking 
about  five  minutes  off  from  work  to 
go  and  repeat  it  to  someone  else.  And 
so  it  would  make  the  rounds  to  all 
the  employes  in  the  building,  taking 
trom  five  to  ten  minutes  of  each  man’.s 
time.  Figure  each  man’s  time  worth 
so  much  per  minute,  and  the  cost 
would  run  into  money;  so  Mr.  Dealey 
'ells  the  same  stories  and  saves  money. 

One  of  the  best  tales  emanating 
trom  the  manager  of  the  News  lunch- 
toom  about  Mr.  Dealey  reveals  a  qual¬ 
ity  of  the  man  that  endears  him  to  his 
employes.  When  he  lays  down  a  rule 
for  the  employes,  he  first  of  all  ex¬ 
pects  to  carry  it  out  himself. 

A  good  many  years  ago  he  passed  a  filed  a  certificate  of 
^e  that  the  lunchrooms  would  be  Oct.  10  in  Columbus,  Ohi 
dosed  from  2  until  2: 30  o’clock  in  the  Secretary  of  State,  Earl 
afternoons,  so  that  the  waiters  could  before  scheduled 

eat.  One  day  soon  after  the  rule  had  Ohio  Supreme  Cou 

'teen  made,  he  went  around  to  the  seeking  to  oust  the  con 
^unchroom  just  a  minute  or  so  after  Ohio. 

-  0 clock.  The  main  entrance  was 

started  to  go  through  the  OCMA  MEETING 
itchen  door.  There  was  a  new  cook  The  Ohio  Circulation  M 
'■^'ceping  out  in  the  kitchen.  He  was  sociation  will  meet  Oct.  2 
^  lariky.  red-headed  boy  who  Neil  House,  Columbus.  O. 


Dealey  Marks  65th 


continued  from  page  3 


"TIME"  WAR  WRITER 

Charles  Wertenbacker,  in  charge  of 
the  press  news  department  of  Time, 
flew  abroad  on  the  Clipper  plane  Oct, 
4  for  a  roving  war  assignment  for  the 
magazine.  He  will  make  his  head¬ 
quarters  in  Paris.  His  younger 
brother.  Green  Peyton,  formerly  of 
Fortune’s  staff  and  recently  a  free 
lance  writer  in  Hollywood,  is  now 
conducting  the  press  column.  Pey¬ 
ton  dropped  the  family  name  because 
of  the  confusion  that  resulted  when 
both  writers  were  in  the  Time-For¬ 
tune  organization  previously.  Pey¬ 
ton  formerly  was  on  the  Richmond 
Times-Dispatch. 


Lm5AV£R 


When  national  campaigns  for  newspaper  space  are  being 
planned,  there  are  likely  to  be  split-second  periods  of  fev¬ 
erish  rush,  during  which  lists  and  schedules  must  be  com¬ 
pleted  nn  thf  dni  .  .  .  markets  selected  according  to  geo¬ 
graphic  characteristics  .  .  .  cities  and  towns  and  villages 
chosen  because  they  seem  to  fit  into  the  spirit  of  a  par¬ 
ticular  advertising  idea  and  effort. 

Those  responsible  for  making  decisions  must  secure  immv- 
(liatr  and  thoroughly  reliable  market  data  about  a  Nation 
of  communities:  population,  per  capita  buying  power,  bank 
records,  transportation  facilities,  industrial  and  agricultural 
background,  character  of  the  populaton,  retail  outlets,  pay¬ 
roll  figures.  And  executives  of  this  type  have  what  many 
of  them  call  “The  Lifesaver,"  within  easy  reach.  Market 
Guide  is  as  much  a  standardized  fixture  as  the  telephone, 
because  it  answers  all  those  questions  almost  AT  A 
GLANCE. 

Naturally  enough,  such  a  reference  book,  with  a  full  year  of 
infallible  use,  must  be  the  logical  medium  for  any  news¬ 
paper  desiring  to  tell  its  own,  last-minute  story  of  circula¬ 
tion  coverage,  additional  market 
drama,  persuasive  factual  data. 

The  executives  who  USE  MAR- 
KET  GUIDE  are  as  interested  in 
the  advertisements  as  in  the  regu- 
lar  market  graphs.  And  these  ad- 
vertisements  have  brought  many 
unexpected  NEW  contracts. 


— is  the  home  where  reading 
habits  are  formed  early.  And  the 
best  text  book  is  a  family  paper, 
edited  and  printed  with  the  ideal 
of  making  it  read  all  through.  It 
takes  years  to  build  a  staff  for 
such  a  paper,  but  only  a  day  to 
adopt  Certified  Mats,  with  all  that 
they  mean  in  reading  quality. 


^dil'or 

publisher 
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Mid- West  Controversy 
Over  “My  Day”  Clears 


War  Expert  Signed 

FOLLOWING  completion  of  a  series 
of  articles  on  the  European  war  for 
NEA  Service  (see  E.  &  P.,  Sept.  9), 
Major  George  Fielding  Eliot,  U.  S. 
military  expert,  author  and  lecturer. 


Sullivan  Warns 
Against  'Extras' 

Rochester,  N.  Y.,  Oct.  11— M.  G. 
Sullivan,  circulation  director  for  the 
Gannett  Newspapers,  warned  60  dele- 


By  STEPHEN  I.  MONCHAK 


last  week  signed  a  long-term  con-  gates  to  the  semi-annual  two-day  con- 


THE  CONTROVERSY  between  two 
mid-West  newspapers  over  publica¬ 
tion  and  non-publication  of  “My  Day,” 
Mrs.  Franklin  D.  Roosevelt’s  column 
for  United  Feature  Syndicate,  on 
separate  days,  was  clarified  to  the  col¬ 
umn  this  week. 

In  a  news  story  from  its  corre¬ 
spondent  in  St.  Paul,  Minn.,  last  week, 
^rroR  &  Publisher  stated  that  the 
Minneapolis  Star-Journal  had  “omit¬ 
ted”  Mrs.  Roosevelt’s  column  on  Sept. 
22,  the  day  when  the  First  Lady  was 
a  guest  of  the  Women’s  Institute  of  the 
St.  Paul  Dispatch  and  Pioneer  Press, 
i.itimating  that  the  Star- Journal  had 
f  ublication  rights  to  the  column  and 
i.id  not  publish  it  because  of  competi¬ 
tive  reasons. 

As  a  matter  of  fact,  information 
reaching  us  from  dependable  sources, 
gives  a  different  version  of  the  affair, 
the  main  point  being  that  the  Star- 
Journal  has  no  publication  rights  to 
the  UFS  column  and,  under  the  cir¬ 
cumstances,  could  not  “omit”  what  it 
was  not  entitled  to  print — Mrs.  Roose¬ 
velt’s  Sept.  22  column,  telling  about 
her  St.  Paul  visit 

We  learned  at  UFS  that  Basil  L. 
Walter,  Star-Journal  editor,  ap¬ 
proached  UFS’s  Minneapolis  represen¬ 
tative  Sept.  21  for  special  permission 
to  run  Mrs.  F.  D.  R.’s  column  of  that 
day,  the  day  when  the  President’s 
wife  was  visiting  in  Minneapolis  and 
had  written  a  column  of  special  in¬ 
terest  to  the  Star-Journal. 

Granted  permission,  the  Star-Jour¬ 
nal  published  the  column  that  day. 

However,  as  stated  in  E.  &  P.’s  story 
last  week,  the  Dispatch  and  Pioneer 
Press,  through  its  Women’s  Institute, 
submitted  the  following  day’s  “My 
Day”  column  to  the  Star-Journal  in 
a  quarter-page  paid  advertisement. 

In  substance,  the  ad  stated  that  the 
Women’s  Institute  felt  “obligated,”  in 
fairness  to  readers  of  the  Star-Jour¬ 
nal,  to  bring  to  them  “the  uncensored 
version”  of  Mrs.  Roosevelt’s  column. 

"nie  Dispatch  and  Pioneer  Press  have 
contracts  with  UFS  for  publication 
rights  to  “My  Day.” 


white  drawings  of  various  holiday 
products  which  the  contestant  can 
color  and  compete  for  prizes  total¬ 
ing  $100. 

OUier  supplements  issued  by  the 
syndicate  are  18  installments  of  Dick¬ 
ens’  “Christmas  Carol,”  with  illustra¬ 
tions,  and  a  story  in  12  installments 
entitled  “Maybe  Next  Christmas,”  by 
Ann  Mary  Lawler,  Evening  Ledger 
staff  poet. 


tract  with  the  New  York  Herald 
Tribune  Syndicate  to  comment  twice 
weekly  on  current  events  of  the  war, 
Harry  Staton,  manager,  announced. 

The  first  of  the  articles,  which  will 
appear  Wednesdays  and  Sundays,  was 
serviced  last  week.  Sunday  articles 
run  1,500  words,  while  the  weekday 
article  is  1,000  words.  Major  Eliot 
also  will  write  “frequent  extra  arti¬ 
cles  when  war  news  justifies,”  Mr. 
Staton  said. 


New  Esquire  Feature 

“CROSS-ROADS  SCRIBE,”  the  daily 
homely  philosophy  of  Clayton  Rand. 
Gulfport  (Miss.)  Guide  ^itor  and 
publisher  and  past  president  of  the  Na¬ 
tional  Editorial  Association,  is  now 
being  syndicated  by  Esquire  Features, 
Inc.,  Chicago.  The  artwork  accom¬ 
panying  Mr.  Rand’s  observation  is 
done  by  Norton  Stewart,  Pass  Chris¬ 
tian,  Miss.,  sketcher,  with  newspaper 
illustrating  experience  in  New  Or¬ 
leans,  Memphis  and  Chicago. 

Out-spoken  Mr.  Rand,  well  known 
for  his  forensic  ability  as  a  platform 
speaker,  has  traveled  throughout  the 
U.  S.  and  knows  the  country.  He  is 
alert  to  sense  public  opinion  and  has 
an  original  style  of  presenting  his 
comments  on  current  affairs. 


SCIENCE 

PARADE 


Watson  Davis'  daily  ob¬ 
servations  on  the  impart 
<»f  science  on  pursuits  of 
peace  and  war.  Excellent 
for  editorial  or  feature 
page. 

For  details  wire 


ScienceService 

Washington,  D.  C. 


Fox  Announces  New  Strips 
FOX  FEA’TURE  SYNDICATE,  New 
York,  will  release  four  daily  adven¬ 
ture  comic  strips  this  month,  all  cre¬ 
ations  of  V.  S.  Fox,  editor,  the  syn¬ 
dicate  informed  the  column  this  week 
Added  to  the  30  features  now  dis¬ 
tributed  by  FFS,  the  features  will  be 
called  “The  Green  Mask,”  "Spark 
Stevens,”  “Patty  O’Day,”  and  “Secret 
Agent.” 


PHOTOGRAPHER  KILLED 


Has  New  Science  Services 

SCIENCE  PRESS  ASSOCIATION, 

Staten  Island,  N.  Y.,  has  started  a 
news  and  picture  service  dealing  only 
in  scientific  aspects,  Marvin  E. 
Thomer,  editor,  informs  the  column. 
Serviced  nationally,  the  features  are 
in  the  form  of  semi-weekly  releases. 

SPA  also  is  adding  a  column  dealing 
with  the  scientific  angles  of  the  war, 
Mr.  Thomer  said,  and  the  syndicate’s 
two  London  correspondents  have  been 
assigned  to  do  the  feature.  SPA  dis¬ 
tributes  Dr.  Eugene  Lieber’s  column. 
“Scientifically  Speaking,”  and  “Photo 
Form”  by  William  Bruce  Fink. 


Louis  Sarkozy,  Jr.,  27-year-old  De¬ 
troit  Times  photographer,  died  Oct.  10 
after  being  shot  while  hunting.  Sar¬ 
kozy,  with  the  Times  for  four  years, 
went  hunting  near  Omer,  Mich.,  with 
Howard  Shirkey,  another  Times  pho¬ 
tographer.  He  was  accidentally  shot 
in  the  leg  above  the  ankle  Oct.  9  by 
Shirkey.  By  the  time  Sarkozy  reached 
a  hospital  an  embolism  had  developed,  , 
doctors  said,  due  to  the  fact  that  it  j 
took  four  hours  from  the  time  of  the 
accident  until  he  reached  hospital.  | 
He  died  early  Tuesday.  I 


vention  of  the  New  York  State  Cir¬ 
culation  Managers  A.ssociation  here 
yesterday  that  they  “shouldn’t  go 
crazy  on  extras.” 

“We  can’t  go  crazy  on  extras,”  Sul¬ 
livan  declared.  “One  of  the  things  we 
must  watch  out  for  during  this  war 
is  conserving  the  supply  of  paper.  It 
looks  as  if  we’ll  have  access  to  Cana¬ 
dian  pulpwood  during  the  conflict. 
American  and  Canadian  supplies 
should  be  sufficient  —  if  we  are 
careful.” 

At  a  banquet  of  delegates  at  Hotel 
Rochester  last  night,  Frank  Gannett 
was  principal  speaker. 

Elarlier,  M.  V.  Atwood,  associate 
editor  of  the  Gannett  Newspapers, 
and  J.  A.  Burke,  Gannett  News¬ 
papers  production  manager,  spoke  on 
co-operation  between  editorial  and 
circulation  departments.  Atwood  is 
vice-president  of  the  American  Soci¬ 
ety  of  Newspaper  Editors. 

Included  on  the  speakers’  list  were 
Louis  F.  Gantler,  Publishers’  Asso¬ 
ciation,  New  York,  and  James  A. 
Blanchfield,  Amsterdam  Evening  Re¬ 
corder;  James  McKernan,  Brooklyn; 
Joseph  M.  Bauer,  Bufalo  Courier- 
Express,  and  J.  Frank  Duffy,  Gannett 
Newspapers  advertising  counsel. 

Kenneth  L.  Butler  of  the  Schenec¬ 
tady  Union-Star  was  elected  president 
today,  succeeding  Milton  J.  Picou. 
M.  G.  Sullivan  was  elected  vice-presi¬ 
dent  and  Joseph  Lachapelle,  Troy 
\  Record,  second  vice-president _ 


CATHOLIC 


NEW  AP  MEMBERS 

New  members  elected  to  Associated 
Press  membership  by  the  board  of  di¬ 
rectors  at  their  fall  meeting  held  in 
New  York  last  week  were  the  Monell 
(Mo.)  Daily  Times,  p.m.,  Worthing¬ 
ton  (Minn.)  Globe,  p.m.  and  La  Junta 
(Colo.)  Tribune,  a.m.  Service  began 
immediately. 


Christmas  Features 
LEDGER  SYNDICATE  last  week 
issued  a  24-page  Christmas  color 
contest  supplement  as  an  aid  to  at¬ 
tract  newspaper  advertising,  accord¬ 
ing  to  an  announcement  by  George 
F.  Kearney,  manager,  who  reports 
that  the  feature  is  selling  very  well. 
The  supplement  displays  black  and 


Art 

F«atur*s 


News 

Photos 


Famous  Narberth  series  •  Weekly 
—approximately  350  words  •  Style 
—crisp,  breezyr— written  by  adver- 
tisinc  man  prominent  in  the  field  • 
Titles  —  provocative,  irresistible 
•  No  axe  to  (rind  •  Sole  purpose— 
to  engender  understandinf  and 
goodwill  with  a  view  to  fosterinf  a 
more  united  American  citizenry  • 
Hence— nan>propacandizinf  •  Ap¬ 
peal-based  on  common  sense  t 
Now  running  in  168  daily  and 
weekly  newspapers  throughout  the 
nation  •  No  charge  •  Letters  irom 
editors  and  sample  releases  upon 
request.  Address:  Catholic  In¬ 
formation  Society,  210  West  31st 
St.,  New  York  City. 


ART 


FEATURES  (CeM'd) 


M1LIAN8  NEWSPAPER  SERVICE 
72.3  West  177th  St.,  New  York,  N.  Y. 
The  Syndicate  that  serves  as  your  staS  edi¬ 
torial  cartoonist  at  no  extra  cost. 


BRES9LER 

EDITORIAL  CARTOONS 
Nearly  every  important  American  journal  of 
opinion  has  reprinted  Bressler'N  CartoonH  as 
pictorial  weather-vanes  of  the  day's  vital 
hapix-nincs.  lJre.sBler  says  thimrs  in  pictures. 
The  Paterson,  N,  J.,  Evening  News  recently 
described  his  work  as  "a  taut  two-flsteti 
muscular  expression  of  the  maximum  ki 
meaning  with  the  minimum  of  detail.” 

If  your  territory  is  still  open 
.\dilress.  Times  Building,  New  York 


RELIfilOCS — Twelve  timely  weekly  features 
for  church  pages.  One  hundred  newspapers 
have  useil  service  during  last  fifteen  years. 
Church  page  plans  for  revenue  free.  Interna¬ 
tional  Religious  News  Service,  1831  Sheldon 
Road.  East  Cleveland.  Ohio. 


FEATURE 


RELUilorS.  Uncounted  millions  of  copi*'S 
of  the  Ellis  Service  have  been  published  in 
the  United  States  and  Canada.  Clients  stick. 
Ellis  Service,  Swarthmore,  Penna. 


RELIGIOUS  REMARKABLES  dresses  up 
your  church  page.  Send  for  samples  and 
rates  of  America’s  most  poiiular  religious 
picture  feature.  Religious  News  Service, 
.'too  Fourth  Ave.,  N.  Y.  C. 


FEATURES 


‘‘Fe,ature8  with  a  Future” 
QUEEN  FEATURES.  INC. 
12  So.  12th  Street 
Philadelphia,  Pa. 


WOMEN’S.  The  woman  of  today — expressed 
in  the  vivid  language  of  today — in  pictures! 
TODAY'S  WOMAN  is  a  5-page  woman’s 
st-ction  offered  by  ESQUIRE  FEATURES. 
INC..  919  No.  Michigan  Ave.,  Chicago. 


FILLERS:  14  Short  Short -Stories  Weekly: 
30  Do  You  Know  Thats;  30  Wit  and  Wis¬ 
doms.  Standanl  Press  Association,  ‘ZS.'i 
Columbus  Ave.,  Boston.  Est.  1889. 


YOI  R  FEATI’RE:  If  your  feature  is  worth 
doing,  it's  worth  advertising.  Ask  us  alxiut 
the  low  SYNDICATE  rates. 


NEWS 


INFORMATION  SERVICE — A  Good  Answer 
to  Questions  Department  in  a  newspaper 
serves  a  double  purpose — it  has  reader  in¬ 
terest  and  it  brings  mail.  The  oldest  and 
largest  service  of  this  kind  is  conducted  by 
Fr^eric  J.  Haskin,  Washington,  D.  C. 


UNITED  PRESS 


For  Dominant  News  Coverage 


PSA'CHOLOGY.  Dr.  Crane’s  ’’Case  Records.” 
Daily,  illustrated,  ”6-in-l”  feature,  covering 
love  and  marriage  problems,  children,  per¬ 
sonality  improvement,  business  psychology, 
mental  hygiene,  every  week,  plus  mail  ser¬ 
vice.  Hopkins  Syndicate,  Inc.,  Chicago,  Bell 
Syndicate,  Inc.,  New  A’ork. 


C.ABLE.  Background  of  cable  news  by  au¬ 
thoritative  writers  from  all  comers  of  the 
World.  Send  for  samples.  World-Wide  Nows 
Service,  Newton,  Mass. 


MEXICAN  NEWS:  ’’CAVALCADE  OF  MEX¬ 
ICO”  by  ’‘Bill”  Wells  a  weekly  dispatch  from 
MEXICO  CITY.  Two  dollars  monthly.  Write 
Wells  Features,  Box  2025,  Hollywood,  Cal. 


AUTHOB-'i- 

complcti 


UEEH  FEATURESInc 


12  S.  12  St.  Phila,^ 
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newspaper  promotion 
review 

By  T.  S.  mVIN 


P  R  O  M  O  T  I  O  N— 33 

Journal  Family!”  was  the  banner  cap-  time  is  an  increased  appropriation  for 
tion  that  led  off  a  4>^2-page  spread  in  newspaper  advertising.”  He  may  be 
which  every  employe’s  picture,  from  a  highly  prejudiced  authority,  as  he 
publisher  to  maintenance  crew,  was  admits,  but  he  supports  his  statement 
shown  in  a  half-column  cut.  so  well  with  facts  that  none  can  dare 

The  spread  served  to  impress  read-  criticize  him.  This  promotion  is  some- 


Newskovers 


shown  in  a  half-column  cut.  so  well  with  facts  that  none  can  dare 

The  spread  served  to  impress  read-  criticize  him.  This  promotion  is  some- 

_ _  ers  with  the  growth  of  the  Star-  what  unusual  because  it  is  so  frank 

j  .  j  T  ™  t  ~  Journal  family.  The  Star  used  to  run  and  forthright  in  its  appeal.  It  should 

adopted.  In  the  meantime.  Brother  J  consolida-  meet  with  success  for  that  very 

Urdang  has  something  new  and  dif-  i _ i 


_  _ uruaiiK  iici5  duiiitriiiiiiK  new  ctiiu  ..  ..i_  c»x  t  i  j  •  e 

SOME  years  ago  we  ^^ered  a  con-  f^rent  and  worthwhile  to  strike  up  his  ^^e  Star-Journal  spread  is,  of  reason 


vention  of  newspaper  circulation  woi 

venuoii  w  f  t-  promotion  band  over, 

managers  at  which  one  of  the  prob-  ^ 
letns  discussed  was  that  of  protecting  . 

home-delivered  newspapers  against  Family  Tree 


course,  much  greater.  And  it  served 
also  to  scotch  rumors  that  in  the  con¬ 
solidation  many  Star  employes  had 
been  let  out.  Many  newspapers  run 


rainy  or  otherwise  bad  weather.  We  in  its  35th  anniversary  issue  Oct.  3,  spreads  like  these.  They  are  always 
recall  one  of  the  managers  reporting  ihg  Southeast  (Cape  Girardeau)  effective  institutional  promotions, 
that  his  boys  protected  their  papers  Missourian  has  one  of  the  most  per- 
in  bad  weather  by  covering  them  with  suasive  promotion  pieces  we  have  Items 


Burrowes  Named 
Editor  in  St.  Joseph 

St.  Joseph,  Mo.,  Oct.  9 — C.  M. 
Palmer,  president  of  the  News  Cor¬ 
poration,  publishers  of  the  News- 
Press  and  Gazette,  today  named 


waxed  paper  bread  wrappers.  They  seen  in  some  time.  It  is  the  more  nfwt  Y  pnrollpd  in  tVie  National  Burrowes,  managing  editor 

got  these  from  one  of  the  local  persuasive  because  of  its  restraint.  Newsnaoer  Promotion  Association  is  New’s-Press.  editor-in-chief  of 

bakeries,  which  was  glad  to  funush  Xo  mark  this  important  occasion  in  its  w  j  Hearin  Jr  advertising  director  Be  succeeds  the  1^ 

them  because  of  the  free  advertise-  career,  the  Missourian  merely  added  r ’  ju’  MoUiL  /Ala  1  Press  Reaister  Sprague,  editor  and  pub- 

ment  it  gave  them  to  have  a  news-  a  few  pages  to  its  regular  edition  of  Saru  tAlbernrHS  ls  . 

j«per  delivered  in  a  wrapper  bearing  the  day  and  a  little  4-page  supple-  publishi^  the  Calgary  Herald  tlTe  Lws  Pre^s 

their  name.  ment  printed  m  offset.  The  extra  Merchandiser  a  monthlv  merehandis-  ^Sing  emtor  of  the  News-Press  since 

We  haven’t  kept  in  close  touch  pages  in  the  paper  carried  the  usual  folder  that  features  a  calendar  the  paper  in  1913  follow- 

with  developments,  if  any,  in  this  anniversary  copy,  making  excellent  showine  erocers  and  druveists  dates  graduation  from  high  school, 

phase  of  packaging  newspapers  .so  use  of  the  paper’s  extra  color  facili-  .^^Uen  items  thev  sell  will  he  adver-  successively  as  police  re- 

that  readers  may  get  them  fresh  and  ties.  The  supplement,  in  copy  and  tised  bv  manufacturers  in  the  Herald  assistant  city  editor,  city  edi- 

crisp  and  clean.  It’s  an  important  pictures,  told  of  the  progress  the  paper  "  and  assistant  editor.  He  is  also  a 

problem  and,  so  far  as  we  know,  still  g^d  the  town  have  made  since  the  Tc  Frrmb  director  of  radio  station  KFEQ,  and 

one  that  presses  for  solution.  paper  celebrated  its  25th  anniversary  nnoaes  is  rranK  the  News  Broadcasting  Company,  a 

It  may  be  that  the  Houston  (Tex.)  ten  years  ago,  just  at  the  start  of  the  JAMES  B.  RHODES,  president  of  the  subsidiary  of  the  News-Press  and 

Chronicle  has  finally  hit  on  the  ideal  depression.  The  depression  decade,  Newton  (Iowa)  Datly  News,  evi-  Gazette,  half  owners  of  the  radio 


one  that  presses  for  solution.  paper  celebrated  its  25th  anniversary  «noaes  is  rronK  the  News  Broadcasting  Company,  a 

It  may  be  that  the  Houston  (Tex.)  ten  years  ago,  just  at  the  start  of  the  JAMES  B.  RHODES,  president  of  the  subsidiary  of  the  News-Press  and 

Chronicle  has  finally  hit  on  the  ideal  depression.  The  depression  decade,  Newton  (Iowa)  Datly  News,  eyi-  Gazette,  half  owners  of  the  radio 

solution,  one  that  is  quick  and  effec-  one  gathers,  has  been  a  decade  of  dently  believes  in  frankness.  Looking  station. 

live  and  seems  to  more  than  pay  its  quiet  but  steady  progress  both  for  things  over  in  Newton,  he  finds  them  He  is  active  in  civic  affairs,  serving 


way.  The  Chronicle,  Promotion  Cape  Girardeau  and  for  the  Missour- 


_  _ _  _  _  _  _  Employment  is  up,  sales  are  on  the  executive  boards  of  St.  Joseph’s 

Manager  Barry 'Urdang^  iam  An  interesting  touch  is  given  up,  used  car  inventories  are  down.  Boy  Scout  Council  and  the  Salvation 

now  wrapping  all  carrier-delivered  the  supplement  by  an  illustration  of  circulation  is  up,  advertising  is  up.  Army.  He  is  also  a  director  of  the 
editions  in  specially-cut  brown  paper  the  Missourian’s  family  tree,  a  tree  ^  page  ad  in  his  paper  Catholic  Laymen’s  Council  and  a 

bags,  ‘‘Weatherproof  Newskovers.”  heavily  laden  with  bright  red  apples,  headed  simply,  “How  are  things  in  member  of  the  Knights  of  Columbus, 
These  wrappers  evidently  cause  the  each  one  a  town  or  community  in  Newton?  and  answering  the  question  Elks  and  the  Chamber  of  Commerce, 
boys  no  delay.  Space  on  them  is  the  Missourian’s  growing  family,  with  five  unassailable  facts,  each  «»TTfpT ,  w *  xrc'rtxr/^Dir 

being  sold  to  advertisers.  Throughout  all  this,  there  is  no  word  prefaced  by  a  boldface  Better.  Re-  JvJLNo  BdU  1  UAL  Nhil  W OHK 

Two  weeks  of  wraDning  News-  Phrase  that  shouts,  nothing  that  Points  of  the  page  were  then  sent  to  Station  WKRC,  Cincinnati,  pur- 
kovers  around  all  carrier-delivered  claims  the  superlative.  Dignified,  Newton  merchants,  with  a  simple,  chased  recently  by  the  Cincinnati 
editions”  Mr  Urdang  tells  us  “have  Quiet,  impressive — one  rarely  encoun-  frank  l^ter  from  Mr.  Rhodes  saying  Times-Star  from  the  Columbia  Broad- 
brought  wonderful  results.  Subscri’o-  ^  promotion  of  such  quality  greatest  single  need  of  casting  System,  has  become  affiliated 

prt  liVo  ttio  o  lUTor,,,  iUam  Hmoog  the  smaller  newspaoers.  Newton  business  institutions  at  this  with  the  Mutual  Broadca.sting  System. 


boys  no  delay.  Space  on  them  is  the  Missourian’s  growing  family, 
being  sold  to  advertisers.  Throughout  all  this,  there  is  no  word 

‘Two  weeks  of  wrapping  News-  phrase  that  shouts,  nothing  that 
kovers  around  all  carrier-delivered  claims  the  superlative.  Dignified, 
editions,”  Mr.  Urdang  tells  us,  “have  Quiet,  impressiv^one  rarely  encoun- 


LilC  IVAtOOWUl  O  gXV/WAilg  ACIlllAAjr.  -  -  - »  - 

Throughout  all  this,  there  is  no  word  prefaced  by  a  boldface  “Better,”  Re- 
or  phrase  that  shouts,  nothing  that  Points  of  the  page  were  then  sent  to 


brought  wonderful  results.  Subscrib-  ^ers  a  promotion  ot  such  quality 

ers  like  the  idea  a  lot.  Many  of  them  among  the  smaller  newspapers. 

say  that  at  least  once  a  week  the 

paper,  delivered  uncovered,  was  dirty  Family  Album 

01  wet  when  received.  Now  it’s  al-  s-TRIKING.  indeed,  was  a  spread  run 
ways  dry,  neat,  clean  and  readable.  week  by  the  Minneapolis  Star- 

Putting  the  covers  on  only  slows  Journal  in  which  every  one  of  the 
up  delivery  about  five  minutes  on  the  papers’  642  home  office  employes  was 
average  route  and  this  is  because  the  pictured.  “Meet  the  Minneapolis  Star- 
boys  are  not  yet  familiar  enough  with 
handling  the  covers.  The  boys  like 

the  covers  because  they  help  get  new  ^  ^  a 

customers,  and  the  new  business  al-  |  v|  9  ^ 

ready  obtained  looks  nice.  Not  too 

StertSer^’f  uecessary  in  getting  _  .  xhe  Personnel  Bureau  has 
aavertisers  to  use  the  space  on  the 

covers  since  they  are  guaranteed  that  served  hundreds  upon  hundreds 
at  least  one  member  of  the  family  sees  employers  by  putting  them  in 

utcir  message,  the  one  who  takes  the  ,  . .  , 

paper  out  of  the  cover.”  touch  with  capable  employes— 

The  Chronicle’s  experiment,  it  is  nien  recommended  because  they 
^e  to  say,  will  be  closely  watched  grg  especially  qualified  for  the 
Dy  newspapers  all  over  the  country. 

If  it  works  out  well  over  a  period  of  job. 
fune,  the  idea  may  well  be  generally 

Whether  it  be  an  editor,  man¬ 
aging  editor,  copy  reader,  or 
reporter,  he  can  be  obtained 
through  The  Personnel  Bureau. 

Registrants  are  trained  and  ex¬ 
perienced  in  newspaper,  press 
association,  magazine,  publicity 
and  allied  fields. 


T 


CLINE 

PRESS  DRIVES 

and 

CONTROL 

Reels,  Tensions 
and  Pasters , 


CUMEEIEC.MFG.CO. 

hicago:  211  W«tt  Wacker  Drive 
New  York:  220  Eosl  42nd  Street 
_  Ut  Nat  l  Bank  Bldg 


fVriU  or  xvire — 

THE  PERSONNEL  BUREAU 

James  C  Kiper,  Director 

3S  E.  Weeker  Drive,  Ckleage,  III. 


A  nstiea-wide  nea-proBt  terriee  lap- 
ported  By  SigiBs  Delta  Oki,  Prefeeelon- 
el  JoBmeliitle  Fratemitj. 


One  Photograph  Is  Worth 
Thousand  Sketches 


You  can't  beat  a  photograph  for  authenticity.  The 
sketch  may  be  artistic  and  well  done,  but  it  is  still  a 
sketch — someone's  idea  of  how  something  looked. 

The  photograph  says.  "'This  strange  thing  existed,  else 
there  would  have  been  no  photograph." 

“Seeing 's  believing" — when  it's  a  photograph. 

In  presenting  the  photographic  feature  "Seeing's 
Believing"  by  the  distinguished  explorer-lecturer-writer- 
photographer.  William  Lavarre.  Esquire  Features  believes 
it  has  the  outstanding  photographs  feature  of  today. 

A  once-a-week  feature  of  photographs  of  strange  and 
unusual  people  and  things.  Furnished  in  3-column  mats 
for  black  and  white  or  photo  prints  for  rotogravure. 

"People.  I  have  discovered,  are  not  so  much  inter¬ 
ested  in  facts  as  they  are  in  curious  facts."  soys  William 
Lavarre.  "Thousands  of  pictures  go  over  a  picture  edi¬ 
tor's  desk  each  month,  but  very  few  of  them  have  a 
'stop!'  interest  for  his  page.  It  must  stop  the  roving  eye 
of  the  newspaper  reader — and  start  his  mind  working. 

"That's  the  kind  of  picture  I  like.  If  one  picture  is 
worth  a  thousand  words,  one  good  photograph  ought  to 
counterbalance,  for  a  cramped  editor,  a  whole  page  of 
type." 

Write,  wire  or  phone  for  samples  and  particulars. 

ESQUIRE  FEATURES.  INC.  Howard  Denby.  Editor. 
919  N.  Michigan  Ave..  Chicago.  Ill. 


EDITOR 


PUBLISHER 


Gov't  Plans  No  Ban 
On  Publishing  of 
Race  Track  News 


Annenberg  Case  Outcome  concerned  over  the  present 

Won't  Affect  Normal  state  of  affairs  in  the  fields  of  national 

^^0^^gpcip0r  Practices  broadcasting  of  war  events  and  coni“ 

mentaries.  which  speakers  termed 
Washington,  D.  C.,  Oct.  9 — Regard-  “indefensible”  and  “deplorable,”  the 
less  of  the  outcome  of  the  Annenberg  Women’s  National  Radio  Committee 
case  in  Chicago.  Ill.,  no  attempt  will  on  Oct.  11  formulated  tentative  plans 
be  made  by  federal  authorities  to  re-  for  a  series  of  demonstration  radio 
strict  normal  newspaper  practices  in  news  broadcast  programs  for  setting 
furnishing  race  track  information  to  up  a  criteria  for  radio  news  announc- 


formation  considered  liable  for  the  uei  ■  uj>  - - - - 

gambling  which  may  follow,  unless  he  &  C!C!T k'l  I  I - HELP  WANTED 

is  in  collusion  with  the  gamblers.  Al  1 1  /  A  leading  syndicate  olTcrM  excipiional  ol 

■  ^  If  llll  IC*  I'ortiinity  in  its  sales  departiiipnt  for  an 

K  A  I  KS  experienced  young  niun  of  good  address 

Radio  Broadcasts  Hit  -  treated  confidentially .^linr  ta'lT  knows  ^ 

_  ___  ,  ^  advertisement.  Box  9151  Editor  i 

By  Women  sCommittee  , -  - 

^  (CasK  with  Ordar)  Advertising  Salesman;  opportunity  for  ihor- 

Gravely  concerned  over  the  present  I  time  —  .50  per  line  man  with 

state  of  affairs  in  the  fields  of  national  4  times  —  .40  per  tine  giving  n^el^eneer  starting ‘^iuTydeirred 

Droadcasting  of  war  events  and  com-  "HELP  WANTED”  _ HEKALD._ciinton._lowii.  _ 

mentaries.  which  speakers  termed  ICasli  witS  Order]  Experienced  Display  Advertising  Solicitor 

.•  J  r  -ui  O  J  OJ  1  »'  *u  tv-esn  with  wraeri  want.-d  for  Connecticut  daily  JJuai  h. 

‘indefensible  and  deplorable,  the  I  finae  —  .90  per  line  capalile  to  wnte  and  layout  copy  Writ* 

Women’s  National  Radio  Committee  2  times  —  .flo  per  line  giving  experience.  Box  aus,  Editor  4 

on  Oct.  11  formulated  tentative  plans  4  times  —  .70  per  line  _ - 

for  a  series  of  demonstration  radio  ^  “  f  scker  jack  advertii- 

tor  a  senes  or  aemonsirauon  raaio  "BUSINPSS  OPPORTUNITIES"  c-‘n  sell.  U  wall 

news  broadcast  programs  tor  setting  J  \  acquainted  with  adverti'vers  and  agencies 

up  a  criteria  for  radio  news  announc-  ,  *  **  •'?*'  yvt  found  the  place  be 

,  I  time  —  .90  per  line  wanted  to  hang  his  hat  pennaiientlr 

ers  and  commentators.  ^  times  _  .75  per  line  Mu>t  he  willing  to  start  at  meager  tcnni! 

Meeting  at  luncheon  in  the  St.  '  1“  return,  when  he  has  proven  hiinieir' 

Regis  Hotel,  New  York,  Wednesday.  OTHER  CLASSIHCATIONS  rifiirg‘'Ma!!a"e^w.th  l,r:^rc\i« 

the  Committee,  with  representatives  (Cash  with  Order)  This  is  a  Jewish  newsp  ip.  r.  printed  en- 

of  affiliated  organizations  with  a  mem-  I  time  —  .90  per  line  tirely  in  English  ABC  over  fifty-six  thou- 

11-  °  1-  -11-  f  A  A  Bmac  70  nap  lina  Kuiid  Circulation,  largest  in  the  field.  You 

bership  aggregating  millions  of  Amer-  9  times  —  .7Q  per  line  Jewish.  I'lease  do  not 

ican  women,  heard  discussions  of  the  a,nrJc  lin.  hn.  n..mkap  Sn  ‘‘‘‘‘’I*  unless  y-ou  are  sincere,  want  to  grow 

,7  1  iir:n  T _ ^ount  tiv®  words  to  line,  boi  number  So  with  us  and  have  the  nvceA.sury  uualitic*- 

problem  by  Will  Il^in,  author  and  counted  as  three  words.  Minimum  tions.  All  replies  treated  confidentially. 

propaganda  expert;  Raymond  Moley,  yhree  lines.  References  required  Box  9147,  Editor  &  Publi-her. _ 

editor,  Newsweek  magazine,  and  by  “Business  Opportunities"  and  other  Wanted — Coublaation  adv.  compositor  and 

representatives  of  national  women’s  ,d,  involvinq  sale  of  property  or  qoods.  L^op!"  r-™“V”ekr"‘ Box‘1)i40.'‘Ed^^^^^^ 
organizations.  Publisher. 


readers. 

This  assurance  was  given  by  U.  S. 


Attorney  William  J.  Campbell,  in  Regis  Hotel,  New  York,  Wednesday, 
charge  of  proceedings  against  the  ^he  Committee,  with  representatives 
Philadelphia  Inquirer  publisher,  Moses  of  affiliated  organizations  with  a  mem- 


uel  Klaus.  Campbell’s  special  assistant,  organizations. 

after  inquiries  from  publishers  and  The  meeting  affirmed  a  r^olution 
correspondents  indicated  anxiety  in  proposed  by  the  Committee  “to  con- 
that  direction.  sider  ways  in  which  the  standards  of 


ers  and  commentators. 

Meeting  at  luncheon  in  the  St. 


CLASSIFIED 

RATES 


"SITUATIONS  WANTED" 
(Cash  with  Order) 

I  time  —  .50  per  line 
4  times  —  .40  per  line 

"HELP  WANTED” 

(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .flO  per  line 
4  times  —  .70  per  line 

"BUSINPSS  OPPORTUNITIES" 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .75  per  line 

OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 


Count  five  words  to  line,  box  number  to 


L.  Annenberg,  indicted  on  the  com-  bership  aggregating  rnillions  of  Amer-  4  times  —  .70  per  line 

plaint  that  he  has  established  a  monop-  ican  women,  heard  discussior^  of  the  words  to  line,  box  number  to 

oly  in  the  dissemination  of  racing  problem  by  Will  Ii'win,  author  and  counted  as  three  words.  Minimum 
news  and  has  used  the  postal  facilities  propaganda  expert;  Raymond  Moley,  space,  three  lines.  References  required 
in  furtherance  of  that  purpose.  A  editor,  Newsweek  magazine,  and  by  wBh  "Business  Opportunities"  and  other 
formal  statement  was  issued  by  Sam-  representatives  of  national  women  s  eds  involvinq  sale  of  property  or  qoods. 


representatives  of  national  women  s  eds  involvinq  sale  of  property  or  qoods. 


Formal  Statement  ,,  ,  •»»  i  j 

.  _  ,  ,  .  ,  Many  speakers,  among  them  Messrs,  tered  < 

Some  of  the  press  comment  with  Irwin,  lauded  the  “accu-  - _ 

regard  to  tho^  indictments  has  been  presentation  of  the  ^eWS 

such  as  to  indicate  a  misunderstand-  in  the  news  and 

mg  on  the  part  of  newspaper  editors  editorial  columns  of  the  U.S.  press,  i 

as  to  the  precise  nature  and  signifi-  the  news  distribu-  rrria^ 

cance  of  the  governments  action,  collection  and  interpretation  = 

Klaus  explained.  The  fear,  for  ex-  methods  of  radio. 


The  meeting  affirmed  a  resolution  FORMS  CLOSE  THURS.  NOON  - ITT — ^  ^  - 

proposed  by  the  Committee  to  con-  A  four  times  Situet'oe  Wanted  ad  car-  Advertuiaf 

sider  ways  in  which  the  standards  of  r!as  wHK  H  a  siv-month  mqistratlon  in  tha - - - 

news  broadcasts  may  be  improved.”  Per$onn«l  Service.  Applicants  are  raqis-  Ad  M»n-  AJl.  from  college  and  B.J. 

__  ,  •'  1  A  J  I  •  alo  from  Lniversity  of  Missouri,  39.  SaUry 

- - 1 — TVff^rvcw.0  tereo  only  in  this  manner.  •■••••  —  • 


secondary.  Will  work  anywhere.  Chris* 
tian.  Box  9017,  Editor  &  Publisher. 


BOUfiMT  AMD  <Oin  Advertising  —  Bu'lne"a  —  Promotion  —  All 
WewSFAPCBS  BOUCeHT  AND  SOLD  around  Metropolitan  and  bnialler  city  ex* 


as  to  the  precise  nature  and  signifi-  the  news 

cance  of  the  governments  action,  collection  and  inter 

Klai^  explained.  The  fear,  for  ex-  ^^thods  of  radio, 
ample,  has  been  expressed  that  the  a 

government  is  attempting  to  prescribe  _  ... 

the  reporting  of  racing  news  by  news-  ClaSSlfiod.  jMGII  NaillG 
papers,  press  associations,  and  radio  -q  i  X  ll  .j  * 

broadcasters.”  Such  an  interpreta-  DOarCl  Ol  AdVlSOFS 
tion,  Klaus  explained,  is  completely  ,,  i  e  . 

unfounded  and  must  be  based  on  a  .  ^ayne  Moores,  classified 
radical  misunderstanding  of  the  al-  manager,  Charlotte  (N. 

legations  and  the  purooses  of  those  in-  f ^ 
dictments.  ‘  of  Newspaper  Classifiei 

_  .  ,  .  ,  tising  Managers,  has  annou 

The  Annenberg  case,  it  was  pomted  appointment  of  a  newly  creal 
out.  began  as  an  inquiry  into  income  Advisors,  to  work  in  co 
tax  liabilities  of  the  Philadelphia  pub-  .Ug  u„„rd  of  directoi 


’OP^rfirt  litfrd  nre  hv 

thr  f*ithh'rhrrf  or  by  the  more 

reJiahlf  hrokcrx  in  the  field. 


Newspaper  For  Sale 

No.  39-33  Dally — In  the  faitpst  growing  lit- 
tin  town  in  the  'tid  xonth.  Pop. — aronnd 


perience.  Capable  leador  and  pmonal 
producer.  Now  Eaxt.  Married,  revpon- 
sible.  Box  9014j _ Editor  &  Publisher. 

Advertising  —  Experienced  promotion.  Dow 
available.  Write  copy,  make  layoute,  cre¬ 
ate  ideas  and  sell.  Can  increase  your 
linage.  Midwest  papers  preferred.  Box 
90SU.  Editor  &  Publisher. 

ADVERTISING  MANAGER 


9  000— growing  fast  aod  agr  cnltnre  and  national. ‘for 'staff  or'  Business 


mfg. — wonderful  eoninped  large  and  ef¬ 
ficient  plant  will  sell  for  about  $50  000 — 
$15,000  ensb.  halnnep  on  time  or  will  sell 

Wayne  Moores,  classified  advertis-  ?r;.n"’/haser*‘ 
ing  manager,  Charlotte  (N.  C.)  Ob-  mcrr^y  k  htli,  *  assocvatks 
server,  and  president  of  the  Associa-  Newspaper  Brokers.  NashvUle,  Tennessee 
tion  of  Newspaper  Classified  Adver-  Tennessee  DaPy  making  attractive  profit 


Manager;  eighteen  years  sales,  copy.  Age 
41;  seeking  opportunity.  Box  9015,  Edi 
tor  &  Publisher. 


tising  Managers,  has  announced  the 
appointment  of  a  newly  created  Board 
of  Advisors,  to  work  in  conjunction 
with  the  board  of  directors  of  the 


Oeoss  increased  over  19%  last  2  years. 
$20,000  will  handle.  Harwell  &  Fell  20>6 
4th  Ave..  Birmingham.  Ala.  Brokers 
since  1910. 


Usher.  That  investigation  led  into  the  association.  _ Nawspopar  Broltari _ 

race  trac^  news  monopoly  allegedly  j_  Babb,  Canton  (O.)  Reposi-  capable  handling,  buying,  selling,  mergers, 

conducted  by  Mr.  Annenberg  on  the  tory,  will  serve  as  chairman  of  the  No  leases  or  trades.  Highest  references, 
theory,  as  expressed  in  the  Campbell  board  Other  members  are  W.  J.  FEIGHNER  AGENCY,  Nashville,  Mich, 

statement,  that  “without  this  monopoly  p^rryl  Rutland  (Vt.)  Daily  Herald; 

Annenberg  would  never  have  amassed  n  R  RamVinrt  fPa  i  Newspaper  Consultants 

the  great  wealth  which  formed  the  Ne"?  W-  T.  HaTn  Macon  iT^n-^^paper  serving  its  fleld-so  V. 

subject  matter  of  the  governments  (Ga )  Evening  News  and  Telegraph*  realize  largest  poRsibie  income?  The 

special  inleresL"  ,  Wemstcin.  Shreceport  (La.)  Time*;  "in  “u 

At  this  point  in  his  explanation,  the  J.  J.  Hannie,  Bloomington  (Ill.)  Panta-  types  of  improvement  undertaken  on  a 


Annenberg  would  never  have  amassed  ^  g  Barnhart,  McKeesport  (Pa.) 
the  great  wealth  which  formed  the  ^Vcios;  W.  T.  Haden,  Macon 


subject  matter  of  the  government’s 
special  interest." 


(Ga.)  Evening  News  and  Telegraph; 
I.  Weinstein,  Shreveport  (La.)  Times; 


At  this  point  in  his  explanation,  the  J.  J.  Hannie,  Bloomington  (Ill.)  Panta- 
District  Attorney  detailed  the  operat-  graph;  F.  R.  Ellis,  Ann  Arbor  (Mich.) 
ing  arrangement  which  he  will  seek  News;  W.  H.  Conrad,  Medjord  (Wis.) 
to  prove  was  the  basis  of  the  pub-  Star-News;  L.  A.  Amundson,  Sioux 
lisher’s  monopoly  and  the  source  of  Falls  (S.  D.)  Argus  Leader;  M.  W. 
much  of  his  income.  Burgess,  Santa  Monica  (Calif.)  Eve- 

Publication  Not  a  Violation  ning  Outlook;  and  Norman  Parkin- 

“The  theory  behind  these  indict¬ 
ments  is  such  that  it  can  be  Confident- 


Advertising  Manager,  experienced  iinall 
ITFS  f'ty  daily,  same  paper  la>t  15  years,  seeks 

nnessee  opening,  department  head  or  sslesmin. 

_  Good  merehandiser,  copy  writer.  Isyouts, 

profit.  special  pages.  Available,  two  week's  no 
S  years!  t>r®-  New  England  or  Ea-tern  states.  Box 

”n  20‘’6  9081.  Editor  &  Publisher. _ _ 

Brokers  Classified  Manager,  29.  experience  in  bighl; 

competitive  fields.  College  gr.aduate.  msr 

_  ried.  Box  9088,  Editor  &  I'nbb^her^ _ 

Display — Layout,  sell,  create  ideas  and  good 

_  will.  Eleven  years’  experience.  Age  33. 

mergers.  neat,  reliable.  Box  9080,  Editor  4  Pub- 

lerenees.  Usher. _ _ _ 

le,  Mich. 

_ DO  YOU  NEED  ACTIVE  EFFECTIVE 

REPRESENTATION  IN  NEW  YORK! 

- -  Well-known  representative  in  New  York 

national  field  wants  to  add  newspaper  or 
e?  The  magazine.  prefeMbly  ABC.  Now  hat  one 

F>is  niay  publication.  What  proposition  have  you 

Some  offer?  N.  L.  Huebach.  67  West  44th 

*n  on  a  Street,  New  York,  N.  Y.  _ _ 


Bank  and  iine«e~producer,  thre7  F^i“r8  general  dit 
satisfied  clients.  Write  today.  pawuw  a,  ‘  ^ .  .  nromo- 

NEW'SPAPER  APPRAISAL  CORP’N.  L 

L.  Parker  Likely.  Pres.  tion  background  ,",ii 

Times  Building  New  York  City  Sia'^tern  daUy. '^Box  9063.  Editor  4  Pub 


Camera  For  Sale 


son,  Hamilton  (Ont.)  Spectator. 

Mr.  Moores  also  announced  the  ap- 


Bobertson  all  metal  Camera  20  in.  x  20  in. 
fully  equipped  ready  to  go  to  work 

- - - - - - -  .  I  -.ir  1.  T  u  I  -  $400.00  including  arc  lamps,  also  auto- 

ly  stated  that  they  cannot  be  used  pointment  of  Walter  LiChmann,  classi-  matic  timmer.  Owner  leaving  town.  Box 

against  the  normal  press  and  radio  manager,  San  Antonio  Express  9136,  Editor  &  Publisher, _ 

transmission  of  racing  information,”  ^tid  Evening  News,  as  first  vice-presi-  —  — —  -  — 

says  Campbell  by  way  of  assuring  that  ^^Mciation  succeedmg  - rcu  a  jon — r^^_on - 

publicstiori  of  sucli  nows  C.  of  tiio  ^^es  iHOincs  Our  Recent  Contest  on  &  N&tion&l  W^eekly 

when  not  in  collusion  with  gambling  Register  ^d  Triune,  resigned.  L.  f„''“subscriptfonr\reakint  "5^“world°’?e°c° 
establishments,  is  not  a  federal  viola-  -Amundson,  Sioux  tails  Argus-  ords.  Write  or  wire  for  free  survey  of 

tinn  “Thf>  indietmpnfQ  rln  nnf  rnvpr  Leader,  SUCCCcded  Lehmann  aS  secre-  your  field.  Hudson  De  Priest  &  Asso- 

or  envisbn  ^at  kin^^^^  tary.  The  1940  convention  will  be  ciates,  246  Fifth  Avenue,  New  York,  N.  Y. 


not  the  intention  of  the  federal  gov-  Ii^lU  Biloxi,  Miss.,  next  June, 
ernment  to  proceed  against  newspa- 

pers,  press  associations,  or  radio  broad-  EAGLE  TO  PRESENT  PLAN 
casters  as  such.’  After  months  of  postponements  of 

By  way  of  illustrating  the  difference  presentation  of  a  plan  for  reorganiza- 
between  the  offense  charged  against  tion  of  the  Brooklyn  (N.  Y.)  Daily 
Annenberg  and  the  practices  of  an  Eagle  under  article  77b  of  the  Chand- 
average  newspaper  or  press  associa-  ler  Act,  Charles  L.  Murphy,  Eagle 
tion,  Campbell  draws  an  analogy  be-  attorney,  announced  Oct.  11  before 
tween  the  manufacturer  of  a  gun  and  Special  Referee  Wilmot  Morehouse 
the  person  who  uses  that  gun  for  a  that  all  creditors  of  the  Eagle,  hereto- 
homicide.  The  manufacturer  cannot  fore  unable  to  agree,  had  agreed  on 
be  held  liable  for  the  death  that  re-  a  reorganization  plan  and  that  it 
suits  unless  he  is  in  collusion  with  the  would  be  announced  Oct.  13  at  a  hear- 


in  subsrriptions,  breaking  5  world  rec¬ 
ords.  Write  or  wire  for  free  survey  of 
your  field.  Hudson  De  Priest  &  Asso¬ 
ciates,  246  Fifth  Avenue,  New  York,  N.  Y. 

Successful  subscription  contests  for  over 
30  years.  CHARLES  PARTLOWE  CO., 
Occidental  Building,  Indianapolis. 


Direct-Mail  Service* 

Our  Process  Ijetters  are  taken  for  per^onaI 
communications.  Try  us.  Coraplate  mail¬ 
ing  service.  Perfect  Letter  Co.,  30  E. 
21st  St.,  N-.  y.  C. 


user  of  the  gun;  neither  is  the  news¬ 
paper  publisher  who  prints  racing  in- 


ing  before  Referee  Morehouse  in 
Brooklyn. 


Special  Services 

Reprints  of  every  description  direct  from 
your  “copy.”  even  though  containing 
pictures  and  diagrams  1!  All  sizes  sup¬ 
plied.  500  copies  (SVixll*)  $2.63;  ad¬ 
ditional  hundred  copies  only  22c.  Even 
lower  prices  on  quantity  orders.  Send 
for  samples.  LAUREL  PROCESS,  480 
Canal  St.,  N.  Y.  C.  Phone  WAlker  3-0526. 


lisher. _ _ _ _ _ — 

YouniT Publisher,  experunced  both  ef 

and  sellinj?,  successful  record  backM  7 
references  satisfied  owners.  I  Jl  . 
paper  needinjc  buildinif  up.  CiO  any 
Box  9073.  Editor  &  Publisher. 

If  Looking  For 

A  JOB 

In  Any  of  These  Fields: 
Advertising  Management 

Circulation  Mechanical 

Editorial  Publicity 

Utilize  These  Services 

1.  Draft  a  four  time  ad  /“““I 
your  qualifications,  snd  send  . 
us  with  payment.  (Count 

to  line;  minimum,  three  Bnes,  40  ^ 
line  per  issue).  For  a 
message  will  reach  '“4 

ployers.  Many  have  been  p 
directly  in  this  msnner. 

2.  Pill  out  completely  ®  ?ob 

photo)  the  Personnel  appl^*^®* 
that  will  be  sent  you  «P.°? . 

of  ad.  This  application  will  be  W 
in  our  files  for  six  month^s. 
make  your  record  available  W 
publishers  and  executives  e»ll  » 
upon  ns  constantly  for  employ 
PERSONNEL.  SERVICE 

3.  Better  act  now  to  catch  our  de* 
line  of  next  Thursday. 

Editor  &  Publisher 

1700  Times  Bldg.,  Times  Sq.,  N.  i.  ^ 
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Situations  Wanted 

Circulation 


Situations  Wontnd 

Editorial  (Coat’d) 


Circulation  Manager — Unlimited  experience; 
•prcialist  in  boy  promotion,  home  de 
livery  and  uflice  detail,  with  enviable  rec¬ 
ord.  Excellent  references.  l.ocute  any- 
«here.  Hi>x  9Ulti,  Editor  &  Publisher. 


Young  man.  seven  years’  experience  circu 
litiou  on  city  daily;  fifteen  months’  dis¬ 
trict  manui:<'r;  capable  of  handling  small 
paper  circulation  or  city  district.  Kefer- 
encet.  Box  9ub9,  Editor  &  Publisher. 


Situations  Wantnd 

Editorial 


A-l  Telegraph.  News,  Makeup  Editor,  32, 
«ith  fourteen  years’  experience  Midwest, 
West.  Writes  snappy  heads,  edits  copy 
sanely;  fa-t  untiring  worker.  Conserva¬ 
tive  |>ulitieal.  economic  views.  Married, 
one  child. 

Be  in  >ew  York  during  AP  Managing 
Editors  meeting  seeking  per.-.onal  inter 
view  that  may  lead  to  job.  Box  9155,  Edi¬ 
tor  k  Publisher. 


A-1.  assistant  telegraph  editor,  30,  married, 
sober,  desires  change.  Six  years  in  slot, 
headlines,  plHiining  and  supervising  make¬ 
up.  College  graduate,  now  employed.  Box 
9150,  Editor  &  Publisher. 


A-1  recommended  city  editor,  11  years  100, 
OOO  city.  Box  9076,  Editor  &  Publisher. 

Able  College  Dally  managing  editor.  Desk, 
feature,  reiiorting.  Christian,  22.  Kefer- 
encea.  Box  8009,  Editor  &  Publisher. 

Artiat,  all  aronnd  —  experienced,  young. 
Beat  references — good  worker.  Box  9u21, 
Editor  &  Publisher. 


Associate  Editor  picture  magaaine  seeks 
Eastern  writing  job;  25.  single,  former 
sssistant  city  editor  New  England  daily; 
reporter  suburban  N.  Y.  dailies;  experi¬ 
enced  publicist,  radio  newswriter.  Em¬ 
ployed.  Box  9096,  Editor  &  Publisher. 


Boss  Wanted  by  1939  college  graduate  with 
about  four  years*  varied  news  and  pub¬ 
licity  experience.  Can  do  features  and 
■ports.  Box  9077,  Editor  &  Publisher. 

Cartoonist- -30.  Eight  years  magazine  free 
isnee.  Name  well  known.  Strip  or  edi¬ 
torials.  Now  earning  good  income.  Only 
interested  in  sound  offer.  Box  8030, 
Editor  &  Publisher. 

Copjieader,  rewrite,  age  31;  experienced; 
fast,  accurate;  sober.  'Ihree  years  with 
Metrupolitan  dailies;  college  man.  East 
preferred,  but  will  go  anywhere.  Box 
9013,  Editor  &  Publisher. 

Dotk  sports,  rewrite,  puhlicityT^ three  years 
daily;  23;  wants  job  with  future.  Box 
900(1.  Editor  &  Publisher. 

Desk  man.  reporter.  Extensive  experience 
picture  editor,  rotogravure.  Former  Des 
Moines  Register  and  Tribune.  University 
graduate,  26.  Seeking  permanency,  nsuul 
reason.  Box  9056,  Editor  tc  Publisher. 

Eager  for  reporting  &  feature  work,  young 
xomuii  places  opportunity  above  salary. 
Jonrnalism  graduate,  stenographer,  ex¬ 
perience.  Box  8019,  Editor  &  Publisher. 


Made  good  at  21  reading  copy  in  Chicago; 
stayed  2  years  until  paper  folded:  at  23 
not  too  old  to  make  good  again ;  college ; 
reporting.  Box  9005,  Editor  &  Publisher. 
Newsman,  23,  married,  experienced  reporter, 
rewrite,  sports,  some  desk.  Capable,  sober 
and  loyal.  Will  go  anywhere.  Box  8008, 

Editor  k  Publisher. _ 

Newspaper  and  msgasine  editor,  director  of 
liublicity,  classified  ad  promoter,  author, 
lecturer  and  research  expert,  married, 
now  on  home  farm  in  Minnesota,  seek^ 
re-entry  into  active  life;  highly  experi¬ 
enced  in  city  and  country  newspaper  work 
of  all  kinds;  reference.s  and  specimens 
of  my  work  sent  ujion  request.  Box 

91)94.  Editor  &  Publisher.  _ 

Newspaper  Feature  Writer,  30;  reporter  on 
N.  Y  C.  daily;  expert  on  human  interest 
stories  with  liiiniorous  twist;  publicity 
exiienetire.  Go  anywhere.  Mulury  $35. 
Knniii  804.  12  East  41st  Street,  New  Y’ork 

I’lty.  LExingtiin  2-3734.  _ 

Newspaper  Sales  Executive.  Ten  years  large 
Metropolitan  newspaper  experience. 
Proven  sales  record.  Anxious  for  oppor¬ 
tunity  to  develop  local  and  national  line¬ 
age  in  medium-sized  city.  Can  furnish 
best  of  references  as  to  sales  ability,  etc. 
Box  9006,  Editor  &  Publisher. 
Newswoman,  37,  wishes  commercial  pub¬ 
licity  or  newspaper  position  covering 
women’s  activities,  woman’s  viewpoint 
editorials  national  and  international  sub¬ 
jects.  Reporting.  Experience — Southern 
and  Metropolitan  dailies,  political  cam¬ 
paigns.  radio  and  field  experience,  nation¬ 
wide  woinen’a  work,  top-flight  magazine 
background.  Employed.  Box  9142,  Edi- 

tor  &  Publisher. _ 

Newa  Writer,  33,  AP  and  city  paper  experi¬ 
ence;  wants  magazine,  trade  journal,  or 
publicity  work.  Special  interests:  busi¬ 
ness,  labor,  music.  Box  9028,  Editor  & 

Publisher. _ 

Photographer — Formerly  head  of  depart¬ 
ment,  thoroughly  experienced  newsman. 
Seeks  job  anywhere.  Age  27,  married; 
car.  Box  6040,  Editor  &  Publisher. 

PUBLIC  RELATIONS  DIRECTOR 
Magaxine  or  newspaper  writer,  college  grad 
uate,  82.  single.  Christian,  now  employed, 
seeks  position  in  East,  16  years’  experi¬ 
ence;  also  photographer.  Box  9009,  Edi- 

tor  k  Publisher. _ 

Publicist-reporter.  26.  Seeks  position  at 
either.  ’Two  years’  publicity  experience, 
two  reportorial.  University  graduate. 
Salary  secondary.  Box  8010.  Editor  S- 

Publisher. _ 

Reporter:  Chicago  experience,  circulation 
building  feature.  Weber,  1425  Rascher, 

Chicago. _ 

Reporting,  desk,  features.  Journalism  grad¬ 
uate.  University  of  Missouri.  Ten  years’ 
experience  metropolitan  and  smaller 
town  dailies  includes  advertising  sales. 
Capable,  energetic,  dependable.  Will  go 
anvwhere.  Box  9061.  Editor  &  Publish 


Shop  at—  the  equipment  mart  —And  Save 

Uted  Equipment — New  Equipment  &  Sappliet— Private  Sources,  Dealers,  Supply  Haases 


Compofing  Room  Equipment  For  Sola 

(1)  Model  C-3SM  Intertype,  serial  number 
over  9700,  equipped  witfi  (3)  main  Maga¬ 
zines,  Tripod  Auxiliary,  (4)  Molds.  Mo¬ 
tor.  etc.  Practically  new.  Terms. 
PAYNE  1-  WALSH  CORPORATION,  82 
Beekman  St.,  N.  Y.  C. _ 

Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 
Lafayette  St.^N.  Y. 

Guaranteed  Rebuilt  Linotypes  b  Intertypes 
See  UOOD-FALCO  CORP.  First 


Machanicol  Equipmant  Wonted 


To  increase  capacity  of  present  16  page  Cox 
Duplex  Tubular  press,  wanted  one  eight 
page  frame  and  one  or  two  four  i>uge 
units  for  same.  The  Painesvillu  'Tele- 
gra|ili.  I’ainesville,  Ohio. 

Wanted  —  Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intcrtype  parts  and  acces 
scries.  We  buy,  sell  an(i  trade  Tell  us 
your  needs.  Montgomery  ,V  Bacon.  To- 
wanda.  Penna. 

Wanted  Goss  Comet  in  good  condition. 
Spot  cash.  Give  detail.s  in  first  letter. 
Box  91.19,  Editor  &  Publisher. 


225  Varick  Street 


New  York.  N,  Y’ 


LINOTYPE.  INTKRTYPE  MACHINES 
All  models.  Completely  Rebuilt. 

Linotype  Supply  Co. 

335  Canal  Street _ New  York  City 

Linotype  Machines  Are  Rebuilt  much  more 
economically  thru  our  specialized  service. 
Modernization  possible,  only  thru  STAR 
improved  parts.  Ask  for  details.  Linotype 
Parts  Co.,  203  Lafayette  St,  New  York 
City. 

Mechanical  Equipment  For  Sale 

8-Page  Duplex  Flat  Bed  Press  until  re 
rently  producing  the  Canandaigua  Daily 
Messenger,  offered  at  a  bargain  for  cash 
(terms  to  approved  purchaser).  Press 
now  on  skids  so  that  without  dismantle¬ 
ment  it  can  be  trucked  te  new  location 
and  placed  in  operation  at  large  savings 
in  transportation  and  erection  costs.  The 
DAILY  MRS.SENGRR.  Canandaigua.  N.  Y . 

For  Sale — Model  A  Duplex.  Babcnek  Drum 
Cylinder,  excellent  condition.  Selling  ac¬ 
count  Rotary  installation.  Also  stones, 
mats,  type,  miscellaneous  items  at  bar¬ 
gain  prices.  Write  for  list.  DAILY 
REPORTER.  Spencer.  Iowa. 

Smouse  lUevating  Table;  all  iron  form 
tables;  Goss  £170  8  col.  flat  casting  box; 
1000  Ib.  remelting  furnace  side  pour; 
all  metal  Matrix  shears. 

JOHN  GRIFFITHS  CO.,  INC. 

14S  Nassau  Street _ New  York,  N.  Y. 

Printers  Bargains  —  Mieble  Verticals. 
Kellys,  Cylinders,  Web  and  Job  Presses. 
Linotypes,  Intertypes,  Ludinws.  Elrods, 
plants  bought  and  sold.  Write  for  bar¬ 
gain  bulletin.  Craftsmen  Machinery  Com¬ 
pany,  307  Atlantic  Ave.,  Boston.  Mass. 

All  sizes  cylinder  presses,  job  presses.  Kelly 
presses,  Kluge  Units  John  Thompson 
presses.  Linotypes.  Intertypes,  complete 
plants  bonght  and  sol<i.  GRAPHIC 
MACHINERY  EXCHANGE.  Inc.,  30  West 
24th  Street,  New  York  City. 


Newspaper  Machinist 


Moving,  erecting,  dismantling  —  pressroom 
and  stereotype  equipment.  Call  BEekman 
3-5967.  H.  Ammon  A  Co.,  136  Lafayette 
St.,  N.  y.  C. 


Photo-Engraving  Equipment  For  Sale 

CHEMCO 

Pboto-Engraving  Equipment 
complete  film  plants 
Cbemco  PhotoProducts  Company 
230  W.  4l8t  Street  New  York  City 

Complete  Photo  Engraviitg  Equipment 
chemicals  and  supplies,  manufacturers 
and  distributors.  Send  for  catalogue. 

THE  DOUTHITT  CORPORATION 
650  W.  Baltimore  Ave.,  Detroit,  Mich. 

Tosope’,  world's  largest  builders  of  com¬ 
plete  plioto-engraving  plants.  Precision 
built,  low-cost  equipment  for  daily  or 
weekly.  Complete  instruction.  Cash  or 
terms.  Catalogs  free.  DEPT.  A.  TASOPE’ 
Bldg.,  Aurora,  Mo. 

Fhoto-eugraving  Equipment  and  Metals 
E.  T.  SULLEBAKGER  CO. 

110  Fulton  St.  538  S  Clark  St. 

New  York,  N.  Y,  Chicago,  III. 


Prati  Room  Equipment  For  Sale 


Reporter,  energetic  news-writer,  age  30. 
Capable ;  intelligent  copy  and  can  adapt 
self  to  spcoial  feature  or  “human  inter¬ 
est’’  stories.  Good  mixer.  Available 
immediately,  anywhere.  Box  9084,  Edi 
tor  1-  Publisher. 


a  ii  “  o ,  a  ’  ReWTlte-Reporter-Desk,  raake-np.  sports, 
town  daily,  24,  desires  Baltimore,  Buffalo.  Syracuse.  New 

oKiropolitan  connection  as  reporter,  desk  -  ■  _ 

mail,  or  editorial  writer.  Journalism 


school  graduate.  Eight  years’  experience. 
Box  9024,  Editor  A  Publisher. 

Mltor,  Reporter  —  Former  dramatic  editor 
national  magazine.  Specialist  in  Broad- 
*»y,  but  experienced  general  reporting, 
icaturc  writing,  publicity.  Knowledge 
niakeup.  engraving,  production  details, 
interested  in  either  writing  or  desk  job, 
“'•W'tlne,  newspaper,  or  publicity.  Box 
_9058,  Editor  A  Publisher. 

EUtoiUl  worker,  twenty  years’  experience, 
nig  and  small  papers,  wants  location. 
Boy  9066,  Editor  A  Publisher. 


York  papers.  Literary  Digest.  26.  Expert 
news  review.  Box  8031,  Editor  A  Pub¬ 
lisher. 


Skilled  public  relations,  publicity  worker, 
long,  successful  record  in  corporate  field 
would  consider  new  post.  Box  9152,  Edi 

for  A  Piiblislier.  _ _ 

Telegraph  Editor,  30,  A-1  copyreader,  10 
years'  experience,  nniv.  grad.,  now  em¬ 
ployed  350.000  city.  Box  9060,  Editor 

A  Publisher. _ 

Ten  years’  experience,  daily,  weekly;  sports 
writing,  editing,  news.  References.  Box 
8095.  Editor  A  Publisher. 


secre¬ 
tarial  work;  French,  German;  desires  ex¬ 
ceptional  position.  Box  9072,  Editor  & 
Publisher. 


E41torlsl  writer.  first“r^,”8^eciali8Tforeygn  VersaUle  traveUed  young  woman;  experi 
■ffsirs,  close  knowledge  national  affairs.  (’ditorial,  research  -“"o 

uo»’  employed  by  metropolitan  daily,  keen 
•nalyst  and  vigorous,  persuasive  writer, 

•tc-sires  wider  opportunity,  finest  refer- 
cnces__Box  8012,  Editor  A  Publisher, 
ployed  newsman,  11  years’  experience, 
ants  job  as  sports,  city  editor,  deskman, 

'oilege  publicity  director.  Box  9012,  Edi- 
_  lor  A  Pujdislier 

Foreign  Editor-Correspondent; 
orid-wide  background;  command  of  ten 
‘ilgnages.  Box  8016,  Editor  A  Publisher. 

^fB-er,  newspaper,  magazine  ex- 
*'  younj?.  single,  university  degree; 

seeks  permanent  berth.  Box  8096,  Editor 
Publishe  r. 

FlnMclal  News  Reporter  and  EdltorT  Thl7e 


Woman  reporter  —  Ten  years’  experience, 
including  Washington,  D.  C.,  Philadelphia 
dailies.  News,  features,  asst.  Sunday  edi¬ 
tor.  woman’.s  page,  society.  Managing 
editor  small  town  paper.  College.  Travel 
here  and  abroad;  versed  current  affairs; 
energetic,  publishers’  references.  Box 

9135,  Editor  A  Publisher. _ 

Woman  reporter:  college  graduate:  on  New 
Jersey  daily  wishes  Job'  outside  state. 
Experienced  in  social,  news  feature,  fash¬ 
ion.  and  columnist  work.  Had  charge  of 
.Tersey  coast  office.  Box  8018,  Editor  A 

— r - -  Publisher.  _ _ 

oil**^t-.1?„  years  Writer,  contributor  national  quality  pub 


journal  and  nearly  one  year 
a  financial  daily  New  York  City,  age 
®*P®'‘‘enced  general  assignment,  re¬ 
fin  n.f.- '‘’Py  <lesk.  Capable  editing 
i-  Pnte  and  local  business  report¬ 
er  in  daily  in  city  over  30,000 

9001,  EdUo^  A_Publishej;. 
reporter.  25.  Two  years’  ex- 
tiuhiinii'’  ffletropolitan  daily,  two  years’ 
r.  '■•'Bied  magazine.  Master's 
jTr— Editor  A  Publisher. 

excellent  training 
inv  .'"Py'  makeup,  feature  writ 

Tranni  Sales  experience. 

9111*  Best  references.  Box 

Editor  A  Publisher. 


lications.  trade  journals,  23,  U.  of  Chi¬ 
cago  M.S.,  jihysical  science,  seeks  edi¬ 
torial  post.  Box  9059,  Editor  A  Publisher. 

Young  woman  desires  employment  with 
Syndicate,  Ad  Agency,  or  Public  Relations 
Council  in  New  York  City.  Good  foreign 
language  background.  Some  experience 
in  proofreading  and  copywriting.  Willing 
to  gamble  week.  Is  anybody  willing  to 
gamble  with  met  Box  9154.  Editor  A 
Publisher. _ _ 

Young  Woman,  21.  capable,  desires  connec¬ 
tion  newspaper,  magazine.  Places  oppor¬ 
tunity  above  salary.  Experience  manag¬ 
ing  college  press  bureau,  publishing 
house.  Box  9057.  Editor  A  Publisher. 


Newspaper  A  Stereotype  Machinery 
What  have  you  to  buy  or  sell ! 

Heffelinan,  406  W,  Pieo.  Ims  Angeles,  Cal. 

Situations  Wanted 

General  &  Administrative 

Assistant  to  Publisher  on  small  daily  wants 
larger  field.  Business  or  Advertising 
Manager.  Box  8085.  Editor  A  Publisher. 

Outstanding  Executive,  twenty  years  unusual 
experience,  Minneapolis  to  New  York, 
seeks  position  publisher  or  managing  edi¬ 
tor.  Terrific  capacity  for  work.  Dynamic, 
sound,  progressive.  Brilliant  record,  splen¬ 
did  family.  Ojiporfunity  paramount  con 
sideratioii.  Box  9095.  Editor  A  Publisher. 

Wanted — Short  or  extended  engagement  by 
newsp.ipcr  efficiency  and  promotion  ex¬ 
pert;  new  business,  retrenchments,  con 
solidations.  Show  common  sense,  money¬ 
making  methods.  Box  9146,  Editor  A 
Publisher. 

Situations  Wanted 

Mccliaiucai 

Composing  room  foreman  seeks  job  because 
of  merger;  alert,  intelligent,  efficient, 
sober,  reliable.  Address,  Box  9011,  Edi- 
tor  A  Publisher. _ 

Foreman  Composing  Room — Publisher  seek¬ 
ing  efficient  economical  production  can 
have  data  and  references  by  writing  Box 
9013.  Editor  A  Publisher.  State  condi¬ 
tions.  pay. 

Working  Foreman,  Superintendent — 38.  life¬ 
time  experience  daily  job  shop:  sixteen 
as  executive.  Handle  help,  plan,  route 
■(vork  all  departments.  Know  markup, 
makeup,  ads.  jobs.  Linotypes,  Intertypes, 
Elrods.  Ludlows.  newspaper  presses,  job¬ 
bers,  bindery.  Loyal,  economical,  R.  B. 
Sachs,  General  Delivery,  Lombard,  Illi¬ 
nois. 


Goss  Cox-O-Type  Press 
with  attached  folder,  and  standard  delivery 
for  production  of  8  page,  Scoluiim,  12 
era  newspaper  or  16  page  tabloid.  Ma¬ 
chine  has  two  color  attachment,  practic¬ 
ally  new  60  cycle  Alternating  Current  3 
jihase  220  volt  electrical  eqii.pmeiit.  Pur 
chased  new  in  19;14  and  in  triple  A-1 
mechanical  condition.  With  chases,  rollers 
and  all  standard  accessories,  as  wlien 
shiiipcd  new  $3.6U0. 

TYPE  A  PRESS  OF  ILLINOIS 
220  South  Jefferson  Street,  Chicago,  III. 

FOR  SALE,  By  Owner, 

Rebuilt  Hoe  X  Pattern  Sextuple  Press  with 
two  automatic  McMullen,  color  ink  foun¬ 
tains,  Rubber  Rollers,  Electric  Paper 
Hoist,  D.  C.  Motors,  Control  Switch 
Board  and  complete  stereotype  equip¬ 
ment. 

For  further  details,  write — - 
THE  NORTH  AMERICAN  PRESS 
728  North  Seventh  Street 
Milwaukee,  Wisconsin 


GOSS  “CLIPPER”  NEWSPAPER  PRESS 
AT  A  B.ARGAIN 

8-Pagi‘  Rotary  Press,  complete  with  mo 
tors  and  folding  equipment  standard  jiage 
size;  all  in  good  condition:  bought  at 
foreclosure  sale.  Now  offered  at  $750.00 
complete ;  write  for  details. 

A.  E.  TURNER 

301  Delaware  St.  Kansas  City,  Mo. 


Hoe  64-page  press  complete  with  furnace, 
pot.  Kemp  system,  wood  pony  auto  plate, 
etc.  Used  six  years  on  small  run;  in 
perfect  condition;  cut  off  23  9 '16  inches; 
color  deck.  A  bargain.  South  Bentl 
NEWS  TIMES.  South  Bend.  Indiana. 

Immediately  available;  8'page  Duplex  An¬ 
gle  Bar  model,  now  running  in  New  En 
gland.  For  full  details,  address  Box 
9144.  Editor  A  Publisher. 


Situations  Wanted 

Promotion 


Modern  Goss  low-construction  unit-type 
presses,  arranged  with  underneath  or 
end-roll  feed.  Available  in  6-unit,  double 
sextuple,  octuple,  sextuple,  quadruple,  or 
unit  capacity.  (22 cutoff).  May  be 
seen  in  operation.  For  farther  informa¬ 
tion  apply  R.  HOE  A  CO.,  910  E.  138 
ST.,  N.  Y.  C. 


Sales  Correspondent — Letters  That  Sell — 
Y’oung  woman,  university  graduate,  ini¬ 
tiative,  ver.satile,  personality.  Hard  work¬ 
er,  unusual  letter  writing  aliility,  experi¬ 
enced  ;  wants  opportunity  to  help  busy 
executive  increase  liis  sales.  Box  9134, 
Editor  A  Publisher. 


Rubber  Plate  Equipment 


H.H.H.  Electro-Hydraulic  Vulcanizers  for 
muniifiicturiiig  precision  rubber  printing 
plates.  H.  H.  Heinrich,  Inc.,  200  Var 
iek  Street,  New  Y'ork  City,  N.  Y. 
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EDITOR  &  PUBLISHEH 


SHOP  TALK  AT  THIRTY 


By  ARTHUR  ROBB 


TWO  WEEKS  AGO,  this  page  re¬ 
ferred  to  a  communication  received 
by  a  Western  newspaper,  attributing 
to  the  late  Senator 
Callaway  (then  Congressman) 

Said  II^Not  T.  H.  Caraway  of 

_  Arkansas  certain 

Caraway  charges  with  refer¬ 

ence  to  “purchase  of 
the  opinion,  national  and  international  ’ 
of  leading  American  newspapers  in 
1915  by  J.  P.  Morgan  and  allied  inter¬ 
ests.  We  had  no  recollection  of  the 
charges,  said  to  have  been  made  in 
1917;  the  present  Senator  Hattie  W. 
Caraway  did  not  recall  that  her  hus¬ 
band  had  ever  made  them;  a  search  of 


with  .ill  sorts  of  prep-irodness  .irgumonts  aotl 
niisrcprescntations  as  to  the  present  conditioti 
<if  the  United  States  Army  and  Navy,  and  the 


riT  TTT^  rriT  T  we  suspect,  out-and. 

I— I  I  1—^  I  Y  out  propagandists.  There  may  be 

L  J.  J.XJ.  L  J.  J.  devoted  to  the  Red.s,  though  we 

haven’t  run  across  them;  we  have 
seen  several  which  looked  like  allies 
or  adjuncts  of  the  assorted  “shirt” 

not  get  the  resolution  through.  I  then  Fascism  as 


put  that  statement  in  the  Record  in  an 
attempt  to  so  forcibly  call  it  to  the 


an  American  innovation. 

Mr.  Kiplinger  believes  that  90  per 


ssihility  and  prohahil.ty  of  the  United  .Slates  at  e.upt  to  so  toto.oty  oatt  xt  to  tx  o  readership  of  Washington 

tng  att  eked  by  foreign  foes.  attention  of  the  House  and  Senate  2,e  two 


“This  itolicy  also  included  the  suppression  that  We  COuld  get  a  majority  for  the 
of  everything  in  opposition  to  the  interests  resolution  in  the  HoUSe  authorizing  *u  ^  i 

j^rved.  The  effectiveness  of  tins  scheme  has  Speaker  tO  appoint  a  committee 

been  conclusively  demonstrated  by  the  char-  ,  ^  r  .v  per  Cent,  perhaps  less,  are  attached 

acter  of  stuff  carried  in  the  daily  press  and  make  invesUgation  of  the  organ-  «cn^ 

throughout  the  country  since  March,  1915.  IZeCl  propaganda  going  On  at  that  time,  subject  to  censure  ^  ^ 

They  have  resorted  to  anything  necessary  to  I  never  succeeded.  I  Understand  Dick-  Thoco  ho  on/t  t  •  V. 

commercialize  public  sentiment  and  sandltag  erson  died  a  few  years  after  he  gave  f’_  ,,  -  l^^hsome 

the  National  Congress  into  making  estrava-  that  information  ”  „  ^  thought  that  they  are 

gant  and  wasteful  appropriations  for  the  .Xrmy  r  ..u'  -j  t  •«.  “dirty.’ 

and  Navv  under  the  false  oretense  th.at  it  Our  Search  for  the  identity  of  Mr.  _ , 


uiat  we  eouiu  act  a  iiiaiuiiiy  xui  uie  ,.,^n  _i  i  , 

resolution  in  the  House  authorizing  nrpanir^itinnQ 

the  Speaker  to  appoint  a  committee 

and  make  investigation  of  the  organ-  ^  ^  dr^iooe  Lkioif 


throughout  the  country  since  March,  1915. 
They  have  resorted  to  anything  necessary  to 


gant  and  wasteful  appropriations  for  the  .Xrmy 
and  Navy  under  the  false  pretense  th.it  it 


necessary.  Their  stock  argument  is  that  Dickerson  has  SO  far  been  a  dry  haul. 


it  is  'patriotism.’  They  are  playing  on  every 
prejudice  and  passion  of  the  American  i>eople." 


e  uiai  iiuuiiiiciiiuii.  “dirtv  ” 

Our  search  for  the  identity  of  Mr. 

ickerson  has  so  far  been  a  dry  haul.  confidence  such  a  service  com- 

Does  any  reader  remember  him?  mands  rests,  at  last,  upon  the  reputa- 

*  *  *  tion  of  its  conductors  and  the  com- 

There  the  matter  died.  The  House  sense  of  its  clients.  Kiplinger, 


the  Congressional  Record  for  1917  dis-  THAT  IS  TAKEN  VERBATIM  from  appointed  no  committee.  Neither  Mr.  service  is  not  “stand- 


closed  no  such  utterance  by  Mr.  Cara-  the  Congressional  Record  for  Feb. 
way.  So  we  seemed  to  be  stymied —  9,  1917.  It  corresponds  with  the 
sure  that  the  letter  to  the  Western  version  attribul 

paper  was  a  canard,  but  with  no  way  George  Seldes 

of  checking  back  on  it,  imtil —  Claimed  Re-  Caraway  —  witl 

A  reporter  for  a  West  Virginia  daily  wards  for  the  important  exce 

told  us  the  quotation  was  used  by  Truth  The  portion  en 

George  Seldes  in  “Freedom  of  the  in  brackets  ab 

Press,”  published  in  1935.  We  looked  omitted  from  the  Seldes  version 


Callaway  nor  anyone  else  claimed  the 
$1,500.  No  more  was  heard  of  the 


ard”  newspaper  work,  stands  well 
with  the  Washington  correspondents. 


No  One 
Claimed  Re¬ 


version  attributed  by  quotation  until  Mr.  Seldes  resurrected  who  constitute  about  as  tough  a  group 


George  Seldes  to  Mr.  it,  misquoted  it,  and  attributed  it  to 


judges  of  journalistic  conduct 


Caraway  —  with  two  the  wrong  author.  And  since  the  and  integrity  as  any  in  the  wide 


wards  for  the  important  exceptions,  question  we  received  attributed  the 
Truth  The  portion  enclosed  remarks  to  Mr.  Caraway,  and  followed 
in  brackets  above  is  Mr.  Seldes’  wording  and  punctuation, 
■  Seldes  version.  And  it  appears  that  his  mistakes  has  had 


NAMES  OF  PEOPLE  arrested  for 
driving  while  intoxicated  will  here- 


up  George  Seldes’  book,  and  found  the  in  “Freedom  of  the  Press,”  the  quota-  a  longer  life  than  the  original — and  and  without  exception,  be 


quotation,  under  the  head  “The  Press 
in  War  Time,”  attributed  to  Mr.  Cara- 


tion  is  closed  after  the  paragraph  end¬ 
ing  “interests  of  the  purchasers.” 


way  in  the  Congressional  Record  for  From  there  on,  in  the  absence  of  quo- 
Feb.  9  1917.  It  was  the  last  item  in  tation  marks,  the  words  would  seem 


that  was  regarded  as  incredible  even 
by  those  who  wanted  to  believe  it!  It’s 
still  incredible. 


the  appendix,  and  no  other  reference  to  be  those  of  Mr.  Seldes,  implying 
to  it  appears  in  the  body  of  the  book,  that  whatever  the  Congressman  said 


ALSO  IN  OUR  REMARKS  of  Sept. 
30,  we  talked  about  the  danger  of 


No  More 
Blackouts 
on  News 


printed  in  the  Madi¬ 
son  (Wis.)  Capital 
Times.  The  paper 
told  its  readers  so  in 
a  front  page  editorial 
last  week,  after  a 


Jim  Butler  in  Washington  went  back  in  1917  was  still  true  and  pertinent  war  propaganda  in  “news  letters”  plaintiff  in  nolice  court  had  accused 

.xt_  _  n _ 1  _ i  -nir _ _i _  _ _• _  rm _ _ • _ _  _r  _ _ _ 


at  the  Record,  and  Monday  morning  in  1935.  The  curious  use  of  quotation 


we  found  three  photostats  of  the  pages  marks  might  be  called  a  proof-reader’s 
for  Feb.  9,  1917,  on  our  desk,  with  the  error;  omission  of  the  bracketed  words 


quotation  and  its  complete  context,  might  be  a  printer’s  “out.”  There 
For  readers  who  may  still  be  inter-  seems  to  be  no  typographical  reason 
ested  in  this  episode,  here  is  the  why  Mr.  Callaway  should  have  been 
history:  eliminated,  and  his  responsibility  laid 

The  House  was  debating  the  naval  on  Senator  T.  H.  Caraway,  who  had 
appropriations  bill  on  the  Friday  fol-  died  in  1931.  Mr.  Callaway  retired 
lowing  the  Saturday  on  which  the  from  Congress  in  1917  and  is  now  prac- 
United  States  had  broken  diplomatic  ticing  law  in  Comanche,  Texas, 
relations  with  Germany.  There  was  With  the  new  evidence,  we  went 
plenty  of  emotion  in  the  debate  and  back  through  E.  &  P.  files,  and  found 


Kiplinger 
Defends  His 
Letter 


from  Washin^on,  re-  police  of  favoritism  and  the  police 
laying  in  confidential  retorted  by  putting  the  responsibility 
terms  the  opinions  of  pajpg  suppression  up  to  the  news- 
‘high-up  people  m  papers. 


Capital  Times  admitted  that  it 
xr  had  extended  leniency  in  the  past  to 


eliminated,  and  his  responsibility  laid  Willard  Kiplinger,  head  of  the  Kip- 

on  Senato;  T.  H.  Caraway,  who  had  linger  Washington  Agency  who  recog-  T  iZ 

died  in  1931.  Mr.  Callaway  retired  nized  the  blind  quotations  as  a  para-  ^  y.,,  '  „  ^  •  F  •  *  nri  ro 

from  Congress  in  1917  and  is  now  prac-  phrase  from  his  previous  week’s  letter.  that"k’ind  of  ex* 

ticing  law  in  Comanche.  Texas.  He  has  several  specifications  to  his  '"^"hed  that  pleas  for  that  kind  of  ex- 

With  the  new  evidence,  we  went  complaint.  are  common  problems  of 


First  is  that  the  paraphrase  was  not  'lewspaper  editors. 


It  did  not  bring  out  that  “There  are  two  courses  of  action 


J.  Hampton  Moore,  of  Pennsylvania,  that  Mr.  Callaway’s  sensational  complete.  It  did  not  bring  out  that  There  are  two  courses  ol  action 
a  former  newspiaperman,  had  made  charges  lay  buried  in  the  Record  for  while  the  “high-up”  had  talked  about  opien  to^^ newspapers  in  regard  to  this 
several  sarcastic  references  to  stories  several  days.  Congressman  Moore  the  possibility  of  war  involving  the  matter:  comments  the  paper, 
of  the  sinking  of  American  ships,  demanded  that  they  be  investigated.  U.  S.  A.  by  January,  the  remainder  1-  The  suppression  of  all  police 


“1.  The  suppression  of  all  police 


•which,  by  later  news,  did  not  con-  Mr.  Callaway  declined  to  give  the  of  the  item  had  knocked  down  that  court  news.  ^ 


stitute  cause  for  war.  He  implied  that  names  of  the  25  newspapers,  or  any  possibility. 


“2.  Publicity  for  ALL  those  charged 


newspapers  were  trying  to  whip  up  further  details,  except  before  a  Con- 
war  fever.  Into  this  atmosphere  came  gressional  committee.  The  New  York 


Second,  is  that  his  organization  does  with  serious  violations  of  the  law 


not  try  to  create  the  impression  of  “The  Capital  Times  has  always  felt 


a  request  by  Representative  Oscar  World  offered  a  reward  of  $1,000  for  dealing  in  “inside  stuff.”  According  that  suppression  of  this  sort  of  news 
Callaway  (not  Caraway)  of  the  12th  the  names  of  the  25  newspapers  with  to  a  letter  which,  Mr.  Kiplinger  says,  is  not  good  public  policy,  because  i  is 
Texas  district,  for  unanimous  consent  proof  of  the  charges.  Mr.  Moore,  a  is  sent  to  all  clients  at  least  once  a  obvious  that  publicity  is  one  of  the 
to  insert  a  statement  in  the  Record  member  of  the  Republican  minority,  year,  the  existence  of  valid  “inside  most  effective  deterrents  to  crime  an 
following  Mr.  Moore’s  remarks,  declared  that  several  important  and  stuff”  is  denied.  Gossip,  as  such,  is  iaw  violation.  Thousands  of  peope 


is  sent  to  all  clients  at  least  once  a  obvious  that  publicity  is  one  of  the 
year,  the  existence  of  valid  “inside  most  effective  deterrents  to  crime  and 
stuff”  is  denied.  Gossip,  as  such,  is  i^w  violation.  Thousands  of  people 


Unanimous  consent  was,  as  a  routine  responsible  newspapers  had  demanded  marked  dowm  as  worthless.  In  pro-  are  more  afraid  of  the  newspaper  pub- 


matter.  granted,  and  the  House  did  not  an  investigation.  Mr.  H.  C.  Cutting  motion  which  is  remarkable  among  heity  that  will  follow  than  they  are 


llldixcri,  gldlixcu,  clliu  IIIC  xriouse  UlU  XlUl  an  invesugaiion.  IVII.  n.  V...  ailiuiig  ----•J  - -  - -  -  i  nf 

hear  these  “extended  remarks”  which  added  $500  to  the  World’s  reward  for  advertisements  for  its  reserve,  the  ot  a  conviction  and  fine  m  a  cour 


appeared  in  print  the  next  day  (Satur¬ 
day)  .  Mr.  Callaway’s  statement 
reads: 

“In  March.  1915,  the  J.  P.  Morgan  inler- 


substantial  information.  The  New  agency  declares  that  it  gives  its  clients  law. 


statement  York  Times  and  the  Chicago  Tribune 
laughed  at  the  charges. 

organ  inter-  Reached  at  his  Texas  home,  Mr. 


the  benefit  of  friendly  relations  be¬ 
tween  its  staff  of  eight  men  with 


“As  to  the  second  enumerated  policy, 
it  is  the  only  one  which  a  newspaper 


newspaper  training  and  the  active  can  consistently  follow  if  it 
1 _ 1_  -r  — _ 1. _ _ 1  J-  *V*«  snOUlcl  t)C 


ests,  the  steel,  shii>building  and  powder  in-  Callaway  Supplied  his  recollection  of  heads  of  government  agencies  and  de-  the  idea  that  crime  news 


tcrests,  ‘''Cir  subsidiary  organizations.  incident,  which  doesn’t  clear  Up  partments. 


contacts  between  eliminated.  Henceforth,  the  Capital 


^  ...  •'  v  me  iiiuiueiu,  wiiieii  uwmi  i  uieai  up  pciAuncm-o.  - . .  .  -  • 

the  mystery  surrounding  the  origin  these  men  and  the  Kiplinger  staff  are  Times  proposes  to  follow  th.s  pel.O 


worM  and  employed  them  to  select  the  most  tne  iiiyhiery  bunuuiiuuig 
influential  newspapers  in  the  United  States  and  reason  for  the  charges 
and  sufRcient  number  of  them  to  control  gen*  graphedi 

orally  the  p<dicy  of  the  daily  press  of  the  “7^^  quotation  in  the  Coi 

“Thesf’'1'rmen  worked  the  problem  ot.t  hy  that  you  refer  to  i 

selecting  179  newspai>crs  and  then  began,  by  I*-  WaS  made  and  handed 
an  elimination  process,  to  retain  only  those  a  man  by  the  name  of 


distinguished,  he  points  out,  from  arid  adhere  to  it. 


regular  journalistic  relations  in  that  “The  driving  of  an  automobile  > 


“The  quotation  in  the  Congressional  the  officials  are  certain  that  they  will  person  who  is  intoxicated  is  a  sen- 
1  .t  .  _  .  •  _ _ 1  _ xu— rviio  rtffortco  nnid  <»vprv  affcncv  Sftouia 


Record  that  you  refer  to  is  accurate,  not  be  quoted  and  can  therefore  talk  ous  offense  and  every  agency 


It  was  made  and  handed  to  me  by  freely  about  situations  in  which  quo-  be  used  to  stop  this  dangerous  prac 


an  elimination  process,  to  retain  only  those  a  man  by  the  name  of  Dickerson,  tation  might  upset  apple  carts.  And  tice.  r  t  1  Times 

necessary  for  the  purpose  of  controlling  the  who  had  theretofore  been  a  promoter  as  the  journalistic  tradition  is  strongly  “In  the  future,  the  Capital 
gener.tl  policy  of  the  daily  press  throughout  jj^e  State  of  Missouri.  He  was  called  and  rightly  against  “lamppost  inter-  will  print  the  news  about  law  vio  - 


. . '  - - -  in  me  state  01  iviissouri.  ne  was  cauea  anu  iisiiny  d^aiusi.  lainpiausi.  imei-  *****  p**.**  i.*.*.  ......x,  — ----  , 

the  country.  They  found  it  was  on  y  neces-  ^  York  as  an  organizer  for  the  views,”  Mr.  Kiplinger  believes  that  tions  of  this  kind,  and  we  ask  me 

sary  to  purchase  the  [control  of  25  of  the  :r  •****"■  a**  e.*Bc...*..*.*  *>-'*  >■  ^  -  e  •  _ _ .u:,,  ,.r,mmiinitv  tO  CO- 

greatest  papers.  The  25  papers  were  agreed  Navy  League,  and  he  prepared  that  his  organization  is  performing  a  serv-  people  of  this  communi^ 
upon;  emissaries  were  sent  to  purchase  the]  Statement  himself  and  gave  it  to  me  ice  to  its  clients  which  newspapers  oPfjate  m  helpmg  us  to 
policy,  national  and  international  of  these  with  the  statement  that  he  WOUld  be 


papers;  an  agreement  was  reached:  the  policy  gajlgj  before  an  investigat- 

of  the  pipers  was  bought,  to  be  paid  for  by  .  ...  i  _ 

the  month;  an  editor  was  furnished  for  each  Committee  and  give  the  names  of 

paper  to  properly  supervise  and  edit  infor-  the  parties  organizing  the  Security 


cannot  and  should  not  attempt.  *****  -'*=  - -  . 

Candidly,  although  we  paraphrased  ence  and  pull  and  sympathy  o  ■  p| 

is  letter,  we  did  not  have  his  organ-  the  names  of  drunken  drivers  o  ■ 


u|xeicii.c  **i  ***;*j..»*.6  —  ,  « 

will  be  futile  to  attempt  with  infix¬ 


ing  committee  and  give  the  names  of  his  letter,  we  did  not  have  his  organ- 
the  parties  organizing  the  Security  ization  particularly  in  mind  when 


this  newspaper. 

“THEY  WILL  ALL  BE  PRINTED 


mation  regarding  the  questions  of  prepareii-  League  and  the  Navy  League,  and  to  we  advised  caution  in  accepting  the  “THEY  WTLL  A 
ness,  militarism,  financial  policies,  and  other  give  full  and  Complete  information  as  portentous  predictions  of  unnamed  IN  THE  FUTURE.  ,  ,  .  u--  in 

thinp  of  national  and  international  nature  press  organization.  I  tried  to  officials  in  “news  letters  from  Wash-  There  are  plenty  of  headacne 

Xtserr  '  get  a  r^olution  through  the  House,  ington.”  There  are  legions  of  news  that  course,  but  headaches  and 


chasers.  get  a  resolution  through  the  House,  ington.”  There  are  legions  ot  news  tnat  course,  out,  iic.nxas...v-  ^ 

“This  contract  is  in  existence  at  the  present  authorizing  the  Speaker  to  appoint  a  letters  coming  out  of  Washington,  and  journalism  are  as  ,  ^ggs. 

time,  and  it  accounts  for  the  news  columns  committee  to  investigate  the  State-  while  some  of  them,  like  Kiplinger’s,  Olsen  &  Johnson  or  ha 


of  the  daily  piess  of  the  country  being  filled  ments  of  this  man  Dickerson.  I  could  try  simply  to  give  background  to  the  They  are  seldom  fatal. 


STEP  AHEAD. ..KEEP  AHEAD  with  INTERTYPE 


THE  PROVIDEXCK,  R.  I.,  JOURNAL,  lor 
many  years  an  important  user  of  Intertype  ma¬ 
chines.  has  purchased  three  more  eight-maaja- 
zinc  Streamliners.  All  of  the  new  machines  are 
mixers,  and  all  are  equipped  with  the  Intertype 
Automatic  CTuaddinsj  and  C'entering  Device. 
Six-Poeket  Mold  Disk,  and  Mohr  Saw. 

This  order  follows  an  installation  of  .sei^en 
cisjht-mat»azine  Streamliners  (four-deck  Model 
F  Mixers  with  four-deck  side  units)  made  by 
the  Pro\  ulence  Journal  two  years  ajefo. 

i  his  is  the  eighth  repeat  order  for  Intertypes 
placed  hv  the  Providence  Journal  durinsj  the 


past  twenty  years,  and  with  this  installation  the 
Journal  joins  the  ranks  of  all-Interlype  users. 

Starting  with  five  three-magazine  machines 
in  191 9.  the  Journal  purchased  more  Intertypes 
in  1920.  1922,  1923.  1934,  1935.  1937.  1938. 
and  1939.  Its  first  four-deck  mixer — a  Model  G 
Intertype,  installed  in  1934  —  has  led  to  three 
repeat  orders  for  four-deck  Intertypc  mixer  ma¬ 
chines.  Altogether,  this  prominent  New  Eng¬ 
land  newspaper  is  now  using  32  Intertypes. 

Let  us  send  you  names  of  users  of  modern 
Intertypes  in  your  vicinity.  Address  Intertype 
Gorporation,  at  360  Furman  Street.  Brooklyn 
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Adds  THREE  MORE  INTERTYPES 


BOOONI  FAMILY  AMD  eAS<F»/aL  = 


Equipment  Review  of  Editor  &  Publisher,  October  14,  1939 


New  Equipment  tor  Pre-Registering 
(otor  Plates  Developed  by  Wood 

Registration  Is  Completed  in  the  Stereotyping  Department 
Where  Defects  Can  Be  Discovered  and  Corrected 


NEWLY-DEVELOPED  equipment  for 
pre-registering  color  plates  has  been 
announced  by  the  Wood  Newspaper 
Machinery-  Corporation.  It  is  stated 
that  the  new  device  has  been  in  serv¬ 
ice  for  some  time  in  the  plant  of  the 
New  York  Journal- American.  Its 
purpose  is  to  provide  the  pressroom 
with  pre- registered  printing  plates,  so 
that  color  plate  register  can  be  ob¬ 
tained  with  mechanical  speed  and 
accuracy. 

"This  eliminates  the  trial  and  error 
methods  heretofore  employed,  the 
registration  being  completed  in  the 
stereotyping  department,  where  de¬ 
fects  can  be  discovered  and  corrected 
before  the  plates  are  sent  to  the  press¬ 
room,”  the  company  states. 

Equipment  Has  Two  Units 

“The  plate  registering  equipment 
consists  of  two  units.  The  first  is  the 
plate  registering  device,  upon  which 
the  several  color  plates  are  placed,  one 
after  the  other,  and  clamped  down 
by  turning  one  handwheel.  Two 
other  handwheels  are  provided,  very 
much  in  the  same  manner  as  in  a 
curved  router,  which  permit  the  turn¬ 
ing  of  the  plate  circumferentially  and 
axially  so  that  register  marks,  pro¬ 
vided  on  the  plate,  or  any  portion  of 
the  copy  itself  which  is  found  in  all 
of  the  four  plates,  are  brought  into 
position  under  two  or  four  fixed  but 
adjustable  register  gauges  located  on 
the  machine.  When  this  is  done  an 
electric  push  button  is  pressed,  which 
brings  into  action  two  V-shaped  cut¬ 
ters.  These  cut  two  notches,  one  on 
each  of  the  beveled  edges  of  the 
plate. 

The  register  gauges  and  the  cutters 
are  always  fixed  in  relation  to  each 
other,  while  the  plate  can  be  adjusted 
in  both  directions.  This  procedure  is 
rep»eated  for  the  subsequent  color 
plates  for  the  same  page  without  dis¬ 
turbing  the  setting  of  the  register 
gauges. 

‘‘After  the  plate  has  been  notched  it 
is  pushed  over  into  a  trimming  ma¬ 
chine,  upon  which  the  plate  is  clamped 
down  with  the  notches  fitting  two  V- 
shap>ed  pins  fastened  to  the  cylinder. 
In  this  machine  the  plate  is  clamped 
down  on  the  face  in  much  the  same 
manner  as  is  done  in  a  tail  cutter. 
The  machine  is  fitted  with  three  cut¬ 
ters,  running  at  high  speed.  Two  of 
them  are  beveled  cutters,  past  which 
the  plate  is  rotated  and  which  retrim 
the  two  beveled  edges  of  the  plate  to 
a  fixed,  predetermined  distance  and. 
of  course,  in  proper  relationship  to 
the  V-pins  fasten^  on  the  cylinder. 

A  third  cutter,  also  running  at  high 
speed,  is  carried  by  the  cylinder  and 
moves  across  one  of  the  straight  edges 
of  the  plate,  retrimming  it  likewise  in 
a  fixed  relationship  to  the  V-jxiinted 
pins  on  the  cylinder.  The  plates  are 
purposely  cast  slightly  full  in  length 
and  width,  to  provide  a  sufficient 
amount  of  metal  for  this  retrimming 
operation. 

Plate  Edges  Trimmed 

“There  are  now  four  color  plates, 
all  of  which  have  had  three  of  their 
edges  retrimmed  accurately  with  re¬ 
spect  to  the  printing  face.  All  that  is 
necessary  now  is  to  place  these  plates 
on  a  press,  which  it  is  assumed  has  all 
of  its  center  rings  and  center  clips  of 
the  same  width  and  the  center  rings 
all  in  line.  The  plates  are  always 
pushed  up  with  the  retrimmed. 


straight  edge  against  the  margin  bar. 
The  register  will,  therefore,  be  as  ac¬ 
curate  as  the  man  who  handles  the 
pre-registering  equipment  is  able  to 
make  them. 

“If  the  mats  have  been  placed  in  the 
casting  box  out  of  line,  it  is  possible 
for  the  man  who  does  the  pre-regis- 
tering  to  detect  the  error  and  by  means 
of  cards  he  is  able  to  distort  the  plates 
sufficiently  to  take  out  such  an  inac¬ 
curacy.  If  one  of  the  color  mats  has 
shrunk  more  or  less  than  the  others, 
he  is  able  to  detect  that  also,  and  the 
operator  has  a  choice  of  either  making 
a  new  mat  or  dividing  the  difference 
in  the  shrinkage  evenly  over  the  page; 
or  he  can  produce  an  accurate  regis¬ 
ter  on  the  more  important  part  of  the 
page,  allowing  the  misregister  to  fall 
where  it  will  on  the  balance  of  the 
page.  In  other  words,  the  stereotyper 
who  handles  this  equipment  has  at  his 
command  all  the  means  for  producing 
the  right  degree  of  register  in  the 
plates,  and  he  delivers  to  the 
pressroom  a  set  of  plates  from  which 
all  misalignments  have  been  re¬ 
moved. 

“All  of  this  is  under  the  control  of  one 
man  instead  of  several,  who  under  the 
present  conditions  must  go  through 
the  trial  and  error  method  of  pulling 
proofs  and  correcting  misregister  by 
filing  off  one  or  more  edges  of  the 
plate  or  by  using  one  or  more  sets  of 
cards.” 


Norton  Elected 


At  the  latest  annual  meeting  of 
Mergenthaler  Linotype  Memorial  Post 
No.  1202  of  the  American  Legion, 
Frank  E.  Norton  was  elected  com¬ 
mander  to  succeed  Elmer  G.  Driscoll. 
The  election  was  held  Oct.  2.  at  Mer¬ 
genthaler  headquarters,  29  Ryerson 
Street,  Brooklyn.  Clarenc-e  McCul¬ 
lough  is  the  new  first  vice-command¬ 
er;  Emanuel  Seiler,  second  vice-com¬ 
mander;  George  P.  Feenan,  third  vice- 
mander;  Henry  C.  Jensen,  financial 
secretary  and  treasurer;  John  A.  An¬ 
dersen,  adjutant;  Harold  Schad,  chap¬ 
lain;  Joseph  W.  Birsner,  sergeant-at- 
arms. 


Press  Drops  100  Feet 

Matrix  Machine  Undamaged 
In  New  York  Accident 

An  unusual  accident  in  which  neith¬ 
er  the  man  nor  the  machine  involved 
were  injured  is  reported  by  C. 
Fritschi,  general  manager  of  the 
Stereotex  Machinery  Company  of 
Stamford,  Conn.,  makers  of  hydraulic 
matrix  presses. 

“On  Sept.  22  a  Stereotex  hydraulic 
matrix  press,  weighing  8  tons,  was 
being  rigged  up  to  the  8th  floor  of  a 
factory  building  at  9  Barrow  Street, 
New  York,”  he  relates.  “When  the 
machine  got  as  far  as  the  7th  floor 
the  rope  gave  way  and  it  fell  more 
than  100  feet  onto  a  trailer  truck  in 
the  street.  The  truck  was  completely 
demolished  but  the  machine,  which 
was  completely  assembled,  was  un¬ 
damaged  with  the  exception  of 
the  base  plate,  which  was  slightly 
bent! 

“The  machine  went  back  to  the  fac¬ 
tory  for  thorough  examination  and 
testing  and  for  straightening  the  base 
plate  and  it  is  now  again  working 
perfectly  in  the  customer's  plemt  at 
9  Barrow  Street.  The  rope  used  was 
brand  new  but  it  was  found  to  be  de¬ 
fective.  Fortunately,  the  man  who 
was  riding  up  on  the  machine  man¬ 
aged  to  save  his  life  by  jumping  and 
hanging  on  to  a  window  ledge  until 
he  was  pulled  inside.” 

New  Engraving  Plant 

Longview  (Wash.)  Daily  News 
Installs  Equipment 

The  Longview  (Wash.)  Daily  News 
published  446  square  inches  of  local 
pictures  during  the  first  week’s  opera¬ 
tion  of  its  new  photo-engraving  plant. 
The  plant,  installed  in  the  Daily 
News  Building  but  organized  as  a 
separate  company,  the  Burdette  En¬ 
graving  Company,  is  owned  by  J.  M. 
McClelland,  Jr.,  son  of  the  newspa¬ 
per’s  publisher. 

Standard  equipment  has  been  in- 
.stalled  throughout  the  plant,  which 
occupies  a  20  by  40  foot  space  and 
includes  a  dark  room  for  photography 
and  an  enclosed  etching  room. 
Equipped  to  produce  both  65  and  110 
line  zinc  engravings,  the  plant  will  do 
commercial  work  as  well  as  make 
the  newspaper’s  news  cuts.  Photo¬ 
graphic  equipment  includes  a  3*4  by 
4*4  Speed  Graphic,  a  Contex  and  Rol- 
leiflex.  Adam  Fitch  is  operator  »>f 
the  plant. 


Newarfr  News  Veteran  Honored 

Erwin  L.  ("Eddie”)  Rail,  who  recently  finished  50  years  of  service  in  the  Newark  (N.  J.) 
Evening  News  composing  room,  is  shown  being  congratulated  by  Benjamin  J.  Foley, 
general  manager,  at  the  testimonial  dinner  tendered  "Eddie"  by  his  co-workers  at  the 
Irvington  Elks  Club.  Theme  song  of  the  party  was  "old  timers"  and  the  "old  days." 
At  the  speakers'  table  are,  left  to  right,  J.  A.  Doyle,  retail  advertising  manager;  C.  A. 
Olmsted,  former  composing  room  foreman;  Mr.  Foley;  R.  J.  Zabriskie,  national  adver¬ 
tising  manager;  "Eddie"  Rail;  F.  W.  Rail,  brother  of  Eddie;  P.  M.  Feeney,  director  of 
advertising;  "Bill"  Putscher,  composing  room  foreman,  and  J.  Heafey,  former  head 
of  the  ad  room. 


New  England  Group 
Meets  in  New  London 

Gilbert  Farrar  Featured 
Speaker  At  Mechanical 
Convention 

The  thoughts  and  plans  of  many 
New  England  mechanical  executive^ 
became  realistic  when  more  than  20(i 
men  from  the  various  mechanical  de¬ 
partments  met  in  New  London,  Conn.. 
Saturday  and  Sunday,  Oct.  8  and  9. 
and  held  the  first  New  England  Daily 
Newspaper  Mechanical  Conference. 

The  convention  opened  Saturday 
afternoon  with  regi.stration  at  the 
Mohican  Hotel.  Saturday  evening  was 
spent  in  informal  gatherings.  Early 
Sunday  morning  the  group  visited  the 
modem  plant  of  the  host  paper,  the 
New  London  Day.  At  10  a.m.  the  group 
was  broken  into  four  separate  clinics, 
where  vital  questions  were  discussed 
Welcomed  by  Andrews 

At  1  p.m.  the  gathering  joined  in 
the  main  ballroom  for  dinner  where 
they  were  welcomed  by  Orvin  G 
Andrews,  business  manager  of  the  Day 
Mr.  Andrews  spoke  of  the  importance 
of  mechanical  men  getting  together 
and  exchanging  their  ideas. 

Herbert  T.  Stanger,  program  chair¬ 
man,  introduced  the  principal  speaker 
of  the  day,  Gilbert  P.  Farrar,  who 
spoke  on  “The  Newspaper  of  Tomor¬ 
row — Typographically.”  Mr.  Farrar 
told  the  gathering  that  the  salvation 
of  the  newspaper  is  color  printing 
He  stressed  the  importance  of  all 
newspapers  to  get  “aboard  the  color 
bandwagon”  if  they  want  to  get  all 
that  is  coming.  His  remarks  are  car¬ 
ried  elsewhere  in  this  issue. 

The  day  of  banner  streamers  has 
gone,  he  said.  Complete  stories  on 
page  one  and  no  decks  below  the  fold 
were  other  startling  statements  of  the 
speaker.  However,  he  never  expects  to 
have  color  on  page  one,  but  to  pep  up 
the  tired  reader  with  color  as  he  rolh 
along  through  the  printed  columns. 

There  was  a  busy  question  and  an¬ 
swer  period  after  Mr.  Farrar  finished 
.showing  the  “before  and  after”  in  the 
newspapers  he  had  changed  over  to 
modern  dress. 

Upon  the  completion  of  the  after¬ 
noon  sessions  there  was  a  short  biwi- 
ness  meeting  at  which  the  nominating 
committee  presented  the  list  of  direc¬ 
tors  which  formed  the  conference,  to 
serve  another  year  with  the  additior. 
of  one  director,  Howard  Dunsing  o: 
the  Brockton  Enterprise.  It  was  unani¬ 
mously  voted. 

Composing  Group  Continues 

George  Marshall  of  the  Portland 
Press-Herald  was  chairman  of  the 
nominating  committee. 

Reports  of  each  clinic  chairman  at 
the  end  of  the  convention  were  ven 
encouraging  and  it  is  the  plan  of  the 
directors  to  hold  clinics  at  the  nex. 
conference. 

The  New  England  Daily  Newspa^r 
Composing  Room  Executives  Associa¬ 
tion  voted  to  continue  with  their  organ 
utation  and  will  hold  a  meeting  in  t  e 
spring  in  Burlington.  Vt.,  and  their 
fall  meeting  of  1940  in  conjunction  witr. 
the  second  annual  meeting  of  ^ 
ANPA  Mechanical  Conference.  J 
Laing,  Manchester  Union-Leader,  i- 
president. 

The  composing  room  group  met  in 
conjunction  with  the  first  annual  con 
ference,  carried  on  a  short  busin 
meeting  and  then  joined  in  a 
clinic  discussion  topped  off  wi  * 
speaker  from  the  Lan.sttm  Mono  ype 
Company. 
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Dailies  Prepare  for  Better  Times 

Millions  of  Dollars  to  be  Spent  For  New  Plants  and  Mod¬ 
ern  Equipment,  Replies  to  E.  &  P.  Questionnaire  Reveal 


By  L.  E.  LASCELLES 


N'EVER  was  the  determination  of 
the  newspaper  industry  to  meet 
changing  conditions  and  new  demands 
iom  advertisers  and  subscribers  more 
clearly  in  evidence  than  it  is  today 
•hroughout  the  length  and  breadth  of 
the  United  States  and  Canada. 

In  country  towns  and  cities  large 
and  small,  East,  West,  North  and 
South;  among  newspapers  whose  cir- 
nilations  can  be  expressed  in  terms  of 
four  figures,  as  well  as  those  of  met¬ 
ropolitan  proportions,  millions  of  dol- 
ars  are  now  being  spent  for  new 
equipment  and  millions  more  are  ready 
to  be  devoted  to  the  cause  of  in¬ 
creased  efficiency  and  broader  public 
service  at  the  first  signal  of  improved 
economic  conditions. 

No  Department  Overlooked 
No  department  of  newspaper  pro¬ 
duction  is  being  overlooked  in  this  ex¬ 
tensive  buying  movement.  The  de¬ 
mand  for  more  and  better  pictures  is 
being  met  by  extensive  improvements 
31  photo-engraving  departments,  and 
the  purchase  of  a  higher  grade  of  cam¬ 
eras  and  other  devices,  particularly 
imong  the  smaller  papers.  The  re¬ 
tailer-requirement  for  a  greater  vari¬ 
ety  of  type  faces  and  more  advertising 
display  is  being  taken  care  of  by  the 
purchase  of  hundreds  of  the  latest 
t>T)esetting  machines.  Complete  new 
editorial  formats  are  the  order  of  the 
day  in  many  plants. 

The  newest  stereotyping  equipment; 
taster  presses,  modern  lighting  facil- 
tties,  are  being  installed  in  every  sec¬ 
tion  of  the  country.  And  there  are 
tnder  way,  or  planned  for  early  con¬ 
duction,  many  entirely  new  build- 
tngs,  substantial  additions,  or  the  com¬ 
plete  modernization  of  existing  struc- 
ures.  Nor  is  the  welfare  of  workers 
oeing  overlcxiked,  as  is  shown  not  only 
by  the  keen  interest  in  better  lighting, 
out  by  the  adoption  of  air-condition- 
ttig  on  an  ever-increasing  scale. 

Ample  evidence  of  the  facts  behind 
iese  statements  has  just  come  to 
&  Publisher  through  its  own 
'Tirvey  of  the  entire  daily  newspaper 
-odustry  in  the  United  States  and 
Canada — a  survey  which  secured  spe¬ 
cific  data  from  386  publishers,  no  less 
^  272  of  whom,  or  71%,  reported 
sizeable  current,  planned  or  necessary 
purch^s  for  plant  and  equipment, 
■xclusive  and  distinct  from  routine 
-debases  of  paper,  ink,  etc. 

hundred  and  four,  or  27%  of 
'■ficse  publishers  report  press  and 
-  ^room  purchases  of  an  estimated 
;due  of  more  than  $2,000,000;  221  or 
c  indicate  composing  room  equip- 
orders  figured  at  $1,750,000;  96  or 
(  describe  stereotyping  department 
ders  exceeding  a  third  of  a  million; 
^  name  new  plants  or  re- 

-ooelling  activities  the  cost  of  which 
nin  to  more  than  $2,000,000. 

M  Sections  Represented 
■  these  buying  activities  and 
f  tL  confined  to  no  one  section 
'  e  country  is  shown  by  the  fact 
"  ^®ry  state  in  the  union  is  repre- 
vhil  ’  ^  ^  every  province  in  Canada, 
,  *  .  ®  ^elusion  of  newspapers  of 
•aM  ^  indicated  by  the  further 
JIB  nl  ^  which  report  buy- 

■fian  have  circulations  of  less 

circulations  between 
®z>d  10.000;  .57  circulations  be¬ 


tween  10,000  and  25,000;  36  circula¬ 
tions  of  more  than  25,000,  including 
ten  which  can  be  classified  as  metro¬ 
politan. 

Less  than  one-fifth  of  the  publishing 
units  in  the  industry  is  represented  in 
the  above  figures — if  typesetting  ma¬ 
chines  or  presses  be  regarded  as  a 
better  yardstick  of  measurement,  less 
than  one  seventh.  These  386  news¬ 
papers,  however,  total  a  most  im¬ 
pressive  sample,  amply  substantial  to 
prove  that  the  newspaper  industry  is 
setting  a  buying  pace,  which,  if  fol¬ 
lowed  by  other  manufacturing  indus¬ 
tries  throughout  the  country,  would 
speedily  lift  the  fogs  of  depression 
which  have  beset  heavy  goods  pro¬ 
ducers  for  many  years.  And  extensive 
enough,  certainly,  to  disprove  any 
political  charges  that  newspapers  are 
putting  any  obstacles  in  the  path  of 
recovery,  if  such  charges  ever  merited 
refutation. 

Full  Momentum  Not  Reached 

The  survey  also  revealed  the  partic¬ 
ularly  significant  fact  that  this  buying 
activity  has  by  no  means  reached  its 
full  momentum.  The  specific  figures 
supplied  by  these  386  newspapers  show 
that  purchases  already  made  are  less 
by  $700,000  than  those  which  have  al¬ 
most  reached  the  closing  stage,  while 
this  figure,  in  turn  is  less  than  the 
value  of  the  items  listed  for  necessary 
early-future  purchases  by  a  quarter 
million  dollars.  There  is  therefore 
soimd  justification  for  the  assumption 
that  1940  equipment  purchases  will 
materially  exceed  those  in  1939,  while 
any  pick-up  in  advertising  linage,  or 
a  clearing  of  the  political  skies,  will 
speedily  open  many  a  newspaper- 
purse  string  that  still  remains  closed, 
despite  any  need  for  new  machinery. 

Comments  from  publishers  in  every 
part  of  the  country  verify  the  charges 
that  have  been  so  frequently  made  by 
economists  to  the  effect  that  govern¬ 
ment  policies  constitute  the  only  exist¬ 
ing  wall  between  unsatisfied  markets 
on  the  one  hand  and  idle  or  partly- 
idle  manufacturing  plants  on  the 


other.  Caustic  references  to  confisca¬ 
tory  taxes  and  the  folly  of  spend¬ 
ing  to  supply  more  fodder  for  the  tax 
eaters;  specific  statements  that  money 
which  normally  went  into  funds  to 
provide  for  new  equipment  now  has 
to  be  dumped  into  tne  wage  tax  kitty, 
crop  up  often  enough  in  our  reports  to 
explain  the  hesitation  to  make  com¬ 
mitments  on  the  part  of  those  publish¬ 
ers  who  are  still  remaining  aloof  from 
the  buying  movement. 

Interspersed  among  these  notes  of 
hesitancy  is  a  feeling  of  marked  op¬ 
timism  on  the  part  of  publishers  in 
some  sections  of  the  country.  Several 
report  that  business  with  them  is 
“much  better.”  Others  state  that  cur¬ 
rent  equipment  obligations  are  being 
assumed  in  the  conviction  that  better 
times  are  in  sight.  One  announces 
with  gratification  that  fact  that  his 
volume  is  up  50%  so  far  this  year  in 
comparison  with  1938. 

Pre  Wor  Survey 

In  analyzing  these  facts,  it  is  well  to 
bear  in  mind  that  this  survey  was  con¬ 
ducted  immediately  prior  to  the  out¬ 
break  of  the  European  War,  while  the 
country  was  still  engulfed  in  suspense, 
and,  of  course,  before  current  im¬ 
provements  in  employment  and  prices 
had  shown  themselves.  Any  stimulus 
due  to  causes  emerging  from  the  war 
are  therefore  not  reflected. 

In  analyzing  these  reports  from  the 
viewpoint  of  gleaning  information 
which  might  be  useful  in  the  identifi¬ 
cation  of  definite  publishing  trends, 
certain  conclusions  may  be  drawn. 

Five  daily  publishers  report  com¬ 
pleted,  planned,  or  contemplated  pur¬ 
chases  of  photo-offset  equipment,  a 
fact  which  indicates  that  Uie  Texas 
pioneer  in  this  field  is  about  to  have 
company. 

Composing  room  interest  is  defi¬ 
nitely  in  the  direction  of  typesetting 
equipment  that  will  at  one  and  the 
same  time  reduce  the  costs  of  adver¬ 
tising  composition,  and  meet  the  ad¬ 
vertisers’  demand  for  more  display 
variety.  Hand-in-hand  with  many  of 
the  contemplated  purchases  of  typo¬ 


SkphenDo^fTBs  PP ' 

Std  Eijuulnra' 

«r«w»'  mai  an 


Historic  Press  Exhibited  in  New  York 

Leon  S.  Gay,  president  of  the  Vermont  Historical  Society  and  quest  of  honor  at  the 
National  Graphic  Arts  Exposition,  superintend  the  loading  of  the  Stephen  Daye 
press  at  Montpelier,  Vt.,  before  its  journey  to  New  York. 


setting  machines,  goes  a  large  scale 
buying  of  new  mats  and  type  faces, 
the  cost  of  which  in  some  cases  at 
least  is  in  excess  of  the  cost  of  the 
machines  themselves. 

In  the  pressroom,  the  interest  runs 
in  two  parallel  directions,  one  an  in¬ 
creased  use  of  color,  the  other  toward 
greater  speed.  Several  publishers  re¬ 
port  the  purchase  of  color  units;  sev¬ 
eral  others  the  enlargement  of  press 
facilities;  another  the  reconditioning 
of  existing  presses  to  meet  present  re¬ 
quirements  for  additional  color. 

Photo-engraving  interest  centers 
around  equipment  which  will  make 
clearer  pictures,  and  involves  the  pur¬ 
chase  of  better  news  cameras  along 
with  better  engraving  equipment. 
One  publisher  who  had  evidently  been 
discussing  the  matter  with  numerous 
others  reported  that  one  thing  was 
paramount  in  newspaper  thinking  at 
the  present  time,  and  that  was  “more 
and  better  pictures.”  While  our  sur¬ 
vey  does  not  entirely  check  with  this 
statement,  it  does  clearly  reveal  a 
very  active  and  mounting  demand, 
and  a  readiness  to  spend  money  to  cc- 
complish  the  results  demanded  by 
subscribers. 

The  serious  attention  that  is  being 
given  to  the  possibilities  for  increased 
profits  through  job  shops  is  shown  by 
the  fact  that  almost  40%  of  all  the 
presses  listed  by  the  104  newspapers 
reporting  press  purchases  are  for  job 
department  use,  with  particular  stress 
on  the  latest  high  speed  equipment. 

New  Stereotype  Equipment 

Numerous  among  the  reports  dealing 
with  stereotyping  equipment  were 
plans  for  entirely  re-equipping  the 
department  with  new  and  faster  ma¬ 
chinery.  Several  of  the  contemplated 
press  purchases  are  definitely  asso¬ 
ciated  with  this  sort  of  a  transaction. 

The  lack  of  justification  for  fears 
prevalent  in  some  quarters  that  the 
newspaper  industry  is  a  shrinking 
one  is  shown  by  the  number  of  con¬ 
templated  additions  to  existing  plants, 
or  complete  revampings  to  make  pos¬ 
sible  the  handling  of  an  increased 
volume  of  work,  while  the  erection  of 
22  entirely  new  plants,  involving  ex¬ 
penditures  well  over  two  millions  of 
dollars,  shows  the  confidence  of  the 
industry  in  the  future. 

Interest  in  air  conditioning  and  bet¬ 
ter  lighting  runs  high  through  the 
publishing  business.  One  eastern  pub¬ 
lisher  writes  at  considerable  length 
and  in  glowing  terms  of  the  satisfac¬ 
tion  which  his  organization  is  deriv¬ 
ing  from  his  recent  air-conditioning 
installation  in  his  composing  room. 
Another  is  spending  at  the  present 
time  $1,500  for  an  air  conditioned 
office,  and  plans  quickly  to  extend  it 
to  cover  the  entire  plant. 

Emphatically,  the  newspaper  indus¬ 
try  is  on  its  toes  to  improve  itself,  to 
put  into  effect  measures  for  licking  its 
shrinking-profit  problem,  above  all,  to 
give  the  public  more  interesting,  bet¬ 
ter  printed  and  more  readable  papers. 
To  accomplish  these  things,  it  is  dig¬ 
ging  deep  into  its  pocket  in  the  face 
of  adverse  conditions,  and  pursuing 
enlightened  equipment  -  replacement 
policies  which  can  be  studied  with 
profit  by  numerous  other  industries 
beset  by  comparable  difficulties. 
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Arbitrator  Warns  Labor  to  Apply 
Brakes  on  Wage  Increases 


Prof.  Douglas  Discusses  Present  Newspaper  Economic 
Situation  in  Handing  Down  San  Francisco  Decision 


their  chief  source  of  revenue,  has  de-  a  time  when  they  are  having  such 
dined  and  is  still  greatly  below  the  difficulties.  For  to  do  so  would  imperL 
level  of  1929.  Thus  in  1938  the  total  all  on  board  and  it  should  be  obvious 
linage  of  display  advertising  in  the  to  all  that  the  printers  and  all  other 
San  Francisco  newspapers  was  only  workmen  are  on  board  these  ships  and 
62%  of  what  it  had  been  in  1929  (Pub-  not  the  publishers  alone  and  would  be 
lishers’  Brief,  pp.  15-16)  and  for  the  imperiled  by  their  foundering.  .  .  . 
first  six  months  of  1939  was  only  4%  “So  much  then  for  the  general  situa- 
above  the  total  for  the  corresponding  tion.  Let  us  now  turn  to  the  concrete 
months  of  1938  (Publishers’  Rebuttal,  issues.  The  two  chief  demands  of  the 
Exhibit  DD).  The  general  deteriora-  union  are  for  (1)  a  shortening  of  the 


A  WARNING  to  organized  labor  to  only  a  small  minority  business  has  played  its  part  in  work- week  from  37 'a  to  331  3  hours 

apply  the  brakes  in  the  matter  of  been  able  to  attein.  Through  the  decrease  while  the  rise  of  new  or  from  the  7*2  to  the  6  2  3  hour  day 

seeking  additional  wage  increases  in  union,  also,  capricious  discharge  by  advertising  media,  such  as  the  radio  and  (2)  an  increase  in  the  hourly  wage 
the  new’spaper  business  under  present  foremen  is  prevented,  and  by  the  throwaway  advertising  sheets,  rate  for  the  day  shift  from  $1.28  to 

conditions,  with  a  specific  recom-  seniority  rule  they  are  protects  in  been  a  factor.  The  news-  $1.5712  mi  hour.  The  combination  of 

mendation  that  there  be  a  slackening  their  later  years  instead  of  t^ing  papers  have  of  course  made  economies,  these  demands  would  give  a  full-time 
in  the  rate  or  tempo  of  the  advance  of  thrown  upon  the  industrial  scrap-heap  gy^b  as  reducing  their  force  and  seek-  weekly  wage  of  $52.50  for  33 1  3  hours 
wages”  as  far  as  San  Francisco  news-  as  is  the  ruthless  practice  in  so  many  improve  their  operating  effi-  of  work  instead  of  $48  for  37*2  hours  as 

papers  are  concerned,  are  contained  industries.  Within  the  range  of  work-  but  it  is  apparent  that  their  at  present. 

iti  the  decision  of  Prof.  Paul  H.  Doug-  ing  conditions,  they  enjoy  almost  com-  ability  to  pay  has  diminished.  On  the  “Before  passing  to  the  concrete  mat- 
las.  University  of  Chicago  economist  plete  industrial  democracy.  other  hand,  they  have  been  faced  in  ters  to  be  decided,  it  .should  be  rt- 


and  arbitrator  in  the  recent  dispute 


;  conditions,  they  enjoy  almost  com-  ability  to  pay  has  diminished.  On  the  “Before  passing  to  the  concrete  mat- 
?te  industrial  democracy.  other  hand,  they  have  been  faced  in  ters  to  be  decided,  it  .should  be  rt- 

-  -  .  ‘These  are  great  achievemente.  They  recent  years  with  serious  increases  in  corded  that  both  publishers  and  union 

betw'een  the  San  Francisco  News-  have  been  obtained  by  the  efforts  of  cost.  have  agreed  by  stipulation  that  tht 

paper  Publishers  Association  and  S.  F.  the  union,  by  the  advances  in  industry  Wage  Increases  Cited  life  of  the  contract  which  is  now  under 

Typographical  Union  No.  21.  and  general  national  p^sperity.  and  paper,  for  example,  has  risen  in  consideration  shall  be  from  July  13 

“I  do  not  mean  to  say  by  this  that  by  the  conciliatory  and  broad-minded  increases  in  hourly  wages  have  1938.  to  and  including  July  12,  1940 

all  advance  should  be  stopped.”  said  attitude  of  the  publishers  who  have  been  general  and  sections  of  the  news-  and  have  agreed  (1)  that  wage  awards 

Prof.  Douglas.  “As  will  be  seen  from  ® ^  paper  workers,  notably  the  editorial,  shall  be  made  for  this  entire  span  of 

later  sections  of  this  award.  I  have  pro-  until  19^  the  position  cif  the  printers  commercial  workers  who  time  although  differential  awards  may 

vided  for  some  improvement  in  condi-  steadily  improved  from  decade  to  dec-  j^j^bgrto  were  unorganized  and  per-  be  made  for  various  sub-periods  of 
tions  in  order  to  rectify  certain  dis-  **'  common  with  m^t  Arner-  consequence  underpaid,  have  these  two  years  and  (2)  that  changes 

crepancies  and  inadequacies.  But  these  leans,  they  came  to  reprd  the  future  ^j.gg^j^ed  and  have  won  advances,  in  working  conditions  shall  date  fron. 

are  frankly  minor  as  compared  with  holding  almost  lunitless  possibilities  newspapers  find  themselves  there-  the  first  day  of  the  financial  week  fol- 
the  somewhat  sweeping  demands  for  wntinuing  economic  advance.  between  the  upper  millstone  lowing  the  effective  date  of  this  award 

which  are  being  made  by  labor.  The  last  ten  years  have  witnessed  ^  decreasing  income  and  the  lower  Ma/or  Points  Decided 

Economic  Situation  Dictated  Decision  ,  which  we  have  bv  no  means  "**“stone  of  increasing  costs.  This  -‘^e  shall  pass  on  the  major  points 


from  which  we  have  by  no  means 


“I  am  aware  that  this  decision  -will  f^Uy  recovered  and  which  has  pre- 


millstone  of  increasing  costs.  Ihis  “We  shall  pass  on  the  major  points 
pressure  has  been  so  great  in  the  last  issue  in  the  explanatory  part  of  the 


create  dissatisfaction  and  that  some  gented  grave  nroblems  of  adjustment  years  as  to  force  a  considerable  award  which  follows  and  give  the  defi- 

1 _ A. _ A-j  A* _ a1 _ a1 _ _  _  _  ®  ^  •  mtmKoT*  rt A\xrcr\oriAY*c  in  fViA  larctor  _  _i? _ _  _  r  ii_  -  _ _ a: _ 


will  be  tempted  to  overthrow  the  sys-  both  to  the  unions  and  to  the  pub-  **yP'*°^*'  newspapers  m  the  larger  riite  wording  of  the  clauses  in  question 


fr -  --  uuui  lu  ulc  uiiiuiia  aiiu  tu  me  xxuu-  ‘a*  a  j  a»  j  u  -  - ”  —  -  -  -  * 

tern  of  arbitration  and  resort  to  direct  lishers.  The  first  effect  of  the  busi-  suspend  operations  and  hence  certain  other  minor  ones  m  the 


action.  But  I  ask  these  and  all  other  ness  deprWs'ion  wa^a  nrecipitous  de-  more  detaUed  section  which  is  to 

persons  to  consider  the  facts  and  to  ^line  hi  advertising  linage  which  numbers  of  workmen  who  had  thought  foUow. 

take  the  long  view  of  the  problem.  It  compelled  the  newspapers  to  lay  off  memselves  to  be  secure.  Even  among  The  demand  for  the  331/3  hour 

is  not  really  the  arbitrator  who  is  g  considerable  percentage  of  their  em-  f.'^"  week  is  frankly  made  for  the  purpose 

making  the  award;  it  is  the  economic  nloves.  In  order  to  care  for  these  operating,  .  ..  /  g„,„,„„„ent  of  more 


situation  itself  which  is  dictating  it 


ployes.  In  order  to  care  for  these 
men,  the  union  then  adopted  the  five- 


profit  margins  for  most  have  probably 


It  is  the  path  of  wisdom  to  moderate  jay  ’week  so  that  the  men  who  had  appreciably  narrowed. 


week  is  frankly  made  for  the  purpose 
of  forcing  the  employment  of  more 
workers.  There  is  no  evidence  that 
the  present  37*'^  hour  week  is  too  long 


awards  now  so  that  greater  future  ad-  jobs  gave  their  sixth  day  to  help  pro-  l^is  then  is  the  dilemma  in  which  from  either  the  standpoint  of  the 
vances  may  come  later.  It  is  true  vide  income  for  the  unemployed.  This  industry  and  all  connected  with  it  health  or  the  social  needs  of  the  print- 
wisdom  to  make  progress  slowly  rather  first  done  by  union  rule  but  it  ^**^*1  themselves.  How  is  it  possible  ers.  To  force  hours  down  in  such  a 

than  to  overburden  the  present  in  such  has  been  gradually  recognized  in  sue-  reconcile  the  natural  desires  of  the  fashion  in  order  (a)  to  force  hourly 

a  fashion  as  to  endanger  that  future  ceeding  joint  agreements  so  that  it  is  workers  (to  which  they  have  become  wage  rates  up  and  (b)  to  squeeze  ir. 
for  we  should  remember  that  they  are  now  an  almost  universal  feature  of  the  habituated)  for  an  expanding  standard  tnore  workers  would  be  to  increase 
likely  to  stumble  who  on  a  rocky  way  industry  which  is  sanctioned  by  the  with  the  stubborn  fact  that  the  costs  greatly  at  a  time  when  industry 

seek  to  run  unduly  fast.  publishers  as  well  as  by  the  union,  condition  of  ffie  industry  itself  has  not  ghould  not  be  so  burdened.  I  there¬ 

in  his  opening  statement.  Prof.  To  help  balance  the  decrease  in  hours,  been  expanding  but  has  instead  been  fore  believe  the  7*2  hour  day  should 
Douglas,  experienced  arbitrator  of  the  union,  as  business  began  to  im-  contracting?  Here  is  a  situation  whicn  continued. 

wage  disputes  in  the  new.spaper  busi-  prove  in  1933  and  1934,  started  a  drive  calls  for  both  a  high  degree  of  under-  “2.  A  large  general  increase  in  wages 
ness  and  an  alderman  in  the  Chicago  for  higher  hourly  wage  rates  and  there  standing  and  of  statesmanship  if  we  should  not,  in  my  opinion,  be  granted 
City  Council,  paid  tribute  to  the  ad-  has  been  a  marked  upward  drift  in  avert  the  explosive  consequences  for  the  reasons  which  I  have  stated 


vances  made  by  the  Typographical  these  during  the  last  five  years. 


Union.  The  ITU,  he  said,  “is  not  only 
a  model  of  what  unionism  should  be. 


"Real  Income"  Is  Higher 

“This  increase  has  been  sufficient  in 


which  are  obviously  present.  It  jg  however  true  that  the  hourly 

“This  hard  situation  presents  par-  wage  scale  for  commercial  printers 
ticular  difficulties  for  the  skilled  work-  namely  $1.30,  is  2  cents  an  hour  above 


but  it  also  furnishes  a  pattern  which  in  alU  o**  the  Pacific  coast  in  general  and  the  newspaper  scale.  This  is  a  some- 

any  human  association  whether  eco-  outweigh  the  decrease  in  Francisco  in  particular.  For  what  unusual  situation  and  it  woulc 


particular. 


nomic,  cultural,  religious  or  political  ipnvtb  of  thn  wnrkinv  wenk  and  their  condition  in  the  past  has  been  seem  proper  to  rectify  this  ano^y 
w'ould  do  well  to  follow.  result  in  higher  weekly  money  in-  ^PPreci^hly  above  the  average  for  the  Effective  as  of  the  first  day  of  th« 


to  result  m  nigner  weexiy  money  m-  ,  •'  — ,  ,  — ,  , — ,  r - .  r  ,  ,  „  .u  nf 

“As  an  American  and  a  firm  be-  come.  In  most  cases,  it  is  certainly  ?o****try  as  a  whole  and  they  have  lived  financial  week  following  the  date  o 
liever  in  the  democratic  way  of  life,  true  that  the  fall  in  Uving  costs  has  ®  country  where  per-  this  award,  the  hourly  wage  scale  to 

I  am  proud  that  we  have  such  a  worthy  been  sufficient  to  make  the  real  weekly  the  rate  of  expansion  has  during  day  workers  will  mo-eased  to 

representative  of  the  principles  by  income,  or  what  the  employed  workers  g^^^ter  than  to  bring  it  to  a  j^rity  with  the  com 

which  we,  in  our  better  moments,  seek  can  buy  with  a  week’s  pay.  greater  ' 

to  live,  he  declared.  “In  the  15  years  than  it  was  ten  years  ago.  This  has  Must  Recognize  Reality  $9-75  for  a  7*2  hour  day.  ^ 


to  live,  he  declared.  In  the  15  years  than  it  was  ten  years  ago.  This  has 
durmg  which  I  have  arbitrated  many  been  done  at  a  time  when,  because  of 


auring  wmen  i  nave  aroitraiea  many  been  done  at  a  time  when,  because  of  “But  we  must  all  recognize  reality, 
cases  in  this  industry,  I  have  never  jbe  continued  depression,  the  average  for  if  we  do  not  it  is  likely  to  crush  us. 
found  the  union  or  its  representatives  economic  position  of  nearly  all  classes  We  all  hope  that  once  again  the  eco- 


mercial  scale.  This  will  amount  u 
$9.75  for  a  7*2  hour  day. 

“The  long-standing  differenti^  ^ 
5C  cents  for  night  workers  will  be 
maintained,  bringing  their  wage  to* 


found  the  union  or  its  representatives  economic  position  of  nearly  all  classes  We  all  hope  that  once  again  the  eco-  maintained,  bringing  their^  wage 

doing  anything  which  might  be  termed  of  Americans  has  markedly  declined,  nomic  system  may  find  itself  and  re-  *'2  hours  to  $10.25  or  $1.36 1 

dishonorably  .^d  it  is  proper  to  add  ygf  there  is  a  natural  desire  on  sume  its  upward  course.  We  should  Learners  are  to  be  increased  > 

that  the  publishers,  in  fhmr  dealings  the  part  of  the  union  members  to  im-  work  to  that  end.  But  until  it  does,  cents  a  day. 


with  the  union,  have  followed  an  prove  their  position  further.  ’They  we  should  face  the  facts.  We  cannot  “So  far  as  the  past  period  under  thl‘ 


equally  high  standard  of  conduct.  have  made  progress  in  the  past  and  greatly  increase  costs  without  putting  contract  is  concerned  (i.e..  the  periM 
He  referred  to  steady  advances  made  fbey  still  have  the  typical  American  such  a  further  strain  upon  industry  as  since  July  13,  1938)  I  believe  the 
by  the  union  for  a  continuing  high  level  fgjfb  that  it  is  almost  an  order  of  may  indeed  break  its  back.  Under  the  previous  wage  should  continue  up 
of  earnmgs  and  employment,  statmg:  nature  for  economic  progress  to  be  present  strain  to  which  the  San  Fran-  until  January  9,  1939,  when 

Average  Pay  $2,000  a  Year  steady  in  its  course  and  they  have  a  cisco  papers  are  exposed,  there  should  was  first  submitted  by  the  local  bodies 

“In  the  larger  cities,  the  union  has  determination  to  share  in  this  advance  at  the  very  least  be  a  slackening  in  to  the  national  joint  standing  com 
been  able  to  obtain  for  those  mem-  in  whose  existence  they  have  full  faith,  the  rate  or  tempo  of  the  advance  of  mittee  for  arbitration.  Beginning  0 
bers  who  have  regular  situations  in  the  And  yet  it  is  but  hard  reality  that  in  wages.  It  is  not  impropier  to  pause  that  date  and  continuing  up  to 
newspaper  field,  wage  rates  which  fact  there  has  been  no  such  economic  for  a  brief  time  to  see  if  the  ship  of  effective  date  of  the  2  cents  an  no  ^ 
when  joined  with  the  relative  security  progress  in  the  last  ten  years  and  that  industry  can  right  itself  under  the  increase  provided  in  this  awar  .  * 
of  employment,  net  them  on  the  ave-  instead  there  has  been  an  actual  storm  and  move  forward.  If  it  does,  retroactive  adjustment  of  1  cen 
rage  well  over  $2,000  a  year.  These  regress.  then  the  workers  should  and  with  hour  should  be  provided  for  all  jo^ 

workmen  are  therefore  able  to  support  “The  newspapers  have  not  been  their  strong  degree  of  organization  nej'men  and  learners  for  all  ; 

their  families  on  a  level  of  modest  immune  from  these  difficulties  but  doubtless  will,  share  in  the  advance,  worked  since  and  including  J®** 
comfort  which  should  be  the  lot  of  have  in  a  large  measure  shared  in  But  it  would  be  unfair  and  dangerous  9th.  The  pay  of  apprentices  is 
every  workman  but  which  in  practice  them.  Advertising  linage,  which  is  to  all  alike  to  overload  the  ships  at  (Continued  on  page  vU) 
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Hore  Mechanical  Problems  Solved 
By  Executives  of  ANPA  Dailies 

Time-Saving  Copy  Carrier,  Plugs  to  Keep  Page  Length 
Uniform  Among  Gadgets  Listed  by  Mechanical  Department 


This  is  the  second  article  on  “Gad- 
jets,  Tricks  and  Short  Cuts  Used  and 
Distributed  by  ANPA  Offices,”  a  com- 
silation  of  newspaper  production  ex- 
jfutires’  inventions,  prepared  recently 
by  the  Mechanical  Department  of  the 
American  Newspaper  Publishers  Asso- 
Aation.  The  first  article  appeared  in 
:he  Equipment  Review  Section,  Sept. 
9,  pope  1.  Another  article  will  be  pub¬ 
lished  in  the  Nov.  11  Equipment  Re- 
■ieir  Section. 

• 

Copy  Distributor 
Herbert  T.  Stanger,  Production 
Manager,  Christian  Sciene  Monitor 
Two  years  ago,  in  revamping  our 
system  of  handling  head  copy  in  the 
imposing  room,  we  decided  to  con- 
nne  the  setting  of  heads  to  two  ma- 
iines.  To  accomplish  this,  two  8- 
nagaiine  Intertypes  were  purchased 
and  placed  in  close  proximity  to  the 
copy  cutter’s  desk,  as  may  be  seen 
from  the  illustration.  In  order  to  save 
aluable  seconds  at  edition  time,  our 
machinist  devised  a  copy  carrier  which 
relieves  the  operators  of  the  necessity 
of  constantly  jumping  up  and  leaving 
cheir  machines  for  head  copy. 


Air  inlet  pipe  to  Kemp  Compressors. 


immersion  burner  system  have  expe¬ 
rienced  the  same  trouble  as  ourselves 
with  the  air  filters  furnished  by  the 
manufacturer.  It  is  imperative  to  have 
clean  air  passing  through  the  carbur¬ 
etor  of  the  gas  compressor  to  insure 
good  performance.  These  compres¬ 
sors  came  equipped  with  individual 
air  filters  which  needed  cleaning  at 
lease  once  a  week.  As  this  frequent 
cleaning  increased  the  amount  of  work 


Copy  distribution  at  Christian  Science  Monitor. 


The  illustration  shows  what  the 
a^ing  device  looks  like.  Briefly, 
*4-in.  tapes  running  over  l^/a  by  1%- 
crowned,  wood  pulleys,  describes 
.  apparatus.  Each  section  is  driven 
’’y  R  14-hp.  motor.  The  conveyor  is 
aimin  easy  reach  of  the  copy  cutters, 
^  deposited  in  a  basket  at 
*  elbows  of  the  two  operators.  The 
snure  carrier  is  built  up  on  a  pipe 
fame,  with  head  room  enough  to  al- 
walk  under  its  com- 
‘  bly.  Except  for  a  little  trouble 
■^rienced  for  about  a  week  in  lin- 
ly  the  pulleys  so  that  the  tapes 
d  not  run  off,  this  handy  piece  of 
needed  very  little  atten- 
,  ,  "hbough  the  Intei^ypes  are  lo- 
adjacent  to  the  copy  cutter’s 
ha«  **  surprising  how  much  time 
»hiok  "  ^be  operators,  all  of 

■jpfni.  ’  into  minutes  just 

>an*.k  j-  deadline,  might 

between  two  and 

head  machines. 

fo''  Kemp  Compressors 
Suw  ^,^^'®SBERc,  Mechanical 

Cincinnati  Enquirer 
•7  ikely  other  users  of  the  Kemp 


for  our  maintenance  crew,  it  was  de¬ 
cided  to  do  something  about  it. 

We  piped  a  main  air  duct  from  a 
room  which  was  fairly  free  from  dirt, 
and  then  connected  a  branch  to  each 
of  our  four  compressors.  Commercial 
pipe  was  used,  and  the  installation 
work  was  done  by  our  machinists. 
One  of  the  photographs  shows  this 
piping  and  the  connections  to  two  of 


Air  filter  at  Cincinnati  Enquire 


the  four  compressors.  The  connection 
between  the  metal  pipe  and  the  com¬ 
pressor  is  made  with  a  rubber  hose, 
as  shown  in  the  foreground.  This  is 
done  to  eliminate  noise  which  might 
result  from  vibration  and  also  to  facil¬ 
itate  disconnection  whenever  neces¬ 
sary.  The  main  duct  is  6  inches  in 
diameter.  Branches  are  3  inches,  re¬ 
duced  to  2  inches  at  the  carburetor 
intake. 

The  other  photograph  shows  the 
outside  of  the  filter  itself.  The  inlot 
area  is  20  inches  by  20  inches.  Steel 
wool  is  used  for  the  filter  pad,  and  a 
fresh  pad  can  be  inserted  in  about  two 
minutes.  ’The  pads  as  received  from 
the  manufacturer  are  impregnated 
with  a  special  oil  which  picks  up  the 
dust.  We  find  it  necessary  to  change 
the  filter  once  a  month  at  a  cost  of 
only  one  dollar. 

Grooved  Ductor  Roller 

H.  D.  Rindsberg 

We  have  experimented  with  rubber 
ductor  rollers  of  all  types  and  have 
always  found  that  they  skid  exces¬ 
sively  and  throw  ink.  To  overcome 


Grooved  Ductor  Roller,  Cincinnati 
Enquirer. 

these  difficulties  we  have  developed  a 
method  of  grooving  these  rollers  as 
shown  in  the  drawing.  Any  rubber 
roller  can  be  grooved  by  our  method. 

At  last  we  have  a  rubber  ductor 
roller  which  actually  works  and  which 
has  all  the  good  characteristics  of  a 
good  composition  roller  without  its 
inherent  faults.  It  does  not  skid,  and 
it  does  not  bounce  away  from  the 
fountain  roller.  Because  of  the  way 
it  is  grooved,  the  surface  is  soft  and 
it  gives,  although  the  composition  of 
the  rubber  is  medium  hard.  The  heli¬ 
cal  right-and-left  hand  grooves  elim¬ 
inate  skidding.  It  will  not  fill  with 
ink  and  it  will,  in  fact,  cut  down  ink 
consumption. 

The  drawing  shows  the  grooving 
in  full  size.  'There  are  three  of  the 
wide  grooves,  one  opposite  the  center 
ring  on  the  plate  cylinder  and  the 
other  two  opposite  the  plate  clips.  In 
other  words,  these  wide  grooves  ccme 
opposite  the  margins.  The  roller  is 
thus  divided  into  four  sections.  The 
first  section  is  grooved  right  hand,  the 
second  left  hand,  and  so  on. 

The  idea  was  originally  suggested  by 
Sid  Weiskittel,  our  pressroom  super¬ 
intendent.  However,  his  original  idea 
has  been  improved  several  times,  until 
now  we  have  a  roller  which  really 
works.  Steps  have  been  taken  to  ob¬ 
tain  patent  protection. 


Cooling  and  Drying  Press  Plates 

Elmer  Hodgkinson,  Stereotype 

Superintendent,  Oklahoma  City 
Oklahoman  &  Times 

Two  devices  which  we  have  at¬ 
tached  to  our  Autoshaver  apply  cool¬ 
ing  water  to  both  sides  of  our  curved 
press  plates  and  also  dry  the  face  of 
the  plate  by  means  of  compressed  air. 
Operation  is  entirely  automatic  after 
suitable  adjustments  have  been  made. 
The  water  spray  cools  the  face  of  the 
plate,  and  the  air  attachment  dries  it. 
The  object  is  not  to  reduce  the  time 
required  for  cooling,  and  we  have  not 
increased  the  amount  of  water  used, 
but  we  do  believe  that  by  cooling  both 
sides  we  obtain  plates  which  fit  more 
snugly  on  the  press  cylinders. 

The  spray  water  is  supplied  through 
a  '%-inch  pipe  tapped  into  the  regular 
machine  water  line  beyond  the  auto¬ 
matic  valve.  Thus  this  valve  controls 
the  water  supply  to  both  front  and 
back  of  the  plate.  A  gate  valve  pro¬ 
vides  control  of  the  amount  of  water 
to  the  spray  pipe.  The  spray  pipe  itself 
is  %-inch  standard  pipe,  and  is  drilled 
with  three  rows  of  l  T6-inch  holes, 
spaced  about  IV^  inches  apart.  One 
row  of  holes  is  directly  over  the  cen¬ 
ter  of  plate,  and  the  holes  in  the  other 
two  rows  are  drilled  at  such  an  angle 
as  to  throw  the  water  towards  the 
head  and  the  tail  of  the  plate  and  thus 
cover  the  surface  uniformly.  The 
inch  gate  valve  is  adjusted  so  that 
the  amounts  of  water  applied  to  the 
face  and  ribbed  side  of  the  plate  are 
about  equal. 

The  air-spray  pipe  is  also  standard 
%-inch  and  is  supplied  with  com¬ 
pressed  air  at  70  pounds  pressure 
from  the  plant’s  compressed  air  sys¬ 
tem.  The  curved  air  pipe  is,  like  the 
water-spray  pipe,  drilled  with  a  series 
of  l/16-in(ffi  holes  at  various  angles, 
so  as  to  effectively  remove  the  water 
from  the  plate  surface.  The  air  sup¬ 
ply  to  the  jets  is  controlled  by  a 
whistle  valve,  which  in  turn  is  actu¬ 
ated  automatically  by  the  plate. 

When  the  revolving  brvish  is  half 
covered  by  the  plate,  the  forward  edge 
of  the  plate  contacts  and  depresses  a 
roller.  This  roller  is  connected 
through  a  shaft  and  suitable  links  to 
the  whistle  valve,  which  is  located 
beyond  the  plate  delivery  shelf.  When 
the  trailing  edge  of  the  plate  leaves 
the  roller,  the  air  supply  is  immedi¬ 
ately  cut  off.  The  whistle  valve  is 
closed  automatically  by  the  air  pres¬ 
sure  and  remains  closed  until  the 
actuating  roller  is  depressed  by  the 
next  plate. 

The  bell  crank,  located  under  the 
plate  delivery  shelf,  is  mounted  on  a 
shaft  which  is  connected  with  the 
roller  inside  the  frame  of  the  machine. 
An  arm  attached  to  the  bell  crank  car¬ 
ries  a  movable  weight  of  approxi¬ 
mately  two  pounds.  The  position  of 
the  weight  on  the  arm  is  adjusted  so 
that  the  pressure  of  the  plate  on  the 
roller  will  open  the  whistle  valve,  and 
the  air  pressxire  will  close  it  after  the 
plate  has  been  removed.  After  this 
adjustment  has  been  made,  the  oper¬ 
ation  is  entirely  automatic. 

It  is  well  known  that  the  Wood 
Company  is  now  offering  a  shaver 
which  water-cools  both  sides  of  the 
plate.  However,  there  are  many  of 
the  old  style  shavers  in  use  through¬ 
out  the  country,  which  can  be 
changed  to  do  this  at  a  cost  not  ex¬ 
ceeding  five  or  ten  dollars.  Our  own 
installation  cost  about  seven  dollars. 
A  sheet  metal  hood  confines  the  spray 
when  the  machine  is  in  operation. 


Page-lengfh  Plugs 
W.  V.  CowGiLL,  Mechanical 
Superintendent,  Cleveland  News 
This  is  something  to  control  the 
depth  of  pages  and  keep  the  page 
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_ _  ,  .  .  .  ,  .  D  L  are  showr 

9|  Linotype  Magazine  Rack  in  the  second  illustration. 

Richard  M.  Fitzgerald,  Mechanical  The  shelves  are  bolted  to  the  par- 
Superintendent,  Worcester  Telegram  titions  at  intervals  of  2‘/2  inches,  fol. 

&  Gazette  lowing  the  4-inch  pitch.  The  shelve 

Recently  we  replaced  two  Model  21  should  not  be  welded  in  place,  be- 

_  Linotypes  with  two  Model  33,  cai^  the  welding  heat  will  warp  the 

||||||||||HB|||^l|^mi|||||l^m  equipped  with  6-mold  discs,  Mohr  ^d^e  magazines  will  not  slide 

saws,  and  centering  devices.  As  those  ii'cely.  The  baw  of  the  case  was  alsc 

in  the  trade  know,  the  magazines  used  f^tencd  on  with  screws  to  permit  re- 

lUimHHHHHBHHHHiiB  — i  on  the  Model  21  cannot  be  used  on  ^oval  at  any  tiine  for  possible  repairs. 

the  Model  33.  Therefore,  we  needed  a  IiHmediately  below  each  shelf,  at  the 

I  ■  >  ■ :  •  V-;  ■  '  -.X  • .  new  magazine  rack.  rear,  there  was  bolted  a  wedge-shaped 

Space  limitations  would  not  permit  ami 

nthe  use  of  magazine  racks  obtainable  f  ffllino  mit  °  prevent  matnces 

on  the  market,  so  our  machinist,  Louis 

T.  Lovett,  designed  a  rack  which  has  are 

proved  in  service  to  be  entirely  satis-  ^  •  •  u  -  on  tamed  escape- 

f  ,  on.  u  *  u  j  ments,  which  must  be  protected  at  all 

r  rr 

as  to  the  construetion  may  not  be  out  amol^ent  Sts  slffiSi 

o  p  ace.  room  to  insert  the  hand  and  lift  the 

The  rack  is  74  inches  long,  18  inches  magazine  over  the  y4-inch  lock  strip 
deep,  56  inches  high  at  the  front,  and  when  removing  a  magazine  from  the 
60  inches  high  at  the  back.  The  dif-  rack. 

ference  in  height  between  back  and  As  shown  in  the  illustraUon,  each 
front  gives  a  4-inch  pitch  which  al-  space  for  a  magazine  is  numbered 
lows  the  magazines  to  slide  out  freely,  with  a  large,  white  number.  Each 


Top:  Inside  of  fail  of  Cleveland  News  chase,  showing  pins  for  holding  plugs.  Center: 
Plugs  in  "up"  position.  Bottom:  Plugs  in  "down"  position. 


length  uniform.  Most  newspapiers  we  all  the  tail  bar  screws  until  they  are  W  Loe  i., 

have  visited  still  use  some  antiquated  flush  with  the  inside  of  the  chase,  held  ^  ♦  rLo  mtioratnru 

method  of  determining  page  length  the  bar  tight  against  the  plugs  (which  Drovid^*^a  dirt-proof  shelter^or  tht 

when  making  up— such  as  bunching  a  are  in  the  lockup  or  down  position)  magazines  and  has  griatly  increa^ 

few  leads  and  slugs  together;  using  and  lock  the  side  bars  firmly  against  ^  ty  ’  o  £>ffioion#<v  ^ 

metal  furniture  cut  to  propier  require-  the  tail  bar.  This  holds  the  plugs  ® 

ments;  or  just  spotting  the  tail  piece  firmly  in  pmsition.  g.  ^  I  i  II  J 

locking  screws  to  proper  position.  All  N6W  wOSS  InSidllSd 

satisfactory,  but  do  not  give  an  exact  Distributor  Box  Font  Distinguisher  ^  ^  Neighbor  Press,  Chicago, 

_  ^  Block  Magazine  rack.  Worcester  Telegram-  Adds  16-Page  Machine 

C.  L.  Cottrell,  Mechanical  Superin-  Gazette.  Installation  of  a  new  Goss  16-pagt 

tendent,  and  J.  Borgesen,  Composing  Unitube  Press  and  special  steretotypt 

Ugtk  I  Room  Machinist,  Muskegon  (Mich.)  but  not  sufficient  to  allow  a  magazine  equipment  was  completed  Sept  16  ai 

i  I  Chronicle  to  slide  out  and  become  damaged,  if  Neighbor  Press.  Inc.,  Chicago.  TTie 

I  I  An  old  distinguisher  block  was  used  becomes  accidentally  press,  built  and  erected  by  tht 

j  I  in  making  this.  As  the  block  wears  dislodged.  Thm  rack  accommodates  Printing  Press  Company,  Chi- 

I  I  from  constant  friction  of  the  matrix  constructed  chief-  ^ggQ^  ig  g  major  part  of  an  extensive 

,  I  I  lift,  the  lift  will  pick  up  two  mats  at  a  black  sheet  steel,  Vs-mch  thick,  improvement  program  instituted  early 

I  time,  thus  causing  much  trouble.  This  After  the  top,  bottom  and  ends  had  Neighbor  Press. 

^^1  I  little  gadget  can  be  adjusted  to  a  “cen  welded  together,  two  partitions  This  Goss  press  consists  of  twc 

■fey  M  thousandth  of  an  inch  and  it  prevents  were  inserted  24  k  inches  apart,  thus  pight-page  units  with  solid  steel  cylin- 

H  bending  of  mats  and  obviates  the  ex-  leaking  three  vertical  sections.  mounted  in  pre-loaded  Timker. 

^  ^  pense  of  buying  a  new  block.  The  Fifty-one  shelves,  9V4  inches  by  24i/2  tapered  roller  bearings  and  has  the 

extra  piece  is  fastened  to  the  bottom  inches  by  Vg-inch,  support  the  maga-  latest  style  improved  high  speed  folder 

of  the  block  with  two  4-48  screws,  and  zines.  At  each  end  of  each  shelf  was  The  new  press  will  be  used  for  pro- 

Page-length  plugs  used  on  Cleveland  News,  an  adjusting  screw  runs  through  the  welded  a  piece  of  cold  rolled  steel  V4  ducing  circulars  and  the  newspapers 

block  from  front  to  rear.  The  origi-  by  5/16  by  17  inches.  On  top  of  each  (,f  thp  Myers  Publishing  (Company 

*  +1,  n..,.  cyyiiiiiyyr.  tuppcd  holcs  ffi  thc  uddod  piece  of  these  cold  rolled  strips,  was  bolted  Howard  News,  Edgewater  News,  North 

answer  to  the  problem  Our  solution  5,T6-inch,  10%  Town  News,  Uptown  News,  Karens- 

l-w  -  ntu.  play  lor  adiuslment.  inches  long.  This  was  located  so  as  ,o  „„od  News,  Ee«..s..„  Me,  and  M- 

come  flush  with  the  face  of  the  case,  colnite,  as  well  as  for  printing  the  Lin- 
This  additional  strip  allows  the  maga-  coin  Belmont  Booster,  Lake  View 
zine  guides  to  slide  in  and  drop  1/4-  Booster,  Sunday  Booster,  Albany  Parh 
inch,  which  holds  them  in  the  rack.  Times,  and  Jefferson  Park  Times. 

A  piece  of  cold  rolled  stock  i/4-inch  The  building  at  7519-23  North  Ash¬ 
by  1  inch,  10  inches  long,  was  welded  land  Avenue  was  remodeled  for  the 
to  the  upper  side  of  the  shelf,  near  reception  of  the  new  press  and  stereo- 
each  end.  These  pieces  were  located  type  equipment.  Other  machincrj 
parallel  to  the  end  of  the  shelves  and  includes  four  Linotypes,  two  Ludlows, 
about  1  inch  from  the  left  end  and  and  the  necessary  equipment  for  pro- 
y4-inch  from  the  right  end.  These  ducing  complete  newspapers  m  * 
give  extra  support  for  the  magazines,  manner  of  metropolitan  dailies. 

A  track  for  the  magazine  center  guide  Thomas  F.  Myers,  Jr.,  is  P|^‘ 


COCK,  our  cniet  macmnisi.  ineir  laea  „  ,  14  1  c 

was  to  make  a  plug  or  gauge  which  ♦o’’ 

would  accomplish  all  desired  purposes,  C.  L.  Cottrell  and  J.  Borgesen 
be  virtually  a  part  of  the  chase,  but  This  brace  is  made  of  Vi  by  1-inch 
still  not  be  anchored  or  permanently  strap  iron,  curved  to  clear  the  moving 
fastened  to  the  chase.  Any  gauge  of  parts  of  the  saw.  The  end  which  is 
this  sort  should  be  removable  while  fastened  to  the  vise  frame  is  bent  at  a 
making  up.  right  angle  and  is  secured  by  a  Vi - 

The  expense  of  putting  this  idea  in-  inch  bolt.  The  other  end  is  fastened 
to  practice  in  our  composing  room  was  to  the  saw.  This  brace  eliminates  all 
negligible.  The  material  required  for  play  and  also  relieves  strain  on  the 
the  pins  in  the  chase  was  four  pieces  saw  frame, 
of  1/4-inch  round  cold  rolled  steel, 

each  one  inch  long.  The  thickness  of  ,  ,  , 

the  stock  for  the  plugs  must  be  deter-  Assembler  Chute  Block  Spring 

mined  after  the  page  has  been  set.  C.  L.  Cottrell  and  J.  Borgesen 

Our  plugs  measure  29/64  by  Vi  by  2  This  is  made  of  thin,  soft  strap  iron 
inches.  The  cost  of  the  material  was  or  copper.  Use  the  old  chute  block 
about  six  cents  per  chase.  All  labor  g^jj  rails,  after  removing  the  old  rail 
was  performed  on  a  time-copy  basis  springs,  and  place  the  new  spring  be- 
by  the  composing  room  head  machinist  tween  the  rails.  It  is  fastened  to  the 
and  plant  machine  shop.  We  offer  this  block  with  two  screws  and  can  be  ad- 
caution,  that  the  pins  be  positioned  justed  to  any  height  by  means  of  the 
inside  the  outer  screws  that  lock  eccentric  screw.  The  flat  surface  ex- 
agamst  the  tail  bar.  tends  from  the  belt  to  the  assembler 

When  the  chase  is  not  in  use  and  star  and  assures  smooth  transfer  of 
stacked  against  the  wall,  we  loosen  mats  from  assembler  belt  to  star. 


The  Salmon  Arm  (B.  C.) 
has  adopted  a  new  type  face  ^ 
printing  in  8  pt.  Excelsior  on  W  P 
slugs. 


Magazine  rack  shelf  details 
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ewspapers  of  Future  Will  Have 
lexible  Makeup,  Plenty  ot  Color 

Gilbert  P.  Farrar  Discusses  Restyling  and  Typographic 
Trends  at  New  England  Mechanical  Conference 


the  masthead  when  restyling  the  en¬ 
tire  paper. 

The  Des  Moines  Tribune  was  the 
first  newspaper  to  use  a  non-con- 
densed  type  for  all  headings. 

I  had  the  pleasure  of  recommend¬ 
ing  the  newspaper  “firsts”  outlined 
above. 

I  have  never  suggested  any  ini¬ 
tials,  short  dashes,  or  completely  en- 
,  .  ,  .  .  j  L  1  .  ,  j  closed  boxes  and  panels  for  newspaper 

following,  m  part,  is  the  text  of  been  workmg  toward  breakmg  up  old  makeup 
an  address,  “The  Newspaper  of  To-  patterns,  initiating  new  patterns,  and 

Borrow -Typographically,”  by  mal^g  the^  new  pattens  niore  ^ac-  Now,  what  about  the  future? 

Farrar  delivered  before  the  New  Eki-  tical  as  well  as  more  profitable.  Prac- 
da^  MeAanical  Conference  in  New  tically  every  newspaper  that  has  tried 
Conn.,  Oct.  8.  a  restyled  format— their  own,  or  one 

Before  I  begin  to  outline  what  the  of  mine— is  stiU  using  it,  and  iny  in- 
.  vestigations  prove  that  a  good  job  of 


date. 


newspaper  of  the  future  will  be  in 
appearance,  let  me  sketch  in  rough 
omlino  what  has  happened  during  the 
last  three  years;  let  me  trace  how 
some  of  my  predictions  have  become 
Mlities.  Then,  perhaps,  you  may 
have  more  confidence  in  the  predic- 
aoos  which  1  shall  now  make. 

Before  I  go  into  history  I  would 
hke  to  define  certain  terms  which 
have  been  used  in  the  recent  restyl- 
ag  of  newspapers. 

“Streamlining”  is  not  the  word  be¬ 
cause  it  expresses  only  a  small  part 
of  the  problem  of  making  a  news¬ 
paper  more  inviting  to  the  readers’ 

rye- 

"Styl#"  versus  "Foshlou" 

Restyling”  is  a  better  word  be¬ 
cause  every  newspaper  has  a  certain 
style,  be  it  ever  so  “corny.”  How¬ 
ever,  there  is  quite  a  distinction  be- 
neeen  “style”  and  “fashion.”  A  style 
■Tuy  be  that  of  the  era  of  General 
Grant's  whiskers,  but  it  would  not  be 
the  fashion  of  our  modem  world. 
Setting  heads  flush  left  with  irregu¬ 
lar  lengths  of  lines  at  the  right  to 
create  a  flush-left  style  is  but  one 
of  a  dozen  “tools”  used  in  modem- 
ued  newspaper  restyling.  Restyling 
can  be  done  without  using  the  flush- 
left  makeup.  I  have  done  it  on  sev¬ 
eral  occasions. 

Ihe  arrangement  and  placing  of 
heads  is  often  more  important  than 
*hether  or  not  they  are  set  flush- 
left  or  centered  or  staggered. 

Restyling  a  newspaper  is  much 
nore  Uian  overhauling  page  one.  The 
-side  pages  are  usually  a  much  larger 
problem  than  page  one.  In  fact  page 
one  is  usually  the  last  page  that  I 
handle  when  restyling  a  newspaper. 
There  are  more  than  a  dozen  pat- 
’.ems  for  bringing  back  the  old  vital- 
;ty  to  editorial  pages. 


Modernized  newspaper  restyling  is  copied  the  style. 


restyling  pays  many  dividends  not 
expected  when  the  change  was  initi¬ 
ated. 

For  instance:  The  Los  Angeles  Times 
reported  a  10%  increase  in  circulation 
during  the  first  six  months  following 
the  installation  of  their  new  makeup. 
This  was  an  ABC  audit,  and  during 
this  first  six  months  the  new  makeup 
was  practically  the  only  feature  of 
the  paper  that  was  promoted. 

But  many  newspapers  do  not  re¬ 
style  simply  for  circulation.  More 
circulation  may  be  unprofitable. 

Some  newspapers  need  greater  ad¬ 
vertiser  acceptance.  In  every  case  of 
newspaper  restyling  that  I  have  han¬ 
dled  100%  of  the  local  advertisers 
have  voiced  their  approval. 

The  Los  Angeles  Times  was  the 
first  Streamlined  daily  newspaper  in 
America.  It  appeared  August  30, 
1936,  and  it  won  the  Ayer  Award  for 
Excellence  in  Newspaper  Typography 
in  April,  1937.  It  was  the  first  news¬ 
paper  to  employ  one  family  of  modem, 
sans  serif  type  for  all  headings 
throughout  the  paper,  and  the  first 
daily  newspaper  to  set  all  headings 
in  the  flush-left  style,  and  the  first 
to  use  complete  colunm-width,  hair¬ 
line  rxiles  for  cut-offs  between  news 
items. 

That  is  for  the  record.  Also  for  the 
record  is  the  fact  that  I  not  only  did 
the  restyling  of  the  Los  Angeles 
Times,  but  I  displayed  throughout  the 
United  States  dummy  pages  of  a 
newspaper  similar  to  that  adopted  by 
the  Los  Angeles  Times  for  five  years 
before  the  Times  decided  to  use  the 
makeup. 

Other  Papers  Followed  Suit 

Within  two  months  after  the  Los 
Angeles  Times  began  the  new  makeup 
about  20  other  Western  newspaper 


tot  a  definite  pattern  or  mold  which 
®  be  copied  verbatim. 

Ibere  are  certain  methods  used  in 
>11  the  newspapers  that  I  have  re¬ 
styled,  but  no  two  of  these  newspa¬ 
pers  are  similar  in  appearance. 


During  the  last  three  years  I  have 
restyled  about  a  dozen  large  daily 
newspapers  and  two  weekly  newspa- 
papers.  During  this  same  time  about 
25  large  dailies  and  innumerable 

-  ...  -  small  dailies  and  weeklies  have  gone 

,  Every  newspaper  plant  has  certain  over  to  some  form  of  flush-left  make- 
■tnutations— mechanical  and  psychol-  up.  Almost  every  issue  of  newspaper 
^ical.  These  limitations  vary  in  num-  trade  publications  lists  one  or  more 
oor  and  intensity  in  different  news-  newspapers  as  having  done  more  or 
?>Per  plants.  l0ss  restyling  of  their  makeup. 

My  tek  has  always  been  to  dis-  The  reason  why  newspaper  restyl¬ 
ing  is  definitely  on  the  upswing  is  be¬ 
cause  restyling  pays  from  so  many 
angles. 

Here  are  some  newspaper  “firsts:” 
The  Worcester  Telegram  was  the 
first  restyled  newspaper  in  the  New 
England  states — making  the  change 
Sept.  8,  1937.  > 

The  Atlanta  Journal  was  the  first 


Will  Use  Larger  Body  Type 

The  newspaper  of  the  future  will 
use  much  larger  body  type  than  it 
has  in  the  past  The  average  size  of 
body  type  has  gone  up  quite  a  bit 
dui'ing  the  last  ten  years. 

Body  type  will  be  larger  emd  there 
will  be  more  double  colunm  settings 
used. 

The  day  is  not  far  in  the  future 
when  the  smallest  type  on  page  one 
will  be  ten  point  and  this  will  be  set 
about  four  inches  wide — four  columns 
to  the  page. 

“How  will  we  get  in  all  the  news?” 
By  writing  it  shorter  and  crisper. 
The  news  digest  magazines  do  it.  But 
I  do  not  suggest  the  news  digest  treat¬ 
ment  for  newspapers.  A  method  bet¬ 
ter  than  the  digest  method  is  already 
in  newspapers,  but  at  present  it  is  in¬ 
visible. 

Also  you  can  get  in  more  news  in 
larger  type  by  eliminating  useless 
gadgets  in  niakeup — dashes,  decks 
and  decorations.  Decks  (or  sub¬ 
heads)  below  the  fold  on  a  newspaper 
page  are  seldom  necessary.  Decks 
slow  up  reading.  This  is  a  staccato 
age. 

The  newspaper  of  the  future  will 
NOT  use  8-column  banner  heads — 
“streamers.”  Why?  Because  8-col¬ 
umn  banners  are  difficult  to  write, 
difificult  to  read,  and  difficult  to  pro¬ 
duce.  There  are  more  flexible  meth¬ 
ods  for  reflecting  importance  to  larger 
news  headings,  and  these  newer  meth¬ 
ods  are  more  economical. 

Recently  someone  stated  that  the 
inside  pages  of  the  newspaper  of  the 
future  will  be  just  as  important  as 
the  front  page.  I  say  the  inside  pages 
will  be  more  important. 

The  news  on  an  inside  page  must 
be  made  more  important  than  the  ad¬ 
vertisements  in  order  to  make  the  ad¬ 
vertisements  more  effective.  There 
are  many  ways  to  do  this. 

The  newspaper  of  the  future  will 
have  one  or  two  extra  colors  on  the 
feature  pages.  The  more  color  used 
by  a  newspaper  for  features  the  more 
advertising  in  one  or  more  colors 
will  be  sold  by  that  newspaper.  And 
color  advertising  brings  in  added  rev¬ 
enue  without  taking  out  extra  money 
for  newsprint. 


As  I  have  stated  many  times  be¬ 
fore,  the  newspaper  of  the  future 
will  be  very  colorful.  But  it  will  not 
use  color  on  page  one. 

Daily  comics  will  be  in  color.  Only 
one  or  two  extra  colors  are  needed  on 
comics  to  make  them  sing,  and  to 
make  the  kiddies  cry  for  the  daily 
paper  that  carries  the  comics  in  color. 
It’s  not  hard  to  do.  Not  very  expen¬ 
sive  either.  An  advertisement  in  color 
now  and  then  will  pay  for  a  lot  of 
days’  use  of  color  on  comics.  The 
business  manager  of  a  famous  and 
successful  newspaper  recently  said: 
“Color  is  the  added  stimulus  news¬ 
papers  need  in  their  search  for  added 
revenue.” 

We  shall  have  new  methods  for 
handling  color.  Process  color  is  not 
th^  only  color  method.  You  will  see 
new  color  methods  very  soon. 

Wire  photos  were  undreamed  of 
only  a  few  years  ago.  Newspapers 
with  color  on  nearly  every  page  are 
no  longer  a  thing  of  the  imagination. 
We  must  get  ready  to  print  color. 

The  average  newspaper  today  is 
almost  an  even  break  in  content  be¬ 
tween  news  and  entertainment.  In  the 
future  the  entertainment  feature  will 
be  definitely  accentuated.  If  enough 
of  the  daily  newspapers  of  the  future 
do  the  jobs  that  they  are  capable  of 
doing  the  average  5-cent  weekly  will 
have  hard  going. 

Pictures?  Yes.  But  not  more  than 
half  the  area  now  allotted  to  news 
and  pictures.  Too  many  pictures  are 
as  bad  as  not  enough.  Readers  want 
to  know  the  story  behind  the  picture 
as  well  as  the  picture. 

A  daily  magazine  section  in  one  ex¬ 
tra  color  as  a  part  of  every  daily 
newspaper  is  just  around  the  comer. 
And  it  will  mean  prosperity  for  the 
(Continued  on  page  VI) 


STEREOTYPERS 

Qci4>t't  On 

(ilJESSWCFRK 

Pefu^ofluciion 


®)ver  what  could  not  be  done  before 
could  decide  what  could  be  done. 
,f  editors  have  certain  “pet  proj- 
which  cannot  be  disturbed.  In 
composing  rooms  we  must  use 
is  on  hand.  In  others  we  are 
‘•owed  a  certain  amount  for  new 
I'i'iipment.  In  some  cases  all  orders 
■or  new  equipment  have  been  held 


tiNGUe 

PRESS  BLANKETS 


I  JP  until  the  new  dununy  has  been  set  restyled  daily  newspaper  in  the  South 
lu  I  'Jp,  run  on  present  presses,  discussed  — making  the  change  Jan.  24,  1938. 

approved.  And  so  it  goes.  It’s  a  The  Jersey  Journal  was  the  first  re- 
■alor-made  job,  to  fit  all  the  facts  in  styled  newspaper  in  New  Jersey — 
*^dnctly  individual  local  project,  making  the  change  Sept.  27,  1939. 

No  one  has  as  yet  produced  what  The  Portland  (Ore.)  Journal  was 
an  ideal  newspaper  from  the  first  newspaper  to  use  two  black 
•a*  stodpoint  of  legibility,  freshness  squares  between  news  items.  Novem- 
“  ber,  1938.  (Only  a  few  of  the  news¬ 

papers  that  I  have  designed  use  short 
dashes  between  news  items.) 

The  Jersey  Journal  was  the  first 
newspaper  to  change  the  design  of 


importance.  To  produce  such  a 
_  at  this  time  would  cause 

repercussions  which  can- 
"^t  be  considered. 

or  the  last  three  years  we  have 
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TINGUE 

Preu  Blankets 
Insure  better 
Quality  Work 
and  lower 
Operotin9  Cost 


Write  for  samples  and  prices 

TINGUE.  BROWN  &  CO. 
NEW  YORK:  114-120  East  23rd  St. 
CHICAGO:  1227  Wabosh  Avenu* 
LOS  ANGELES:  723  E.  Washington  Blvd. 


By  guGftwork  yov'd 
never  know  Ihot  both 
dimensions  ore  esocHv 
the  some!  Don't  rely  on 
guesswork  for  the  right 
answers  to  your  stereo* 
typing  problems.  Use 
Wood  Dry  Mots  ond  be 
sure  of  perfect  repro¬ 
duction.  Send  for  o  free, 
sample  lot  todoy. 


WOOD  FLONG  CORP. 

HOOSICK  FALLS  *  NEW  YORK 


Equipment  Review  of  Editor  &  Publisher,  October  14,  1939 


&<Llioti&L:  RESERVOIR  OF  BUYING 


AS  THE  LEAD  ARTICLE  of  this  issue  of  the 
Equipment  Re\h:w  section,  Editor  &  Pub¬ 
lisher  presents  the  results  of  a  survey  of  im¬ 
mediate  and  proposed  newspaper  plant  improve¬ 
ments  which  should  prove  encourapng  to  the 
entire  industry.  Prepared  late  this  summer  at 
a  time  when  the  Euro]K*an  war  develojiments 
were  prcKlucing  almo.st  day  by  day  cri.ses  which 
proved  disturbing  to  business,  a  broad  analysis 
of  the  survey  reveals  that  new.spajiers  are  de- 
termiiUHl  to  march  ahead  and  prepare  them.selves 
mechanically  to  meet  the  demands  of  readers 
and  advertisers. 

To  obtain  data  on  the  “re.se^rvoir  of  buying" 
which  the  past  lean  years  has  created.  Editor 
&  Publisher  .sent  a  que.stionnaire  to  everj-  daily 


new.spa|H-r  in  the  I’.  S.  and  Canada  asking  two 
questions:  What  immediate  mechanical  improve¬ 
ments  are  being  maile,  naming  the  equipment 
and  its  cost?;  and  what  imiirovements  are  planned 
for  the  coming  year,  naming  the  equipment  and 
cost?  The  detailed  answers,  of  i-our.si",  were  to 
1h*  kept  confidential. 

The  re.s|K)n.se  was  gratifying,  with  .‘186  pub¬ 
lishers  responding.  From  figures  furnished,  104 
or  per  cent  of  these  i)ublishers  re]H)rt  press 
and  pre.ssroom  purcha.ses  of  an  estimated  84.000,- 
000;  441  or  57  jicr  tent  indicate  comjKising  rtxmi 
equipment  orders  figured  at  81.750.000;  00  or 
45  per  cent  describe  stereotyping  department 
orders  exceeding  a  third  of  a  million  dollars; 
05  or  17  per  tent  name  news  plants  t)r  remtKlelling 


Display  a  Success 

ATF  HacJ  Big  Exhibit  at 

Graphic  Arts  Show 

An  outstanding  sutxess  is  the  ver¬ 
dict  of  American  Type  Founders’  offi¬ 
cials  on  the  Fifth  Educational  Graphic 
Arts  Exposition,  New  York,  where 
A.  T.  F.  had  the  largest  single  exhibit. 
It  included  nearly  100  pieces  of  equip¬ 
ment.  A  staff  of  75  people  was  re¬ 
quired  to  handle  the  visitors.  In  con¬ 
structing  its  exhibit,  A.  T.  F.  used 
25,000  square  feet  of  lumber,  1,500 
yards  of  drapes,  40  spotlights,  15  flood¬ 
lights. 

In  the  letterpress  division,  major  in¬ 
terest  was  divided  between  the  Kelly 
“Clipper,”  and  the  newest  Kelly, 
shown  for  the  first  time  at  the  Ex¬ 
position. 

The  Elxposition  also  marked  the  in¬ 
auguration  of  A.  T.  F.’s  active  partici¬ 
pation  in  the  offset  field.  Both  sheet¬ 
fed  and  web -fed  Webendorfer  offset 
presses  were  on  display.  Tlie  new 
A.  T.  F.  line  of  offset  daric  room  and 
plate  making  equipment  was  shown. 

In  the  Type  Division,  Director  Garry 
Powell  presented  a  series  of  original 
layouts  designed  by  such  well-known 
artists  as  Lucian  Bernhard,  Warren 
Chappell,  Walter  Huxley,  Elmer 
Jacobs,  John  Averill  and  Lester  Beall. 
Each  layout  demonstrated  the  use  of 
two  of  A.  T.  F.’s  latest  type  faces. 
Lydian,  Onyx,  Stencil,  Balloon,  Hux¬ 
ley  Vertical,  Bernhard  Modem  and 
Bernhard  Gothic  were  among  the  faces 
used. 

An  entirely  original  script  face, 
"Garayda,”  designed  by  Frank  Riley, 
a  new-comer  in  the  field  of  American 
type  design,  was  presented  for  the 
first  time. 


Strike  Settled 


Settlement  of  a  strike  of  unionized 
employes  of  the  Duplex  Printing  Press 
Co.,  Battle  Creek.  Mich.,  was  an¬ 
nounced  Oct.  2.  Peace  was  reached 
after  a  conference  in  which  members 
of  the  Battle  Creek  Association  of 
Commerce  and  an  American  Federa¬ 
tion  of  Labor  committee  participated, 
the  agreement  later  being  ratified  by 
union  members.  The  terms  were  not 
made  public.  The  strike  started  Sept. 
2f?,  and  had  its  origin  in  a  wage  scale 
disDute. 


Interlypes  Installed 

The  Toledo  Blade  has  placed  four 
new  Streamlined  Intertypes  in  its 
composing  room,  three  F4-2sm’s  and 
one  G4-2sm.  Eugene  Doyle  is  the 
mechanical  superintendent,  Paul  H. 
Erler  is  the  foreman,  and  Charles 
(Barney)  Bornstraeger,  the  ma¬ 
chinist. 

The  Providence  (R.  I.)  Journal  re¬ 
cently  ordered  three  Model  G  Inter¬ 
types. 

One  or  more  Intertypes  have  also 
recently  been  ordered  by  the  follow¬ 
ing:  Detroit  News;  Urbana  (Ill.) 
Courier;  Newton  (Kan.)  Herald; 
Humboldt  (Neb.)  Standard;  Newport 
(Ore.)  Journal;  Providence  (R.  I.) 
Journal;  Cavalier  County  Republican. 
Langdon,  N.  D.;  San  Leandro  (Cal.) 
News;  Olney  (Ill.)  Daily  Mail;  New 
York  Mirror;  Humboldt  Times,  Eu¬ 
reka,  Cal.;  Syracuse  (N.  Y.)  Herald; 
Meriden  (Conn.)  Morning  Record; 
Canandeigua  (N.  Y.)  Messenger;  Ti- 
conderoga  (N.  Y.)  Sentinel. 

New  Stereo  Equipment 

Recent  sales  reported  by  the  Wood 
Newspaper  Machinery  Corporation, 
New  York,  include  a  Heavy-Duty 
Autoshaver  to  the  Boston  Globe; 
Standard  Pony  Autoplates  to  the  Con¬ 
cord  (N.  H.)  Monitor-Patriot  and  Los 
Andes,  Mendoza,  Argentina,  the  for¬ 
mer  machine  equipped  with  a  vacuum 
back;  three  vacuum  casting  equip¬ 
ments  for  Automatic  Autoplates,  to 
the  New  York  Times;  and  an  Auto¬ 
matic  Autoplate  with  vacuum  equip¬ 
ment,  a  Heavy-Duty  Autoshaver,  and 
a  vacuum  casting  equipment  for  a 
Junior  Autoplate,  sold  to  the  Los  An¬ 
geles  Times-Mirror. 

Wood  also  reports  sales  of  Standard 
Pony  Autoplates,  complete  with 
vacuum  equipment,  to  the  Raleigh 
News  and  Observer,  the  Williamsport 
(Pa.)  Sun-Gazette,  and  the  Lancaster 
Newspapers,  Inc.  The  Arkansas 
Gazette,  Little  Rock,  has  purchased 
vacuum  casting  equipment  for  a  Pony 
Autoplate,  and  the  Birmingham  News 
and  Age  Herald  have  ordered  a  heavy- 
duty  Autoshaver.  The  Wood  company 
also  reports  that  some  export  business 
has  been  booked  during  the  past  few 
weeks. 


Marking  a  further  forward  step  the 
Vancouver  (B.  C.)  N^ws  Herald  has 
now  changed  over  to  Erbar  light  face 
condensed  type  for  use  in  its  headings 
ard  at  the  .same  time  announced  an 
increase  in  size,  wire  services  and  fea¬ 
tures.  It  has  augmented  its  United 
Press  service  with  that  of  the  British 
United  Press  Canadian  service. 


Farrar  Discusses 
Dailies  of  Future 


The  Santa  Cruz  (Cal.)  Evening 
News,  of  which  Frank  T.  Carroll  is 
publisher,  is  engaged  in  remodeling 
the  premises  formerly  occupied  by  the 
Santa  Cruz  Printery  at  31  Walnut  ave¬ 
nue,  and  the  entire  building,  when 
work  is  completed,  will  be  taken  over 
by  the  newspaper  to  house  editorial, 
business  and  the  printing  depart¬ 
ments. 


continued  from  page  V 

newspaper,  and  the  newspaper  ad¬ 
vertiser. 

The  newspaper  of  the  future  will 
be  fresher  from  day  to  day.  We  shall 
not  write  heads  to  fit  certain  pat¬ 
terns.  The  relative  size  of  the  head¬ 
ings  will  be  in  proportion  to  the  re¬ 
lative  importance  of  the  news.  Then 
the  entire  newspaper  will  be  made 
up  to  take  care  of  the  headings.  The 
news  varies  in  importance  every  day. 
The  makeup  should  vary  with  the 
varying  importance  of  the  news.  This 
will  make  a  fresher  and  more  appeal¬ 
ing  presentation  of  the  news.  Some¬ 
one  has  said:  “News  is  like  fish.  It 
can’t  be  served  too  fresh.”  The  pat¬ 
tern  of  presentation  must  E>e  as  fresh 
as  the  news. 

And  now  for  the  prediction  on  which 
you  will  be  most  hesitant  to  agree: 
There  will  be  new  and  more  eco¬ 
nomical  methods  for  producing  even 
better-looking  daily  newspapers.  The 
present  routine  of  composition,  stereo¬ 
typing  and  press  work  is  not  as  fixed 
as  you  might  think.  Already  great 
strides  have  been  made  in  creating 
entirely  new  production  methods — 
method  which  are  more  effective  and 
youthful  as  well  as  more  economical. 

During  the  last  three  years  we  have 
proven  that  the  average  makeup  for¬ 
mula  of  newspapers  is  not  something 
sacred  which  cannot  be  changed.  We 
have  made  a  step  toward  formats 
which  are  more  friendly,  more  flex¬ 
ible  and  more  in  step  with  the  tempo 
of  modem  living.  But  we  haven’t 
done  two  per  cent  of  the  things  that 
will  have  to  be  done  if  the  modem 
newspaper  is  to  maintain  its  place  as 
America’s  No.  1  habit. 


Halftone  Sparkle 
at  High  Speeds 

IDEAL  DX 

NEWSPAPER 

ROLLERS 

• 

IDEAL  Heavy-Duty 

Cutting  Rubbers 

• 

Ideal  Roller  &  Mfg.  Co. 

Chicago  *  Long  Island  City 


activities  the  cost  of  which  will  run  to  mort 
than  $2,000,000. 

These  are  actual  figure.s  gleaned  from  state¬ 
ments  from  the  publishers  themselves.  There 
has  been  no  crystal  gazing  here. 

.\lthough  it  is  a  temptation  to  u.se  statistical 
methods  to  project  the  actual  figures  from  these 
386  publishers  to  estimates  covering  the  entire 
daily  field,  we  pass  it  by. 

The  .simple  fact  is  that  a  big  reservoir  of  order.v 
exists  which  will  be  tapjH'd  as  busine.ss  improves. 
Publishers  are  keen  to  modernize,  to  improve  their 
plants,  to  obtain  more  economical  ojK-ration,  to 
adopt  mcKlern  tj^K*  faces,  to  add  faeilitie.s  which 
will  keep  the  daily  newspajx'r  in  .step  with  the 
times. 

We  recommend  to  our  readers  a  thorough  reaii 
ing  of  the  survey. 


Using  6-Pt.  Type 

Financial  quotations  and  daily  sports 
page  racing  charts  in  the  New  York 
Herald  Tribune  are  now  being  set  in 
six-point  Gothic  Condensed  No.  5  for 
higher  legibility  and  greater  condensa¬ 
tion.  The  financial  section  has  also 
changed  the  measure  style  of  its  stock 
and  bond  quotations,  now  presenting 
them  in  one-and-one-half  column  in¬ 
stead  of  two-column  measure,  thus 
eliminating  jumps  to  other  pages,  since 
all  the  New  York  stock  market  quota¬ 
tions  can  be  fitted  in  one  page. 

Struck  by  Lightning 

Lester  A.  Williams,  compositor, 
Pittsfield  (Mass.)  Berkshire  Erening 
Eagle,  was  knocked  unconscious  re¬ 
cently  when  a  bolt  of  lightning  struck 
the  newspaper  building.  There  was 
no  damage  to  the  plant. 


Big  Newspapers 
and 
Little 

Newspapers 

do  better  work  with 

MORLEY 

MATS 

They  give  deep,  clear  im¬ 
pressions  that  produce 
clean-printing  stereos. 
They  require  only  moder¬ 
ate  moulding-pressure  .  .  • 
and  this  protects  type  and 
cuts;  prolongs  the  life  of 
moulding  blankets. 
Morley  Mats  arc  worth  get¬ 
ting  acquainted  with. 

Samples  for  the  asking. 


MORLEY  BUTTON 
MANUFACTURING  CO. 

Portsmouth,  »w  Hampshire 
New  York  Office .- 46  E.lUh  St. 
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Ijks  Brakes  on 
Wage  Increases 

continued  /rom  page  II 

Collated  in  terms  of  those  fractions 
'•escribed  in  Section  42. 

"3.  So  far  as  extras  are  concerned, 
•je  present  payment  of  50  cents  a  day 
nil  be  maintained  when  the  days 
Torked  are  three  or  less. 

■‘4.  Day  shifts  shall  be  those  begin- 
and  ending  between  7  A.M.  and 
6  PM.  Shifts  which  overlap  these 
hours  or  which  begin  after  7  A.M.  and 
eud  after  6  P.M.  shall  be  paid  the 
it  rate  plus  33 1/3  cents.  The  pres¬ 
eat  exemption  of  Thursday  is  con- 
•jiued. 

"5,  Night  shifts  shall  be  those  be- 
oaning  between  the  hours  of  6  P.M. 
aad  10  P.M.  Shifts  beginning  after 
10  P.M.  shall  be  termed  ‘lobster’  or 
.m'eyard’  shifts  and  shall  be  paid  for 
at  the  night  rate  plus  75  cents. 

■‘6.  The  present  provisions  concern- 
2g  lunch-time  and  the  permission 
aven  to  apprentices  to  work  overtime 
should  be  continued  since  no  real 
■ardship  seems  to  be  caused  by  them. 
"7.  The  wage  agreements  between 
ioremen  and  publishers  concerning 
vertime  should  be  settled  by  mutual 
agreement  and  need  not  be  subject  to 
arbitral  rulings. 

Cepykofder  Provision  Continued 

B.  Office-boys  and  copy-holders. 
The  existing  provisions  defining  the 
*ork  of  office-boys  do  not  seem  to  be 
Jijust  and  are  therefore  continued. 
The  present  provision  permitting  in¬ 
capacitated  journeymen  to  become 
copy-holders  at  a  two -thirds  wage 
ibould,  in  my  judgment,  be  retained. 
I:  permits  work  to  be  apportioned  to 
abilities  and  does  not  require  the  hir- 
ui?  of  highly  skilled  labor  to  do  work 
»hich  can  be  performed  adequately 
by  those  of  less  skill. 

"9.  Machine  tenders.  I  would  re¬ 
gard  it  as  improper  to  fix  a  definite 
ratio  of  one  machine  tender  to  every 
r®  men.  This  would  have  the  ten- 
f®cy  to  inflate  costs  and  to  foad  the 
payroll  with  unneeded  workers.  The 
self-interest  of  the  publishers  will 
operate  to  have  such  costly  machines 
iept  in  repair  by  competent  persons 
ad  to  lay  down  hard  and  fast  com- 
ruhions  and  ratios  would  burden  the 
:  jishers  with  fixed  and  inflexible 
.(ads. 

,  ^nsfers.  It  would  seem  un- 
^  burdensome  to  prevent  transfers 
^  being  made  before  five  hours  in  a 
?*''en  day  had  been  worked.  The  pres- 
Is  therefore  continued, 
ll.  Priority  on  day  situations.  The 
Tion  s  contention  that  night  workers 
-0  d  have  the  first  chance  at  day 
•'  Uons  seems  reasonable  and  is 
-’^refore  upheld. 

Ifnlidays.  The  existing  regula- 
'oi  j  the  hours  of  work  on 

(^,11  maintained.  To  pay  a 

wage  for  about  607o  of  the 

work  would  seem  to  be 
gives  an  hourly 
ate  T  ^  ^  ^  times  the  normal 
pay  I'a  times  this  rate 
above  these  hours  as  the 
would  be  to  give  an 
•ourlv  !  the  normal 

aie  u,  hour,  for  all 

bolidavs”"^^-  41/3  hours  on 

Hig  jZ  '  *s  altogether  too  much. 
«  hnlia  concerning  overtime 

■he  'maintained  except  for 

verw  ‘hat  such  holiday 

not  fall  below  the 
^irned  '■a‘es  which  are 

^  sinro  holidays.  This  is  only 
■*orker  t  would  seem  unfair  for  a 
’‘h^  the  ‘he  overtime 

might  hours  on  such  a  day. 


“13.  Overtime  on  sixth  days  and 
days  off.  If  the  union  is  unable  to 
supply  a  sufficient  number  of  com¬ 
petent  men,  their  men  may  be  asked 
to  work  a  sixth  shift  or  a  regular  day 
off  at  straight  time  rates  and  without 
a  bonus.  Where  the  union  is  able  to 
supply  the  added  men  but  the  pub¬ 
lisher  calls  on  the  existing  force  to 
work  the  added  time,  then  all  such 
added  time  is  to  be  paid  for  at  over¬ 
time  rates.  It  will  however  be  proper 
for  the  publishers  to  change  the  work 
schedules  upon  one-half  day’s  notice. 

“14.  Provisions  governing  training 
of  apprentices.  During  the  course  of 
the  hearings,  the  publishers  and  the 
union  representatives  agreed  upon  the 
schedule  for  the  apportionment  of 
the  training  time  of  apprentices  which 
had  been  suggested  by  the  union  and 
these  provisions  should  therefore  be 
included  in  the  contract. 

“15.  Wages  and  overtime  pay  of 
foremen.  These  are  to  be  settled  by 
joint  agreement  between  the  publish¬ 
ers  and  the  foremen. 


for  which  an  extra  bonus  of  $1  is  to 
be  paid.  For  the  sake  of  clarity  it  is 
hereby  defined  as  existing  whenever 
a  worker  after  leaving  the  building  is 
asked  after  half  an  hour  to  come  back 
to  start  a  new  shift,  but  it  does  not 
include  a  moving  of  the  starting  hour 
for  the  same  shift  on  the  following 
day,  provided  that  this  change  in 
starting  time  does  not  exceed  two 
hours.  In  other  words,  changes  of  two 
hours  or  less  are  not  to  be  interpreted 
as  a  call-back  but  when  the  starting 
time  is  moved  forward  by  more  than 
this  then  a  bonus  is  to  be  paid. 

“17.  Standards  of  competency.  For 
the  present,  I  shall  not  attempt  to 
qualify  the  standard  of  competency 
since  I  am  somewhat  afraid  that  the 
insertion  of  a  clause  that  ‘due  allow¬ 
ance  shall  be  made  for  loss  of  time  not 
the  fault  of  the  opierator’  might  open 
up  possibilities  of  excessive  contro¬ 
versy.’’ 


Adds  Goss  Units 


“16.  Definition  of  call-back  and  The  Springfield  (Mass.)  Daily  News 
payment  of  bonus  for  the  same.  Con-  recently  ordered  four  heavy-duty, 
siderable  ambiguity  developed  over  high-speed  Goss  press  units  and  a 
the  meaning  of  the  term  ‘call-back’  folder. 


The  Money  Value  of 
Up-to-date  Typefaces 

typefaces  constitute  more  than  just  so  much  composing 
room  equipment.  They  determine,  in  large  degree,  the  effec¬ 
tiveness  of  your  advertisers’  sales  messages. 

And  the  advertisers  most  alert  to  modern  styles  in  type¬ 
faces  are,  almost  invariably,  the  progressive  advertisers  will¬ 
ing  to  take  adequate  space. 

fhe  consistent  replacement  of  typefaces  which  have  lost 
their  interest  and  vitality,  and  which  are  on  their  wav  down 
the  style  ladder,  with  modern  farces  suited  to  today's  needs 
is  a  practice  which  pays  generous  dividends. 

New'  and  effective  typefaces  help  a  newspaper  to  hold 
current  advertisers  and  to  attract  new  ones,  fhev  help  to 
attract  and  hold  readers.  They  give  vour  solicitors  one  more 
effective  sales  lever.  Modern  Ludlow  tvpefaces  in  your  com¬ 
posing  room  make  possible  the  setting  of  ads  which  bring 
increased  sales  returns  to  advertisers,  putting  them  in  posi¬ 
tion  to  use  still  more  space. 

In  every  week’s  accounting  there  is  a  charge  against  thr.* 
composing  room  for  depreciation  and  obsolescence  of  lvp(,> 
faces.  If  this  charge  or  reserve  is  set  aside  for  the  purchase; 
of  new  Ludlow  typefaces,  composing  room  facilities  can  lx; 
kept  constantly  up>  to  date,  without  requiring  new  ca[)itaL 

Write  us  for  specimen  showings  of  any  typefaces  or  for 
full  information  regarding  Iheecononn  and  (;fficienc>  of  (he; 
Ludlow  system  in  a  newspaper  (;ompe}sing  room. 

Ludlow  Typograph  Company 


Wales  Promoted 

Rock  Wales  has  been  promoted  to 
the  superintendency  of  the  composing 
room  of  the  Lansing  (Mich.)  State 
Journal,  aftemexjn  daily,  succeeeiing 
Augustine  M.  Jullien,  who  died  re¬ 
cently.  Mr.  Wales,  who  had  been  Mr. 
Jullien’s  assistant  for  approximately  10 
years,  has  been  with  the  Journal’s 
mechaniced  department  for  17  years, 
having  served  as  night  foreman  for  a 
time  before  his  designation  as  assist¬ 
ant  superintendent.  He  is  a  native 
of  Ipsilanti  and  went  to  Lansing  from 
Grand  Rapids.  Lyle  Smith,  who  has 
been  with  the  Journal  for  15  years, 
has  been  named  assistant  to  Mr.  Wales 
and  will  be  in  charge  of  mark-up. 


Joins  Canadian  Army 

William  Jackson,  of  the  Toronto 
Evening  Telegram  composing  room, 
was  the  first  member  of  the  staff  to 
enlist  in  the  Canadian  Army.  The  day 
following  the  start  of  the  war  he  ap¬ 
plied  for  enlistment  with  the  48th 
Highlanders  and  was  called  to  the 
colors  within  a  week. 

_  \M 


prints 
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Heads  ATF  Offset 


Frederick  Heitkamp  Supervises 
New  Department 

The  American  Type  Founders 
announced  this  week  that  its  new 
Offset  Division  is  now  in  full  opera- 
Divi- 

Sion  has  been 

organized  to 


fj  cently.  He  suc- 

I  ceeds  Lee  Moore, 

Champaign 

^*1  '  News-Gazette. 

^  Hie  15th  an- 

•  nual  meeting  at- 

^  1  tracted  160  there 

during  Sept.  30- 
Oct.  2.  The  con- 
vention  site  for 

J.  H.  Minfun  de- 

termmed. 

Howard  Colton,  Bloomington  Pan¬ 
tograph,  was  chosen  vice-president; 
Edward  Nagle,  composing  room  fore¬ 
man,  the  News-Gazette,  Champaign, 
secretary-treasurer;  directors — Russell 
Miller,  Bloomington  Pantagraph;  Earl 
Bailey,  Alton  Daily  Telegraph;  and 
Harry  Pottle,  Western  Newspaper 
Union,  Chicago. 

With  the  News-Gazette  as  hosts, 
the  visitors  were  entertained  at  busi¬ 
ness  sessions,  a  banquet  and  the 
Bradley-Illinois  football  game.  Don¬ 
ald  S.  Hoebel,  business  manager,  Illi¬ 
nois  Publishing  Company,  extended 
the  welcome  from  local  publishers, 
Frederic  A.  Russell,  professor  of  busi¬ 
ness,  University  of  Illinois,  talked 
on  “Art  or  Profit?”  Dale  Nichols, 
Carnegie  visiting  professor  of  art  at 
the  University  of  Illinois,  discussed 
"Typography  and  Color.” 

Eddie  ^ymond,  DeKalb  Chronicle, 
.spoke  on  “Serious  and  Humorous 
Aspects  of  Photography  and  a  One- 
Man  Engraving  Plant,”  and  S.  Konzo, 
research  assistant  professor  of  me¬ 
chanical  engineering.  University  of 
Illinois,  discussed  “Air  Conditioning.” 


Attending  Illinois  Newspaper  Mechanical  Conference  at  Champaign,  left  to  right: 
Prof.  M.  D.  Seil,  Prof.  Lawrence  W.  Murphy,  Prof.  Frederic  A.  Russell,  all  of  the 
University  of  Illinois,  and  Lee  Moore,  Champaign  News-Gazette,  retiring  president. 
Mr.  Murphy  is  director  of  the  U.  of  I.  School  of  Journalism. 


F.  B.  Heitkamp  ic  Arts  Bc^si- 
tioninNewYork 
The  Offset  Division  is  under  the  di¬ 
rect  supervision  of  Frederick  B.  Heit¬ 
kamp,  vice-president  of  American 
Type  Founders  Sales  Corporation 
Working  with  him  as  lithographic  ad¬ 
visers,  are.  New  York:  Robert 


Eaton. 

Boston: 

Ryan. 

Philadelphia:  John  Farnsworth. 
Denver  and  the  Pacific  Coast:  Ho¬ 
bart  Hicks,  Charles  Pecora. 

Atlanta,  Baltimore  and  Washington 
G.  Stewart  Mackenzie. 

Dallas  and  the  Southwest: 
Manuel. 

Cleveland  and  the  Great  Lakes:  Dan 
J.  Burns,  Joseph  A.  Hogan. 

Chicago  and  the  Middle  West:  E  G 
Ryan. 


M.  A.  Aasgaard,  Edward 


Charles 


Another  group  at  Illinois  Newspaper  Mechanical  Conference.  Left  to  right  (standing): 
E.  L.  Vauthier,  Mergenthaler  Linotype  Co.,  Chicago;  William  Gibbons,  Peoria  Star 
mechanical  superintendent;  Charles  White,  Peoria  Star;  J.  Earle  Mavity,  Canton  Ledger 
publisher;  and  Jack  Preisman  (seated),  International  Printing  Ink  Co. 


Sale  of  the  presses  and  other  plant 
and  office  equipment  of  the  Bufalo 
Times  to  the  Michael  Tauber  Com¬ 
pany  of  Chicago 


was  announced  by 
Ralph  J.  Rosen,  Buffalo  auctioneer 
Mr.  Rosen  said  he  negotiated  the  sale 
in  association  with  the  Chicago  con¬ 
cern.  It  is  imderstood  that  the  Tauber 
company  plans  to  put  the  equipment 
up  for  resale.  Hie  Buffalo  Times 
suspended  publication  during  the 
summer.  The  contents  of  the  build¬ 
ing  were  owned  by  the  Scripps-How- 
ard  newspapers,  former  publisher  (d 
the  Times. 


Boston  Herald-Traveler  composing 
room.  Edward  Cimningham  succeeds 
Mr.  Hanley  as  Gazette  foreman. 


Press,  Inc.,  Norwalk,  Corm.  La  Presse,  Twenty-seven  students  from  six 
Montreal,  has  installed  three  Blue  states  entered  the  freshman  class  in 
Streaks.  One  or  more  Linotypes,  the  Department  of  Publishing  and 
many  of  them  with  self-quadders,  Printing  of  the  Rochester  Athenaeum 
have  been  installed  by  the  following  and  Mechanics  Institute  Sept.  11.  Last 
newspapers:  Wooster  (O.)  Republican  year’s  entering  class  numbered  18. 
Prmting  Com^y;  Al/entomn  (Pa.)  Donald  L.  Ritchie,  formerly  with 
Call  and  the  Chronic  e;  Philadelphia  ^he  Rochester  Museum  of  Arts  and 
(Ind  )  Post;  Sciences,  has  been  added  to  the  faculty 
Hilo  (Hawau)  Tribune  H^ald;  Wan-  presswork  instructor, 
began  (lU.)  Post;  Norfolk  (Va.)  ^  t^e  student 

I  .dfHmtr’^iltQrtnrnh  onH  tHa  ..  ..... 


Ankeney  Promoted 


Milwaukee 


Co.,  Pearl  River,  N.  Y.;  secretary,  Jas.  this  week  annoimced  that  H.  E.  Aa- 
E.  Bennet.  38  Park  Row,  New  York  keney  has  been  appointed  to  tak( 
City.  chargi 

T^e  Board  of  Directors  of  the  Asso-  territc 
ciation  for  the  ensuing  year  will  in-  career 
elude  one  new  member  in  the  per-  gradu. 

I  _ _  -  son  of  Harry  L.  Gage,  vice-president,  with  j 

Pilot-  Lancaster  (Pa  )  Intelligencer-  various  fields  of  pub^hing  and  Mergenthaler  Linotype  Co.,  Brooklyn,  gineei 

•n>e  pU.erdir«.o«,„-e.ec,ed  at  tt,e  Chic, 

(Mo.)  Sun-Gazette;  Noshnille  (Tenn.)  ,  a  Mora.n  "meeting  were:  Neal  Dow  Becker,  firm. 

Times;  Greensboro  (Ga.)  Herald-  t  •'  ^  r  Mergen-  president.  Intertype  Corp.;  Arthur  Kappi 

Journal;  Kosciusko  (Miss.)  Star-Her-  Lmoty^  n  W  n 

aid;  Wausau  (Wis.)  Record -Hera Id;  Composing  Ro^i.  William  A.  Duboc.  Press  &  Machinen^  Co  ;  Mr.  Gilbert;  ican 
Chattanooga  Free  Press;  Louisville  H^ilton  Mfg  Co.,  Oct  16  _  Mr.  Jones.^d  Harold  P.  Simp.son,  neers. 

(Neh.)  Weekly  Courier;  Foster's  Daily  Geis,  Alco  president  Printing  Machinery  Co. 

Democrat,  Itover.  N.  H.;  Cart^  Publication  Corp., 

(Okla.)  News;  Windsor  (Ont.)  Daily  ‘JX’  ^  .  t^.,  i-j  j  1  1 

Star;  Hull  (Que.)  Opinion;  LouisvUle  P^*^  Making;  Film  slides  and  local 

(Ky.)  Leader;  Pomeroy  (O.)  Demo-  18  t  i,  a  n  1, 

crat;  Blanchester  (O.)  Star  Republi-  Education:  John  A  Bai^us 

can;  Reading  (Mich.)  Hustler;  Cham-  l^erican  Type  Founders 

paign  (HI.)  News-Gazette;  Newport  15  ^ 

(R.  I.)  News;  Woburn  (Mass.)  Times;  Offset:  J.  F.  Webendorfer,  Feb.  19 
Honolulu  Star-Bulletin.  (tentative). 

Paper:  Frank  E.  Wagner,  S.  D.  War- 

HdnlfiV  tl)  BOftAII  ^arch  18. 

naillvj  Iw  UUjIUII  Management:  Local  speakers,  April  as  a  sales  representative  in 

Albert  Hanley,  foreman,  Taunton  15.  Louis  area  for  J.  M.  Huber,  Inc.. 

(Mass.)  Gazette  composing  room,  has  Pressroom:  Roy  Kirby,  American  manufacturers  of  printing  inks,  has  April, 
been  named  superintendent  of  the  Type  Founders  Sales  Corp.,  May  20.  been  announced. 


Telegraph  has  k’ 
ict  for  a  new 
be  located  at 
•• - Jfld 

dT  modem 
:onditioninS 
eliminate 


Painesville  (O.) 
the  construction  c 
two-story  building  to 
the  northeast  comer  of 
State  streets,  containing  '<■ 
improvements  such  as  air  c( 


Intertype  Corporation  has  procured 
the  services  of  Charles  E.  Hughes  as 
machine  erector.  Mr.  Hughes  was 
formerly  machinist  on  the  Worcester 
(Mass.)  Telegram  and  Gazette. 

IaIiIC  Hllhikf  ^md  acoustic  treatment  to 

Jvlllj  imilvl  unnecessary  noise.  Glass  I 

The  appointment  of  E.  Guy  Myover  be  used  in  the  %. — 
the  St.  dow  glass. 

The  new  plant  will 

C.  A.  Rowley  is  pi 
the  daily. 


be.’ "  Glass  briefo 
walls  instead  of  win- 

be  occupied  ne^ 
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Photo-Engraving's  Story  Told  by 
ilephen  H.  Horgan's  Exhibit 

Many  Rare  Specimens  inciuded  In  Coilection 
Shown  at  N.  Y.  Graphic  Arts  Exhibit 

By  STEPHEN  J.  MONCHAK 

THE  STORY  OF  photo-engraving,  of  watermelon  made  in  1895  in  three 
from  its  inception  for  commercial  printings  (yellow,  red  and  blue)  and, 
jse  nearly  60  years  ago  to  the  present,  which,  according  to  the  photo-en- 
ajid  before  the  invention  of  this  print-  graver  “never  has  been  excelled.”  To 
mg  art,  was  told  by  Stephen  Henry  the  reporter  it  appeared  good  enough 
Horgan’s  comprehensive  collection  of  to  eat. 

photomechanical  prints  in  booths  217-  In  the  same  category  was  Mr.  Hor- 
222  at  the  Fifth  Educational  Graphic  gan’s  half-tone  of  a  fiery  red  lobster, 
.trts  Exposition  in  Grand  Central  also  made  in  1895.  Almost  lifelike  in 
Palace,  New  York,  which  closed  the  appearance,  it  drew  many  inquiries, 
-.i^t  of  Oct.  7.  Mr.  Horgan  said,  one  (from  a  veteran 

On  view  since  Sept.  25,  thousands  printer)  affording  amusement  to  the 
uf  persons,  veterans  and  youngsters  veteran. 

of  the  printing  crafts,  studied  the  ex-  “The  fellow  asked  what  excellent 
hibit  to  give  the  85-year  old  genial  painting  I  did  my  work  from”  Mr. 
dean  of  photo-engravers  “one  of  the  Horgan  chuckled.  “I  asked  him  if  it 
ereatest  thrills”  of  his  life,  he  said,  looked  real  enough  and  he  looked  at 
aS,  with  unconcealed  pride  he  showed  me  and  then  walked  away.  As  a 
an  Editor  &  Publisher  reporter  around  matter  of  fact,  it  was  made  from  the 
his  collection  on  the  eve  of  the  expo-  real  thing.” 

•ition’s  closing.  Oldest  American  Book  Exhibited 

Many  Rare  Specimens  Shown  One  of  the  oldest  items  in  Mr.  Hor- 

Dramatizing  the  connection  of  the  gan’s  collection  was  an  original  sketch 
i-notograiA  with  the  printing  press,  showing  the  mechanical  method  of 
Jie  collection,  as  brought  together  by  drawing  landscapes  before  photo-en- 
Mr.  Morgan,  who  many  claim  revolu-  graving  was  discovered, 
ionized  the  printing  industry  when  Another  “oldest”  was  the  oldest 
ht  made  the  first  pure  half-tone  for  existing  book  printed  in  America, 
•ewspaper  publication  on  March  4.  dated  1544,  at  Mexico  City  by  a  reli- 
1880,  included  many  rare  specimens  gious  order. 

and  plates  of  relief  printing,  litho-  Mr.  Horgan’s  action  in  1880,  marking 
graphic  printing  and  photointaglio  en-  the  beginning  of  a  new  era  in  en¬ 
graving.  graving  and  printing  circles,  was 

For  instance,  the  collection  included  graphically  illustrated  by  the  “shanty 
:he  first  half-tone  printed  from  a  town”  half-tone  showing  the  coarse- 
•rereotype  on  a  web  perfecting  news-  ness  of  the  single-line  screen,  which, 
iaper  press,  made  for  Whitelaw  Reid  in  those  days,  was  considered  neces- 
ar.d  published  in  the  old  New  York  .sary  for  printing  in  a  daily  newspaper. 
Tribune  on  Jan.  21.  1897.  This  is  the  half-tone  that  appeared 

Then  there  was  the  first  pure  half-  in  the  old  New  York  Daily  Graphic 
one  made  with  a  crosslined  screen,  on  March  4  of  that  year  and  is  con- 
till  unpublished,  Mr.  Horgan  told  sidered  the  first  half-tone  ever  made 
Editor  &  Publisher,  because  “the  for  newspaper  publication.  Some  “old 
iJ.Tnter  refused  it,  saying  it  would  timers”  attribute  the  invention  of  the 
print  like  mud.”  It  is  an  illustration  half-tone  to  Meisenbach,  a  German 
if  Maude  Adams  as  “Little  Bo  Peep.”  inventor,  in  1882.  Queried  on  this,  Mr. 
Moving  along  to  another  part  of  Horgan  gave  the  reporter  an  under- 
be  exhibit.  Mr.  Horgan  told  of  how  standing  look,  his  eyes  twinkling,  dis- 
a  1894.  the  late  Robert  M.  Hoe,  missing  the  matter  thus, 
ji.rinting  press  manufacturer,  informed  Duographs,  half-tones  in  two  print- 
Pim  he  had  just  finished  a  $95,000  color  ings  with  screeiis  at  two  angles,  “a 
press  for  W.  R.  Hearst  and  that  the  much  neglected  art,”  according  to  Mr. 
ewspaper  publisher  wanted  Mr.  Hor-  Horgan,  also  were  given  prominent 
isns  invention.  display.  His  own  work,  the  genial  vet- 

On  the  wall,  illustrating  his  story,  eran  noted  that  “these  half-tones 
*ere  proofs  of  the  color  sketch  made  never  have  been  surpassed.” 
w  Mr.  Hearst  which,  in  plate  form.  He  also  showed  the  work  of  William 
■jrned  $500  for  the  then  pioneering  Kurtz,  whom  he  called  the  first  color 
photo-engraver.  photo-engraver  in  the  world.  These 

,  passing,  Mr.  Horgan  noted:  “The  reproductions,  exhibiting  fine  crafts- 
were  that  the  newspaper  presses  manship  of  another  era,  were  made  in  , 
'jf  1894  could  neither  register  a  set  of  1893.  ' 

lur-color  plale.s,  nor,  with  the  coarse  or/ofF  Printing  Method  Item 

could  Horgan’s  favorite  items 

"ey print  color  plates.  ^he  first  picture  in  colors  sent! 

entemporarles  Honored  over  a  Bell  telephone  wire,  from  Chi-  I 

'  H  the  wall  was  a  highlight  cago  to  New  York,  July  15,  1924.  Sug-  , 

y  Jotte  made  in  the  old  Nerv  York  gested  by  the  pioneer  photo-engraver  j 
foW  plant  tor  use  in  the  Sunday  to  Bell  Company  executives  in  May  of 
•fold  at  James  Gordon  Bennett’s  re-  that  year,  it  was  ridiculed  by  Ameri- 
for  which  Mr.  Horgan  got  can  Telegraph  and  Telephone  scien- 
■•W  However,  he  noted,  the  Herald  tists,  he  noted. 

1^  *^°|tld  not  print  it  in  register.  “Nevertheless,  I  was  permitted  to 
'  H  collection,  however,  was  continue  my  experiments,”  he  con-  j 

“  Morgan.  Here  and  there  the  photo-  tinned,  “and  there  on  the  wall  is  the 
■graving  dean  paid  tribute  to  his  successful  result.”  j 

ctnporaries  of  the  craft.  One,  Samples  of  the  Orloff  printing 
sn  prominei  t  display,  was  to  Louis  method,  used  in  printing  pre-revolu-  ; 

inventor  of  color  pho-  tion  Russian  government  paper  cur-  . 
f^'^Wished  in  1859  and  rency,  also  drew  marked  attention,  i 
pfioUw^  P^*"C‘ples  on  which  all  color  Seldom  seen  today,  the  method  is  | 
is  l)ased.  Specimens  of  unique  because  no  color  is  printed 
inventor  s  work  were  displayed.  over  the  other  and  the  whole  sheet  is  ; 
and  considerable  attention  printed  in  one  impression. 

Pfod '^’as  Mr.  Horgan’s  re-  Made  at  the  turn  of  the  century, 
ction  of  a  half-tone  of  a  slice  one  of  the  largest  half-tones  ever  to  ■ 


come  out  of  a  photo-engraver’s  shop, 

7  ft.  X  9^/2  in.,  a  scene  at  the  conse¬ 
cration  of  the  Zion  Temple  site,  Zion 
City,  Utah,  on  July  14,  1900,  dominated 
in  size  Mr.  Horgan’s  collection. 

Still  Lives  for  His  Work 

Possessing  a  remarkable  memory 
for  details  and  a  delightful  sense  of 
humor,  the  veteran  still  devotes  his 
time  to  photo-engraving,  studying  new 
patents,  adding  specimens  to  his  col¬ 
lection,  and  lecturing  on  better  en¬ 
graving. 

Author  of  several  books  on  photo¬ 
mechanics  during  the  last  quarter  of 
a  century,  he  has  a  large  library  on 
the  relationship  of  photography  to  the 
printing  trade,  which  is  placed  for 
■safe-keeping  with  the  Epstean  col¬ 
lection,  and  lecturing  on  engraving. 

With  Mrs.  Horgan  he  makes  his 
home  in  West  Orange,  New  Jersey. 
He  is  an  honorary  member  of  the 
Washington  Club  of  Printing  House 
Craftsmen,  of  the  American  Institute 
of  Graphic  Arts,  and  first  honorary 
member  of  the  International  Photo- 
Engravers  Union.  The  AIGA  has  hon¬ 
ored  him  for  his  photomechanical 
achievements. 

New  Web-Feed  Offset 
Press  for  Newspapers 

Webendorfer-Wills  Company 

Announces  New  Lithographic 

Development 

A  new  web-feed  lithographic  press 
has  been  recently  announced  by 
Webendorfer-Wills,  Inc.,  Mount  Ver¬ 
non,  N.  Y.  Though  it  has  many  com¬ 
mercial  applications,  the  new'  press  is 
well  adapted  to  newspaper  work,  the 
firm  says. 

According  to  the  manufacturers,  it 
is  designed  to  lithograph  both  sides  of 
a  35-in.  web  simultaneously,  deliver¬ 
ing  into  a  cerrated  pin  point  news¬ 
paper  folder  and  producing  a  four- 
page  newspaper  of  full  size  of  the 
equivalent  in  tabloid.  By  adding  new 
units,  the  page  capacity  can  be  aug¬ 
mented  to  meet  any  requirements. 

Because  of  the  requirements  iii 
newspaper  printing,  the  inking  ar¬ 
rangements  consists  of  a  large  fountain 
with  sufficient  distributors,  vibrating 
drums  and  rollers  to  provide  maximum 
coverage. 

Both  impression  and  plate  cylinders 
are  of  solid  steel.  Automatic  lubrica¬ 
tion  is  provided  to  the  main  bearings 
(tf  both  press  and  folder.  When  pro¬ 
ducing  the  four-page  size,  the  new 
press  and  folder  are  operated  by  a  7*2 
h  p.  motor. 

The  design  of  the  new  press  permits 


complete  operation  entirely  from  the 
floor,  thereby  avoiding  the  necessity 
of  digging  a  pit. 

Equipped  with  a  second  printing  unit 
and  a  double  roll  paper  stand,  the 
press  can  produce  the  following  com¬ 
binations: 

An  eight-page  full-size  newspaper 
oi  equivalent  in  tabloid,  lithograph¬ 
ing  one  color  on  each  side  of  the  sheet; 
cr  running  a  single  web,  lithographing 
two  colors  on  each  side  of  the  sheet 
and  delivering  a  four-page  news- 
papier  or  the  equivalent  in  eight-page 
tabloid. 

The  press  is  capable  of  delivering 
lithographed  sheets  at  the  rate  of  14,000 
to  15,000  copies  per  hour. 

Coast  Mechanical 
Men  to  Meet 

Clark  Waite,  president  of  Southern 
California  Associated  Newspapers,  and 
William  S.  Kellogg,  president  of  the 
California  Newspaper  Publishers  As¬ 
sociation,  will  be  two  of  the  principal 
speakers  at  the  fourth  semi-anmial 
Southern  California  Mechanical  Con¬ 
ference  Oct.  21-22.  The  meeting  will 
be  held  at  the  Alexandria  Hotel,  Los 
Angeles. 

Other  features  of  the  program  will 
include  short  talks  by  representatives 
of  leading  press  and  typesetting  ma¬ 
chine  manufacturers,  and  a  series  of 
mechanical  departmental  meetings. 

Mr.  Waite  will  speak  at  the  after¬ 
noon  meeting  Oct.  21,  on  a  topic  to 
be  determined  later.  Mr.  Kellogg, 
who  also  is  publisher  of  the  Glendale 
News-Press,  will  speak  at  the  eve¬ 
ning  session  on  “Some  Observations 
of  the  Fourth  Estate.” 
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'ORV  MATS 

Reduce  pressure  in 
molding,  save  time  in 
>  scorching  and  cast  with 
I  less  heat.  Reliable  for 
\  every  dry  mat  need. 

^  CERTIFIED  DRY  M.4T  CORP. 
9  Rorkrfrller  Plaza.  Drpt.  P, 
»w  York,  N.  Y. 


X>u  can  have  a  profitable  picture 
supplement  every  week  with  ac¬ 
tion  shots  of  world-wide  and  local 
interest  on  a  Webendorfer  web 
or  sheet  fed  offset  press.  In¬ 
expensive.  Ask  your  ATP  Sales¬ 
man  or  nearest  Offset  Selling 
Agent ...  or  write 

Aiiipriraii  Typt*  Ftmiidors 

Ofhet  Division  -  200  Elmora  Ave.,  Elizabeth,  N.  J. 
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TO  MAYOR  OR  TO  MANAGE!  rha. 


(|uestioii  Paul  (1.  Smith  had  to  decide'  last  Sum¬ 
mer.  After  he  had  successfulK’  nu'diated  San 
Francisco’s  big  warehouse  strike,  forty  thousand 
citi/eus  signed  a  petition  asking  him  to  run  for 
max  or.  But  356  employees  of  the  San  Francisco 
(Chronicle  signed  another  petition  asking  him  to 
continue  being  its  general  manager.  Folks  don’t 
alwax  s  feel  that  xvax’  about  their  boss.  So  Smith 
agreed  to  stiek  with  nexvspapering.  He  still  finds 
that  occupation  to  be  plenty  exciting,  although 
a  biography  of  his  30  x  ears  xvould  read  like  a 
double-strength  Alger  storx . 

For  one  thing,  he’s  moderui/.ing  the  (ihron- 
iele’s  make-up.  And  most  of  its  Hush-left  heads 
are  noxv  set  on  this  new  Model  33  Kxtra  Range 
I.inotype  xvhich  is  pictured  at  the  left. 


A  lu'xx  Blue  Stn'ak  machine  which  carries 
four  extra-range  magazines,  all  of  thi'in  35'» 
wider  than  standard.  This  extra  xx  idth  makes 
room  for  faces  proportionate! x-  fatter.  Its 
72-channel  magazines  handle  display  sizes 
xvhich  include  nonnal  36  jioint.  The  Model 
33  mav  also  be  had  in  a  2-iu-l  x  ersion  \x  Inch 
carries  extra-xvide  9()-chauuel  magazines  as 
xvell  as  <'xtra  xvirh'  72’s. 


ANOTHER  PETITION  xvould  probahlx'  he  signed  if  somebody  suggest'd  taking  this 
new  Model  33  Extra  Range  Linotyjie  out  of  the  San  Francisco  Chronicl('’s  com¬ 
posing-room.  If  von  don’t  think  so,  just  read  what  these  men  sax'  about  it: 

MARKWAYMAN.Sui  M'lintendent.  standing  at  left:  "The  extra  xv'ide  magazines  on 
tlu'  new  Model  31  make  it  jxrssihle  to  kex  hoard  onr  larger  size  heads  which  wen* 
formerlx’  hand-set.  Op'rators  st't  36  point  like  straight  matter!’ 

FRED  GROSSr  Composing-room  Foreman,  standing  at  right:  ‘‘l^ih'  has  been  much 
swet'tt'r  for  me  since  we  installed  the  Model  33  for  heads.  Editions  go  in  on  time, 
costs  hax  e  been  cut.  and  the  four  extra-wide  magazines  with  One-Turn  shift  gix  e 
ns  the  spe<'d  and  efficiency  the  C!hronicle  requires  in  a  head  machine.  The  Model 
33  is  also  as  simple  to  operate  as  any  straight  matter  Linotype,  and  we  have  no 
hesitancy  in  placing  opt*rators  on  it  xvithont  the  necessity  of  sjiecial  instruction!' 

R.  A.  BUTCHER  ,  at  kex'board:  “She  sure  is  a  honev!’ 


LINOTYPE 
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